
When my wife and I ran our
archery shop, it was a com-
mon occurrence for a man

to come into our shop to pick out a
new bow while he was accompanied
by his wife or girlfriend. Often after he
had made his selection I would ask his
female partner if she shot a bow or
hunted. Without giving her a chance
to answer the man normally spoke up
and said, “She’s going to try my old
bow and see how she likes it first.”
That might sound like a great idea but
when the man’s old bow is 70 pounds
with 31 inch draw length and the
women is five foot two inches tall
weighing 120 pounds soaking wet my
money is betting that she won’t like it
very much.

In those situations my standard
answer was, “Using that logic I guess if
you wanted to see if she liked fishing
you would slap her in the face with a
fish.”  That response normally
brought a laugh from everyone. It also
gave my wife enough time to pull a
light weight, proper draw length bow
down from the wall and walk the
young lady over to the range to give
her some one on one time with equip-
ment that fit her. Over 50 percent of
those encounters led to a sale either at
that time or in the future. Can you
guess how many sales we would have
had if we did not have the proper
equipment on hand and did not take
the time for the demonstration? 

My wife and I instructed archery
and bowhunting classes in
Pennsylvania’s “Becoming an
Outdoors Woman” program for seven
years. By far the majority of the
women in attendance said they were
there for two simple reasons. First,
they wanted to learn to hunt, fish and
enjoy the number of other outdoor
skills being taught at those sessions.
Second, their husbands, boyfriends,
brothers, or uncles yelled at them and

made them feel stupid when they
tried to learn at home.

For years women had been forced
to use equipment designed for men
and clothing and boots designed for
boys neither of which truly fit.
Combine that with the primitive atti-
tude and lack of patience many men
exhibited towards women interested
in the outdoors and shooting sports it
is a wonder that there are any out-
doors women at all.

Fortunately those days are behind
us at least where the proper equip-
ment and clothing are concerned. A
number of manufacturers have
stepped up to the plate and are now
offering both hard and soft goods
designed specifically for women. This
allows them to enjoy the sport of
archery and bowhunting to the fullest
on both the target range and in the
field.

While the manufacturers have
recognized the value of the female
market, some dealers are still very

cautions in their approach when it
comes to stocking and promoting the
availability of women’s products. An
argument could be made that in this
difficult period for retailers it is not the
right time to consider expanding
inventory or product lines. However I
challenge you to consider the fact that
this could be the perfect time. Every
dealer is looking for any opportunity
to increase sales and attract new cus-
tomers. What sense does it make to
not attempt to tap into the expanding
female hunter market?  Relatively few
dealers have taken advantage of the
readily available quality female gear.
However those that have are learning
they are not just expanding their cus-
tomer base but more importantly are
building a loyalty that also brings in
additional customers. For a better
understanding of this new and poten-
tially lucrative market opportunity
ArrowTrade talked to a number of
dedicated women hunters as well as
manufacturers and dealers to gain a

Cashing in on the Growing
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Medalist, well known for its men’s line of outdoor clothing also offers a complete
women’s line with the same quality and high-tech features. While the clothing is cut to fit
a women’s shape it also allows for freedom of movement which is so important in the
field.
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realistic overview of the situation as it
exists as we lead up to a new sales
year. 

CLOTHING
While at one time women were

forced to look for their hunting cloth-
ing in the boy’s department today
most outdoor clothing manufacturers
offer at least some women’s clothing
while others offer a fairly complete
line of both clothing and footwear.
Relatively new on the scene are also
companies that only make women’s
hunting clothing to satisfy the grow-
ing number of dedicated women
hunters that demand top quality and
performance from their gear. I’m

going to highlight just a few brands at
the opening to this article that I am
most familiar with.

ROCKY: “Rocky quickly recog-
nized the potential of the growing
female market,” explained Sam
Coalson, marketing manager of
Rocky’s hunting division. “Rocky also
realized that it was not acceptable to
simply scale down our present line of
clothing and footwear. All of the items
we offer in our women’s line have
been specifically designed to ensure a
proper yet comfortable fit for the
shape of the female body.”  Rocky’s
women’s line carries the FemFit logo
which designates the garments are
tailored for a woman. Rocky’s Silent
Hunter series features a suede fabric
to accelerate moisture wicking and is
completely silent in the woods. The
lightweight four-way stretch fabric
ensures comfort and freedom of
motion both of which are important
for those long days in the treestand.
Call Rocky at (740) 753-1951 for more
information on its women’s line of
clothes and boots.

