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Il. Data Visualization #2
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IIl. Data Visualization #3

HOW DO THE FANS FEEL
ABOUT THE RENEGADES'
SOCIAL MEDIA PRESENCE?

QUOTED FROM RENEGADES FANS IN
FACEBOOK FAN GROUPS

"THEY NEED TO TALK ABOUT DONALD PAYNE MORE. HE
BROUGHT A LOT OF EXCITEMENT TO ALL OUR GAMES WHILE
HE WAS A STUDENT HERE IN FLORIDA. | WOULD LOVE TO
SEE THEM GIVE HIM MORE RECOGNITION."

"GREAT TO SEE THESE GUYS DOING WHAT THEY LOVE.
PLAYERS LOOK GLAD TO BE OUT THERE AND TEAMS LOOK
MORE ENJOYABLE THAN THE NO FUN LEAGUE. TOTAL
AWESOMENESS #RAISEHELL."




