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A BOU T  U S

What Is Whisper Wild?
WHISPER WILD

A company built on empathy — designed to help neurodivergent children not
adapt to tools created for neurotypical users, but to have tools made with 
their needs in mind.

O U R  P H I L O S O P H Y

EN GAGE REGULATE GROOM

• First, we meet the child where they are. 

• Then we help them find calm. 

• Then grooming becomes possible.

FOUNDED BY

Kristen A. Cozzi — a founder who saw the gap firsthand and built a solution grounded in empathy and 

lived experience.

The child is not the problem. 
The tools are.

Top Grooming Challenges for Neurodivergent Kids

Tools designed for them. Not for us.

The child is not the problem. The tools are.



Proven Need



Critter Clipper
WHISPER WILD

.

OUR F IRST PRODUCT

An interactive clipper that allows a child to engage first —
with the autonomy to not be held down, but to control the 
grooming themselves.

Child-controlled interaction & sensory-safe design
Critter character shell for engagement & familiarity

Patented Skin Guard — safety by design

Tools designed for them. Not for us.



The Scale of Need is Larger Than Most People Realize
.

U.S. CHILDREN 

1 in 31

U.S. children age 8 and under are diagnosed with autism 

AUTISM SPECTRUM

90%

Of autistic people have sensory-processing challenges 

GENERAL POPULATION · CHILDREN

1 in 6

Children in the general population deal with sensory-processing 
challenges that affect everyday life

WORLDWIDE · ALL AGES

1 in 127

People worldwide are diagnosed with autism 

Sources: Population-level SPD prevalence data, 2024–2025



A Market Ready to Grow
Massive demand. Minimal innovation. Perfect timing.

$2.2B
Global Sensory Therapeutic Tools Market (2025)

→ $5.0B by 2032

12% CAGR

Is spent globally on sensory therapeutic tools (2025)

$162M
Autism-Friendly Grooming Market (2024)

→ $318M by 2033

8.1% CAGR · NA 38% SHARE

78%
Parents Who Prefer Quieter Grooming Tools

Yet no product delivers an engagement-first experience at scale.

NO DIRECT ENGAGEMENT-FIRST COMPETITOR IDENTIFIED

Sources: Grand View Research  ·  Verified Market Reports  ·  Cognitive Market Research  ·  2024–2025



How Is Whisper Wild Different?
The Critter Clipper does what no competitor has attempted.

✓ Yes✓ × No× ~ Partial~

FEATURE FRIDA BABY SAFETY 1ST PLAYHOUSE MD CRITTER CLIPPER

Engagement-first approach

Sensory-first design/ mechanics 

Child autonomy & participation

Supports child, not just parent

Child-friendly character

Interactive cues

Music capabilities

Hidden blade

Low Vibration/Low Snap Impact

Nail catcher

Includes Social Stories

Ages beyond toddlerhood

Critter Clipper — the only product purpose-built for the child's experience.
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Patentable Design
Proprietary innovation — not just a better clipper.

Patent Creation in Progress

The Skin Guard
Our Skin Guard is patentable. It is a proprietary mechanism that physically 

separates skin from the nail or blade during grooming — eliminating one of the 

primary sources of fear and injury for neurodivergent children.

Reduces fear of pain and accidental cuts

Enables child to self-direct grooming safely



Not a Product. An Expansive Brand.
The Critter Clipper is just the beginning.

Critter Clipper — Launch Product Critter Character Ecosystem Whisper Wild Platform

Engage  ·  Regulate  ·  Groom — applied across every product we ever make.



Gross Margins MSRP $36.00

Strong unit economics from day one.

LANDED COGS

$12.00

66.7%
Gross Margin

BEST CASE

BASE CASE

LANDED COGS

$13.50

62.5%
Gross Margin

BASE CASE

LANDED COGS

$17.00

Gross Margin

CONSERVATIVE

MARGIN SCENARIO RANGE

52.8%

Conservative

62.5%

Base Case ◆

66.7%

Best Case

MSRP: $36.00  ·  Margin targets based on small-batch manufacturing (2,000–3,000 units) with Jackson Hedden Inc.



Next Steps
Three focused milestones standing between us and market.

P H A S E 1  — D ES I GN P H A S E 2  — P ROD U C T I ON P H A S E 3  — I P

1

Revise Prototype

Working with Jackson Hedden Inc. to revise 

the prototype, complete safety testing, and 

prepare for production.

JACKSON HEDDEN INC. · IN PROGRESS

2

Small-Batch Manufacturing

Execute small-batch manufacturing run of 

2,000–3,000 units with Jackson Hedden Inc. 

First production inventory ready for launch.

2,000–3,000 UNITS

3

Finalize Patent

Complete the patent filing for the Skin Guard 

mechanism — our core patentable design and 

primary defensible IP asset.

