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HEARST
Is a data giant!

HEARST ranks #8 in total monthly unique visitors
among the digital giants

1. Google Sites 251,394,000 & Mo RY4
2. Facebook 213,858,000 |
3. Verizon Media 209,648,000

4. Microsoft Sites 206,086,000

5. Amazon Sites 205,964,000

6. Comcast / NBCUniversal 179,553,000

7. CBS Interactive 164,759,000

| BHEARST 154,695,000

9. Walt Disney Company 154,000,000

10. Apple Inc. 149,629,000

11. Turner Digital 148,199,000

12. Twitter 147,073,000

13. Paypal 146,909,000

14. Meredith Digital 142,123,000

15. Weather Company 132,027,000

Source / ComScore Media Trends January 2019



HEARST
capabllities

Search related products

Display related products Web build & related Content

* Custom SEM

* Custom SEO

* Google Premier partner

* Bing premier partner

* Google shopping

* Dynamic product retargeting
+ Search retargeting

* Amazon

* YouTube

Custom ad units

Keyword contextual targeting
Dynamic product retargeting
Site retargeting

Direct buys / on and off Hearst
Video

OTT/ CTV

Native ad buys

Programmatic

All aspects of Social media ads
Mobile centric display
Addressable targeting

Geo Fencing

Social Influencers

« Basic to Custom Web builds
+ E-commerce options

* Inventory management

* CRM capabilities

* Email management

* Analytics management

*  Email marketing

«  Story Studio

* Direct buy content sponsorships
* Magazine

- TV

* Digital Radio network

* Video networks

*  And more. ...



National Audience Network Built for the Future

We match our audience to yours
We know exactly who we’re reaching for you

True national footprint
Look-alikes and targeting profile based

We Deliver Against Our Hearst-Owned Sites
v Maximizes your ad buy among best prospects
v" Creates highly targeted messaging opportunities
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QUALITY AUDIENCE

Crafting Audience Segments

Over 173M unique visitors engage with Hearst digital properties monthly.
How do we know which ones should see your ad?

1. We collect first-party data.

Every time someone interacts
or engages with our online,
newspaper or magazine properties,
we collect first party data.
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173MM x 15k =

Unique Individuals Unique Attributes  Unique Data Points

2. We learn about your customers.

Hrst party data is exclusive (not
sold and cannot be found elsewhere)
and gives us a powerful glimpse into

Americans: their preferences,
behavior, and interests.

Amy
Age 42
Pharmacist

PITTSBURGH, PA HOMEOWNER
MARRIED ECO-FRIENDLY
EARNS $110K CIVICALLY ENGAGED

3. We group their interests.

These data points are used to
create proprietary Hearst First
audience segments across
hundreds of categories, interests,
psychographics and actions.
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Executing on a two-tiered approach

seattleé.mm %
CULP

The Norwalk Hour
Huron Daily Trib NI @ eiddlctownPrese T HGISTER CITZEN
uron Daily Tribune e Clo ® newstimes
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mrt.
Midland
Reportt-Telegram @
San Antonio Express-News
uSA HOUSTOMACHRONICLE 1S
it | L)
NTERPRISE Nz
Laredo Morning Times

Your defined audience
targets and desired “look-
alikes”

The best aligned audiences
on our owned-and-
operated sites (magazine,
newspaper, TV and radio)

Utilize magazine title
profiles to define, find and
target magazine reader
“look-alikes”

Leverage Hearst
websites to deliver to
the right customers

Target across our
proprietary network
using the already-
defined profiles

Fill in across your state-
specific geographic
expansion strategy
using all target profiles



Data Precision in Action

Hearst produces

award-winning print
and digital media

The Campaign

_ All of this data is combined
Unmatched first-party HEALTH & FITNESS to fuel rich, data driven

AUDIENCE . .
data on consumers o c multiscreen campaigns that
FITNESS TECH CYCLISTS influence customers to

choose your business.

OUTDOORS RUNNERS

WELLN ENTHUSIASTS

ORACLE

e/elate LOTAME  [°leverde

thousands of third-
party data points
and attributes

USER LOCATION DEVICES



— HEARST MAGAZINES

Titles that resonate with niche audiences

30 Sites / 139M Monthly Site Visitors
225M Social Followers
$95,000 Average Median HHI

75.4M Women 25+ / 50M Men

Hearst Magazine Audience Profiles



https://www.hearst.com/-/audience-demographics

Local news and network entertainment

CLUT
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@ & Hearst Television owns and
my S/ operates television station
@ A est .
) abc | ‘,f,,,,, web sites in 26 media
- markets across 39 states.

