


MEET THE TEAM:

Team Introduction Video Placeholder
e Led by Video Producer, Trent Tarantino




OUR TARGET:

Insatiable Inquirers
e Demographics: e Psychographics:
o 18-24 years old o Early adopters

Casual or frequent moviegoers o Want to romanticize their lives

O
o Engaged with social/digital media o Looking to define themselves
o Insatiably curious




BRAND STRATEGY:

GUIDE THE CURIOUS YAYA CONSUMERS ALONG THEIR OWN

STORYLINE OF SELF-DISCOVERY WITH THE INTENTION OF INSTILLING

THE MAGIC OF PERSONAL GROWTH INTO THEIR FANTASTIC REALITY




BIG IDEA:

Big Idea Reveal Video Placeholder
e Insatiable Inquirers are discovering more about who they are and the things
they like through unexpected encounters with magical beasts




TAGLINE:

SATISFY YOUR BEASTLY CURIOSITY




CAMPAIGN LOGO:




CAMPAIGN BRANDING & TONE:

Adding fantasy to our consumers journey as they take on the
adventures of new freedoms and autonomy
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MEET THE BEASTS

Niffler: The Sparkly Extrovert

You are an extrovert who is drifting towards an interactive career. Nifflers
are the stars of human nature. People often look up to you because of
your graciousness and personal accomplishments. You are an intelligent
adventure-seeker who enjoys the finer things, and you are likely well-
regarded by your peers. You know how good it feels to develop yourself
and contribute your gifts to the world. Nifflers embody the best in a

culture, so others are able to see their aspirations mirrored in you.




MEET THE BEASTS

Bowtruckle: The Loyal Wallflower

You are a self-aware and reserved individual who is emotionally honest,
creative and personal. You are an authentic protector and you are easily
inspired. With a knack for complicated problem solving, friends are
always coming to you for advice. You are acutely aware of your
environment and observation is one of your strengths. You are familiar
with nature and simplicity makes it easier for you to process
overwhelming experiences. You need compassion and safety in
relationships and you offer those same qualities in exchange.




MEET THE BEASTS

Phoenix: The Charismatic Individualist

You are a powerful, dominating individual. Challenges excite you and you
enjoy challenging yourself and others to exceed themselves in some way.
You have an incredibly warm personality and are an emotional healer to
those close to you. You use your abundant energy and resilience to
create changes in your environment. You leave your mark on the things
that matter to you, and you are greatly admired for it. Many people wish

that they could be more like you; you are a trend-setter. People can
imitate, but they cannot become.




MEET THE BEASTS

Thestral: The Profound Thinker

You are an easy going, compassionate individual who rarely shows your
cards to everyone, but when you do, it is on a deep emotional level. You
are typically calm and identified easily by your mysterious disposition.
Some may deem you as detached, but you have a great yearning for
meaningful connections. To you, friends are family. You savor moments
spent with others, but you also recharge in solitude. It is easy for you to
be peaceful and quiet, yet you have an intense way of emotions.




CONSUMER JOURNEY

e Told through perspective of team members
e FEach of the four touch points will be assigned to a team member
that represents the touchpoint well




CONSUMER JOURNEY

Fantastic Beasts

Instagram

FANTASTICBEASTSMOVIE
Posts Following

0 fantasticheastsmovie &

NIFFLER

Learn More >

A

@ Liked by kayleigh.peterson and 51,578 others

fantasticbeastsmovie Complete BeastMatch now to
discover which Fantastic Beast aligns with your magical self.
Maybe your a Niffler... with lots of trinkets on your shelf.

e fantasticheastsmovie &

@ Q ®

FANTASTICBEASTSMOVIE =
Posts Following

@ fantasticheastsmovie

NIFFLER

Theso intelligent adventure - secl the finer things and arc often
100ked up t0 because of their graciousness and personal accomplishments.

Learn More >

Qv W

& Liked by kayleigh.peterson and 51,578 others

fantasticbeastsmovie Complete BeastMatch now to
discover which Fantastic Beast aligns with your magical self.
Maybe your a Niffler... with lots of trinkets on your shelf.

