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A FULL YEAR OF EVENTS
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LRIP~PING IN DIAMONDS
EXPANDS WITH AN ENTIRE
WEEKEND LINEU”

September 10pm to TBD
2027 3am

HIGH ENERGY CIRCUIT PARTY

HOTTEST CIRCUIT DJS

HEADLINER DJ

LIGHTS, LASERS AND BIG ENERGY

™ LOCAL TALENT S

TICKETED EVENT

UPGRADED VIP OPPORTUNITIES AVAILABLE

WINTER PRIDE'S PREMIER PARTY AFTER THE P,

2 SEPTEMBER 3amto TBD
2026 7am

KEEP THE CIRCUIT PARTY GOING - THE AFTER PARTY

HEADLINER DJ

LIGHTS, LASERS AND BIG ENERGY

DANCING TILL DAWN

TICKETED EVENT

UPGRADED VIP OPPORTUNITIES AVAILABLE
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2027 EVENTS
FEBRUARY 14 - 21
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S FOOD TRUCKS ) > FOOD, ART & PHILANTHROPY

Ore e Operingy Pty

LOCAL VENDORS

STAGE WITH ALL-DAY ENTERTAINMENT
LIVE LOCAL ENTEF;\'ITAINMENT

ESSES
PRIDE HISTORY EDUCATION

ViniTart PRIDE

Pelicar 1))

OPEN BAR
LIVE AUCTION

HEADLINER ENTERTAINMENT

FREE EVENT

UPGRADED VIP OPPORTUNITIES AVAILABLE

TICKETED EVENT

UPGRADED VIP.OPPORTUNITIES AVAILABLE

b o g
TICKETED EVENT

UPGRADED VIP.OPPORTUNITIES AVAILABLE

gl

.z A COLORFUL EVENING OF

Free Fall Theater
6099 Central Avenue

ART AND ENTERTAINMENT
SUPPORTING LOCAL ARTS VENUES
ORIGINAL MULTI-MEDIA DRAG EXPERIENCE

ALL LOCAL CAST

HOSTED AT ST PETE'S BEST COMMUNITY THEATER

tam

CELEBRATING YOU & YOUR SUPPORTERS!

FREE EVENT

UPGRADED VIP OPPORTUNITIES AVAILABLE

February Ihm to
2027 Ccnlnl Avenue

\r"v"*"f

THE MOST FABULOUS RACE OF THE YEAR

20+ LOCAL VENDORS
12 DRAG TEAMS COMPETING
$5000. CHARITY DONATION AS PRIZE

FOOD TRUCKS
CELEBRITY JUDGES
VINTAGE CAR SHOW

21 v nnmeo | o-mm
220 and 25th

| CELEBRATING YOU!
FOOD TRUCKS

125+ LOCAL VENDORS

reng

LIVE LOCAL ENTERTAINMENT
CRAFT COCKTAILS

FREE EVE NT
UPGRADED VIP OPPORTUNITIES AVAILABLE

ﬂ‘lﬁ ?Rlu AMAZING HEADLINERS
(Weater- Pride Cpect Testovd LIVE LOCAL ENEEIRTAIglgENg
LOCAL BUSINESSE

- FREE EVENT

PRIDE HISTORY EDUCATION

P R

UPGRADED VIP OPPORTUNITIES AVAILABLE

e -
- PRIDE IN PLEID~

FREE’EVENT

UPGRADED VIP OPPORTUNITIES AVAILABLE

yrr 73
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Feobeuary Spmto T8D
Tam

WINTER PRIDE'S SAPHIC CELEBRATION
THROWBACK NIGHT OF FUN
GREAT PHOTO OPS
LOCAL LIVE ENTERTAINMENT

CRAFT COCKTAILS

11 m-u-y wpmo‘ COCKtai & The Wet Spot

2355 Contral Avenue

WINTER PRIDE'S MEN'S EVENT
KILTS. LEATHER. HARNESSES. PUPS AND BEYOND
2 DANCE FLOORS/2DJ'S INSIDE AND OUT
HEATED POOL PARTY OUTSIDE

HOSTED AT ST PETE'S MOST AWARD-WINNING GAY BARS

ON-SITE LEATHER SHOPPING
mistr BOYS ON SITE FOR PHOTO OPS

8 UPGRADEDVIP OPPORTUNITIES AVAILABLE

Pl S
ClOiING 1§ DANCE

FREE EVENT

UPGRADED VIP OPPORTUNITIES AVAILABLE

" h
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Sl LOBING TER DANCE

| 21 sm'yr Spm to i THE WET SPOT

12am 2355 Central Avenue

BIDDING A FOND FAREWELL TO WINTER PRIDE 2026
HIGH ENERGY TEA DANCE BY THE POOL
PREVIEW OF WINTER PRIDE 2027
NON-STOP DANCE CLASSICS

HEATED POOL

LIVE LOCAL ENTERTAINMENT

MOSTED AT ST PETE'S MOST AWARD-WINNING POOL & DAY CLUB
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In fact, almost all U.S. cities experience a Pride related bump in
rideshare activity. The average effect across 15 cities with popular
Pride events is a remarkable 13% (for context, the average impact
on a city when Taylor Swift comes to town is 7.6%) ****

8 N\ Tribe &

* 90% of LGBT people reported purchasing decisions influenced by sponsorship of LGBT
events and organizations.

