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It all started with a hunting show. Dan Reaser and his children, Danny and Shannon, 
were hosting a popular hunting show called “The Outdoor Option” back in 2015 when 
they struck up a conversation with the makers of Rhino Blinds. The Reasers favored that 

brand and its single model, the XP-1, because it was so durable and long-lasting. They were 
looking for Rhino to come on board as a sponsor; instead, they ended up buying the brand 
and using it to launch their own outdoor business.

At the time, Dan owned a business that fabricated commercial exhaust hoods: cutting, 
forming and welding the stainless steel for restaurant and concession-trailer applications. 
Danny worked there in sales and marketing and Mick Maynard was the long-time national 
sales manager, with two decades of manufacturing and sales experience. Their connections 
in the hunting industry and the sport shows they had attended on behalf of the television 
program convinced them there was an opportunity to build the Rhino brand into a major 
supplier of hunting blinds. “The big void we saw in the ground blind industry was for a 
ground blind that would last more than a season,” Danny explained when I interviewed him 
in late May. “We were hearing lots of complaints that a hunter would invest $150 in a blind 
and come out two weeks later and � nd it broken or a couple months later to � nd the origi-
nal camo had faded to a pink and purple and was no longer e� ective as camo. We wanted 
to combine a middle-of-the-road price with great quality.”

Dan sold the range-hood-fabricating business he owned and used the proceeds to 
fund the new venture he and his son would head up with Mick’s help. Between the three of 
them, they had over half a century of experience in hunting and manufacturing. The name 
of the new corporation was chosen with care; “Outdoor Product Innovations” (OPI) left the 
� eld wide open for the � rm to develop or acquire other products for camping, � shing or 
hunting. Along with the Rhino blinds, OPI launched with a second, dramatically di� erent 
product line: the LidCam.

The LidCam is an action camera that clips onto the bill of your hat. It had been intro-
duced to the market in 2009. Under OPI’s ownership, the product was upgraded to record 
in full 1080p HD video. The rechargeable battery was made replaceable and the lens 
was improved.

Unlike the typical action camera designed with a � sheye lens to capture a wide range of 
action for a snowboarder or a mountain biker, Danny said, the LidCam provides a more real-
istic scene of whatever the wearer is looking at. A quality microphone means you can hear 
gobbles, bugles or a � sh splashing as you prepare to net it. The LidCam is water-resistant 
and is further protected under the bill of the cap, so it does not need the sound-blocking 
waterproof case that is typically used with a GoPro.

You operate the LidCam by reaching up to press the record button or you can turn it on 
and o�  through an app on your phone. You can download the video through a Wi-Fi con-
nection, with a cable or by popping out the MicroSD card. “It’s very user-friendly and retails 
for $169.99,” Danny said. “It’s a nice alternative to a GoPro for true hunters and � shermen.”

OPI backs the LidCam with a full one year warranty: the same generous warranty that 
backs the rods and hubs used on Rhino’s larger blinds. Outside of warranty, you can � nd 
those rods and hubs in stock with the company and available for quick shipment year-
round, along with replacement batteries and hat-bill clips for the LidCam model. Danny 
said he knows from his own experience how frustrating it is to be told by a manufacturer 
that they are out of stock of a simple replacement part and he vowed never to let that hap-
pen at OPI. The hubs are tough molded metal and the � berglass rods are solid, not hollow. 
Still, very high winds or a blizzard of snow (or an impatient hunter) can cause a support 

Rhino Blinds come in a variety of 
sizes, price points, window con� gu-
rations and camo patterns. With a 
$149.99 retail price, the roomy R150 
in the Realtree Edge camo (above) 
is expected to be the number one 
seller this year. At near right is the 
smaller R100. At center right is the 
premium R600-XL in a Predator pat-
tern, which is printed on the shoot-
through mesh windows as well as on 
the heavy 600 denier fabric.  � e R150 
Bone Collector with the new window 
style is shown at far right.
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rod to snap, putting a blind out of commission until it can 
be repaired.