\ all 220 comments
! mber 1

@ fantasticbeastsmovie ¢

A Q ©







YOUTUBE BUMPER AD

= DYouTube

FANTASTIC BEASTS

after ad

Ad-0:30 @ Visit advertiser’s site [

» Pl € 000030

#Kimmel

Olivia Rodrigo on Writing Songs, Visiting the White House, Rolling Stone Cover & Her Album Sour

727,709 views + Oct 26, 2021 iy 33K GJ 46 ) SHARE =+ SAVE

Jimmy Kimmel Live @
@ 18.2M subscribers SUBSCRIBE







CONSUMER JOURNEY
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NIFFLER
The Sparkly Extrovert

Hollywood Regency
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CONSUMER JOURNEY

IGE

THE NIFFLER

You are an extrovert who is drifting towards an interactive career.
Niffiers are thé stars of human nature. People often look up to
vou because of your graciousness and personal accomplishments.
You are an intellicent adventure-seeker who enjoys the finer
“~ ;zhmos and vou are likely well-regarded by v our pctrS You know

-

: ‘the world. Nifflers embody the best in a culture, so orhers are able 3
to see their aspirations mirrored in you.

Click here for personalized ticketsj
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CONSUMER JOURNEY
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< Following

CONSUMER JOURNEY == ikea o

Ikea
e [nstagram

== ikea ©

Learn More >

_ z Qv

ikea Discover the Fantastic Beasts collection room by room; 3,312 likes
uncover what speaks to you. Visit a store or peruse our digital s P : : ”
o el bR ich beas eamValare Mot ikea Discover the Fantastic Beasts collection room by room;

by. #BeastlyCurious uncover what speaks to you. Visit a store or peruse our digital
catalog to find out which beastly room you are most intrigued

0 Q ® © by. #BeastlyCurious
@ Q ®




SNIPPET FROM FANTASTIC BEASTS:

Fantastic Beasts Characters Travelling Instantly (Apparition)




CONSUMER JOURNEY

Uber

e Branded map

Choose aride, or swipe up for more

Choose a ride, or swipe up for more . UberX 23
11:10pm dropoff

UberX 23
11:10pm dropoff

Comfort

Comfort 11:10pm

11:10pm

UberXL . UberXL
giloen 11:10pm

Search for a ride a°
——




CONSUMER JOURNEY

Uber Car Topper




CONSUMER JOURNEY

Uber

e Push Notification

o

9:47

Tuesday, September 12

Uber App

Your ride is almost over..
Complete BeastMatch and we'll tip your driver for you!




CONSUMER JOURNEY

al T \

Uber “h -
e Spotify playlist

Current favorites and exciting new music. Cover: Adele

& spotify

2,255,191 likes » 5h 8m

Current favorites and exciting new music. Cover: Adele

& spotify o @

2,255,191 likes « 5h 8m

0o SE5 |, Overpass Graffiti

-y -
PESE 1 Overpass Graffit i Ed Sheeran

b

a. Ed Sheeran

Easy On Me
Easy On Me
M(!‘ il Adele

Moth To A Flame (with The Weeknd) . Moth To A Flame (with The Weeknd)
Swedish House Mafia, The Weeknd Swedish House Maﬁa, The Weeknd

* Overpass Graffiti
Ed Sheeran E@ I I

A  e— C
@ Q I\ il
Home Search Your Library @ Q | |\

Search Your Library

Overpass Graffiti
Ed Sheeran E‘ I I




CONSUMER JOURNEY

Uber

e |n-carvideo
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CONSUMER JOURNEY

Uber

e Beast filter




CONSUMER JOURNEY

Uber

e [nstagram

475 likes

uber Your beastly cruise awaits. .. Complete BeastMatch
now at the link in our bio and we'll tip your driver for you on
your next ride. You'll also discover a sportify playlist tailored
to your inner beast. #BeastlyCurious

A Qa ® -6

Following

FANTASTIC BEASTS g
F

THFE, )
P HEN A

1M

AW B A
Nt/ A A

475 likes

uber Your beastly cruise awaits... Complete BeastMatch
now at the link in our bio and we’ll tip your driver for you on
your next ride. You'll also discover a sportify playlist tailored
to your inner beast. #BeastlyCurious

) Q ® ®




Following | Forjou

CONSUMER JOURNEY

Retargeting Ad
o TikTok

Following | For‘(ou

i \\ : @Whbpicturesbr

Complete BeastMatch to disco

@Whbpicturesbr

Complete BeastMatch to discos
beast represents you...

