Did Covid lead to increased trial’
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Cowd 19 has substantlally affected shopping behavior

Among the Top 100 Majorcats,
Median HH Pen Impact

during Mar ‘20 relative to pre-
Covid baseline

e Fewer trips, larger baskets

e Grocery, Club, & eComm

e Dramatic increase in HH Pen across most
FMCG major categories

e Increased trial of new categories, brands,
retailers etc.




Business Questions

1. Which categories/brands/retailers were most affected by Covid-197?

2. Did Covid-19 lead to increase trial for relevant categories and brands?

3. If there was increased trial, what has happened since initial trial? Did
shoppers repeat purchases?




Benchmarking the Pandemic

e Monthly purchase metrics (a la
“Trended Metrics Scorecard”) Oil & Shortening: Household Penetration
e Prophet time series model
o Trained on: 2017-2019
o Holdout: 2020
e Rank categories by MSE to assess
how affected each major category
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Top 100 majorcats & parentbrands
Top 50 retailers & banners
Top 20 channels

5 purchase metrics: 2017-01 2017-07 2018-01 2018-07 2019-01 2019-07 2020-01 2020-07
o HH Pen, Purchase Freq, Spend per Trip, Proj
Sales, Proj Trips

e Brick & Mortar and Mini America p



Trajectory of Category Effects

e Each category has followed a
different trajectory during the
pandemic

e Many categories saw a large

increase initially
o Remains High: Hand Soaps & Sanitizers
o Back to Normal: Dish Detergent

e Likewise, many categories saw a
large drop initially
o Back to Normal: Eye Makeup
o Remains Low: Greeting Cards

majorcat

Hand Soaps & Sanitizers
Refrigerated Dough

Butter & Margarine

Baking Mixes

Oil & Shortening

Canned Soups

Frozen Potato Snacks

Sugar, Sugar Substitutes & Sweeteners
Sauces

Canned Vegetables

Grains, Rice & Pasta Dishes-Shelf Stable
Dish Detergent

Herbs, Spices & Seasonings-Blends
Tortillas, Pitas, Taco Shells & Wraps
Pork

Sausage

Beef

Pasta

Bread

Frozen Meat

Herbs, Spices & Seasonings-Single
First Aid

Stocks & Broths

Canned Meat & Seafood

Bacon

Salad Mixes & Salad Kits
Disposable Diapers & Pants

Cold, Cough & Flu

Packaged Cookies

Drinks & Mixes

Cakes, Cupcakes & Muffins
Shampoo and Conditioners
Toothpaste

Snack Cakes

Snack Seeds, Nuts & Trail Mixes (Snack)
Face Care

Non-Seasonal Candy

Dried Fruit & Fruit Snacks

Meat Snacks

Yogurt & Yogurt Drinks

Laundry Detergent

Easter Candy

Water

Sports & Energy Drinks

Eye Makeup

QSR Beef Sandwiches & Wraps
Meals

Nutrition and Wholesome Bars
Refreshers (Candy)

Greeting Cards

Sreatest Divergences from Forecast:
Top™RS Overperformers/Underperformers
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Pre/Trial/Post Methodology

e Trigger purchase (first purchase in 12mo, occurs during trigger window)
e Rolling 28 day trigger window at biweekly interval

e Aggregate panelist metrics by trigger window - identify trends over time
e Benchmark with 2019 trigger purchases

2019 2020

12m Pre 1m Trial 3m Post

Panelist Total Analysis Window, Time-Aligned




Pre/Trial/Post Methodology Cont.

Online Trialers: bought cat for the first time online (may buy FMCG prior 12mo)
Brand Trialers: bought brand for the first time anywhere

12 Majorcats, 41 Parentbrands + Private Label

Flexible input: any other trigger combination you can think of

Flexible output User Ievel -> group by demos/psychs/people group etc.