PATENT PENDING

WHISPER WILD · PROTOTYPE & MANUFACTURING ROADMAP



Market Strategy

Phase Strategy Key Actions Goal

1. Community + 

Social Launch
Build audience

TikTok, Instagram, 

Facebook, parent 

communities, 

OT/therapist 

outreach

Awareness + 

waitlist

2. Initial Production 

+ Validation
Limited first run

Early customers, 

testimonials, UGC, 

product feedback

Validate demand + 

build social proof

3. Kickstarter
Crowdfunded scale-

up

Pre-sales, creator 

outreach, campaign 

content, bundles

Validate demand + 

fund larger 

production run

4. DTC Scale
E-commerce 

growth

Website, Amazon, 

paid social, 

email/SMS

Grow customer 

acquisition

5. Retail Expansion
Omnichannel 

distribution

Specialty retail → 

Target, Walmart, 

CVS/Walgreens

National 

distribution

6. Category 

Expansion

Sensory-first 

ecosystem

Hair, dental, 

bathing & brushing

Own sensory-first 

grooming



Valuation & Investment
$2.5 Million Post-Money Valuation Cap

P O S T - M O N E Y  V A L U A T I O N  C A P

$2.5M
SAFE Note structure. Invest in Whisper Wild at the ground floor of a new category.

First Round Funding: $100,000-$150,000

INVESTMENT AMOUNT OWNERSHIP AT $2.5M CAP

$10,000 0.5%

$25,000 1.0%

$50,000 2.0%

$100,000 4.0%

$250,000
10.0%

Ownership percentages are illustrative at the stated valuation cap.

SAFE Note  ·  $2.5M Post-Money Valuation Cap  ·  2026



Check Out Our Investor Page for 
Additional Links

• Testimonials 

• Science Backed 

• Roadmap

• Funding by Phase 

Website Links 

Demonstration Links

• Full Use Demonstration 

• Blade Movement

https://img1.wsimg.com/blobby/go/eb7704a7-9971-46d6-8b14-02ab6284f63d/downloads/b98a47f4-03dd-411d-9704-4ba7196ee215/Testimonials.pdf?ver=1784609222191
https://img1.wsimg.com/blobby/go/eb7704a7-9971-46d6-8b14-02ab6284f63d/downloads/b98a47f4-03dd-411d-9704-4ba7196ee215/Testimonials.pdf?ver=1784609222191
https://img1.wsimg.com/blobby/go/eb7704a7-9971-46d6-8b14-02ab6284f63d/downloads/6b7a1538-d0a3-448e-97a8-f24e36109355/Science%20Backed.pdf?ver=1784609222191
https://img1.wsimg.com/blobby/go/eb7704a7-9971-46d6-8b14-02ab6284f63d/downloads/6b7a1538-d0a3-448e-97a8-f24e36109355/Science%20Backed.pdf?ver=1784609222191
https://img1.wsimg.com/blobby/go/eb7704a7-9971-46d6-8b14-02ab6284f63d/downloads/39cf99f2-c106-4b1e-acd5-dfc21ba55696/Roadmap.pdf?ver=1784609222191
https://img1.wsimg.com/blobby/go/eb7704a7-9971-46d6-8b14-02ab6284f63d/downloads/39cf99f2-c106-4b1e-acd5-dfc21ba55696/Roadmap.pdf?ver=1784609222191
https://img1.wsimg.com/blobby/go/eb7704a7-9971-46d6-8b14-02ab6284f63d/downloads/8974f9fa-dce6-4c9a-b723-e8d11891069c/Whisper_Wild_Funding_Rounds.pdf?ver=1786421548174
https://img1.wsimg.com/blobby/go/eb7704a7-9971-46d6-8b14-02ab6284f63d/downloads/8974f9fa-dce6-4c9a-b723-e8d11891069c/Whisper_Wild_Funding_Rounds.pdf?ver=1786421548174
https://youtu.be/A95-JTSLhJI?si=pHkLPvHAPw_fi83N
https://youtu.be/A95-JTSLhJI?si=pHkLPvHAPw_fi83N
https://youtube.com/shorts/T0bmUZpT8ag?si=ataz3gZbr2Zh5Ci-
https://youtube.com/shorts/T0bmUZpT8ag?si=ataz3gZbr2Zh5Ci-


Thank You

We built Whisper Wild because neurodivergent children deserve tools made for them.

The Critter Clipper is the first product in a full sensory-safe ecosystem — grounded in our Engage · 

Regulate · Groom philosophy and anchored by patentable design.

C O N T A C T

Kristen A. Cozzi, Founder

Whisper.wild.sensory@gmail.com

Phone: 630-287-0145

Sensorywhisperwild.com

This presentation is confidential and intended for qualified investors only.

mailto:Whisper.wild.sensory@gmail.com
https://sensorywhisperwild.com/investors
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