Thestr; ,Fwy us and
ln MdSie - tastic
an

Learn More
| B - S.
I 2
Home nbox ™ E]

Inbox
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CONSUMER JOURNEY
BeastBox + World Wildlife Fund

e Influencer video
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SNIPPET FROM FANTASTIC BEASTS:

Newt Scamander Talking About Saving Beasts

OHES|A HEAZIE
At BaLUICH




CONSUMER JOURNEY

BeastBox + World Wildlife Fund

Throughout my _journeys in the Wizarding Wor(d, [ have
strived to protect the magical beasts of the realm. [t is

- my mission to give my Fantastic Beasts a safe haven and
~ encourage others to protect just as [ do. Your purchase

of BeastBox (ed to an automatic one doflar donation to
the Wor(d Wild(ife Fund, an organization whose mission to
help beasts is just as strong as mine.

You are a Niffler, and you have helped save an animal
ust (ike you: the Red Panda. Visit wwwwor(dwildfifeorg
to find out what other creatures you could save and

\ _continue to get invofved in protecting the Fantastic Beasts

of your own world.

ENCHANTEDLY,




CONSUMER JOURNEY
BeastBox + World Wildlife Fund

Get help @ Monthly Themes Login SUBSCRIBE
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BARKBOX )
Posts Following

CONSUMER JOURNEY B barkbox o

BarkBox

® | nSta g ra m Posts Following

B barkbox ®

Learn More >

Qv W

7,294 likes

Qv A

:zi‘: s barkbox Your pet is an extension of who you are. But, who
arkbox Your pet is an extension of who you are. But, who 9

are you? Complete BeastMatch to find out. Then, purchase are yOU? Complgte BeastMatch to find out. Then' purchase
your corresponding BeastBox so you and your pet can your corresponding BeastBox so you and your pet can

match match

all 1,5 omments

B barkbox © \c

% barkbox &

) Q ® ®




WORLD_WILDLIFE .
Followi

CONSUMER JOURNEY

World Wildlife Fund

. I nSta g ra m \’JORL:O_:“LSDUFE Following

& world_wildlife ©

Learn More >

12,775 likes 12,775 likes
world_wildlife Curious how you can help these beautiful - . g ”
endangered beasts? Complete BeastMatch to learn which world_wildlife Curious how you can help these beautiful

ieinstic Beastiyolaielialid e altor atically puta endangered beasts? Complete BeastMatch to learn which
dollar towards helping Beasts like yours. #BeastlyCurious A o ”
Fantastic Beast you are, and we’'ll automatically put a
dollar towards helping Beasts like yours. #BeastlyCurious




CONSUMER JOURNEY

B FANTASTIC BEA 4 +

@ fantasticbeasts.com/satisfyyourbeastlycuriosity
Landing P

e Home page
BeaSthy

.

\Curl ous

= Satisfy Your Beastly Curiosity

BédeM %>
Lcurious 2 \ S e
¢ TXSSECRETSa
[DUMBLEDORE

PRIVACY POLICY TERMS OF USE AD CHOICES -COOKIES SETTINGS CREDITS & RATINGS

Spotily
World Wildlife Fui

P

BeastBox
lake BeastMatch




CONSUMER JOURNEY  porrecemwen

@ fantasticbeasts.com/satisfyyourbeastlycuriosity-beastmatch
L d i I

e BeastMatch BeastMatch

When you come upon a conflict, how do you tend to express your feelings?

= satisfy Your Beasly Curioscy
BeastMatch

When you come upon a conflict, how do you tend to express your feelings?

Styling yourself is all about identity. What do you wear to feel like your truest self?

Styling yourself is all about identity. What do you wear to feel like your truest self?




CONSUMER JOURNEY

Landing Page
e BeastMatch

[ o

o tantasicbeast veastiycunosty-beasir

= Satisfy Your Beastly Curiosity

Choose one

What is your favorite season?

