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I DIDN'T JUST STUDY DIGITAL MARKETING. I BUILT AN AUDIENCE.
As a marketing student, much of my formal education has focused on consumer behavior, digital marketing, analytics, brand strategy, marketing research, and professional selling.
Outside the classroom, I began experimenting with short-form entertainment content. 

What started as an interest in digital media became a real-world marketing laboratory.

I learned how to identify emerging trends, understand what makes an audience stop scrolling, structure content for retention, analyze performance, adjust strategy, and build an audience without paid advertising.

THE RESULTS
· 12M+ Organic Views
· 2.3M+ Likes
· 20K+ Followers
· 11 Videos Exceeding 100K Views
· 5.1M Views on Top-Performing Video
· 4.1M Views on Second Top-Performing Video
· 10K Followers Reached During Initial Three-Month Growth Period

THE PLATFORM
I built and managed an entertainment-focused short-form content platform centered on topics including:
· 
· Anime
· Television
· Movies
· Pop culture
· Entertainment
· Digital fandom communities
· Online trends


I independently handled the content lifecycle from concept through performance review. That included: Research → Idea Development → Editing → Publishing → Optimization → Analysis → Adjustment

I created approximately 42 pieces of content and continued producing additional content as the platform grew. I did not have a corporate marketing department, creative director, media buyer, data analyst, or agency behind the account. I had to learn what worked by studying the audience and the results.

WHAT THAT REQUIRED
· 
· Trend identification
· Audience research
· Content ideation
· Video editing
· Hook development
· Pacing
· Retention strategy
· Posting strategy
· Performance analytics
· Competitive research
· Audience psychology
· Platform awareness
· Creative experimentation
· Consistency
· Adaptability


BUILDING THE AUDIENCE

PHASE 1: LEARNING
The early stage was experimentation. I studied other successful content, tested different subjects and approaches, and paid attention to which videos caused viewers to watch, engage, share, or follow. The goal was not simply to produce more content. The goal was to learn why certain content performed better than other content.

PHASE 2: RAPID GROWTH
During a period of focused growth, I reached approximately 10,000 followers in three months. That growth was driven organically rather than through paid advertising.

PHASE 3: BREAK
I stepped away from consistent content creation for several months while focusing on school. That interruption created an interesting challenge: Could I recreate the earlier growth?

PHASE 4: RE-ACCELERATION
When I returned, I began applying what I had already learned about content selection, timing, audience behavior, hooks, pacing, and retention. Within approximately one month, the platform grew from roughly 10,000 followers to more than 20,000 followers. 

WHAT THAT TAUGHT ME
A single viral post can involve timing and luck. Repeated growth requires understanding patterns.



WHAT HAPPENED WHEN CONTENT CONNECTED
Several videos substantially outperformed the rest of the platform.

TOP-PERFORMING CONTENT

5.1 Million Views
[INSERT SCREENSHOT]
What I would explain here:
· What the video was about
· Why I believed the topic would connect
· What trend or audience interest I noticed
· How quickly it gained traction
· What the retention/engagement data showed
· What I learned from it

SECOND MAJOR BREAKOUT

4.1 Million Views
[INSERT SCREENSHOT]
Again, add:
· Topic
· Hook
· Timing
· Editing approach
· Audience behavior
· What was different from average-performing content

ADDITIONAL PERFORMANCE
· 11 videos exceeded 100,000 views.

ATTENTION IS NOT RANDOM
One of the most valuable things I learned through content creation is that small decisions can dramatically affect performance. I began thinking about content in several stages.

1. THE IDEA
Is the subject already interesting to the audience? Does it connect with something people are already discussing, watching, anticipating, or reacting to?

2. THE HOOK
Why would someone stop scrolling? The first few moments have to give the viewer a reason to stay.


3. THE PACING
Does the content continue rewarding attention? Are there places where viewers are likely to leave?

4. THE PAYOFF
Does the content actually deliver what the opening promised?

5. THE TIMING
Is this content connected to a current conversation or audience interest?

6. THE DATA
What happened after publication? Views alone do not tell the entire story. I look for patterns in:
· 
· Audience response
· Engagement
· Likes
· Shares
· Comments
· Followers gained
· Retention
· Relative performance
· Performance by subject
· Performance by format

Then I use that information when planning the next content.

WHAT MY CONTENT PLATFORM TAUGHT ME ABOUT MARKETING

CONSUMER BEHAVIOR
People may say they like something. Behavior tells you whether it actually earns their attention.

MARKET RESEARCH
Digital communities constantly communicate what they care about through conversations, trends, comments, search behavior, memes, fandoms, and content engagement.

BRAND POSITIONING
Audiences develop expectations. As a platform develops, people begin understanding what type of content they expect from it.

ANALYTICS
Creative decisions can be tested against actual performance.