Qm 25 Properties / 76 Channels
e &0 M
@ 26 Media Markets / 39 States

S/
abc b 21M Households/ 19% of US

i Viewers
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Largest news and lifestyle websites in their market

seatttethcom THE REGISTER CITIZEN
newstimes
The News-Times
ctpost
Greenwich Time  The Norwalk Hour
Huron Daily Tribune TN mfﬁoﬁfgmw\liddlvlm\ nPress
Midland. K)N
Nivws \l}\?:"ll:NFws timesunion  New Taven Register THE HOUR
-~ (PIONEER stamford o
San Francisco 8" ime"
Chronicle () ounaLcouRier
SFGATE JOURRERDTRIER 24 Daily & 55 Weekly NeWSpapeI' Titles
melntelligéhicer
Tuli‘{Tl-:l,l-;(:lt-\vll . . .
40 Subscription + Free Websites
30 Magazine Websites
Plainview Daily Herald
My Plainview
mrt- Network Opportunities Against
Reportet-Telegram Magazine Audience Profiles
San Antonio Express-News
nuSA HOUSTONACHRONICLE . .
B Network Opportunities Against
Yarevo Mocning Times Custom Audience Profiles

“WMTonline



Product Toolkit



HEARST

PREMIUM
» = =
ROLL
VIDEO

7.9X

Higher click-through rate
for pre-roll video
compared to standard
display ad units

Source: Hearst Internal Data

Bring Your Message to Life

Reach our loyal audience across 23 premier community news sites through a responsive, premium
video placement that showcases your business as consumers scroll for maximum viewability.

stamford News Spons Business Real Estate Entertainement ving Obituaries Classifieds Open for Business Today's Paper
advocate s . i o M » : oy

4 after reopening

= Tensions high as police respond to street
 party in Stamford

Another man is wounded as shootings in
7 Stamford continue

-+ Teens sit on Route 7 in Wilton in Floyd
! protest

1 Catholic leader in Washington calls Trumg's
< shrine reprehensible’

G March in New Canaan moved to Thursday

June: Fafic Nulne fahrinated svidence

10

.
stamford
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et — 1 - = — .
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a On the Market: Classic Colonialin ey
a Weston features privacy,... y
ﬂ 31:: casual c’legance : powersd by "

On the Market: Colonial in Easton

provides easy access to..,

Wave Goodbye: These Stores Are Closing In 2020

o) Real talk: 7 single-family homes, 1
condo sell in i

B i OmesD

It's time to say goodbye- these are the stores that are closing many locaticns S Virtual & Online Events

this your. On the Market: Ct porary Ci in Westport offers a

¥ _ Have a virtual event or livestream you'd
. ke to share? [PRONEERY

XPRESS
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In photos: Inside Conditions that qualify for Major ongoing [l
Connecticut’s casinos after medical marijuana in construction pt
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HEARST

Compel Buyers With the Power of Video

Boost your marketing strategy with professionally recorded video content that builds trust and

FULL M OTI O N differentiates your brand through one of the most influential content formats.

Initial planning identifies the video style, location and core-messaging to spotlight
6 4 O/ your business and its offerings, while keeping your specific preferences in mind.

of consumers are more . : »
likely to make a purchase A videographer shoot and post-production editing

after watching video generates quality branded content that ranges from
Source: Hubspot 2018 testimonial interviews to informational videos.

Your engaging video content is hosted online and
formatted for broadcast across popular media

channels like YouTube, Facebook and more.

Healthcare  Education = Hooring ' o



https://video2.bettervideo.com/video/BET/MP4640x360/99.CON_Employer.mp4
https://video2.bettervideo.com/video/BET/MP4640x360/99.TCUGrads2018_SOW.mp4
https://video2.bettervideo.com/video/BET/MP4640x360/99.2719823837_C1.mp4

HEARST

YOUTUBE
TRUEVIEW

2 billion

YouTube users every month —
that’'s almost one-third of the

Internet
Source: YouTube

Broadcast Your Message to the Largest
Video Viewing Audience on the Web

Connect with YouTube’s massive audience
using a highly targeted and a pay per
performance ad strategy.