* 75% of LGBTO adults have switched products or services because a competing brand was
supportive of their community.

* Evenif a brand is costlier or less convenient, 71% of LGBTO consumers will remain loyal to
that brand if it's supportive of their community.

@WM of the

AV PROBABILITY OF
AVGHIGH AVGLOW {ymiDITY  PERCIP

JUNE 89° 8 100% 63%
FEBRUARY 72° 59° 20% 22%

A

JUNE PRIDE HAD AN ECONOMIC IMPACT IN ’

THE US LGBTQ+BUYING POWER
ESTIMATES SURPASSED*

3.2TRILLION

STPETEOF
LGBTQ+ HOUSEHOLDS SPENT AN
67.2MILLION 9, AVERAGE OF $4,135 AT RETAIL STORES,
INCLUDING l o
38.6 MILLION 7% MORE
DIRECT SPENDING FROM ATTENDEES ** THAN NON-LGBTQ+

CONSUMERS***

ANNUAL SPEND ON TRAVEL BY
LGBTQ+ PEOPLE WORLDWIDE*

218 BILLION

ﬂﬂsﬁa

57,000+ ATTENDEES

ACROSS T1EVENTS

JUNE PRIDE ALSO BROUGHT IN

28 MILLION

INTAXES, INCLUDING OCCUPANCY TAXES,
PROPERTY TAXES PAID BY THE LODGING
INDUSTRY AND RETAIL SALES TAXES **

*LGBT CAPITALRESEARCH CENTER

** DESTINATION ANALYSTS A PARTNER OF
VISIT ST. PETE/CLEARWATER

*** NEILSON LGBTQ CONSUMER REPORT
***%%LYFT DATA
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From Marsha P.
Johnson and Sylvia
Rivers a at Stonowall to

today’s relentloss
fight for rights, the
trans community has
always led with
courage. Despite
decades of
discrimination,
violence, and political
attacks, they continue
to push forward —
domanding visibility,
dignity, and justice.
Their fight is our fight.
Their strength is our
strength. Now, more
than ever, we must
stand beside them,
uplift their voices, and
protect their rights.
Progress exists
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Key Social Media Moments

City of St. Petersburg posted an official Instagram Reel of the installation, reaching
their institutional audience of residents and visitors.

Bay News 9 reporter Angie Angers shared live video on X/Twitter the evening of the
lighting, reaching the Tampa Bay digital news audience in real time.

TikTok generated a dedicated discovery page for "St Petersburg FL Rainbow Lights
in Sky" — indicating the installation crossed into organic trending territory on the
platform.

Hashtags including #winterpride, #globalrainbow, and #stpete saw elevated activity
across Instagram, TikTok, Facebook, and X throughout the three-night run.

Aerial photography of the installation was widely shared and picked up by national
publications as their featured imagery.

Instinct Magazine embedded social media content directly into their coverage,
amplifying the reach of individual posts from the event.

Key Social Media Moments

City of St. Petersburg posted an official Instagram Reel of the installation, reaching
their institutional audience of residents and visitors.

Bay News 9 reporter Angie Angers shared live video on X/Twitter the evening of the
lighting, reaching the Tampa Bay digital news audience in real time.

TikTok generated a dedicated discovery page for "St Petersburg FL Rainbow Lights
in Sky" — indicating the installation crossed into organic trending territory on the
platform.

Hashtags including #winterpride, #globalrainbow, and #stpete saw elevated activity
across Instagram, TikTok, Facebook, and X throughout the three-night run.

Aerial photography of the installation was widely shared and picked up by national
publications as their featured imagery.

Instinct Magazine embedded social media content directly into their coverage,
amplifying the reach of individual posts from the event.
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Media Coverage

Television & Radio

FOX 13 Tampa Bay
Bay News 9 (Spectrum News)
WTSP (10 Tampa Bay / CBS)

Tampa Bay 28 (WFTS / ABC)
WMNF 88,5 FM

Digital & Print Publications

LGBTQ Nation
Instinct Magazine

Good Good Good

Yahoo News

Watermark Out News

St Pete Catalyst
I Love The Burg
Hoodine

Axios| Tampa Bay
Gay Travel 4U

Tampa Bay (OMA #11)
Tampa Bay
Tampa Bay (DMA #11)

Tampa Bay
Tampa Bay

Audience
National LGBTQ+
National LGBTQ+

National (positive news)
National / Global

syndication

Florida LGBTQ+

St. Petersburg

St. Petersburg
Neighborhood news
Tampa Bay professionals

International LGBTQ+
travel

The Global Rainbow generated extensive media coverage at the local, regional, national, and
international level — a rare achievement for a single event activation within a week-long festiva

Coverage Type
TV segment + web article
TV segment + web article

TV segment + web article +|
video

Web article

Radio + web feature w/
photos

Coverage Type
Feature article

Feature article w/
ombedded soclal

Feature article + weekdy
roundup

Syndicated from FOX 13

Feature article w/ photo
gallery

Feature article

Feature article

Preview article

Event highlight

Event ksting + editorial
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