Danny said OPI prides itself on the durability of its blinds 
and a big part of that is the type of fabric used. The fabric is 
woven with the same high thread count in both directions, 
he explained, so the 600 series models have 600 threads per 
inch both horizontally and vertically and the 300 series mod-
els have 300 threads in both directions. “We say it is ‘true’ 600 
denier or true 300 denier,” Danny said. “The reason we pound 
on that is some competitors will advertise their blind as a 300 
denier fabric but it may be 300 vertically but just 150 horizon-
tally. A true 300 denier fabric Rhino blind is almost twice as 
thick as a competitor’s blind that is 300 by 150.”

Matching the denier in both directions gives the Rhino 
blinds a smoother surface to print the camo patterns on, 
Reaser added. Rhino offers multiple models that are wet-
printed, not done through the heat-transfer process that can 
cause garish color changes to pink or purple after months 
of exposure to UV light. Those better Rhino blinds will fade 
some over time but they will fade in a natural way, he said, 
like a favorite work shirt or pair of jeans. On the premium 
600 and 600 XL models, an additional UV blocker and water 
repellent finish are applied to keep the camo patterns sharp 

significantly longer.
OPI launched the Rhino models offering the same 

Predator Deception pattern the original owners were using, 
then added Mossy Oak Break-Up Country, Realtree Edge and 
Realtree Timber. “We don’t paint ourselves into a corner by 
offering just one camo pattern,” Danny said. “We try to make 
our blinds available in multiple patterns. Everyone has differ-
ent tastes. There are guys who swear by Realtree and people 
who swear by Mossy Oak.” The Predator Deception is an excel-
lent pattern as well, the vice president noted, just not as well-
known or popular as the Realtree and Mossy Oak patterns. 
All the patterns are very lifelike, he noted, since on fabric for 
blinds, the elements do not have to be downsized like they 
typically are on camo clothing. “You can get the full size of an 
oak leaf, cluster of pine needles or tree limb,” Danny said. “It’s 
the most accurate representation you can get on the side of 
a ground blind.”

In addition to a selection of patterns, the Rhino line offers 
a wide selection of price points: a “full buffet of ground blinds,” 
as Danny put it. Price points start at $49.99 for the Rhino-50, a 
one man blind with simple spring steel frame. The one person 
Rhino-75 goes for $79.99. The Rhino 100 is the least expensive 
hub-style model at $129.99 and is sized to hold two hunters, 
with a floor space of 49.5 x 49.5 inches. Even at that price, it 
includes brush loops and shoot-through windows.

Dan Reaser visits with his wife Mila Reaser (left) and company 
Controller Cathy Nadolski (middle). Both are essential mem-
bers of the OPI accounting team. 

President/CEO Dan Reaser (right) goes over 2019 OPI forecasts 
with National Sales Manager Mick Maynard. 

Lead Graphic Designer Rachel Rusnak uses her talented skills to 
design and draw up new packaging ideas and marketing mate-
rials for all OPI products. If you can think it, she can design it! Windows on these blinds are designed to give as much or as little 

exposure as the hunter needs.
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As you go up the line, you will find added sizes, features 
and durability. Starting with the three man Rhino-150, zipper-
less doors make entry and exit simpler and quieter. The fabric 
flap of the door overlaps the opening to seal out light and you 
can quickly secure the door with a single buckle strap or take 
the time to more tightly seal the opening by clipping the four 
elastic straps to the rods. The horizontal windows on the 150 
and 200 work well for a hunter with a rifle or crossbow, Danny 
said; however, with a vertical compound, the 300’s triangular 
windows offer more shot flexibility. The 500 is popular with 

recurve and longbow hunters, Danny said, since it also has 
triangular windows and the center height of 80 inches gives 
them more clearance than any other Rhino model.