SCENT SHIELD: Scent Shield
offers its popular Dream Season
Fleece Jacket and Pants in women’s
sizes for the demanding woman
hunter who refuses to be stopped by
the elements. Tailored for a woman’s
body the jacket and pants offer built-
in carbon-based scent control. The
soft fleece is comfortable and
extremely quiet making it the perfect
bowhunting material. Scent Shield
also offers a high performance ladies 9
inch boot with removable activated
carbon insole with S3 Antimicrobial
Technology for the ultimate in scent
controlling footwear. For complete
information on Scent Shield’s
women’s clothing and footwear call
(800) 397-1927. 

SCENT-LOK: Scent-Lok has
taken notice of the surge of women
hunters and has developed a line of
gear specifically for the ladies. Its
product development team has cre-
ated these garments from the
ground up with women in mind. The
garments are cut to fit a women’s
shape and are combined with Scent-
Lok’s odor-eliminating technology
for scent free hunting. Scent-Lok
offers garments in a variety of
weights from the Savanna series
which is ideal for the early season to
its fleece parka and pants for colder
temperatures. Mix in Scent-Lok’s
women’s base layers and the lady
hunter has the flexibility of layering
up or down to match the quickly
changing weather conditions for
which bow season is famous. For
more complete information please
call (800) 315-5799. 

MEDALIST: “Medalist offers both
women’s base layers as well as outer-
wear,”  explained David Vogrin,
Director of Marketing for Medalist.
“The high-tech base layers incorpo-

Ranks of Female Hunters
By John Kasun
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At home on the target range or in a tree-
stand Martin Archery’s model Laura
Francese is a dedicated and talented
woman archer. Unlike most women who
are brought into the sport through an
association with a male, Laura’s husband
does not shoot or hunt. It was her intense
interest in archery and personal motiva-
tion that drove her to success on the range
and in the field.

Buck Wear has a number of cute designs
that can help your store and its customers
send the message that women hunters
deserve respect. You can see more at the
buckwear.com website or call (800) 813-
7708 to request a catalog.
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rate SilverMax Technology which does
not mask, hide, reduce or limit growth
of odor causing bacteria it simply
doesn’t allow it to start. By eliminating
bacterial growth Medalist base layers
provide undetected scent-free protec-
tion for the hunter and these base lay-
ers are effective in both cold and
warm conditions. It reacts to the
wearer’s body conducting heat away
from the skin when hot and reflecting
it back when fighting the cold. This
action ensures adaptive comfort in
mid to extreme temperatures mean-
ing the hunter stays comfortable and
can remain on the stand longer great-
ly increasing her chances of success.”
Medalist offers a soft and quiet camo
shirt and six pocket pant in its ladies
Cheyenne series and a packable jack-
et and pants in its 100 percent wind
and waterproof outer layer. For more
information on the Medalist line of
women’s base layers and outerwear
call (800) 543-8952.

PROIS HUNTING APPAREL: “I
guess you could say I was a woman
hunter before women hunters were
cool,” laughed Kirstie Pike, CEO of
Prois Hunting Apparel. “Prois designs
and manufactures a complete line of
quality hunting gear specifically for
women. As a woman hunter I was

frustrated that I could not find quality
clothing that performed under stren-
uous hunting conditions yet was tai-
lored to fit a woman’s shape. That frus-
tration led to my decision to bring out
my own clothing line which was intro-
duced in 2008 at the SHOT and ATA
shows. Although some dealers do not
think there is a market in women’s
equipment and clothing, I find the
market staggering. As of July 2009 we
have doubled what we sold in all of
2008 as more people learn about our
product line.”

“My experience is not only as a
manufacturer but as a female cus-
tomer as well,” Pike continued.
“When I was shopping for my hunting
gear before I opened Prois I continual-
ly found that most retailers only
offered low priced sub-quality items
for women and virtually none made
from high performance fabrics.
Speaking personally, I know that
women want quality outdoor clothing
and are willing to pay for it when they
find it. That is one of the most difficult
things for some dealers to accept.
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To aid in the design of its Lady Pursuit hunting
boot, ScentBlocker called upon its female prod-
uct developers to help enhance the boot and
tweak and adjust the key features to enable all-
day comfort, function and fit for women. The
Lady Pursuit has a removable activated carbon
insole with S3 antimicrobial technology and toe
warmer compatibility for scent free hunting and
comfort under even extreme conditions.

