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Just Gold is Australia’s first full-service 
management consulting & creative agency that 
is an accredited social enterprise. We offer 
affordable high-end management consulting, 
intersectionality, diversity and social impact 
advice, strategic communications as well as 
design and production services for all.
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Brand Identity

→ Enable

→ Sheforce

→ Loving Lilydale



Page 4

Just Gold Portfolio

A bold, Memphis-inspired identity rolled out across digital, print, and public 
space — including a full tram wrap with Yarra Trams.

Design Features -  Playful character design, dynamic shapes & vibrant patterns, 
integrated across web, social, and OOH.

Purpose - The visual language expressed Enable’s mission: bridging the digital 
divide through community-led recycling and social enterprise.

Digital - Alongside the campaign, Just Gold delivered a modern, accessible 
website: Intuitive UX, Responsive, mobile-first design, Showcasing Enable’s 
circular economy impact.

Outcome
A cohesive, values-led brand system that amplified Enable’s presence — from 
street-level to digital — positioning them as leaders in innovation, equity, and 
sustainability.

Enable
Connecting Communities Through 
Design: Enable Social Enterprise’s 
Brand Evolution

 — Brand Identity
 — Web Design

2025
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Enable
 — Out-of-home Media (Tram Design)
 — Brand Identity
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Enable
 — Out-of-home Media (Digital, Web       

and Tram Assets)
 — Brand Identity
 — Social Media
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As part of our Impact Program, Just 
Gold collaborated with Sheforce to 
create a distinctive brand identity 
and website that champions 
career pathways for women, youth, 
and migrants in the building and 
construction industry.

Design Features
- A dynamic typographic logomark 
featuring a centred “F” — symbolising 
forward motion and strength.
- Gold and purple palette representing 
empowerment, resilience, and unity.
- Clean, modern visual identity 
extended across digital, print, and on-
site applications.

Purpose
To visually communicate Sheforce’s 

Sheforce
Forging Career Pathways: Designing 
Sheforce’s Brand to Empower 
Inclusive Workplaces

 — Brand Identity
 — Web Design

2025

mission: creating inclusive, equitable 
workplaces and driving systemic 
change in traditionally male-dominated 
industries.

Digital
A responsive, user-friendly website 
designed for clarity and access — 
featuring intuitive navigation, mobile-
first UX, and clear pathways to 
information, resources, and community 
connection.

Outcome
A cohesive, values-led brand and 
digital presence that positions 
Sheforce as a bold voice for diversity 
in trades — supporting the next 
generation of skilled workers through 
visibility, strength, and unity.
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Sheforce
 — Logo Design
 — Report Layout
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Loving Lilydale
Loving Lilydale: Elevating Local 
Identity Through Design

 — Brand Identity
 — Poster Design

Just Gold Portfolio

2025

For the Loving Lilydale campaign, Just 
Gold expanded and refined an existing 
brand to authentically reflect the spirit 
of the Lilydale community during the 
level crossing removal project.

Design Features
- Inspired by local signage, we crafted 
a cohesive visual language, paired 
with community-led photography and 
talent.
- A playful pastel palette brought 
warmth and vibrancy to posters, social 
assets, and campaign collateral.

Purpose
To foster local pride by celebrating 

Lilydale’s skilled businesses, makers, 
and unique character.

Creative Approach
- We evolved the brand into a dynamic, 
community-first identity — with visuals 
and messaging that feel familiar, joyful, 
and place-specific.
- The campaign spotlighted over 20 
local businesses, creating a sense of 
ownership and belonging.

Outcome
A bold, people-centred campaign that 
strengthens community connection 
and celebrates Lilydale’s identity 
through a time of transformation.
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Loving Lilydale
 — Brand Identity
 — Social Media Tiles Design
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Campaigns

→ Autistic Pride Day

→ Good Things

→ Think Talks

→ Think 3000
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For a third year, Just Gold evolved the Autistic Pride Day identity to amplify 
autistic voices and foster inclusion.

Design Features
-2024’s Taking Off the Mask used mask-to-butterfly imagery to symbolise 
transformation.
-2025’s Unapologetically Autistic features customisable templates for bold self-
expression.
- Rainbow palette, strong type, and accessible layouts ensure clarity and impact.

Purpose
To centre autistic identity and empower community-led storytelling.

Creative Approach
Each campaign builds on the last, shifting from transformation to unapologetic 
visibility.

Outcome
A growing platform that sparks dialogue, strengthens pride, and keeps design 
firmly in autistic hands.

Autistic Pride Day 2025 —
Unapologetically Autistic
Three Years of Impact: Designing for Autistic 
Pride Day 2025

— Brand identity
— Social Media Campaign

2025
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Autistic Pride Day 2025 —
Unapologetically Autistic
— Social Media Campaign
— Accessible Tool Kit Design
— Brand Identity

2025

Autistic Pride Day 2024 ↓
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Just Gold partnered with Good Things 
Foundation to support Get Online 
Week—empowering older Australians 
to feel safer and more confident 
online.

