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Y OPN Connect is the weekly e-newsletter of the Organic Produce Network (OPN) delivered to the in-boxes of over 
18,000+ members of the organic fresh produce community —including over 1,200 retailers. This newsletter has 
an open rate of over 28% and provides timely news and original content on the people, issues, and companies of 
the industry. Medium Rectangle and Leaderboard banner ads are available in every issue.

Y www.OrganicProduceNetwork.com/News are our online pages where subscribers read our full-length articles. 
The “News” pages of the www.OrganicProduceNetwork.com website receive over 45,000 impressions per month. 
Medium Rectangle and Leaderboard banner ads are available monthly.

Y OPN Blast! is an exclusive, customized email marketing opportunity that is delivered to our readers on your 
behalf. These weekly eblasts allow you to market your product or service directly to over 18,000 organic produce 
industry professionals. Open rates have consistently been above 22% and click-through rates range from 2.3% to 
as high as 6.8%.

Y State of Organic Produce is an information and data-fi lled publication that covers sales and trends for organic 
producers over the past 12 months. It is available in both hard-copy and digital formats. In early 2024, the State of 
Organic Produce 2023 report will be sent to retailers across North America as well as to our 18,000+ e-newsletter 
subscribers.

The Organic Produce Network (OPN) is a vibrant resource serving the organic fresh produce 
industry. We deliver industry news weekly via the OPN Connect e-newsletter and online at 
www.OrganicProduceNetwork.com/News. Our annual year-end report, State of Organic Produce, 
provides sales analysis and trends for the organic fresh produce industry.

Our reporting is fresh and original – never recycled press releases! We are constantly taking the pulse of the 
organic fresh produce community to deliver the latest information to our 18,000+ subscribers which includes 
those who are connected to organic fresh produce:

Y Production – Growers, Processors and Distributors 
Y Buyers – Retailers, Wholesalers, Natural Food Stores and Foodservice Operators 
Y Allied Industries – Suppliers of Seeds, Packaging, Technology and Equipment, Educational 

Organizations, and Industry Commissions 
Y Other Miscellaneous Industries – Suppliers of Ingredients, Supplements, Vitamins, Beverages, 

Juices, Snacks, and Frozen Foods

Within this Media Kit you will fi nd information 
regarding the following digital advertising opportunities:

“Peri & Sons Farms has been advertising with OPN for several years and we’ve consistently 
seen a good response on our ads and custom email campaigns. We feel that OPN’s high-
quality and trusted online correspondences directly reach the type of engaged organic 
customers we’re looking for. Our campaigns are creative and relevant to their audience, 
and I think our solid CTR numbers are a positive sign that OPN is working for us. “

  Teri Gibson
  Director, Marketing & Customer Relations
  Peri & Sons Farms

M e d i a  K i t  2 0 2 4

“Working with OPN for the past 7 years has always been such an 
enjoyable experience. OPN is a part of our media strategy because 
of the audience, reach, and events are close to home and has 
always made sense for our service and products we serve the 
industry with.”

  Sara Lozano
  Marketing and Product Development
  Sambrailo Packaging 



Advertising Rates for  
OPN CONNECT e-Newsletter

Ad  Size Rate/Month 12x Rate/ 
Position (pixels) (net)  Month (net)
 
NL Medium  
Rectangle 1  300 x 250 $ 1,700 $ 1,360
 
NL Medium  
Rectangle 2  300 x 250 $ 1,700 $ 1,360
 
NL Medium  
Rectangle 3  300 x 250 $ 1,580 $ 1,260
 
NL Medium  
Rectangle 4  300 x 250 $ 1,580 $ 1,260
 
NL Medium  
Rectangle 5  300 x 250 $ 1,470 $ 1,180
 
NL Medium  
Rectangle 6  300 x 250 $ 1,470 $ 1,180
 
NL Medium  
Rectangle 7  300 x 250 $ 1,360 $ 1,090
 
NL Medium  
Rectangle 8  300 x 250 $ 1,360 $ 1,090
 
NL  
Leaderboard 1  728 x 130 $ 1,700 $ 1,360
 
NL  
Leaderboard 2  728 x 130 $ 1,580 $ 1,260

To advertise, contact Dana Davis at 302-750-4662  
or dana@organicproducenetwork.com. 

Artwork Specifications

 Y Deadline: Your organic-focused artwork, and corresponding URL 
(for click-throughs) are due at least two business days before your 
ad is set to go live. Email your artwork to Dana Davis at dana@
organicproducenetwork.com.  

