Harper Library Public Relations and Marketing Policy 

Public Relations and Marketing Policy
Harper Library (hereinafter Library) is a 501(c)3 public library that supports Harper, western Gillespie, and small portions of eastern Kimble and northern Kerr Counties, Texas.  Our mission is to provide full library services including library materials, internet access, computer use, programs, and basic office services (faxes, printing, copying) for all visitors to our Library.  The Harper Library Resale Shop (hereinafter Resale Shop) exists to provide income for the support of the Library and to provide a discount retail source for clothing, housewares and other items to Harper and the surrounding area.
The Library has, and will maintain, a strong marketing, advertising, and public relations policy to raise awareness of the Library and the Resale Shop.                                                                                                                

All Library and Resale Shop major activities and fundraisers will be advertised.  Suggested methods are publishing in local newspapers, posting on the Library website, Library’s Facebook page, Chamber of Commerce Facebook page, and placing flyers in local businesses.  

Certain requirements must be met by both the Library and the Resale Shop for any news releases or advertising.  In order to provide consistency and prevent misunderstanding or confusion after public release, all marketing, advertising or public relations releases for either the Library or the Resale Shop must be reviewed and approved by two members of the Harper Library Executive Board of Directors.  Upon approval, the release must be copied and either emailed or given in hard copy to the Library Director for permanent file, the Board President and the Resale Shop Resource Team.  No quotes can be given without permission from the person quoted. No pictures may be submitted for publication without the consent of the person(s) in the picture.
Adopted by the Harper Library Executive Board of Directors on September 16, 2019.
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