WHISPER WILD

The Market Gap in Sensory-Friendly
Children's Grooming

Children's grooming is a high-frequency, high-emotion routine. Most tools improve the cut.
Whisper Wild designs for the moment before the cut: sensory readiness, predictability, and
child participation.

Families do not fail because they lack a sharper clipper. They fail
because the child's nervous system is often overloaded before the tool
touches skin.

Category
insight

1) Scale of Need: Sensory Sensitivity Is Not a Niche

~16%

1in 31 2.3B

Kindergarten children with
U.S. children age 8 parent-reported sensory Children under age 18
identified with autism processing challenges globally

Autism is strongly associated with sensory processing differences, but sensory challenges extend well beyond
autism. Even conservative assumptions point to a large caregiver population navigating difficult daily routines like nail
trims, haircuts, brushing, and dental care.

2) What the Market Sells Today

Safety-first mechanics Quiet tools Cute aesthetics

Baby nail clippers and scissors  Buffers and trimmers reduce Characters and colors make
focus on avoiding nicks and sound or soften the cutting tools look friendlier, without
improving visibility. action. changing the sensory sequence.

Example: Frida Baby's NailFrida emphasizes safer trimming mechanics, including visibility and blade design. That is
useful, but it does not solve the sensory-readiness gap.

Whisper Wild | Market Gap in Sensory-Friendly Children's Grooming



WHISPER WILD

The Gap Is Before Contact

Existing children's grooming products largely assume the child is ready for the tool. Whisper
Wild starts earlier, with engagement, cueing, and participation built into the product

experience.

3) The True Gap: Regulation + Participation Before Contact

1 Regulate 2 Predict
Help the child Use consistent
feel safe before cues so the child
the routine knows what
begins. comes next.

Whisper Wild's differentiation

3 Participate 4 Groom
Invite the child Complete the
into the action routine when the
instead of forcing nervous system
compliance. is ready.

Engagement Before Action as a product system: tools that are not just safer to use, but
easier for children to approach, understand, and patrticipate in.

Why this matters commercially

Parent behavior today

Avoidance, restraint, tears, rushed trims, or
paying professionals for routines that
should happen at home.

Selected references

Opportunity for Whisper Wild

Own the pre-grooming moment with
engagement-led tools that reduce
anticipatory distress and make routines
repeatable.

CDC Autism Data & Statistics / ADDM Network; Ahn, Miller, Milberger & McIntosh (2004), American Journal of Occupational Therapy;
Ben-Sasson et al. (2009), Journal of Autism and Developmental Disorders; UNICEF global child population estimates; major retailer

listings and brand product pages for market examples.
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