The music you choose to listen to is:

Bl FANTASTIC BEASTS: SATISFY X +

@ fantasticbeasts.com/satisfyyourbeastlycuriosity-beastmatch

Choose one

What is your favorite season?

The music you choose to listen to is:




CONSUMER JOURNEY

Landing Page
e BeastMatch

(] . +

= Satisfy Your Beastly Curiosi

Choose your favorite social media platflorm

Pick your favorite movie from the following

When you feel angry, do you

Bl FANTASTIC BEASTS: SATISFY X +

@ fantasticbeasts.com/satisfyyourbeastlycuriosity-beastmatch

Choose your favorite social media platflorm

Pick your favorite movie from the following

When you feel angry, do you




CONSUMER JOURNEY  T——

@ fantasticbeasts.com/satisfyyourbeastlycuriosity-beastmatch

Landing Page

° Bea St M atC h What career do you see yourself in?

8 e——— i What is your Hogwarts House?

fantasticbeasts comvsatstyyourbeastycun

= Satisfy Your Beastly Curiosity

What is your Hogwarts House?




CONSUMER JOURNEY  prrar-emm

@ fantasticbeasts.com/satisfyyourbeastlycuriosity-meet-your-beast

Landing Page

e BeastMatch Results BeastMatch

You are a powerful, dominating individual. Challenges excite you and you

enjoy challenging yourself and others to exceed themselves in some way. You

have an incredibly warm personality and are an emotional healer to those close

to you. You use your abundant energy and resilience to create changes in your FANTASTIC BEASTS
environment. You leave your mark on the things that matter to you, and you T

are greatly admired for it. Many people wish that they could be more like you;

u .4 you are a trend-setter. People can imitate, but they cannot become.

Satisfy Your Beastly Curiosity

BeastMatch We donated a dollar to The World Wildlife Fund to help a beast like yours.
You helped: The Amur Leopard

You are a powerful, dominating individual. Challenges excite you and you
enjoy challenging yourself and others to exceed themselves in some way. You
have an incredibly warm personality and are an emotional healer to those close
to you. You use your abundant energy and resilience to create changes in your
S L e T e o, e yon Follow your beast to the theater! Click an experiential partnership below:
are greatly admired for it. Many people wish that they could be more like you;

you are a trend-setter. People can imitate, but they cannot become.

#

e 4

We donated a dollar to The World Wildlife Fund to help a beast like yours.
You helped: The Amur Leopard

Follow your beast to the theater! Click an experiential partnership below:

{c




CONSUMER JOURNEY

[ FANTASTIC BEASTS: SATISFY ir

@ fantasticbeasts.com/satisfyyourbeastlycuriosity-meet-your-beast
Landing Page
e UGC carousel

We donated a dollar to The World Wildlife Fund to help a beast like yours.
You helped: The Amur Leopard

Follow your beast to the theater! Click an experiential partnership below:

L]
= Satisfy Your Beastly Curiosity Purchase your personalized m

Share your results

‘We donated a dollar to The World Wildlife Fund to help a beast like yours.
You helped: The Amur Leopard

Learn More

Follow your beast to the theater! Click an experiential partnership below:




CONSUMER JOURNEY CONCLUSION

Theater Experience

WARNER BROTHERS PRESENTS:
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CONSUMER JOURNEY CONCLUSION

Photo or Video of 4 Team Members Outside Theater Placeholder
e Led by Video Producer, Trent Tarantino




CAST

Maggie
Melanie Parker
Jack Taylor
Manny Feldstein
Frank Burroughs
Spiderman

The Hulk
Museum Guard
Yates, Sr.

Dr. Martin
Oribe’s Receptionist

Reporters

Lady In The Police Station
Bum In The Police Station

MEG RYAN
MICHELLE PFEIFFER
GEORGE CLOONEY
JOE GRIFASI

PETE HAMILL

P. J. ALISEO

LIAM AHERN

JOSE RABELO
BARRY KIVEL
ROBERT KLEIN
DARLA HILL

ELIZABETH S. LIEBERMAN
MAGGIE RYAN

DALE KASMAN

ANDREW MAGARIAN



