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The Power of a Netflix Deal: Knowing Your Worth and Expanding Your Brand 
Beyoncé’s 2018 Netflix documentary deal for her Homecoming Coachella performance is a 
textbook example of selling yourself. Netflix reportedly paid $60 million for the exclusive rights 
to stream the documentary, highlighting how Beyoncé’s brand and skills were valued at a 
premium. But how did she get to this point? 
Beyoncé’s success didn’t happen overnight. She has spent over two decades perfecting her craft, 
building an impeccable reputation as a performer, entrepreneur, and cultural icon. Her 
commitment to excellence has built her an incredibly loyal fanbase and a name synonymous with 
quality, innovation, and artistry. 
In securing this deal, Beyoncé didn’t just sell a documentary. She sold years of hard work, 
creativity, and cultural influence. She capitalized on the massive success of her Coachella 
performance, which was more than just a concert - it was a cultural statement, a celebration of 
Black culture, and a historical moment in the music industry. By knowing her value, she 
negotiated a deal that reflected not only her performance but also the immense cultural impact 
she had created. 
 
This deal teaches us an important lesson: to sell yourself effectively, you must know what 
you bring to the table. For Beyoncé, it was her iconic performances, her vast cultural influence, 
and her ability to turn any event into an unforgettable experience. When you recognize the true 



value of your skills and brand, you can strategically position yourself for the deals and 
opportunities you deserve. 
 
NFL Halftime Performances: Creating Unforgettable Moments 
Beyoncé’s NFL halftime performances are prime examples of how to sell your skills on one of 
the world’s largest stages. She has performed at the Super Bowl twice before: 

1. Super Bowl XLVII (2013): Beyoncé headlined the halftime show in New Orleans, 
delivering a powerhouse performance that included hits like "Crazy in Love" and "Single 
Ladies." A highlight was the brief Destiny's Child reunion that thrilled fans and 
dominated headlines. 

2. Super Bowl 50 (2016): Beyoncé returned as a guest during Coldplay's halftime show. 
She used this opportunity to debut "Formation," a song that made bold cultural and 
political statements, showcasing her ability to connect her artistry with larger societal 
themes. 

Now, in her recent NFL halftime appearance, Beyoncé continued to prove her staying power 
and ability to captivate global audiences. This latest performance, which took place during a 
highly anticipated game, was a mix of her greatest hits and her latest work, seamlessly blending 
nostalgia with innovation. She again used the stage to make a statement, demonstrating why she 
remains one of the most compelling performers of her generation. 
 
What makes Beyoncé’s halftime performances stand out is her ability to turn a performance into 
a cultural moment. Each show is meticulously crafted to reflect her values, artistry, and 
connection to her audience. These performances are not just about entertaining - they are 
about making an impact, telling a story, and elevating her brand to new heights. 
 
Lessons to Take Away 

1. Know Your Worth: Beyoncé’s Netflix deal and NFL halftime performances weren’t just 
about her ability to sing and perform - they were about the years of hard work, cultural 
influence, and brand building that made her an irresistible choice. To sell yourself, 
understand the value of your skills and what makes you unique in your industry. 

2. Use Strategic Platforms: Beyoncé uses every major platform she graces- from Netflix to 
the Super Bowl - to amplify her brand, values, and talents. Think about how you can 
strategically position yourself in front of the right audiences, whether through social 
media, networking, or high-profile opportunities. Every platform is an opportunity to 
showcase your skills and expand your influence. 

3. Align with Your Values: Beyoncé is known for her advocacy for social justice and 
cultural representation. By infusing her values into her performances and projects, she 
connects with audiences on a deeper level. Selling yourself is not just about the skills you 
have, but the impact you want to make. Aligning your personal values with your 
professional skills allows you to create meaningful connections with others. 

4. Stay Consistent: Beyoncé has spent years perfecting her craft and maintaining a 
consistent brand. Success doesn’t happen overnight, but with dedication, consistency, and 
strategic positioning, you can build a reputation that speaks for itself. 



Conclusion 
Like her or not, Beyoncé’s career is a masterclass in selling yourself and your skills. Through her 
strategic decisions, understanding of her worth, and ability to align her personal brand with 
larger cultural movements, she has built an empire that continues to resonate globally. Whether 
you’re an entrepreneur, artist, or professional in any field, her story serves as a powerful 
reminder that knowing your worth, leveraging platforms, and aligning with your values are key 
ingredients to successfully selling yourself and your talents. #PersonalBrand #salesStrategy  
 

 


