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Personal Injury Powerhouse Seminar
Sponsored by Personal Injury Training, LLC & Larson Law

8 CE hours for only $80

Saturday, October 25, 2025
7:30 AM - 4:30 PM
Springhill Suites
11280 S River Heights Drive
South Jordan, UT 84095
Time Topic Speaker
7:30 AM - 8:00 AM Registration & Breakfast
8:00 AM - 850 AM :I;Qre‘sglEy&s on Familiar Roads: What One Year Taught Me About Becky Rios, DC
. “Rewiring Pain: A Multimodal, Neurofunctional Approach to Chronic
8:50 AM - 540 AM Pain Rehabilitaion” Michael Ahuna, DPT
9:40 AM - $:55 AM BREAK
; ¢ “Attracting P| Patients — Bonus: New Research on Serious

: ; . . Wayne Croft, PhD
1045 AM- 11:35 AM | “The Concussion Discussion \MS AB-C
11:35 AM - 12:15PM BREAK / LUNCH
1215 PM- 1:05PM *Putting the Patient First in a Personal Injury Practice Joz Brimhall, DC
1:05 PM - 1:55 PM “TBA" (Crthopedic Surgeon) Daniel Gibbs, MD
1:55 PM - 205 PM BREAK
205 PM-2:55 PM “The Use of Flexion/Extension MRl in Pl Practice Gary Lee, DC
255 PM - 345 PM “The Importance of Spinal Ligament Injures in Pl Cases” Scott Tauber, MD
3:45PM-4:30 PM “Question & Answer’ Bryan & Adam Larson

TO REGISTER: Click link below_' or call Larson Law at 801-601-8323 or email Selina at

922 West Baxter Dnive, Suite 200 + South Jordan, UT 84095-8626

selina@larsonlawutah.com



https://forms.gle/LSJ3pnh5k4kiDrjm6

Did you know?

The Impact of Medical Malpractice Tort Reform
by: Mathew Roundy, Esq. and John Macfarlane, Esq.

Utah Association For Justice
Utah Trial Journal - Volume 48, No.2 / Spring 2025

Does Physician Access in Utah Suffer Due to Malpractice Litigation?

Proponents of tort reform claim that malpractice liability threatens physician
availability, as physicians have been fleeing the state or quitting the practice of
medicine. However, the available data directly refutes this assertion. Between 2015
and 2020, Utah's number of licensed physicians increased by 23.3%, outpacing the
state's 11.8% population growth. 9

Physican compensation in Utah remains among the highest in the nation. According
to Doximity's recent Physician Compensation Report from 2023, Utah ranks in the top
10 metro areas for physician salaries.10 Utah's overall physican salary average is
$241,080, which is 11% above the national average. 11 As a frame of reference, the
average salary for full-time workers in Utah is approximately $80,382, with a median
salary of $60,263. 12

In fact, the top 5 highest-paying jobs in Utah are all different types of physicians. 13
These figures indicate that Utah remains a premier location for medical professionals,
further undermining claims that malpractice litigation has driven physicians out of the
state.

9. Compare Utah Medical Education Council, Utah's Physician Workforce,

2020, https://hwic.utah.gov/wp-content/uploads/2020-Physician-Workforce-Report-
final.pdf; With Utah Medical Education Council, Utah's Physician Workforce,

2020, https://hwic.utah.gov/wp-content/uploads/2020-Physician-Workforce-Report-
final.pdf

10. Doximity, Physician Compensation Report 2023,



https://press.doximity.com/reports/doximity-physician-compensation-report-
2023.pdf; see also Physicians Thrive, 2024 Physician Compensation

Report, https://physicianthrive.com/wp-content/uploads/2024/05/Compensation-
Report-2024.pdf.

11. Indeed, Physician Salary in Utah,
https://www.indeed.com/career/physician/salaries/UT; see also Doximity, Physician
Compensation Report 2023, https://press.doximity.com/reports/doximity-physician-
compensation-report-2023.pdf.

12. Income by Zip Code, Utah Income

Statistics, https://www.incomebyzipcode.com/utah.

13. USA Wage, High Paying Jobs in Utah, https://www.usawage.com/high-pay/jobs-
state-utah.php.

How to
Build

Patient
Loyalty

Patient Loyalty: Encourage them to keep
coming back

Why do patients return to practices and the same physician? The top experiences that
get patients to return are:



e Helpfuland knowledgeable employees

e Friendly employees

e A practice thatis accessible

e Returns phone calls and emails in 24-48 hrs.

o Personalized experience where patients receive customized care
e Empathy and compassion

The decision to return could include any one of these or a combination of items on
this list—or anything else that the patient experiences the first or last time they
interacted with the practice. It’s not the experience itself that drives loyalty—it’s
the memory of the experience that determines loyalty.

This subtle but powerful distinction explains why some practices enjoy loyalty while
others have patients leaving for another doctor or practice. The patient’s memory
creates an emotional connection that transforms a simple office visit into a return
appointment or a repeat and/or loyal patient. There is evidence that the memory of a
positive experience can increase dopamine levels in the brain, resulting in patients
being more likely to trust and remain with the practice. Dopamine is a “feel good”
neurotransmitter that the brain releases that makes patients feel good. This chemical
release of dopamine happens twice: during the actual interaction with the

practice and when the patient recalls the interaction later.