 Y File Type: Please send your ad with a resolution of 72 dpi and in RGB. 
You can choose to have either an animated ad (.gif) or still image (.jpg). 
For animated .gif files, please send the archive and font type. If you use 
animation in your artwork, we request that the speed be no less than 
2-3 seconds between frames to allow the reader to easily view your ad. 

 Y File Size: The file size for each ad can be no more than 40kb.  

 Y We reserve the right to exclude any advertisement which does not 
meet the standards of the publication in the publisher’s opinion.
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Advertising Rates for  
www.OrganicProduceNetwork.com/News

Ad  Size Rate/Month 12x Rate/ 
Position (pixels) (net)  Month (net)
 
AP Medium  
Rectangle 1  300 x 250 $ 1,600 $ 1,280
 
AP Medium  
Rectangle 2  300 x 250 $ 1,550 $ 1,240
 
AP Medium  
Rectangle 3  300 x 250 $ 1,500 $ 1,200
 
AP Medium  
Rectangle 4  300 x 250 $ 1,450 $ 1,160
 
AP Medium  
Rectangle 5  300 x 250 $ 1,400 $ 1,120
 
AP Medium  
Rectangle 6  300 x 250 $ 1,350 $ 1,080
 
AP Medium  
Rectangle 7  300 x 250 $ 1,300 $ 1,040
 
AP Medium  
Rectangle 8  300 x 250 $ 1,250 $ 1,000
 
AP  
Leaderboard 1  728 x 130 $ 1,600 $ 1,280
 
AP  
Leaderboard 2  728 x 130 $ 1,500 $ 1,200
 
AP  
Leaderboard 3  728 x 130 $ 1,400 $ 1,120

Artwork Specifications

 Y Deadline: Your organic-focused artwork and 
corresponding URL (for click-throughs) are due at 
least two business days before your ad is set to go 
live. Email your artwork to Dana Davis at dana@
organicproducenetwork.com.  

 Y File Type: Please send your ad with a resolution of 
72 dpi and in RGB. You can choose to have either an 
animated ad (.gif) or still image (.jpg). For animated .gif 
files, please send the archive and font type. If you use 
animation in your artwork, we request that the speed 
be no less than 2-3 seconds between frames to allow 
the reader to easily view your ad.

 Y File Size: The file size for each ad can be no 
more than 40kb.  

 Y We reserve the right to exclude any 
advertisement which does not meet the 
standards of the publication in the publisher’s 
opinion.

To advertise, contact Dana Davis at 302-750-4662 or dana@organicproducenetwork.com. 
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Advertising Rates for 
OPN BLAST!

Advertising in this exclusive customized e-blast 

allows you to talk directly to our 18,000+ OPN 

Connect e-newsletter subscribers. The e-blast 

content features the OPN Blast logo followed by your 

artwork.

The OPN Blast opportunities are scheduled weekly 

throughout the year. For availability, contact Dana 

Davis.

Price: $4,500 for one OPN Blast

 $4,000 each for two or more in 2024

Artwork Specifi cations
Y Deadline: Your organic-focused artwork, Subject 

Line and corresponding URL (for click-throughs) 

are due at least four business days before the 

send date. This way we can send you a test 

and you can tweak your artwork, if necessary. 

Email your artwork to Dana Davis at dana@

organicproducenetwork.com. 

Y File Type: Please send your artwork fi le as a high 

resolution .png at 72 dpi 

Y Size: Artwork needs to be 728 pixels wide by 

2,000 pixels long (max).  

To advertise, contact Dana Davis at 302-750-4662 or dana@organicproducenetwork.com. 
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The Organic Produce Network (OPN) is pleased to announce the publication of 

the “State of Organic Produce 2023”. This free report will be sent electronically 

to our 18,000+ OPN Connect e-newsletter subscribers in early 2024. OPN will 

also print and mail hard copies of the publication to retailers across North 

America. 

     This report will include:

To be part of this unique publication, advertising 

opportunities are available in both full-page and half-

page formats. Use your space to promote your brand 

and highlight how your company is moving organic 

produce forward. Your URL is included with your ad 

in our digital version of the report.

Price: $3,000 Full Page Ad

 $1,500 Half Page Ad

We are happy to invoice you in either 2023 or 2024 - 

depending on how you would like to budget for your ad.

