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EIGHT TAKEAWAY MESSAGES 

ABOUT GRASSROOTS CAMPAIGNS 
 

Charlie Bruner, May 2025 Values to Votes Project of the Grassroots Iowa 

Network 

 

1. Grassroots campaigns are different from candidate and partisan 

campaigns. The strength of grassroots campaigns is in people power. 

Grassroots campaigns have a singular ability for constructive, deliberative, 

relational dialogues that inform and influence voters – before traditional 

candidate and partisan campaigns heat up. 

 

2. Grassroots campaigns win votes and elections by persuading swing 

voters and getting out soft support voters. While 70 to 80 percent of 

those who will vote already have made up their minds and will go to the 

polls, winning elections requires actions directed to the other 20 to 30 

percent, either increasing turnout of those with soft support or winning 
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the votes of those who consistently vote but are swing or persuadable 

voters. The key role grassroots campaigns play is in personally engaging 

those soft voters and persuadable votes. 

.  

3. Grassroots volunteers have superpowers as messengers and influencers. 

Grassroots leaders know people and know things. The key to effective 

grassroots campaigning is not only having the right messages, but the 

right messengers to deliver them to the right voters.  
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4. Grassroots messages and dialogues are critical. Both start with shared 

values and making policy choices real at the ground level, but they 

involve different types of actions. 

 
5. Grassroots campaigns can reinforce that Iowans have shared values and 

make clear which candidates and parties reflect these through what 

policies they support. This may take time and best be achieved through 

conversations and town hall activities, but this also is what grassroots are 

best positioned to do. 

                           
                             

                     
                                 
                                   
      
                                 
                                     
                         
                               

                                     
                                     
                    

                    
                               
                                   
                           
                                     
                             
                                   
                                  
                            
                               
                                   
           



4 
 

 

  

6. Grassroots campaigning is key to winning back rural and small-town 

Iowa voters, where the ground has most shifted, but it applies to all 

parts of the state and electorate. High on the list of persuadable voters 

needs to be those one in five voters in rural and small town counties who 

shifted their votes between 2008 and 2024. This also involves recognizing 

the concerns of those voters and the value messaging that has caused 

many to shift. One of these has been around the value of family and 

home. 
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These Values Translate to Policies that Voters Want    s,
I s, and R s  and E treme Project 2025 and  OGEActions

are  ismantling

1. Children and  amilies Child care, paid family leave, child health care  Medicaid , child nutrition

2. Seniors, Veterans, and Those With  isabilities Medicare and social security, increased home
and community services, strong VA system

3. Education for All Inclusive public education as underpinning, including I EA and special
education and affordable post-secondary career education

4. A Sustainable Economy Support for small business and family farms and a level playing  eld
with corporate interests, regulations to prevent predatory practices and to support clean air,
water, and the environment

5. Worker Rights and Shared Prosperity Collective bargaining, OSHA, minimum wage, fair pay

6.  air Ta ation  Rollback on ta  breaks for wealthiest, increase in child ta  credit and support for working
families
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7. Grassroots organizations can endorse candidates but also can be 

effective operating from a nonpartisan and value-base. This, however, 

does not mean holding back for bipartisan agreement.  
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8. Others can help with the words, but grassroots voices and stories are 

priceless. Grassroots campaigning must be built upon grassroots 

leadership and the talents and passion of that leadership, but grassroots 

campaigning does not need to do it alone. Both for providing up-to-date 

policy information and resources and action alerts and offering training 

and support in organizational development, there are national and state 

organizations who can help, and there are opportunities to connect and 

share with other grassroots groups as an overall Iowa grassroots network. 

Values to Votes is a project of the Grassroots Iowa Network. 

 

                                                
                                

                                                                         
                                                                                   
                                                                          

                                                                        
                                       

                                                                      
                                                                       
                                                                       
           

                                                                         
                                                                 

                                                                    
                                                                      
                                                                     
               

                 
       

                             
                                         

                                             
                                                                

                                           

                                                   

                             