Final Outputs — Interactive Mode Report

Majorcat Online Trialers

Purchase Majorcat Online for the First Time During Trial Month
PRE = FMCG ONLY, TRIAL/POST = FMCG & ECOM

Monthl

% First Time Online Purchasing HHs %Repeat HHs Trial Ecom Share of Spend Trial

Incrementality Index Trial/Pre

nark, Cut by Month

% First Time Online Purchasing HHs Incrementality Index Post/Pre Ecom Share of Spend Post




The End?
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APPENDIX



Mode Report Continued

Brand Trialers Majorcat Online Trialers

Y == 5 S —

Purchase Brand for the First Time (FMCG or ECOM) During Trial Month %HHs Index Post/Pre %Repeat HHs Index Post/Pre Incrementality Index Post/Trial

% First Time Purchasing HHs %Repeat HHs Trial Share of Cat Requirements Trial

Values

DAY(TRIAL_MONTH)
T_HHS
Pre-Post Majorcat Ecom
MAJORCAT TRIAL_MONTH HHS_TOTAL HHS_TOTAL_2019 NEW_TO_MAJORCAT_ONLINE ECOM_SHARE_SPEND_TRIAL ECOM_SHARE_SPEND_
Bath Tissue 2020-01-27 00:00:00 220.3705508
Bath Tissue 2020-02-10 00:00:00 421.322566
Bath Tissue 2020-02-24 00:00:00 050. 2! 3 3 0.510595511448
Bath Tissue 2020-03-09 00:00:00 7 79€ 0493361985864
Bath Tissue 2020-03-23 00:00:00 7 610942¢ 0.5038869364
Breakfast Cerea : 6257 A 0400390717041
Breakfast Cereal
Breakfast Cereal
Breakfast Cereal
Breakfast Cereal 2020-03-23 00: 1448.2857295
Canned Vegetables 2020-01-27 00:00:00 221.0772424

PEND_POST

PEND N VR, Anr enrnnan \ - 2n0n7aRANAA

Index to 2019 Benchmark, Cut by Month & Demo Trait User Majcat Ecom

o MAJORCAT TRIALMONTH.AGG ~ DEMO_TRAIT HHSTOTAL ~ HHS_TOTAL 2019  NEW_TO_MAJORCAT ONLINE ~ ECOM_SHARE_SPEND_TRIAL  ECC
%HHs Post Share of Cat Requirements Post

Bath Tissue 2020-02-01 00:00:00 ALL 169199781 637 0534206224947
1

Bath Tissue 2020-03-01 00:00:00 ALL 7 9 £ 7 0497088406761
Breakfast Cereal 2020-02-01 00:00:00

Breakfast Cereal 2020-03-01 00:00:

Canned Vegetables 2020-02-01 00:00:00

Canned Vegetables 2020-03-01 00:00:00 € 403 749 7702 0347196630378

Cat Food & Treats 2020-02-01 00:00:00 2 3 7 7 0384755383991
2020-03-01 00:00:00 A - 7 76478886947 0.343481208906

2020-02-01 00:00:00 A 3 . 0.354434957438

- o - 2020-03-01 00:00:0¢ A 1969.7706009 1 £ 0333321632734
MONTH(TRIAL_MONTH_AGG) MONTH(TRIAL_MONTH_AGG) MONTH(TRIAL_MONTH_AGG)
2020-02-01 00! A 0029 308. 3 0.220417341642 0.384459619662
® AL ® Auw L]




Retailer Projected Sales Forecast:
Top 15 Overperformers/Underperformers

Home Depot

Reta I I e rS Dollar General
Target

BJ's
Albertsons
Publix

Meijer
Amazon.com
Dollar Tree
RiteAid
Wakefern
Sonic

Kroger

Ahold Delhaize
Wendy's
McDonald's

7-Eleven
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Retailer

Michaels
Taco Bell
Speedway
Circle K
Murphy USA
Kohl's

Apple Digital ([N
Chick-fil-A
Shell

Forecast Error (Index

Generic Retailer
Starbucks
TJX Companies




Parentbrands
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Progresso

Pillsbury

Del Monte

Chef Boyardee
Campbell's

Clorox

Totinos

Mccormick

Old El Paso

Hunts

Betty Crocker
Hormel

Tyson

Glade

Land O Lakes
Monster (Beverage)
Driscoll's

Daisy Brand
Maruchan
Kellogg's Eggo
Chobani

Hillshire Farm
Keebler

Nabisco Oreo
Huggies

Nabisco Ritz
Sunshine Cheez-It
L'Oreal Paris
Starbucks

Friskies

Dannon

Turkey Knob
Kellogg's Pop Tarts
Colgate

Hallmark

Hostess

American Greetings
Wrigleys

Disney

Bath & Body Works

Parentbrand Projected Sales Forecast:
Top 20 Overperformers/Underperformers

= Actual / Forecast * 100)

Forecast Error (Index