Women bowhunters are dedicated and knowledgeable. They know what it takes to be
successful in the field and they want quality clothing that works. Scent-Lok offers a com-
plete line of women’s hunting clothing with built in scent control to fill that need.

Muck’s WoodyMax is now avail-
able in women’s sizes. Waterproof,
with a fleece lining and breathable
Airmesh, the WoodyMax slips on
and off easily. Comfortable over a
wide temperature range it makes a
perfect bowhunting boot.

OPPOSITE PAGE:
Browning, a well
respected name in
the outdoors, offers
a great ladies hunt-
ing boot. The
Huntsman is
a leather boot with
Cordura side
panels. It features
quick lace eyelets
and 800 grams of
Thinsulate insula-
tion. The 100 per-
cent waterproof
boot will stand up to
the harshest condi-
tions while provid-
ing the support and
traction required by
the female
bowhunter.
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Everyone who sees our line says we
have the best women’s clothing line
they have ever seen but they are afraid
to make a large financial commit-
ment. That is why Prois makes it easi-
er for the dealer to get involved by
keeping our initial purchase mini-
mums small. We want to build the
dealers’ trust and let them experience
the potential market that is out there.
We have found once a dealer gets their
initial order and customers find out
about the product they all reorder.
Aside from the quality and design of
our clothing the dealers really like that
it is all made in America, a fact of
which I am very proud.”  

“Many independent dealers don’t
carry “soft goods” because the big box
stores have an abundance of clothing
items and dealers don’t feel they can
compete,” said Pike,  “However those
big box stores do not carry women’s
lines and that makes it a natural mar-
ket for the pro shops. Some dealers
have also found that carrying a quali-
ty women’s line has lead to increased
interest in quality men’s clothes as
well.”  For more information on Prois
Hunting Apparel call (970) 641-3355.

SHE OUTDOOR APPAREL:
Many manufacturers have recogniz-
ing the growing market women enter-
ing the sport of hunting offer by
adding some clothing designed
specifically for women. She Outdoor
Apparel went one step further by
designing and offering a complete
line of clothing for women only.
Within its clothing line She Outdoor
Apparel offers a variety of clothing
designed for all aspects of outdoor
sports including recreational, shoot-

ing and hunting. She Outdoor Apparel
is not only tailored for the female form
but incorporates the latest high-tech
fabrics and is designed to provide
comfort under a wide variety of con-
ditions.  For complete information on
She Outdoor Apparel products call
(281) 448-4860.

EQUIPMENT
In the early 1900’s Henry Ford

introduced assembly line technology
to the automobile manufacturing

process. He was quoted at that time to
have said, “You can have any color
automobile you want as long as it is
black.”  Years ago the compound bow
manufacturing process was very simi-
lar. Draw weights and draw lengths
were centered on the male hunter
with long draws and heavy weights
the norm. Short draw lengths and
light to medium draw weights were
not to be found

Being one of the original Jennings
dealers in the state of Pennsylvania I

www.kowa-usa.com
Kowa Optimed . 20001 S. Vermont Avenue 
Torrance, CA 90502
800.966.5692

SERIES

Diopter Lock

Precise Color Definition

Close Focus of 1.5m (5.0 feet)

Large Focusing Knob & Smooth Focusing

Lightweight (21 oz.)

Ask about our dealer program.

Circle 245 on Response Card
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remember distinctly having Jennings
machine a special set of eccentrics for
my wife’s 25 inch draw length and
sorting through factory rejected limbs
until I found a pair that maxed out at
35 pounds at her draw length. For sev-
eral years after the introduction of the
compound just about everything
required by the then few women
shooters and bowhunters had to be
special made or modified from exist-
ing equipment. The sport and the
technology was so new that all efforts
were focused on the male bowhunter
which represented the mass of the
market.

Today that picture has thankfully
changed drastically as women have
firmly established themselves on both
the target line and in the field.
Equipment manufacturers have
reacted accordingly. Following are just
a few of the current brands that offer
bows designed for women.

MATHEWS: “We set out to make a
bow specifically for the female shoot-
er,” said Matt McPherson, Founder
and CEO of Mathews Inc. “No longer
will lady archers have to adapt to bows
not made with their needs in mind.
The new Mathews Passion not only
fits them perfectly but is stylish as
well.”

