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MAP OF PARTICIPATING COUNTRIES/REGIONS 



PARTICIPATING COUNTRIES/REGIONS 
Antarctica
Algeria
Australia
Belgium
Belize
Cambodia
Colombia
Costa Rica
Canada
Egypt
Finland
France
Galapagos Islands
Germany

Gibraltar
Iceland
India
Indonesia
Italy
Kingdom of Tonga
Lithuania
Maldives
Malta
Mexico
Monaco
Morocco
Mozambique
Netherlands

New Zealand
Pakistan
Philippines
Pitcairn Islands
Portugal
Republic of Ireland
Saint Helena
South Africa
Spain
Sweden
Tanzania
Thailand
Türkiye
United Kingdom
United States of America



MISSION BLUE

HOPE SPOTS



PARTICIPATING HOPE SPOTS 

Algoa Bay, South Africa
Aliwal Shoal, South Africa
Cape Whale Coast, South Africa
False Bay, South Africa
Great Fringing Reef of the Red Sea, Egypt
Inhambane Seascape, Mozambique
Jangamo Bay, Mozambique
Knysna, South Africa
Maputaland, Mozambique
Plettenberg Bay, South Africa
St Helena, St Helena

AFRICA ASIA-PACIFIC
Bunaken Marine Park, Indonesia
Byron Bay, Australia
Kep Archipelago, Cambodia
Laamu Atoll, Maldives
Misool Marine Reserve, Indonesia
Nusa Penida MPA, Indonesia
Pangatalan Island, Philippines
Sydney Coast, Australia
Tonga Trench & Whale Nursery, Kingdom of Tonga

EUROPE
Alboran Sea, Spain
Argyll Coast & Islands Hope Spot, UK
Blue Shark Central, Portugal
Gotland, Iceland
Greater Skellig Coast and Islands, Ireland
Northeast Iceland, Iceland

AMERICAS
California Seamounts, USA
Cocos Island, Costa Rica
Cocos-Galapagos Swimway, Galapagos Islands
Farm Pond, USA
Galapagos Islands, Galapagos
Gulf of California, Mexico
Greater Farallones and Cordell Bank National
Marine Sanctuaries, USA
Malpelo Island, Colombia

ANTARCTICA
Ross Sea, Antarctica



MPA DAY VIDEO

Watch here: https://www.youtube.com/watch?v=EGhVsxv5CTE

https://www.youtube.com/watch?v=EGhVsxv5CTE


CAMPAIGN SAMPLES



MPAS THROUGH THE AGES

Created by Max Haldin & Axel Haldin | © MPA Day 2026
Watch here: https://www.youtube.com/watch?v=EGhVsxv5CTE

https://youtu.be/EgJGGRoL7zk


Educational and interactive carousel content from the MPA Day account



Photo: Hugh Whyte/ Ocean Image Bank
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COUNTDOWN







WEBINARS 



WIOMPAN MPA DAY WEBINAR 
OCEAN PROTECTION NEEDS HUMAN PROTECTION
This webinar brought together a panel of speakers to
examine how marine conservation strategies succeed or
fail depending on the strength of community
engagement around them. The session focused on the
human dimension of MPA effectiveness, positioning local
connection to the ocean as a determining factor in
regional and global protected area strategy rather than a
secondary consideration.

Marcos Pereira - Likhulu Foundation
Puri Canals - MedPAN
Dr. Milali Machumu - FETA
Allen Cedars - WIOMPAN President

_

Speakers:

Western Indian Ocean

Watch the webinar here

https://www.youtube.com/watch?v=qedKCRmcxcQ


LEADERSHIP DES JEUNES ET GOUVERNANCE

DURABLE DES AIRES MARINES PROTÉGÉES.
This webinar brought together regional institutional leaders,
conservation networks, and young change-makers to highlight
the strategic role of youth leadership in marine governance,
share advocacy experiences, and underscore the need for
structured youth coordination ahead of IMPAC6 to protect
coastal biodiversity and advance sustainable development.

Colonel Momar Sow – Direction des Aires Marines
Communautaires Protégées (DAMCP)
Assane Ka – IMPAC6 Secretariat
Camille Sineux – MedPAN 
Noé Swynghedauw – Green mAct
Ange Lopy - RAMPAO Network
Mathilde Preira - RAMPAO / IMPAC6 Youth Network
Kassi Roland - International Youth Forum for Ocean
Conservation / IMPAC6 Youth Network
Coura Doumboya - RAMPAO / IMPAC6 Youth Network

Speakers:

Senegal

No recording available



MPAS IN PRACTICE: 
ARE WE GETTING THE BENEFITS WE 

PLANNED FOR?
Dr Cloverley Lawrence's seminar asked a direct question:
are Marine Protected Areas actually delivering on what
they were designed to do? Drawing on five years of
ecological monitoring across contrasting sites, she
examined how biodiversity, resource use, and community
composition shift under different levels of protection. The
seminar argued that conservation success depends less
on formal designation and more on sustained monitoring,
clear ecological indicators, and management that adapts
as coastal conditions change.