The Rhino-500 is 90 inches hub-to-hub and 70 inches 
square on the floor. “It’s a true four to five person blind,” Danny 
said, “and the 600XL is right up there with it.” The 600XL mea-
sures 72 inches square and its center height is the same as the 
500, at 6-1/2 feet. “There are lot of guys who like to use their 
recurves and longbows in our blinds,” Danny noted. “That’s 

Hub-style Rhino Blinds like this R150 in Realtree Edge come 
with a case with backpack straps and if the hunter reads and fol-
lows the directions, those blinds can be up and ready to use in 
a few minutes. The zipperless doors used on all but the smallest 
models are quick and quiet to use and effectively block any light 
from entering the back of the blind.
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one of the reasons we went taller on the 600XL. The 600 itself 
is a big blind but it stands just less than 6 feet tall. If you’re 
trying to use a recurve or longbow, sitting or standing up, 
that extra 6 inches makes a big difference on the XL.” For com-
parison, the 500 is priced at $199.99, the thicker-fabric 600 at 
$289.99 and the top-of-the-line 600XL at $389.99.

I asked Danny if OPI was happy with the features and the 
many models Rhino offers now and he responded, “We do 
work year-to-year to try to make improvements. This year, we 
partnered with the Bone Collector brand. On our 150 and 600, 
we did a Bone Collector model in the Realtree Timber camo 
pattern. We make our window configuration a little different. 
It is still horizontal but it is not 180 degrees; it is 270 degrees. 
So the horizontal windows are on all the panels except for the 
one the door is on.”

OPI also changed how the windows operate on the two 
Bone Collector models. Instead of using elastic straps and 
clips to vary the window opening, these Silent Slide windows 
are attached to tracks at either side of the openings. “You can 
slide them to any height you want,” Danny said; “at any time, 
just grab them and move them an inch or two. If you’re a taller 
hunter, you may like to pull it from the top down. If you’re 
hunting with a youth and he or she is a little shorter, you can 
do it from the bottom up.”

“You may sit there and think you’ve got your windows set 
up perfectly,” Danny continued. “Then that big buck or gob-
bler comes in at the last place you thought they would and 
you are able to reach over and adjust the window just by the 
inch you need. That type of window is something we’ve had a 
lot of requests for and that’s something I could definitely see 
us going to on more models.”

CAPSULE FEEDERS
In 2016, OPI added a third product line: Capsule Feeders. 

That brand had no relation to the LidCam or hunting blinds, 
other than that again, it was a product the Reasers were using 
and saw the potential for. “My dad and I had used Capsule 
Game Feeders on our personal property for four or five years 
and we loved them,” Danny said. “We couldn’t believe the 
world didn’t know about them.” The patented feeders are 
shaped somewhat like a space capsule. They sit on the ground 
and feed is augered out of the top to the spinner plate, rather 
than sitting on a tripod and using gravity to flow the feed 
onto the spinner plate. Tripod feeders are a challenge to 
fill, with hunters balancing on ladders or standing on ATVs 
or pickup bed sides to dump in buckets or bags. With the 
capsule feeders, reloading is a snap and could even be done 
while you are seated on your ATV, hence the tagline “The 

Left to right: Customer service team members Kody Bender, Shannon Reaser and Sarah Schmitz are experts at providing answers 
to any questions a dealer or customer may have as well as experts in ensuring on-time deliveries and quality product support. 

The LidCam allows a hunter to film what they are looking at without interfering with their hunt or the use of a gun or bow.
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Original Sit and Fill Feeder.”
“They were based out of San Antonio and were sold 

mainly in Texas, with some sales in Oklahoma,” Danny said. 
OPI acquired the Capsule line, introduced more models and 
began to market product nationwide. The feeders are assem-
bled at the company headquarters of USA-made components 
and the bodies are roto-molded right in Ohio, the state where 
that process was developed. “It really took off well, especially 
in the Midwest,” Danny commented. “Capsule feeders are 
varmint-proof. Because they are auger-driven, once they 
are through their timed feeding cycle, everything falls down 
into the body of the feeder, where it can’t be manipulated by 
something like a raccoon.”

Raccoons are clever, Danny said. If they learn the trick of 
it, one can climb the leg of a tripod, reach over and spin 10 or 
15 pounds of corn out onto the ground in a single night. With 
a Capsule feeder, unless that electric motor is spinning at a 
certain rate, there is no reachable corn. “We don’t have prob-
lems with raccoons, possums, squirrels; they just lose interest 
in it,” Danny said.