Released in August of 2009 the
Passion is 29-3/4 inches axle to axle

and has a mass weight of just 3.6
pounds. It is available in draw lengths
of 22.5 to 29 inches in half inch incre-
ments and draw weights from 30 to 70
pounds. It incorporates the high-tech
features found on all Mathews bows
including parallel limb design, har-
monic damping system, string sup-
pressors, roller guard, and weighted
Solocam. The bow is available in pink,
teal and camo.

ALPINE: “Alpine has worked hard
to offer our female customers the
finest equipment that not only fits
their needs but allows them to achieve
the highest success possible,” said
Vince Kite, Alpine’s director of sales
and marketing. “Apline’s Sienna and
Eclipse models produce 295 foot per
second (fps) speeds at a 26 inch draw
in accordance with IBO ratings.
Alpine did not just scale down a bow
and call it a women’s bow, it designed
a bow to perform at the draw lengths
and weight ranges most commonly
used by women.”  

Alpine’s Sienna and Eclipse
models are 31 inches axle to axle
with draw lengths from 24 to 27
inches and have a mass weight of 3.9
pounds. The Sienna, which is the tar-
get version, comes in draw weights
of 40, 50 and 60 pounds in black or
an eye popping lollipop pink. The
camo Eclipse hunting version comes

in draw weights of 50 and 60 pounds.  

MARTIN: Within Martin’s bow
line the Firehawk and the Leopard are
well suited for the female archer. The
super short, high performance
Firehawk is 29-3/4 inches axle to axle
and weighs in at just over 3.5 pounds.
With draw lengths between 24 and 30
inches it covers archers over a wide
range of physical size.

The Leopard is designed for the
archer with a draw length between 21
and 26 inches. Fully parallel limbs
keep the shot shock free while deliver-
ing speeds of 280 feet per second at 26
inches of draw length. Available in
draw weights of 40, 50 or 60 pounds it
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Whatever you’re looking 
for in a bowstring material, 
BCY has a product tailored to 
your needs. See our catalog 
or visit our web site: www.
bcyfi bers.com

There’s a good reason why 
BCY 452X bowstring material 
is supplied as original equipment 
by most major bow manufacturers:
• Absolutely no creep
• Superior stability
• Very good speed and durability
PLUS:
• The widest range of single and
  two color material
• Same day personal service and 
  advice from people who really 
  know archery

The perfect shot
AND the 
perfect bowstring

Phone: 860-632-7115 
Fax: 860-632-5775
www.bcyfi bers.com • e-mail: bcyray@msn.com

Rely
on

It doesn’t get any 
better than this...

Circle 121 on Response Card

Prois Hunting Apparel manufactures a
complete line of high-tech women’s hunt-
ing clothing. Kirstie Pike, shown here, is
the founder of Prois. “Being a woman
hunter I was constantly frustrated by the
lack of available quality hunting clothing
for women,” Pike said. “Prois was born out
of that frustration and I am proud that I
now can offer to women everywhere high-
tech hunting clothing designed specifically
for a woman’s body. I am especially proud
that it is all made right here in the good
old USA.”
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is well suited for the female
bowhunter after big game.  

Both the Firehawk and the
Leopard incorporate the latest tech-
nology, rock solid performance and
pin-point accuracy for which Martin
bows are famous.

PARKER: “Parker has always built
its bows ‘stature specific’”, said Vice
President of Sales and Product
Development Johnnie Grace. “For
those archers with draw lengths
between 18 and 28 inches, a group
into which a lot of female archers fall,
Parker’s Side-Kick is ideally suited as
its force draw curve is specifically
designed for that range. With an axle
to axle length of 31 inches and a mass
weight of 3.2 pounds it is both light
and maneuverable. Draw weights are
available in ten pound adjustable
increments between 20 and 50
pounds making the Side-Kick ideally
suited for both casual target use as
well as for an effective hunting bow.”   

Available in a standard camo the
Side-Kick also comes in a pink camo

which has been dubbed hunter pink.
The base coat that forms part of the
camo has within it a slight pink cast
that allows the female shooter to sep-
arate her equipment from the “guys”.
No more boy toys for her, this one is all
girl. The popularity of this pink camo
has been so overwhelming that Parker
now offers this pattern on its Stinger
crossbow as well.

