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Can archery retailers pro� t by rent-
ing bows?

To help answer that question, 
we spoke with Neil Overbay, owner 
of the Hit or Miss Archery Center in 
Albuquerque, New Mexico. Overbay 
launched a bow-rental program when 
opening his shop in March 2014, hoping 
to generate extra income.

He got that and much more.
Overbay bought 15 universal draw-

length bows and dozens of arrows for 
his rental program. The equipment paid 
for itself within six months as customers 
marched into his shop.

“Bow rentals are appealing because 
people get to shoot a bow and try 
archery risk-free,” Overbay said.

Rental gear makes archery acces-
sible to everyone when retailers provide 
the range, instruction and equipment 
for little cost. Rental programs serve as 
stepping stones to more archery sales 
and activities.

“Once people realize how easy and 
simple it is to shoot archery, even if they 
don’t know anything about it, they’ll 
often come back to buy equipment, 
take a lesson or sign up for a birthday 
party,” Overbay said.

Customers also bring friends 
and family, further boosting business 
and pro� ts.

Overbay soon added 10 rental bows 
to his program to handle more shooters.

Overbay’s Hit or Miss Archery 
Center has a 40 yard indoor range with 
30 lanes and customers can shoot 3-D 
or paper targets. Most folks who rent 
gear shoot 3-D targets because it is 
more fun for them.

One caution: a 3-D range is great 
for business but tough on equipment. 
Overbay said customers often break or 
damage arrows by hitting the metal 
poles that support 3-D targets. He plans 

to add padding over those 
parts to reduce damage. 
He inspects all rental gear 
for wear and damage 
before signing it out.

Despite damaged 
arrows, occasional dry-
� res and routine repairs 
and maintenance of rental 
equipment, which Overbay 
cites as the program’s big-
gest challenge, he said his 
shop bene� ts and pro� ts 
from renting equipment.

How much should you 
charge for rentals? Study 
nearby competitors and 
other recreational activi-
ties, such as bowling or 
putt-putt golf, to help 
set your rental prices. 
The price must also cover 
range time, sta�  time and 
equipment maintenance.

Overbay rents equip-
ment by the hour. The 
fee includes a � ve minute introduction 
by a certi� ed instructor, who explains 
shooting form and range-safety rules 
to ensure customers have fun, posi-
tive experiences.

Overbay’s sta� ers watch custom-
ers and check in with those who need 
extra help, tips and pointers. After each 
session, sta� ers check the customers’ 
equipment as they turn it in, ask about 
their experiences and explain ways to 
stay involved in archery at the shop, 
which gives them reasons to return.

 “Our rental program is very pro� t-
able,” Overbay said. “It didn’t cost a lot 
of money to start and it has continued 
to grow. Plus, there’s minimal overhead. 
I advise other retailers to give it a try. It’s 
been great for us.”

He also enjoys the program because 
he has been meeting new people and 
introducing them to archery.

“About 90 percent of our rental pur-
chases are � rst-time archers,” Overbay 
said. “I love seeing them get super 
excited about shooting for the � rst time. 

Bow rentals are great for birthday 
parties.

Above: Renting bows can attract new customers and 
generate more revenue. 

Below: Bow rentals are a great way to let � rst-time 
archers try the sport with low commitment.
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Getting people involved in archery is 
very cool for me.”

Want to know more? Read the ATA’s 
article “Can Equipment Rentals Boost 
Your Archery Business?” on archery-
trade.org.

Also check out the ATA’s Archery 
Range Guide for Retailers, which 
includes rental information. Visit the 
ATA’s Resource Website to log in and 
download the document.

You can also promote your rental 
program on Groupon to attract cus-
tomers. Rental equipment also works 
well for birthday parties and corpo-
rate events.

To get started, contact Nicole Nash, 
the ATA’s range and retail programs 
manager, at (866) 266-2776, ext. 116 or 
nicolenash@archerytrade.org.

By Cassie Scott, Photo Credit: ATA

The Resource Website is an exclu-
sive members-only microsite that gives 
you access to hundreds of free resources 
made speci� cally for ATA members.

All of the documents are geared 
toward helping ATA members grow 
or support their business. Resources 
include legal documents, educational 
materials, comprehensive guides, high-
quality images and videos for marketing 
e� orts and much more.

Everyone must request access to 
create an account with the Resource 
Website. Once your account is created, 
it will automatically link to your “MyATA 
Login” account for easy access.

Ready to get started? Here is how.

Request Access for Login 
Information

Step 1: Go to resources.archery-
trade.org.

Step 2: Click “REQUEST ACCESS.”
Step 3: Fill in all of the required � elds.
Step 4: Click the red “Request 

Access” button to submit.
Please allow up to one business day 

for your request to be approved. Once 
you are approved, you will receive an 
email from no-reply@archerytrade.org 
with your login credentials, including an 
automated password.

Change Your Password
Once you are in, you can change 

your password by clicking “My Settings,” 
located in the menu bar. Then, click 
“Change Password” and enter your new 
password before clicking “Update User.” 
You will be prompted to log in again.

Start Exploring
Use the “Downloads” tab to search 

for resources organized by topic and 
membership category. All of the 
resources are strategically named to 
help you � nd exactly what you are look-
ing for. You can also use the search func-
tion to narrow your results. Download 
as many resources as you like; there is 
no limit and they are free.

Request a Resource
If you believe the ATA is missing 

a resource, contact Wendy Lang, the 
ATA’s senior membership manager, at 
wendylang@archerytrade.org with 
your suggestion. She will work with 
the Member Bene� ts Advisory Team to 
explore the options.

Need Help?
If you have any questions or need 

help logging in, please email resources@
archerytrade.org.

 � e Resource Website is an exclusive 
members-only microsite that gives you 
access to hundreds of free resources 
made speci� cally for ATA members.
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