Capsule feeders are also “hog-proof,” a huge selling point 
in states where nuisance hogs have spread to mess with deer 
feeding programs. “Hogs can’t tip it over,” Danny said. “With a 
tripod feeder, they can run into the legs and if they take one 
out, the whole thing comes down. With ours, they can’t find 
any point to get their tusks in and flip it over.”

His own experience and that of others have shown the 
feeders to be “bear-resistant,” Reaser said but he does not 
claim that they are bear-proof. Bears may push them around, 
then lose interest. A large bear may succeed in flipping the 
feeder over and even rolling it down a hill. Thanks to its 
heavy plastic body, “The feeder should hold up to just about 
anything Mother Nature throws at it,” as Danny said. “You can 
purchase it, leave it out year-round and it will last you a long 
time, up to 10 years without having to replace a battery or 
motor.” A solar panel is included with each unit to keep the 
battery fully charged.

OPI currently offers eight different capsule feeders, rang-
ing from 100 to 1,000 pounds in feed capacity. “When we 

acquired the product line, there were four models: the 250, 
500, 800 and 1000,” Danny explained. “We introduced the 100, 
the 200 and the DIY Barrel Feeder.” New models offered all the 
Capsule advantages at a lower cost. The original models have 
rounded bases and to set them out, you need to mount them 
to a recycled semi-tractor tire. Those are widely available at 
truck service centers and they may even pay you something 
to take the tires off their hands, Danny said but for those who 
do not want to go that route, the flat-base 100 and 200 ver-
sions were introduced.

“The steel drum you need for our do-it-yourself barrel 
feeder is as easy or even easier to find than a used semi tire,” 
Danny continued. “We took the idea from a tripod-mounted 
barrel feeder and brought it down to ground level. We use 
the same size auger and motor for that as we do for our 500 
model. A 55 gallon drum holds about 400 pounds of feed. Our 
500 sells for around $1,000 but you can buy the 400 pound 
capacity DIY barrel feeder for about $400.”

Hunters who already own a selection of tripod feeders 
may be good candidates for the specialized auger OPI sells. 
The Badass Auger is a portable, heavy-duty auger that can be 
extended up to 13 
feet. It can be pow-
ered by any 12 volt 
battery or connected 
to your ATV, UTV or 
pickup battery with 
the supplied clamps. 
You will still need to 
climb up to remove 
and replace the 
lid, Reaser agreed 
but you will not be 
perched on a ladder 

Danny Reaser oversees all day-to-day operations as the compa-
ny’s vice president. Hunting and the outdoors have been a part 
of Danny’s life since he was five years old and he hopes to one 
day pass that tradition down to his two boys (Beau and Hudson). 
Danny views the opportunity to work in the outdoor industry as 
a dream come true and enjoys every minute of it.

Jack Novak (left) and Stephen Cassity (right) prepare a Rhino 
Blinds order to ship for a dealer. All Rhino Blinds shipments 
are carefully shrink-wrapped with cardboard edge protectors, 
minimizing any damage that could happen during transit. 

Capsule Feeders 
are easier and safer 
to fill than are con-
ventional tripod-
mounted feeders.
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with a 50 pound feed sack on your shoulder. Someone with 
half a dozen feeders to fill can now do the task safely in a few 
hours, he said, not a couple of back-breaking days.

The newest brand under the OPI umbrella is the Outpost 
Feeder line. The Reasers learned about the Michigan-based 
brand from a couple of employees who were impressed with 
the feeder, then acquired the business in August of 2018. “The 
Outpost Feeder is a cylinder-shaped hanging game feeder,” 
Danny said. “It only weighs 6 pounds and it holds 20 pounds 
of feed. It comes with a hanger and paracord so you can hang 
it 20 feet up in a tree or 6 feet off the ground. You can set it 
for up to two feedings a day. It is very easy to use and sells 
for about $99.99. In 2019, we launched a gravity version that 
holds 25 pounds of feed. Strapped to a tree, deer can come up 
to it and feed like they would out of a trough.”