CROSSBOWS
While there are many successful

women bowhunters on the scene
today the increasing legalization of
crossbows across the nation is sure to
attract a large number of women who
do not have the strength to handle a
vertical bow. The choice of quality
crossbows is extensive and many are
available with built-in or add-on
cocking devices that will enable a
woman of even moderate strength to

The Mathews Passion, released in August
of 2009, incorporates all of the technology
for which Mathews is well known yet is
designed specifically for a woman’s small-
er stature.

GET AHEAD OF THE GAME
Introducing, new for 2010, the Apple Eliminator Pro-Line Press 
and the Apple Crossbow Cradle, two of the latest tools no 
pro shop should go without.

#2001 Apple Eliminator
Pro-Line Press
1  Full service bow press for every 
    bow design available including crossbows

2 Rapid, easy and versatile setup 

3 Utilizes limb tip and limb post compression

4 Superior functionality at a competitive price

#0999 Apple Crossbow Cradle
1  Adaptable for all crossbows with a solid foot
    stirrup to allow hands-free maintenance

2 Facilitates all maintenance and shooting 
while in cradle

3 Provides clearance for bow-mounted quiver, 
string, cables and scope

4 Assists in sighting in the crossbow

5  Can be used as a display cradle

Synchronous 
arm movement

Adjustable 
stirrup rest and 
stock yoke 

For this and other quality service and repair tools, call www.applearchery.com800.745.8190

See us at 
The ATA Show 
January 13-15  

Booth #949 

Circle 157 on Response Card
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easily cock the bow. 
When it comes to crossbows and

women bowhunters Kath Troubridge
comes to mind. Kath and her husband
Bill manufacture Excalibur
Crossbows. However Kath began to
shoot and hunt well before she and
Bill started Excalibur.

“I started shooting pellet guns,
22’s, shotguns and muzzleloaders
when I met Bill,” Kath explained. “One
day before we were married Bill and I
were shooting pellet guns with some
friends. Suddenly Bill tossed a tin can
into the air and I hit it on the fly. One
of his friends quietly said, ‘Better keep
this one.’  I always wondered if that
was some sort of a test I had to pass.
When I tried archery I found I was not
strong enough to properly handle a
vertical bow and that is when Bill sug-
gested we try a crossbow. I loved it but
never dreamt that one day we would
be manufacturing our own line of
crossbows.”  

“I believe dealers make the mis-
take of thinking of a woman who

comes into their shop with or without
a man as a shopper and not as a
potential shooter or hunter,” Kath
said. “It is important to remember
that the fact that a woman is in your
shop is an indication that she is not
opposed to shooting or hunting. I
would suggest simply asking, ‘Do you
shoot or hunt?’  Archery is a family
sport and women are the center
around which the family revolves. If a
man is interested in archery he may
be the only person in his family who
shoots. If a woman gets interested in
archery you can bet the whole family
will be involved eventually. Attracting
women into the sport is in the best
interest of not only the dealer’s busi-
ness but of the sport as well.”

WHAT OTHER WOMEN
WANT YOU TO KNOW

RACHELLE JELLIFF: Rachelle
Jelliff lives in Newfield, New York and
in many ways she is your typical
housewife. Married to her husband
Jay, she works as a receptionist in a
hospital emergency department. She
has a soft spot for cats, is a seamstress
and does custom embroidery work.
She also likes pink but her other
favorite color is camo. 

While she is a woman by birth she
is an archer and bowhunter by heart.
She began shooting and hunting
when she married her husband Jay 20
years ago.  “Rachelle hunts about 30
days per year with archery gear and
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Martin’s FireHawk covers draw lengths
between 25 and 30 inches. Tipping the
scales at 3.5 pounds this compact bow is a
great choice for mid-sized to larger
framed women.

Martin’s Leopard has a draw length
range of 21 to 26 inches and is perfect fit
for small framed women. Available in
black, midnight blue and camo it is equal-
ly at home on the target line or in a tree
stand.

Parker's SideKick Outfitter Package is not
only sized to fit the female archer but it is
available in both regular camo and a
"pink" camo designed to separate the boys
from the girls.
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field dresses and drags her own ani-
mals out of the woods,” laughed her
husband Jay. “She’s the wife the rest of
the bowhunters out there wish they
had found.”

DARCY KAGARISE: Darcy
Kagarise is the perfect example of the
old saying, “Looks can be deceiving.”
Attractive and small in stature Darcy is
just as at home in the kitchen as in a
treestand. As a matter of fact she got
married in one, a treestand that is, not
a kitchen. 