Connect with consumers based on
their video watching habits and
audience profile including geography,
age, gender, interest and more.

Only pay when consumers choose
to watch at least 30 seconds of
your video or clicks on your ad.

Get real-time insights about how
people are responding to your video
ads, so you know where to make
adjustments.

= I3 YouTube Search
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In-Stream Ad

Appears before, during, or after
YouTube videos (pictured above)

Discovery Ad

Adjacent related videos, search results,
or YouTube mobile homepage

Ot



HEARST

CONNECTED
TV (CTV)

76%

of U.S. households have
OTT services compared
to 62% with traditional
pay TV

Source: Parks Associates Survey 2020

Combine the Impact of TV With the
Precision of Digital

Capitalize on the growing trend of
streaming television with a highly
targeted ad campaign on the largest
screen in the home.

Roku 1:08 am

My Feed

Sl ©CBS
N\'B'% REDEEMER REWS

LIVE 24/7

amazon
~~—"\ideo

DIRECTV

Wy NOow

Movie Store

TV Store L
News X
. - Search NETFLIX A
Access premium, professionally

Streaming Channels
produced content on name
brand networks. ARGiinail NOW.

Engage hard to reach §
audiences like Millennials
and cord-cutters.

Leverage sophisticated
audience targeting to reach
the right people who matter
for your business.




HEARST

STREAMIN
G AUDIO

79%

of audio consumption takes
place while people are engaged
in activities where visual media
cannot reach them

Source: iab.com

Amplify Your Message with Streaming Audio

Take your campaign to the next level by
engaging listeners asthey are tuned in to
their favorite playlists and podcasts.

Non-skippable, brand-safe
programmatic advertising.

Target the hard-to-reach
Millennials and “on the go”
audiences.

1:1interaction with your
audience.

No waste. Ads are only played
when a user is listening to
music or a podcast.




HEARST

EMAIL
MARKETING

64%

of US. internet users
have printed a coupon

from an email.
Source: Shop.org 204

Targeted Offers That Drive New Customers

Our offer-driven email program
features everything you need to
proactively reach out to local
consumers in your area and
compel them to make a purchase.

attractive HTML emails

featuring an offer you provide.

how many emails to send and
who to target.

your email to local consumers
who can redeem your offer.

Google

Gmail ~

nnnnnnn

Inbox
Sent Mail
Drafts
Spam
Trash

Starred
Important
Chats.

All Mall

i ] o [ .- - tof2s4 > -
$500 Off Kitchen Remodeling &8

M&M Home Contractors 4:32 PM (2 hours ago) « -

M&M Home Contractors. (832) 982-0195

Kitchen Remodeling, Vanity Tops, Backsplash Designs
With so many styles and stains to choose from, you can create the look you want
affordably, whether it is classic and sophisticated or fun and contemporary. The M&M
collection includes much more than vanities. A complete and well coordinated lock for
your new kitchen is our goal. From matching medicine, linen and wall storage cabinets,
to storage and vanity tops, we offer elgant choices.

CLICK HERE TO LEARN MORE!

Experts in Home Renovation

Our kitchen remodeling portfolio will show you a variety of projects we have complet-

SERVICE YOU DESERVE BY PROFESSIONALS YOU CAN TRUST
INFO@MMHOMECAONTRACTORS COM

B » 3



H E A R s I ctpost News Sports UConnNation Business Entertasinment Living Jobs Homes Cars

Tell Your Story With StoryStudio o

Drab to dazzling: How windows can transform
your home
oy sto0s

toryStucio cn Apr 2, 2016 11:16 AV

PP ™

Blend of content marketing, native, video,

CONTENT photo galleries and SEO 2

e TR T
M ARKEI'I NG Achieve a level of trust and credibility when —wal b
hosting custom content on Hearst's
established sites
7 0 0/ StoryStudio has the same look, feel and tone
0 as our editorial content, allowing your brand

to flow seamlessly across our platforms
of consumers prefer to

learn about products
from native advertising

Source: Content Marketing Institute

Receive guaranteed engagements across a
targeted network of sites that reach your
ideal audience.