Design Features
- Vibrant, inclusive imagery and clear 
messaging across social tiles, digital 
banners, and campaign kits.
- Designs were optimised for 
accessibility and broad community 
use.

Good Things — Get 
Online Week
A Campaign Focused on Educating 
Digital Users and Bridging the Digital 
Divide

— Social Media Campaign
— Branding

2025

Purpose
To close the digital divide by building 
access, skills, and confidence.

Creative Approach
Visuals were tailored to engage older 
audiences and foster a sense of 
connection and inclusion.

Outcome
A national campaign that promotes 
digital literacy and ensures no one is 
left behind online.
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Good Things — Get 
Online Week
— Social Media Campaign
— Branding
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Through our impact arm, the Aurum 
Foundation, we developed Think 
Talks—a dynamic platform designed 
to spark bold ideas and inspire real-
world change across business, tech, 
equity, and sustainability.

Design Features
We led branding, event collateral, 
social content, web design, OOH, and 
multimedia production—creating a 
flexible visual system that adapts to 
diverse audiences and formats.

Purpose
To elevate thought leadership and 
foster inclusive, cross-sector dialogue 

around urgent and emerging issues.

Creative Approach
In partnership with RMIT University, the 
Victorian Government, and the Cities 
of Melbourne, Adelaide, and Sydney, 
we delivered full creative direction and 
digital strategy to ensure each event 
had a distinct, cohesive identity.

Outcome
A national platform connecting 
thought leaders, change-makers, and 
communities—turning ideas into action 
through bold storytelling and trusted 
partnerships.

Think Talks
Building a Thought Leadership 
Platform for Impact

 — Branding & Identity Design
 — Promotional Assets & Event Collateral
 — Social Media & Digital Content
 — Web Design & Development
 — Out-of-Home Advertising
 — Multimedia Production

2025



Page 17

Just Gold Portfolio

Think Talks
Building a Thought Leadership 
Platform for Impact

 — Branding & Identity Design
 — Promotional Assets 
 — Event Collateral
 — Social Media & Digital Content
 — Web Design & Development
 — Out-of-Home Advertising
 — Multimedia Production

2025
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Think 3000
Think What’s Next; an eye-opening 
2-Day conference

 — Branding & Identity Design
 — Promotional Assets & Event Collateral
 — Social Media & Digital Content
 — Web Design & Development
 — Out-of-Home Advertising
 — Multimedia Production

Just Gold Portfolio
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Through our Think platform, we 
partnered with RMIT to deliver 
Think 3000—a two-day experience 
exploring the future of business, work, 
technology, and design.

Design Features
- A bold visual identity blending RMIT’s 
navy and red with Think’s vibrant 
purple and yellow.
- Posters, flyers, and on-campus 
placements used sharp typography 
and engaging imagery.
- Social assets were crafted to activate 
the student audience and build 
anticipation.

Purpose
To inspire next-gen thinkers and 
connect students with the ideas and 
innovations shaping tomorrow.

Creative Approach
We delivered a full suite of digital and 
physical materials to drive visibility, 
foster engagement, and bring the Think 
brand to life on campus.

Outcome
A high-impact activation that 
expanded the reach of the Think 
platform and positioned RMIT 
as a partner in future-focused 
conversation.
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Publication

→ Australian Sports Commission

→ ACON — M3THOD

→ WSU, Heritage NSW & Heritage 
Council of NSW

→ DJPR — DJSIR
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As part of a national research project 
co-led with Myriad Global for the 
Australian Sports Commission, we 
designed the final publication: a 
roadmap for inclusive leadership in 
Australian sport.

Design Features
- Bold, accessible layout with strong 
hierarchy and structure.
- A purposeful colour palette and 
custom infographics reinforced key 
themes and made insights easy to 
digest.

Purpose
To turn research into a compelling, 

user-friendly resource that supports 
inclusive practice across the sector.

Creative Approach
We shaped the visual identity and 
structure to elevate key messages, 
ensure clarity, and reflect ASC’s values 
and national reach.

Outcome
- A high-impact national resource 
that turns strategy into design—now 
guiding leadership and inclusion across 
Australian sport.
- Praised for clarity and creativity, it 
sets a new benchmark for inclusive 
policy design.

ASC — Variation 1
An all inclusive approach to 
governance and leadership in 
Australian Sport

— Publication (Government)

2025
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ASC — Variation 1
Dual Report Design: Balancing 
Creativity and ASC Brand 
Compliance

— Publication (Government)
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ASC — Variation 2
Dual Report Design: Balancing 
Creativity and ASC Brand 
Compliance

— Publication (Government)

2025

We developed two distinct report versions, ensuring both creative flexibility and 
strict adherence to Australian Sports Commission (ASC) branding.