Y Highlights on how our industry can move 
organic produce forward 

Y An overview of 2023 organic produce sales 
data

Y Interviews with retailers, direct-to-consumer 
marketers, and other buyers on how they are 
moving organic produce forward

Y Grower/Shipper/Processor perspectives across 
popular fresh organic fruit and vegetable 
categories 

Y Conversations with industry experts, 
associations, and policy makers

Y And more…

Advertising Rates for 
STATE OF ORGANIC PRODUCE 2023

Artwork Specifi cations
Print ads must be submitted as high resolution 

(300 dpi) PDFs in CMYK with fonts outlined. Ad 

artwork and URL’s are due to Dana Davis by 

January 8, 2024. 

FULL PAGE ADS: 

Y All full page ads are bleed ads

Y File Size: 8.75” w x 11.25” h (includes .25” bleed)

Y Publication Trim Size: 8.25” w x 10.75” h

Y Keep all live material .375” from trim edges

Y Crop marks should be off set .25” outside trim 
edge 

HALF PAGE ADS:

Y All half page ads are non-bleed ads

Y File Size: 7.25” w x 4.7” h

Y Crop marks should be off set .25” outside trim 
edge

P R E S E N T E D  B Y  O R G A N I C  P R O D U C E  N E T W O R K

STATE of
ORGANIC
PRODUCE
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West Midwest

South

NortheastRegional 
Organic 
Performance

Sales $2,657,742,219  $1,322,277,258  $2,590,938,231  $1,963,175,634 
Sales Change (YOY) $383,144,224  $127,999,295  $331,631,458  $221,439,725
Sales % Change (YOY) 16.8% 10.7% 14.6% 12.7%
Volume 921,733,503 474,698,772 943,439,311 620,059,457
Volume Change (YOY) 137,106,272 50,760,477 142,561,028 77,844,975
Volume % Change (YOY) 17.4% 11.9% 17.8% 14.3%

All four regions showed double-digit 
year-over-year gains in both sales 
and volume in 2020. The largest sales 
growth was seen in the West (16.8%), 
while the most significant volume 
gain was found in the South (17.8%).

Conventional
vs. Organic
Organic produce outpaced 
conventional in terms of 
both year-over-year sales 
and volume growth in 2020. 
While conventional produce 
posted a sales gain of 10.7% 
and a volume gain of 9%, 
organic produce saw a 14.2% 
increase in sales and a 16% 
increase in volume.

Total Organic Sales $8,542,355,756 
Sales Change (YOY) 14.2%
Organic Sales Share 12.0%

Total Produce
Share $

Total Organic Volume 2,960,917,571
Volume Change (YOY) 16.0%
Organic Volume Share 6.6%

Total Produce
Share Volume

6.6%
93.4%

12.0%

88.0%

Conventional Organic
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“Apples seem to be back on the 
shopping list for consumers, 
and we want to keep the organic 
apple category growing. It makes 
up 10% of the apple category 
on average in the U.S. and much 
higher for retailers who invest 
time and energy into organics. 
We want to keep helping custom-
ers grow their organic base, and 
do so through flavor and quality 
above all else.

Brianna Shales 
Marketing Director 
Stemilt Growers LLC 

– – – – – – – – – – – – – – – – – – – 

This season the biggest challenge 
has been to meet the needs of 
the market while protecting our 
employees.  It’s been incredibly 
difficult to keep the needs of 
providing a safe working envi-
ronment on our packing lines, 
while responding to an incredibly 
volatile market.  We’ve had some 
great success in limiting people 
in our buildings and expanding 
work hours to capture more of 
the day in shifts.

Dan Davis 
Director of Business Development 
Starr Ranch

Apples

With a 14.1% increase in volume and a 11.1% in-
crease in sales, organic apples had a strong 

year. After the onset of COVID, bagged organic ap-
ples were in particularly high demand as consumers 
were drawn to bulk options and the perceived safe-
ty of packaged items. Throughout the year, organic 
apples had a price premium of 38% (compared to 
conventional), making them a solid driver of 2020 
organic produce dollars.

Apples

Sales $172,179,454   $93,762,088  $211,105,600    $141,968,100  
Sales Change (YOY) $13,751,157   $3,983,170 $32,363,331    $11,630,013 
Sales % Change (YOY) 8.7% 4.4% 18.1% 8.9%
Volume 74,298,346 41,937,371 102,975,911 61,893,366
Volume Change (YOY) 5,370,567 958,668 21,780,747 6,527,609
Volume % Change (YOY) 7.8% 2.3% 26.8% 11.8%
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Organic apples performed most strongly in the 
South, with sales of more than $211 million. That 
region also had the highest year-over-year increases 
in sales and volume (18.1% and 26.8%, respectively). 

Regional Performance

Organic apples showed 
strong year-over-year 
sales growth, and the 
category posted its best 
sales in February.