Bloomberg FOrbes marie claire redhook
TIME 5%fcs £aquiee J&

CARZDRIVER COSMOPOLITAN

fRIY]é fin[vXe
a + dozens more




HEARST

CUSTOM STORY

APTDECO

Upgrade your space

CONTENT

MARKETING
Anatomy of a Story

with AptDeco: Buying
and selling furniture
made easy

JANUARY 2021

Theres a in town, and its a game changer!
Whether youre planning a move, or just ready for a refresh, is your one-stop shop for buying and selling used furniture
and home décor.

AptDeco has been in business in the New York area foe years — focusing on quality, ease of experience, and sustainablity since
2014 — and now the platform is available in Connecticut. You can buy and sel in your local community, and even further, as the
community spans the Tri-State region and Philadelphia. So the selection is vast, and the experience is even better.

Custom story write-up

| THE EDIT: ELIMINATING WHAT DOESN'T SPARK JOY

With other marketplace apps, clearing out the funiture and décor that no longer brings you joy o perhaps doesit fit your home
can be such a production. You start to question whether you really wanted to redecorate or purchase furniture for your new space
in the first place. It may be easy to get inspired when the decluttering queens of Netflix are streaming, but the KonMari method
did not account for this amount of hassief From deciding what details are necessary in your post to arranging meetups with a
stranger (a ittle sketchy even in the best cases). its a [ot to manage — not to mention worrying about the logistics of moving the

Social sharing and integrations

Photo gallery

old out and the new in.

. Now theres a simple solution. o AptDeco (for free), the team gives your listing the star treatment
V|d eo by enhancing your photos. adding detas sbout the have on hand ¢ yourple
more marketable. Then, when a buyer finds your piece and makes a purchase request. you have 24 hours to confirm. After that
there schedules or ind for a stranger. Just schedule a time that works for you. and a

professional delivery team wil pick up the item from your home. That' it! Payment is deposited directly into your account, and
your very own Home Editis off to the races.

Sophisticated targeting
Robust distribution strategy
Cross-platform optimization

Audience re-targeting

| READY TO SHOP: IN WITH THE NEW!

Whether your vibe is more CB2 or Restoration Hardware. there's a selection for every style. You'lfind your favorite designers at
much friendiier prices — plus, delivery includes assembly when necessary. (Committed to top-shelf style without the price tag?

Picking out your new furiture is easy. On You can search by brand, category, color, dimensions, condition,

price. y options, and more. Each listing also includes whether the pies from or o

there are no surprises when your new fumiture arives.

Apt like a g " Unlike other marketplace apps, there’s no hodge-podge of

NATIVE PROMOS

= Q us .M‘m\q-w: caasa G s: mm
R~ €he New York Times

Weds US  Pumcs NY Sueess Opnon Tech  Scewcs  Mestn  Soos  Ads  Boks  Stie  food  Tawl  Mmpmie  TMapizne  Resfame  Vises

B Listen 1o The Dally" " Listen o ‘Sway' u The Book Review Podcast

2 fthe “Karate Ki

e
Biden to Sign Orders Aimed at
Expanding Health Care Access
" aw

USS. Economy Cooled in the Fall, bat 2020 Proved
Better Than Feared

Paid Post

#PTDC00
Upgrade your space with
AulDecu: Buying and selling
Turnitiire made easy

Trers'a a new fUTitre mankstpacs In
Lomwin, s iy & s clae v

\ptbheco

Opinion

The GameStop Reckoning
Was a Long Time Coming

‘The New Virus Variants Make the Next 6 3
Weeks Crucial

Here are four things o know about the GameStop insanity.

Right-Wing Groups Pose Nebs Threat Ansis MeComnell Vs Why P GOP, T s
p one With Trump. His Leaders Are AllIn for very Country Has s

After Capitol Attack, U.S. Shys Party Said Not So Fast. Trump More Than Ever Own Climate Risks.

T 28 senator M el | Pomuytyasia Whats Yours?

ige w

-]
P g Ll
Limited Testing in ‘Why a Trump Third The S Court
y a Trump Thi e Supreme Cou
Mississippi Prisons !"l-y Party Would BeaBoon  Upheld Trump's
Be Obscuring Virus's Toll for Democrats Muslim Ban. Let’s Not
Forget That

“The Capitol
Insurrection Was as AlLetter to My
Answers to Al our Questions Abojt Christian Nationalist s Conservative Friends
ting Vaceinated for Covid-19 1t Gets

g

I
How Learned Plan I Trojan Horse.
toStop Worryingand  And I'm OK With
Love Twiters Trammp
Ban

Example native ad unit on NYTimes.com. We can target
across thousands of premium websites that are relevant to
your business and your target audience.



