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Brand Overview

CRAVE was built on a single belief, that indulgence and discipline are not opposites.
They are a choice. Designed for modern urban professionals who refuse to compromise,
CRAVE is a premium dark chocolate experience that fits inside a controlled, intentional
lifestyle. Not a guilty pleasure. Not a cheat day. A deliberate moment, taken on your own
terms. The brand lives in the space between craving and control, where the best

decisions are made.
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Color Palette




Primary colors

#282222 #F1D2D5

Secondary colors

#E2D2BF #A2683B #B6C6B3
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Package Design



Die Cut

Ingredients

Cocoa Mass, Cocoa Butter, Whey Protein Isolate (Milk), Erythritol,
Stevia Extract, Natural Vanilla Flavor, Emulsifier (Sunflower Lecithin).

Contains: Milk.
May contain traces of Nuts and Soy.

Nutrition Facts

Manufactured by:
CRAVE Foods Lid.
City, Country
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Our chocolate bites are crafted with high cocoa content and better ingredients,
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ABOUT THE BIRAND



CRAVE is a well-dressed creative professional who goes to Gym or Pilates and still orders dessert.



Slogan

ELEVATE THE URGE.



Brand Core & Purpose

When you crave sweets, choose better without sacrificing pleasure. To eliminate guilt from indulgence by offering premium
CRAVE transforms indulgence into an intelligent decision. It healthy chocolate that satisfies both craving and control.
removes the emotional conflict between desire and CRAVE exists to prove that balance is stronger than

discipline. restriction.



Vision & Mission

To become the leading premium brand in the "smart indulgence’ To create elevated chocolate experiences that feel

category where pleasure meets conscious living. luxurious, taste indulgent, and align with ambitious lifestyles.
In 5-3 years, CRAVE expands into functional snacks and

becomes a lifestyle symbol for modern balance.



-Modern
-Confident
-Elegant
-Controlled

Brand Personality

-Intelligent
-Warm
-Self-aware

-Short sentences.
-Controlled
-confidence.

-No exclamation marks.
-No guilt-based messaging.
-No extreme health claims.



THANK YOU.