Standalone Project Version – A visually dynamic and accessible publication, 
leveraging a bold, engaging colour palette to highlight key themes.

Branded ASC Report – A fully compliant version, strictly aligned with ASC’s 
brand guidelines, using its prescribed colour palette to reinforce consistency 
and credibility.

Our design approach carefully interpreted ASC’s brand colours, ensuring 
they were applied strategically to maintain hierarchy, readability, and visual 
flow. Infographics were adapted to enhance clarity without compromising 
accessibility, while typography and layout decisions reinforced a professional 
yet engaging tone. The result was a seamless fusion of creativity and 
compliance, delivering an impactful design solution across both versions
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ASC — Variation 2
Dual Report Design: Balancing 
Creativity and ASC Brand 
Compliance

— Publication
— Branding Identity (Government)
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We partnered with ACON to design a 
harm reduction guide for the M3THOD 
program—educating partygoers on 
drug use, consent, and safer sex.

Design Features
- A dark, night-life inspired aesthetic 
reflected risk and disorientation.
- In-house photography with staged 
sets and symbolic props conveyed 
emotional and physical impact.
- Graphic elements, bold typography, 
and a clear colour palette supported 
readability and message retention.
- Infographics distilled harm reduction 
strategies into simple, practical tips.

Purpose
To empower individuals to make 
informed, safer choices in high-risk 
environments—without judgement or 
stigma.

Creative Approach
We combined visual storytelling with 
practical layout to create a publication 
that’s striking, digestible, and action-
oriented.

Outcome
A powerful resource that supports 
ACON’s mission—fostering safety, 
agency, and harm reduction through 
thoughtful, audience-centred design.

ACON — M3THOD
Designing for Impact: ACON’s 
M3THOD Harm Reduction Guide

— Publication

2025
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ACON — M3THOD
Designing for Impact: ACON’s 
M3THOD Harm Reduction Guide

— Publication

2025
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We designed a report-style 
publication for Western Sydney 
University: Heritage-Making among 
Recent Migrants in Parramatta—
exploring cultural identity and 
connections to colonial history 
through migrant perspectives.

Design Features
-Inspired by the PHIVE Civic Centre’s 
roofline, we used rich red and burgundy 
tones tied to local architecture and 
Asian cultural symbolism.
- Bold typography and a clean, 
structured layout supported clarity 
and reinforced the report’s academic 
weight.

Purpose
To reflect the cultural depth of the 
research through a design language 
that was both respectful and visually 
compelling.

Creative Approach
We blended academic rigour with 
culturally informed design choices—
ensuring the publication was engaging, 
accessible, and contextually resonant.

Outcome
A thoughtful, high-impact report that 
brings community-based research to 
life through design—supporting deeper 
public understanding and cross-
cultural dialogue.

WSU, Heritage NSW & 
Heritage Council of NSW
Heritage & Identity: Designing WSU’s 
Migrant Heritage Report

— Publication (Research)

2025
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WSU, Heritage NSW & 
Heritage Council of NSW
Heritage & Identity: Designing WSU’s 
Migrant Heritage Report

— Publication (Research)
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We collaborated with the Department 
of Jobs, Precincts and Regions to 
design the Victorian Social Enterprise 
Strategy 21–25—aligning with Brand 
Victoria while reflecting the agility 
and diversity of the social enterprise 
sector.

Design Features
- We applied Brand Victoria’s visual 
system alongside bold geometric forms 
and dynamic triangular shapes to 
signal movement and progress.
- A refined colour palette, clear layout, 
and confident typography ensured 
clarity and brand cohesion.
- Infographics and iconography 
simplified key goals and initiatives for 

broad accessibility.

Purpose
To communicate DJPR’s strategic vision 
in a way that is engaging, accessible, 
and future-focused.

Creative Approach
We balanced state identity with 
sector-specific energy—translating 
policy into a compelling visual 
document.

Outcome
A clear, cohesive strategy that drives 
understanding and champions social 
enterprise as central to Victoria’s 
future economy.

DJPR — DJSIR
Designing a Future-Focused 
Visual Identity for Victoria’s Social 
Enterprise Strategy

— Branding Identity (Government)
— Publication

2025
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DJPR — DJSIR
Designing a Future-Focused 
Visual Identity for Victoria’s Social 
Enterprise Strategy

— Branding Identity (Government)
— Publication

2025
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Just Gold

ABN 20 630 605 926
hello@justgold.net

Melbourne 
The Commons QV 
3 Albert Coates Lane
Melbourne VIC 3000

Sydney 
The Commons Central
20-40 Meagher Street
Chippendale NSW 2008

@wearejustgold