HEARST

Optimizing Beyond the First Page

SEQ involves so much more than merely improving rankings. Broadening the spectrum of visibility for
CUSTO M $O your brand’s offerings is only the first step along the journey that we call the Organic Progression Theory.

Improving visibility increases the likelihood of your site being found in organic search. These improve
odds will work to dive a higher volume of traffic that is actively searching for topics in your vertical. This
influx of highly qualified traffic will help drive conversion that will promote business growth.

SEO is not a one-time evaluation,

but an ongoing process. ltisa | VTSI [ = 1T o PP >

way of thinking about a website,

how it relates to searches, and 4 a
then making purpose-driven / /

decisions in order to improve /
that relationship. /




HEARST

Give a Great First Impression

We carefully design every aspect of your

VVEBS”-E site to balance beauty and conversion — N e
orthodontics NEW HAVEN * MIDDLETOWN * OlDSAVEROOK =

all while keeping your specific preferences

DEVELOPMENT [IEEERE

_ _ Our websites are designed “responsively,”
A professional website that turns giving all site visitors a great user
browsers into buyers is the experience no matter the size of their

centerpiece of any online phone, tablet or desktop screen.

marketing program.

Teeth Straightening, Clear Teeth Braces for
the greater Norwalk area and Beyond!

Modern Design

Professionally Crafted Content

SEO-Friendly Site Development

CALL 2036942761

Prominent Phone Number

ORTHODONTICS OTHER SERVICES

Conversion Form

©00OGE

+ so much more!




HEARST
Launch E-Commerce Quickly and Easily —

Drive Online Sales

WEBSITE

Express E-Commerce empowers you to sell PlantGrov/ P
DEVELOPMENT your products online, with your existing L
Website Or a Separate E-Commerce miCrOSite. HOME OUR STORY ~ SHOP HOW TO USE PLANTGROW + STOCKISTS NEWS CONTACT US
SS . . . . SEARCH Q
E [|: re E Commerce We build your online store with a "
sophisticated look and feel and guide you s 1 ik
. . All Products
Our proven process and expert through setting up your banking merchant e (D SR
team helps local businesses account, accepting online payments and e $6.99
launch their online store and start mailing shipmens. S g
receiving orders in weeks rather Fedsne O im0
est T J
than months. PrOdUCt Catalog and page deSIgn " Share this product with your friends PlantGrow Natural Lawn Food
50 products at launch bl S
Self-serve online platform to make e
adjustments (i.e. price, size, inventory) ! T sarsions

« Naturally fights disease
- Contains micro-nutrients
« Made completely from plants

Payment types: PayPal, Stripe, Authorize.net o

Shipping options: flat rate or carrier calculated
|




H E A R S T Laser Target the People SearChlng PREMIERE PARTNERSHIPS

for Your Services Google

Partner
PAI D $ARCH Our approach incorporates key attributes of your business into every part
of your campaign — from key services and geographies to major accolades
and strengths — to achieve optimal performance. o

Hearst, the parent company of Hearst Connecticut Media Group, was the
<o T first “Google Premier Partner,” and today 100% of our account managers

Need Kitchen Remodeling? - Let Us Design Your Dream Kitchen
3) www.s g t

oG rrritona are “Google Certified.”

M&M Contractors - Kitchen Remodeling in Fairfield County, CT
WwWw.

We'll help design and remodel your dream kitchen.
Modern concepts by modern craftsman.

Luxury Kitchen Remodeling - Transform your Kitchen with Leicht

#3) www leicht com/KitchenRemodeling

Free Kitchen Design Consultation. B Delivered Spend
Find A Contractor - Home Remodeling Projects

et | y J Aol trme . Target Spend

(O 3 7
Loy ] o

2
O
o
<C
Ll
W 0
[a]
4 <
o

We believe in providing you with maximum transparency. You'll not only
know how your campaign is performing, but also exactly what percentage of
your spend is going toward media versus management.