Both models blend into their surroundings because of 
the coloration and small, vertical shape, Danny said. Deer 
accept the Outpost Feeders more quickly than tripod feed-
ers that appear as large, foreign objects above their heads. 
People who hunt near public land or who have issues with 
trespassers hunting around their feeders are good candidates 
to buy an Outpost Feeder, he said.

TIPS TO INCREASE SALES
I asked Danny if he could offer advice to help retailers 

sell more blinds, feeders or LidCams. Having them in stock is 
an obvious first step and he noted OPI has a policy of keep-
ing stock on hand in Ohio year-round, so dealers can quickly 
restock their inventory even if they sell out in August. Second, 
set up a blind or feeder so people can see the quality and 
are prompted to ask questions and make a purchase. You 
might carry three or four models and have room for just one 
in your retail space, Danny said but that one will let people 
see the difference and make a decision to buy. Set up a blind 
even if you have to place it outdoors and bring it back inside 
each evening, he urged. “We do see a much higher turn rate 
with the retailers who find the space to pop the blinds up,” 
he confirmed.

As far as the LidCams, you might not want to wear one 
year-round but doing so in the days leading up to the fish-
ing opener, archery deer season and the Christmas holidays 
could spark additional sales, Danny suggested. “If a guy 
comes in and sees the person behind the counter wearing 
one, he’s probably going to say, ‘What’s that?’” he said. “We 
do have a really strong sell-through with our products and 
get a tremendous amount of repeat business from our deal-
ers. I can’t say enough about how much we appreciate our 
dealer network.”

While OPI has multiple lines and hopes to add more as 
the years go by, Danny said it is still a family-run business, 
not a conglomerate run by people in suits who may have lost 
or never had a strong connection to hunting. “You will see 
us with blue jeans or camo clothes more than you will with 
a suit and tie,” he commented. The Reaser family has been 
hunting together for generations and Danny expects to intro-
duce his own two boys to the woods when they are older. 
Now done with college, his sister Shannon is working in the 
business full-time, overseeing the outbound shipments. “We 
have many other people working here who enjoy hunting 
and fishing, they are avid outdoorsmen and -women,” Danny 
added. When you call OPI at (888) 507-2021, he said, you will 

Scott Gregory assembles a DIY 55 Gallon 
Barrel Feeder as a sample for an upcom-
ing trade show. Each feeder includes 
everything the customer would need to 
easily put it together, including the bat-
tery and a solar panel to keep it charged. 
The hunter supplies the barrel. 

A digital timer allows the user to set up to six automated feed-
ings a day. With the solar panel in place on the top to keep the 
battery charged, a Capsule Feeder can be left out year-round 
if the owner desires. All parts used in the system are easily 
replaced and are kept in stock by OPI.

This 250 pound Capsule Feeder has an 
owner-supplied used 22.5 inch truck tire 
as its base. The tire elevates it out of the 
dirt and supports the sloped base that 
provides more feed capacity. At about 100 
pounds, the tire also provides more sta-
bility if hogs should try to flip the feeder.

Evan Reising is assembling and inspect-
ing a line of 100 pound capacity Capsule 
Feeders that are getting ready to ship out 
to a new dealer. Wing bolts are used to 
fasten down all Capsule Feeder fill caps 
to ensure those pesky raccoons cannot 
figure out how to access the feed. 
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likely be talking to someone who loves the outdoors and you 
de� nitely will not be talking to a computer.

What about “The Outdoor Option,” the family-based 
TV program with Dan, Danny and Shannon that led to the 
Reasers entering the hunting industry full-time? The last 
full season of that aired in 2017. “We started ‘The Outdoor 
Option’ in 2013 and we 
aired � ve seasons on the 
Pursuit Channel and the 
Outdoor Channel,” Danny 
said. “The acquisition of 
Rhino and LidCam came 
by way of the TV show; 
without it, we would have 
never been presented 
with the opportunity. We 
do still do some video 
production work here but 
with the rapid growth of 
OPI, it is really hard to � nd 
the time.”

Outpost Feeders blend in 
with their vertical shapes 
and natural coloring. � e 
original is at near right; the 
gravity version is at cen-
ter. At far right, the Badass 
auger speeds the � lling of 
tripod-style feeders.
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