Darcy met her husband Steve, an
avid hunter, on a blind date in 2002.
Coming from a hunting family back-
ground Darcy didn’t blink an eye
when on their second date Steve took
her to a competitive groundhog hunt.
After a two year courtship Steve and
Darcy were married in 2004. A formal
outdoor wedding was planned and
when Steve asked if Darcy would con-
sider getting married in a treestand
she was all for the idea. They topped it
off with a wild boar hunting honey-
moon in Georgia during which Darcy

The Burt Coyote Company

www.lumenok.net   309-358-1602

NOW IN GREEN!

Circle 224 on Response Card

Kath Troubridge, who with her husband Bill founded Excalibur Crossbows, is an avid
hunter. She has harvested animals all over the world with her crossbow. For some
women who do not have the strength to use a vertical bow of sufficient poundage the
crossbow is the answer. The crossbow will bring many women hunters into the sport as it
is legalized in more and more states offering the dealer increased selling opportunities.
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got two wild boar.  
Their first son was born on the

opening day of Pennsylvania’s deer
season and was named Hunter. Their
second son was christened Chase
keeping the family’s hunting heritage
intact. Darcy hunts with gun and
crossbow for deer and small game and
recently returned from her first Maine
bear hunt. It seems obvious that
Darcy not only supports her hus-
band’s hunting passion but is raising
two sons who will one day join the
ranks of future hunters to support our
national hunting heritage.

Darcy told ArrowTrade her biggest
frustration is in finding equipment
and clothing that fit her. Although
Darcy’s story is unique her dedication
to the outdoors and the sport of hunt-
ing is not. There are a growing number
of women hunters across the country
that in addition to playing an impor-
tant role in promoting our national
heritage also form what often is an
untapped market for retailers. 

LAURA FRANCESE: Unlike Darcy
Kagarise, Laura Francese was not

married in a treestand but her story in
its own way is just as unique. Growing
up in the Salt Lake City area in the late
1980’s Laura learned of another local
girl named Denise Parker who was the
youngest member of the 1988 US
Olympic Archery Team. The impres-
sion Denise and archery made on
Laura was profound and stuck with
her over the years. Years later after she
had married, she and her husband
moved to Jamestown, New York where
they purchased 120 acres of rural
property on which their home is now
located. 

Laura learned that the gentleman
who helped them manage their land
was an avid bowhunter. During a con-
versation one day she made the com-
ment that she thought she would like
archery but was not interested in
hunting. “You don’t have to hunt, you
can just shoot for fun,” he said.
Although Laura’s husband did not

shoot or hunt, Laura decided to try it
on her own.

“I’ll never forget the day I walked
into a local sporting goods store,”
Laura said. “They had one bow hang-
ing up on the wall so high I could not
even reach it. Everyone basically
ignored me until I asked about the
bow. The salesman told me that bow
was too heavy for me and they did not
have anything else. They did not even
suggest they could order one for me or
that there was another shop in the
area at which I could get help. Not
only was I disappointed I could not
believe that I was willing to spend
money and no one would even talk to
me.”

“Some time passed when I heard
about a youth day being held at a local
archery range,” Laura continued. “I
went to the club where they had a
series of Genesis bows to try and after
a couple of dozen shots I was bitten by
the archery bug. The people at the
range were very friendly and they
directed me to a local archery shop
where I was set up properly. That was
in 2005, almost 18 years after I was so
impressed with Denise Parker’s
accomplishments. I put all of my
effort into learning to shoot and three
months later captured second place
in the Indoor World Championships
in Cleveland, Ohio.”
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Although she may not look like a hunter
in this photograph Darcy Kagarise is com-
fortable in a tree stand. A dedicated
hunter and outdoors woman Darcy didn’t
blink when her husband Steve suggested
they be married in a treestand.

Rachelle Jelliff is yet another example of
a woman who is at home on the archery
range as in the field. An accomplished
archer and bowhunter Rachelle enjoys all
aspects of archery with her husband Jay.

• WEATHERLOCK STRING 
TREATMENT ALSO LUBRICATES 
STRING FIBERS BETTER THAN 
CONVENTIONAL STRING WAX

• NO SCENT
• NO MORE ACCURACY WORRIES 
DURING INCLEMENT WEATHER

• TRUSTED BY THE MOST 
AGGRESSIVE BOWHUNTERS ON 

EARTH
• NO LOSS OF PERFORMANCE
• KEEPS MOISTURE OUT AND 

ACCURACY IN!
(541) 575-0818

WINNERSCHOICESTRINGS.COM

“NOW WITH”

Circle 227 on Response Card
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“Approximately one year later in
2006 I was approached about doing
an ad for Martin Archery and there
was a mention that there might be a
new bow in the deal,” laughed Laura.
“I jumped at the chance and soon a
wonderful relationship developed.”
Just in case you haven’t guessed it
Laura is the poster girl for Martin
Archery and has appeared in their ads
for the past several years. 