ITERATION
Not every idea works. The important question is whether the next attempt becomes smarter because of what happened previously.



ORGANIC GROWTH
Organic growth requires providing enough value, entertainment, curiosity, or relevance that someone voluntarily chooses to continue following the content.

COMMUNITY
Entertainment audiences do not simply consume media. They build communities around it. Understanding those communities is especially important in gaming, entertainment, streaming, anime, sports, and creator-driven brands.

I UNDERSTAND CREATORS BECAUSE I AM ONE.
My experience also gives me a perspective that is useful in influencer marketing and creator partnerships. I understand what it feels like to be on the creator side of the relationship. 

I have experience with:
· 
· Creator programs
· Platform incentives
· Music promotion opportunities
· Creator networking
· Organic audience development
· Content performance
· Audience expectations
· Trend cycles
· Creator motivation
· Platform changes


I have also networked with other smaller creators and exchanged content-development and audience-growth ideas. 

This gives me the ability to look at creator marketing from two perspectives:
1. What does the brand need?
2. What does the creator need in order to make the partnership work?

TOOLS + TECHNICAL FOUNDATION

MARKETING + ANALYTICS
· 
· Google Analytics
· HubSpot
· Microsoft Excel
· Platform-native analytics
· Content performance analysis
· Marketing reporting
· Consumer research


CONTENT CREATION
· 
· CapCut Pro
· Adobe Premiere Pro
· Short-form video editing
· Content hooks
· Pacing
· Retention strategy
· Content optimization
· Trend research


TECHNICAL FOUNDATION
· 
· Java
· C++
· Programming Foundations
· Engineering Foundations


I am comfortable learning software quickly and enjoy understanding how systems work.
My technical coursework and experience allow me to bring a more analytical mindset to creative marketing problems.

INDUSTRIES I UNDERSTAND

GAMING
· 
· Gaming communities
· Live-service gaming
· Gaming trends
· E-sports culture
· Gaming hardware
· Player communities
· Publisher marketing
· Digital fandoms


ENTERTAINMENT
· 
· Anime
· Television
· Movies
· Streaming
· Pop culture
· Entertainment fandoms
· Creator ecosystems


DIGITAL CULTURE
· 
· Gen Z consumer behavior
· Internet trends
· Social platforms
· Creator economy
· Online communities
· Digital storytelling


WHY THAT MATTERS
Marketing becomes stronger when the marketer understands the customer. I am particularly interested in organizations where digital culture is not an afterthought; it is part of the business.

WHAT I WOULD BRING TO A COMPANY

SOCIAL MEDIA
Experience growing an audience organically rather than simply maintaining an existing corporate account.

CONTENT
Firsthand understanding of what causes someone to stop, watch, engage, share, and follow.

GROWTH
Comfort experimenting, analyzing results, and adjusting quickly.

CREATOR MARKETING
Understanding of both the marketing side and creator side of influencer relationships.

GAMING + ENTERTAINMENT
Existing familiarity with the communities companies are trying to reach.

ANALYTICS
Ability to combine creative instincts with measurable performance.

ENTREPRENEURIAL THINKING
Experience creating something independently without waiting for someone else to provide a detailed roadmap.

WHAT I WANT TO LEARN NEXT

THE NEXT STAGE
My creator platform taught me organic growth.

My next goal is to apply those skills inside a business environment and expand my experience into areas such as:
· 
· Paid social
· Performance marketing
· Digital advertising
· Campaign management
· Creator partnerships
· Brand strategy
· Customer acquisition
· Marketing technology
· Business development
· Revenue growth


I am especially interested in environments where people are encouraged to test ideas, learn quickly, measure performance, and improve.

EDUCATION + CREDENTIALS

AUBURN UNIVERSITY
Bachelor of Science in Marketing
Expected December 2026

Relevant Coursework:
· 
· Digital Marketing
· Consumer Behavior
· Marketing Analytics
· Brand Management
· Marketing Research
· Professional Selling
· Digital Consumer Engagement
· Finance
· Business Communications
· Programming Foundations
· Engineering Foundations


CERTIFICATIONS
· Microsoft Excel Expert Certification
· HubSpot Content Marketing Certification
· HubSpot Social Media Marketing Certification
· HubSpot Inbound Marketing
· Google Analytics Certification

LEADERSHIP BEYOND MARKETING

VICE PRESIDENT OF EXTERNAL AFFAIRS
Sigma Tau Gamma — Auburn University
· Serve as a liaison between fraternity members and outside organizations.
· Experience includes:
· External communication
· Relationship building
· Community outreach
· Organizational representation
· Event coordination
· Recruitment support
· Stakeholder engagement
· Helped coordinate an American Red Cross blood drive and a charity initiative that raised more than $1,000. 

LET'S BUILD SOMETHING PEOPLE WANT TO PAY ATTENTION TO.
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