HEARST

Engage Your Target Audience on

the Largest Social Networks I
SOCIAL ADS ) s

*)/ Sponsored

We deliver optimal results for your social ad ~
Social campaigns are developed campaign through a rigorous process that /
around your core objectives, matches the best possible creative with the |
audience that is most likely to respond. T 7 ‘ ~—
facebook Q e

measured and continually

optimized. Our approach adapts Your campaign is tailored to the preferences and 5 Springer Home Remodeiing o B
and Can IaunCh at the Speed Of goals you Set, Ilke WebSIte traﬁ:lc! IeadS, a Iarger Thinking of remodeling your kitchen, but don’t know where ;

to start? Call us for a FREE design consultation and together

: social following and more.
your promotional needs.

2 % TEST ELEMENT

" i [ linute Swedish
4 5 Yassage... more

The percentage of CYCLE1 Three demographic + geographic segments 5 =
Facebook users that see : : - -
i CYCLE 2 ”JW\/.A‘SPH NGERHOME.COM
Organlc pOStS by pages Three images or videos in various ad formats Free Kitchen De;ign Quote Learn More
they fo”ow Design your custom kitchen!
Source: SOC|a|@Og|IVy CYCLE 3 QO 160 32 Comments 9Shares F v
Three versions of compelling content oy Like O Comment 2 share
CYCLE 4 L et

Three buttons for method of contact

B OB 8 & & =




HEARST

Discover and Engage Your Ideal Audience

Our optimization process tests three audiences using select locations, demographics, and interests.

SOCIAL ADS Additional targeting capabilities can expand your audience and re-engage existing contacts:

: Custom - Reaches your connections on and off social media using email lists, CRM, website visitors and more.
Audience

Lookalike — We’'ll connect to customers similar to yours by identifying and matching their key attributes.

Pinpoint your ideal customers and

increase your visibility to reach

neW OneS UtlllZIng mUltIple Location: 10 mi. radius of Stamford, CT

(excludes New York)

Interest: first-time buyer, starter home AND

targeting approaches that put MUST INCLUDE home improvement ' V..
Age: 30-44 ’ ' ' ' ' i

your ads in front of audiences

that matter most to your business.

Media

Three images or videos in various ad formats

Location: 20 mi. radius of Stamford, CT

Copy ) . (excludes New York)
Three versions of compelling content Location: 15 mi. radius of Stamford, CT '
ludes N York ! Interest: House Hunting, Trulia, Zillow,
i (excludes New York) HGTV, Fixer Upper, AND MUST INCLUDE
Ca" to Act|on Interest: home improvement, renovation Home Improvement

Three buttons for method of contact Age: 30+ Age: 44+




HEARST

REPUTATION
MANAGEMENT

1%

of consumers surveyed
changed their perception
of a company after seeing
a response to a review

Source: Bazaarvoice Conversation Index 6

We maximize your online reputation by
building your local online listings across
top directories and review websites.

Our monitoring feature notifies you
when a new review is posted, allowing
for a timely response.

Our reputation experts craft
professional responses to review with
you before posting.

b Bin g FOURSQUARE

o 0 G ©® tripadvisor
_ .
Google local yelp=®

[ mapquest @ @

You're Only as Good as Your (Online) Reputation

m Find Kichen Renovation Contractor Near New Haven, CT

Home AboutMe WriteaReview Find Friends Messages Talk Events

K Write a Review @ AddPhoto [ Sharo [} Bookmark

M&M Home Contractors o cae
EIEIEIEI L3 106 reviews | 1 vetais

$$ - Kitchen, Renovation, Contractor | edit

9

Glades Rd
(Googe] Map data 52016 Google
Q@ 1010 Main Street 2 Edt
New Haven, CT
06513

© Get Directions
& (203) 684-2761
2 mmhomecontractors.com

Recommended Reviews for New Haven, CT

| 7 ofriends

% Your trust s our top concern, so busin
3 113 reviews

@ ¥ ofriends &
0 113 reviews We hi

’

22 See all 52 photos

% 1 check-in

We hired M&M Home Contracting for a complete kitchen remodel.
We were really impressed with the creative solutions Brian devised
to address these. Brian and his crew showed up on time every day
and cleaned up at the end of each day. Definitely the best home
improvement experience we have ever had.

Was this review ...?