“Archery saved my life and gave
me a solid foundation,” Laura said
seriously. “Archery has helped me
focus on learning and the confidence
I have gained has helped me in all
aspects of my life. Although I was not
an anti-hunter I had never hunted.
Because many people asked me why I
didn’t hunt I decided that I needed to
learn more about it. My first time out I
didn’t even take a bow, I just went and
sat in a treestand. It was an awesome
experience in nature and since that
time I have grown to add hunting to
my list of interests.”

“One of the best things about
archery and my relationship with
Martin Archery is the fact that I get the
opportunity to travel around the

Circle 193 on Response Card

Laura Francese, the popular Martin Archery model, credits archery with changing
numerous aspects of her life. In fact she said her archery success gave her the courage
to try out for the Buffalo Jills cheerleading
squad. “Growing up I was never the ‘pretty,
popular girl’. But like most girls I wanted to
be a cheerleader for the same reasons all
young girls do, however I never had the con-
fidence to try.” Laura said. “ Four years
ago I watched the Dallas Cowboys cheerlead-
ing auditions on TV and got a pit in my stom-
ach......I decided I should just audition for the
Jill’s so I wouldn’t have any regrets, I worked
hard to succeed in spite of the fact that I did
not think I would make the squad. I am
now in my third season as a Buffalo Jill.
Along with archery it has been the top learn-
ing and growing experience of my life. What
I take with me from this experience will never
be duplicated. The charities, the girls, the
troop visits, the games.....it has been
an amazing three years and any explanation

or descrip-
tion of the
experience
could not
possibly give
it justice. In many ways I owe it all to archery.”

We’re showing Laura with her first mule deer, taken in
her home state of Utah in 2009, and in her cheerleading
costume.

BUFFALO JILLS PHOTO BY FCI PHOTOGRAPHY

An accomplished tournament archer,
bowhunter and trapper ArrowTrade’s
Circulation Manager Winnie Eicher is
shown here with a Pennsylvania bobcat
she trapped during a recent season.
Winnie is one of a large number of women
across the country that are active in the
outdoor sports. The number of outdoor
women is growing and so are the sales
opportunities for the dealers willing to
stock women’s clothing and equipment.
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country and talk to groups of young
women and girls,” said Laura. “I stress
to them that it is very, very important
to develop their self-confidence.
People tend to judge others by what
they see on the outside but a person’s
true worth is based on what is on the
inside. Archery has changed my life in
many ways and for that I will be
always thankful.”

RETAILER VIEWPOINTS
F & D ARCHERY: Fred Chris-

tensen and his wife Darlene own and
operate F & D Archery located in
Osseo, Wisconsin. Darlene took up
archery and began to bowhunt and
bowfish when she and Fred got mar-
ried. By coincidence both Fred and
Darlene are also left-handed.
Knowing how difficult it is for left-
handed archers to find left-handed
gear in stock they make sure they
always have plenty on hand. As a
result they have a steady flow of left-
handed customers coming through
the door.

Fred carried that same business
sense over to women’s equipment.
Because his wife shoots he under-
stands the importance of having qual-

ity gear in stock for female
customers. Just like his left-
handed reputation he is also
now well known for proper-
ly outfitting the female
archer and guess what?  He
has a steady flow of women
archers coming to the shop. 

“The most important
thing you can do when
working with any customer
male or female is to treat
them with respect and as an
individual,” stressed Fred.
“When a man and women
come in together I talk to
her and not her male companion.
Often times a man tries to answer for
his wife or girlfriend and that just gets

confusing and normally damages her
self-confidence. When that occurs I
politely direct the guy to the couch in
the corner of the shop and tell him to
check out the latest magazines until
the lady and I decide what she needs.
The men normally get a silly smile on
their face but they get the message.”  