Other businesses and industries focus on creating a positive experience that the
customer recalls initially and then later. For example, Chewy, the online pet supply
retailer, sends birthday cards to its customers’ pets. The cards are often personalized
with the pet’s name. Starbucks sends its customers a free drink or food item for their
birthday. It also celebrates “coffee anniversaries,” reminding customers of when they
first joined its rewards program. Netflix sends a “What We Watched” summary of what
its subscribers have watched in the past year. This same process of creating an initial
positive experience that is recalled later can be implemented in a medical practice.


https://www.health.harvard.edu/mind-and-mood/dopamine-the-pathway-to-pleasure
https://www.health.harvard.edu/mind-and-mood/dopamine-the-pathway-to-pleasure
https://theconversation.com/dopamine-is-a-brain-chemical-famously-linked-to-mood-and-pleasure-but-researchers-have-found-multiple-types-of-dopamine-neurons-with-different-functions-211985#:~:text=Dopamine%20is%20famous%20for%20the%20role%20it,call%20this%20difference%20a%20reward%20prediction%20error.
https://theconversation.com/dopamine-is-a-brain-chemical-famously-linked-to-mood-and-pleasure-but-researchers-have-found-multiple-types-of-dopamine-neurons-with-different-functions-211985#:~:text=Dopamine%20is%20famous%20for%20the%20role%20it,call%20this%20difference%20a%20reward%20prediction%20error.
https://theconversation.com/dopamine-is-a-brain-chemical-famously-linked-to-mood-and-pleasure-but-researchers-have-found-multiple-types-of-dopamine-neurons-with-different-functions-211985#:~:text=Dopamine%20is%20famous%20for%20the%20role%20it,call%20this%20difference%20a%20reward%20prediction%20error.
https://theconversation.com/dopamine-is-a-brain-chemical-famously-linked-to-mood-and-pleasure-but-researchers-have-found-multiple-types-of-dopamine-neurons-with-different-functions-211985#:~:text=Dopamine%20is%20famous%20for%20the%20role%20it,call%20this%20difference%20a%20reward%20prediction%20error.

You don’t have to be a Fortune 500 company or a recognizable brand to accomplish

the same impact on your patients. Any medical practice can do the same thing with
this five-step process:

1.

Create the positive experience: First, you must deliver an experience that is
positive and worth remembering. This process begins with the patient
scheduling an appointment within a few days orimmediately if they have an
acute problem. Then, the patient must be seen within 15-20 minutes and wait
in the reception area or the exam room for a prolonged period.

Identify key contact points with the practice: Map the patient journey and
identify the key contact points that could have the highest impact. These are
instances when the patient calls the office for an appointment, when the
patient is in the exam room with the medical assistant, nurse, PA, or physician,
and when the patient checks out and makes a follow-up appointment.

Enhance the key contact points: Once you’ve identified the impactful
interactions, try to make those interactions memorable. For example, Trader
Joe’s, the grocery store chain, trains its employees to interact with customers
when they check out, enthusiastically commenting about what’s in the
customer’s cart. This last impression leaves a lasting impression. You can train
staff to be helpful and engaging by smiling, being courteous, and using the
patient’s name during conversations with them.

Design a follow-up process: Design a campaign like Chewy, Starbucks, or
Netflix that reminds the customer why they enjoy doing business with you.
These include birthday cards, congratulations when a patient has successfully
completed an arduous or lengthy therapy, and a thank you when a patient
refers a family member or friend to the practice.

Measure the impact: Ask or survey your patients to ensure you’ve created the
“Remember When” experience that will generate a long-long patient. When
patients are excited about their experience, they say, “I’ll be back.” Taking it to
the next level involves doing something that prompts the patient to recall the
experience, creating a “Remember When” dopamine reaction moment. That
reinforces the original (or last) experience the customer had.

Bottom Line: By deliberately creating experiences worth remembering and then

helping patients recall those memories, you increase the chances of the patient



returning. And the more they come back, the more likely they are to become a loyal
patient.

Article by Neil Baum, MD from Physicians Practice
https://www.physicianspractice.com/view/patient-loyalty-encourage-them-to-keep-
coming-
back?ekey=RUtJRDo5MjNDODYxQi1FOEIzLTQzMzItODk4NyO4OTNBRjU2RjAzZMTY %3
D&utm_campaign=emailname&utm_medium=email&_hsenc=p2ANqtz-
_3bR9gABNVAB|jBjWzPtignH8DN_EmenQkb75C7SB9gmolpBCkfj47NfIQHrbHUKx2D
W7ryZhN5_Lx64BpYym4weKPPHzEcCwqgeCaDW6JWgCpi-

U& hsmi=366227119&utm_source=hs

We are truly grateful for the trust you place in us to handle your personal injury
patient's needs.

Your referrals mean the world to us—they are the highest compliment we can receive.

If you know someone who could benefit from experienced legal support after an
accident, we’re here to help them get the care and compensation they deserve.

Rest assured, we’ll treat them with the same dedication and respect we’ve shown all
your patients.



Thank you for your confidence in us!

LARSON
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www.larsonlawutah.com
801-601-8323

Larson Law
Pamphlets & Business Cards

Please let us know if you are in need of Larson Law
pamphlets and business cards.
We can mail them out to you or feel free to
stop by to pick them up.

Let us help you with your Personal Injury case flow!

Did you know Larson Law has Facebook Pages, Instagram, TikTok and more!

Clickicon links below to follow our pages!

We'd love for you to join and like our pages!



If you have any recommendations for our BackTalk newsletter or our upcoming
seminar,
please email us at ceri@larsonlawutah.com
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