....................................

Sales  2020 vs. 2019
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Even with all of the challenges 
that the year 2020 had to offer, 
it was generally a good year for 
organic avocados. Indicators 
from the most current available 
data  show total U.S. organic 
avocado dollar sales increased 
by 17%,  more than twice the 7% 
growth of conventional avoca-
dos. Unit growth was even higher, 
up 26% for organic and 19% for 
conventional avocados. In Cal-
ifornia, organic avocado dollar 
sales grew significantly, by 51%. 
California’s avocado crop, both 
organic and conventional, was 
much larger in 2020 compared 
to 2019. 

Jan DeLyser
Vice President Marketing
California Avocado Commission

– – – – – – – – – – – – – – – – – 

Millennials are conscious eaters 
and as they approach family 
life, we expect the demand for 
both organic and conventional 
avocados to continue forward 
into 2021 and beyond. In addition 
to this, avocado consumption in 
Asia and Europe is where the U.S. 
was 20 years ago. Millennials and 
shoppers in these countries are 
expected to fuel the popularity 
and growth of organic fruit.

Stephen Fink 
VP of North American Sales
Mission Produce

Avocados

Boasting double-digit year-over-year gains in 
both sales and volume, organic avocados had a 

knockout 2020. With a 14.8% increase in sales and 
a 16.6% increase in volume, this millennial favorite 
shows no signs of slowing down.

Avocados

Sales $80,924,126   $27,434,253  $57,944,042   $45,228,485  
Sales Change (YOY) $9,601,856   $5,851,769  $3,979,608   $7,801,313  
Sales % Change (YOY) 13.5% 27.1% 7.4% 20.8%
Volume 23,077,492 8,451,343 17,666,778 14,750,870
Volume Change (YOY) 2,499,644 2,087,050 1,659,455 2,881,491
Volume % Change (YOY) 12.1% 32.8% 10.4% 24.3%
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Unsurprisingly, organic avocados had their highest 
sales in the West, but it was the Midwest region that 
showed the strongest year-over-year sales and vol-
ume growth at 27.1% and 32.8%, respectively.

Regional Performance

Organic avocados 
showed strong year-
over-year sales growth, 
and the category logged 
its best sales in May.

...............................
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Retail demand for berries flour-
ished through the various social 
distancing and shelter-in-place 
protocols associated with the 
COVID-19 pandemic, driving sales 
and allowing for good pricing all 
season long. We believe there 
was a certain focus around indi-
vidual healthy eating habits and 
overall living healthier due to the 
attention around the virus. And 
organics are another category 
driven by these ideas.  Grocery 
delivery, hired shopper services, 
retail focus on safety all helped 
drive sales during the time. 

Thomas Smith
Director of Sales
California Giant Berry Farms 

– – – – – – – – – – – – – – – – – 

As lockdowns have eased, people 
have found a new normal. While 
there have been ups and downs, 
organic berry demand has actu-
ally been strong. While there is a 
lot of economic uncertainty, we 
think a couple of factors have 
played into this. Government 
stimulus has helped consumers 
retain their buying power and 
the shift from restaurants to eat-
ing at home also favors organic 
purchasing.

Amber Maloney 
Director of Marketing
Wish Farms

Berries

Organic berries showed exceptional year-over-year 
volume gains in 2020 as consumers continued to 

flock to the category that includes strawberries, rasp-
berries, and blueberries. The second-largest driver of 
2020 organic fresh produce dollars, organic berries saw 
volume increase by 20% and sales increase by 12.2%. 
The category had a wide range of price premiums in 
2020, with organic strawberries commanding a 68% 
price premium over their conventional counterpart.

Berries

Sales $389,888,143   $193,760,185   $373,410,231   $351,462,854  
Sales Change (YOY) $47,125,817   $18,218,886  $50,897,006   $25,692,523  
Sales % Change (YOY) 13.7% 10.4% 15.8% 7.9%
Volume 63,416,873 34,023,206 65,186,421 59,133,404
Volume Change (YOY) 10,371,610 5,342,336 13,786,798 7,421,389
Volume % Change (YOY) 19.5% 18.6% 26.8% 14.3%
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Organic berries showed an impressive year-over-
year volume increase of 26.8% in the South, and the 
region also had the category’s highest sales growth 
at 15.8%.

Regional Performance

Organic berries had 
strong year-over-year 
sales growth, and the 
category registered its 
highest sales in late 
August.

...............................
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To advertise, contact Dana Davis at 302-750-4662 or dana@organicproducenetwork.com. 
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