@ Useful @ Funny | © Cool

10 address these. Brian and his crew showed up on time every day R o o P
Tue  9:00 am - 5:00 pm Open s

and cleaned up at the end of each day. Definitely the best home Wed 900am-500pm .

improvement experience we have ever had. Thu  9:00am-500pm

Was this

& Jeff F.
New Haven, CT
- § ¥ 3friends

" £ 148 reviews

6363 3 E3 3 71182018

| used this company more than five years ago and was salisfied
enough to hire them again for a kitchen remodel. | have changed
my mind based on their work this time. The work crew repeatedy
showed up late, didn't complete the job on time and left a mess
atthe end of the day.

Was this review ...?

@ useful 1 @ Funny | @ Cool

Comment from Mike M. of M&M Home Contractors
Business Owner

10/26/2016 - | am deeply sorry to hear about your
experience with our company. This is highly unchar...

Read more
=3 Anderson Glass Company,
Inc
CIQQ0 5 reviews




HEARST

Turn More Contacts Into Customers

We link your email to import existing contacts We turn missed opportunities like old clients,
MARKETING and continuously add to your customer list. review shoppers, one-time buyers and even
We also develop your website to instantly add missed calls into loyal customers by
AUTO M ATI ON consumers who fill out forms or call your automatically delivering the right sequence of
business. targeted messages at the right time to your
contacts.

I X CONTACTS CUSTOMERS
NBOUN NEW & REPEAT

People are four times
more likely to buy when D4
referred by a friend

Source: Nielsen

EMAIL TEXT

REVIEW REFERRAL




Powerful
performance data,
at your fingertips

Full transparency into reporting
enables you to see in depth analysis
of performance, while a dedicated
Customer Performance Manager
optimizes your campaigns for
maximum business impact.

,,,,,,,,,

PERFORMANCE BY CAMPAIGN

w

All visuals for illustrative purposes



Custom Reporting
examples

Access to live reporting dashboard to see
every dollar spent and all results at any time

Weekly, bi-weekly or monthly call to go
over all products in depth with suggestions
for changes and improvements

Weekly reporting and insights into User
Profile, organic search results, ad performance
and pending actions to be taken

Live Reporting / Performance example

Return on Ad Spend
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Conversion

Overall Website Sales

mpared to Februaty 2019, pard sear
310w 175% more sessions, 170% more
ransactions and 339% more revenue.

Micro-Conversions / month over month

Newsletter Sign Ups:
3119 vs 2,434 LM (+28.14%)

— 3245

Geos, Demos & New Users

We drew the largest share of our
Los Angeles, Dallas and Atlanta,

Add To Cart:
11,488 vs 8,621 LM (+33.26%)
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the first time - exactl,

Time P

3/3-3/16 11.683 70.26% 8.267 3234
Previous Period 13103 7073% 9.268 3215%
This Period 2019 13373 6871% 9189 2862
Q22020 70707 7161% | 50633 | 3090
Q22019 78173 68.83% 53807 | 2826%
YTD 2020 153874 7167% | 110278 | 2963%
YTD 2019 177.409 69.59% 123463 27.97%
Notes:
Q2 ers are mostly ste Y, highe
revenue yoy to a $30k gain

About 82% of all of our users were new users, visiti

y in line with what we saw in Nove

f

ng the site for
mber

Search Engine Optimization - 3/3 - 3/16

Transactions

4444

New Users

80,431

Users

98,057

users this month from New York,

2:05 039% 46 $37.680.85

359 2:07 053% 69 $31.964.08
428 228 036% 48 $1750198
367 208 056% 395 $196.21076
26 226 396 $168.786.24

378 213 991 $549.00352
17 225 919 $401.663.02

rsion rates and higher Average purchase price, bringing the

All visuals for illustrative purposes



why
HEARST

Access to multiple ad networks, including Hearst’s in-house,
owned and operated Core Audience.

Access to Hearst’'s audience / data across all owned and
operated sites globally

Access to place marketing across both owned and operated,
and third party magazines, newspaper network and TV

First party data on over 150 Million unique Hearst visitors,
paired with over 60 third party data providers

In-house custom SEO, SEM and Social Media fulfillment
through Hearst's Invue digital agency

In-house content marketing team / Story Studio

Agency level account management

Hearst owned creative agency recently added.

Full creative and PR capabilities.

Custom weekly reporting, as well as live dashboards



Thank you!

HEARST

Christa Magistrale
Key Account Executive

Suzanne Stillwell

HEARST
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