FREEDOM ARCHERY: “I believe
in building a relationship with my
customer and I treat every customer
as an individual,” said Charlene
Morgan, co-owner of Freedom
Archery located in Duncansville,
Pennsylvania. “Often when a man
brings his wife or girlfriend into the
shop he proceeds to tell me what she
wants or needs. If I deal with the
woman through the man I am not
really servicing her or answering her
questions. It is important that she
understands the equipment and her
own choices. It is also important for
me to communicate directly with her
and not through her husband or
boyfriend. When this occurs I normal-
ly offer the guy a dollar and tell him to
go get coffee while the lady and I
decide what she wants. ‘Remember,’ I
tell him, ‘If she gets mad at me she can
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Jan Sander, co-owner of the Bow Depot
in Greeley, Colorado used her Alpine
Eclipse to harvest this nice gobbler. When
outfitted properly women are capable of
giving any man a run for his money when
it comes to hunting.

Some women’s arrows can be
quite short in length. It is impor-
tant to select a broadhead that
provides the proper FOC for the
best arrow flight and accuracy.
Grim Reaper offers both a 75 and
85 grain broadhead that are
excellent choices when setting up
arrows for short arrows and
lighter bows. These heads also
have a proven track record for
maximum penetration with low
poundage bows making them
ideal for hunting big game.

The increase in crossbow
hunting opportunities across
the nation is sure to bring
more women into the sport
of bowhunting. Crossbows
eliminate the need to stock
different sizes. Many, like the
TenPoint model shown here
offer built-in cocking devices.

Sandy Kasun, wife of ArrowTrade
Business Editor John Kasun, is a multiple
times state archery champion as well as a
national archery champion. In addition to
her success on the range she is an accom-
plished bowhunter as well.
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leave. If she gets mad at you, it’s not
going to be pretty. Think about it.’” 

SUMMARY
ArrowTrade talked to a large num-

ber of women while preparing this
feature and their comments can be
summed up as follows. There seems
to be a severe shortage of shops that
stock quality equipment for the
female hunter. Most women felt that
they were normally talked down to
and were not treated as an equal. In
order to tap into the growing female
hunter market it is obvious that these
two errors must be corrected.

There is a famous line from the
movie “Field of Dreams” that goes,
“Build it and they will come.”  That
line also applies to the women hunter.
The number of women in the out-
doors is growing constantly and with
them is also growing a tremendous
sales opportunity for the dealer. To
take advantage of that opportunity
you must “Build it”. That means stock-
ing bows and hunting related acces-
sories specifically designed for the
women archer. It means understand-
ing how to set up arrows for shorter
draws and lighter peak weights. It
means learning what equipment is
available and its advantages for your
female customers. It means building a
relationship and treating each female
customer with respect and as an indi-
vidual.

If you have lanes consider starting
a women’s league or offering ladies
group lessons. Try a ladies night at

your lanes when women can shoot
without feeling intimidated. Although
a clean shop should be the aim of
every dealer go the extra step when
building your female customer base.
Eliminate any offensive Playboy style
posters and make sure
your rest rooms are
clean and fresh. If you
have any successful
female hunters post
their photos on your
bulletin board.
Although it should be
a general rule caution
your sales force about
offensive language at
all times but especial-
ly if a woman is pre-
sent. Last but not least
treat every customer
with respect and as an
individual and when it
comes to the ladies do
it twice as good. 

Remember they
are not just another
pretty face, they are
customers and cus-
tomers are the future
of your business. 

Editor’s Note: In
addition to his writing
duties, John Kasun is
an outdoor seminar
speaker and a busi-
ness consultant with
experience in corpo-
rations large and

small. He can be reached at 126 Acorn
Lane, Duncansville, PA 16635, by
phone at (814) 695-5784 or by email at
kasun@atlanticbb.net.

21

The new Fusion vane by Norway Industries is a radical blend of shape
and material technology, which yields maximum aerodynamic steering
capability and unprecedented broadhead flight. The Fusion is now avail-
able in pink for high visibility under hunting conditions. Its eye catching
appearance makes it ideal for use on women’s arrows.

When outfitting a woman it is important to keep things
proportional. Short light stabilizers such as the Chubby
Series Stabilizers by Doinker fit the bill nicely. They come in
four lengths, 3, 4, 5 and 6 inch. The weights vary depend-
ing upon size from 4.9 ounces to 6.3 ounces. To complete
the custom look and feel, the Chubby Series is available in
the hottest camouflage patterns: Mossy Oak New Breakup,
Realtree AP and Realtree APG.

Circle 279 on Response Card
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