Dr Cloverley Lawrence
Speaker:

South Africa

No recording available



TRADITIONAL MEDIA



64 News Articles

65 Online Articles

15 Press Releases

35 Print Media

1 Video

13 Broadcast interviews

TRADITIONAL MEDIA

193 
pieces

published

Supplied by Two Oceans Aquarium and OJ Communications







SOCIAL MEDIA POSTS

 SAMPLES



Canada South Africa Portugal



Egypt Antarctica Finland



Spain Ireland Italy



Iceland Mozambique Pakistan



Pitcairn Islands Saint Helena Indonesia



MOVE 4 MPAS





      KM COVERED

PEOPLE INVOLVED487

49 DAYS, 23 HOURS, 16 MINUTES
cumulative time of 

7,160



Strava

Art!



CREATIVE WAVES



PAINTING & DRAWING



Victoria Stokes

PHOTOGRAPHY & VIDEO



Melanie ChmielewskaViola Madau Victoria Stokes

OTHER MEDIA

Emma Baker

Carol Leff

Kleinemonde Art Exhibition



AFRICA
EVENTS IN



SOUTH AFRICA

Move 4 MPAs
Photo by: Kelli Whitehead

Atlantic Seaboard Kenton On Sea

Thonga Trails &
Adventure Mania
Photo by: Amanda van Jaarsveld

Sodwana Bay

Photo by: Di Martin

Communication4Nature



SOUTH AFRICA

Ocean Pledge

False Bay

Cape RADD

False Bay

Guardians of the Deep
Photo by: Sally Sivewright

False Bay



SOUTH AFRICA

Khoi Scouts
Photo by: Imaan Nordien

False Bay

Two Oceans Aquarium
Photo by: Two Oceans Aquarium

False Bay

Helderberg Ocean
Awareness Movement

False Bay



Natura
Mozambique
Associaion

MOZAMBIQUE

Maputaland Maputaland



AMERICAS
EVENTS IN



COLOMBIA BELIZE

Mada Fyah

Placencia Lagoon

Malpelo Foundation

Malpelo Island

Photo by: Shannon McIntyre Rake



USA
Farm Pond

Centre Ocean Literacy &
Ocean Week Canada

Online
CANADA



ASIA - PACIFIC
EVENTS IN



PAKISTAN PHILIPPINES
Pangatalan Island

Sulubaaï Environmental
Foundation

Pakistan

Photo by: Shabib Asghar



INDONESIA
Misool Marine Reserve

Misool Foundation

Nusa Penida

Coral Triangle Center

Kendawangan MPA

Yayasan WeBe Konservasi
Ketapang 



CAMBODIA
Kep Archipelago

Marine Conservation Cambodia

Kep Archipelago Kep Archipelago



EUROPE
EVENTS IN



LITHUANIAITALY

Science Cafe

Curonian Spit

PORTUGAL

AIMM & BlueXperience

Algarve

Photo by: Bruno Valente

Viola Madau

Cagliari



MONACO

Monegasque Association
for the Protection of Nature

Monaco

IRELAND

Fair Seas

Greater Skellig Coast

Photo by: Jack O’Donovan

ICELAND

Ocean Missions

North East Iceland



FINLAND

Tokoinranta Parkrun

Helsinki

Imagining Godzilla
Photo by: Tuomo Tammenpää

Helsinki

PROTECT BALTIC

Helsinki



SPAIN

Reserva Natural de les
Columbretes

Columbretes

Eco & Dive

Alboran Sea

Eco & Dive

Alboran Sea



Karlskrona Festival

Karlskrona Archipelago

Photo by: Daniel Karlsson

SWEDEN

Blue Center Gotland

Gotland

Photo by: Kirsten Ackerman



GERMANY

Leibniz Institute for Baltic
Sea Research Warnemünde

Rostock - Warnemünde

Landschaftspflegeverein
Dummersdorfer Ufer e.V.

Walfisch Island

https://www.iow.de/en_index.html
https://www.iow.de/en_index.html


ANALYTICS

OVERVIEW



2025 2026 Difference

Instagram views 68 728 229 787 234%

Facebook views 48 895 ~ 41 400 -15%

LinkedIn impressions 13 987 17 800 27%

Total views and impressions 131 610 ~ 288 987 120%

ANALYTICS - CAMPAGNE LEVEL 

Views: Count active engagement. A view is registered only when a user takes action, such as clicking
a link, playing a video, or watching a specified minimum duration (like 3 or 30 seconds depending on
the platform). 

Impressions: Count total visibility. If an ad or post loads on a user's screen three times, it logs three
impressions—even if the user scrolls past it instantly without stopping.

(1st May until 28 August)



ANALYTICS - MONTH OF AUGUST
Keywords, hashtags & emojis

*stats from Sprout Social



ANALYTICS - 1  OF AUGUSTST

Potential impressions

* Includes all social media platforms, websites, blog posts and forums

Potential Impressions: The number of times audiences could have viewed messages. 
This includes the total follower count of all users whose messages are captured.

*stats from Sprout Social



META

ANALYTICS



FACEBOOK VIEWS AND INTERACTIONS

Monthly overview

MONTH OF AUGUST:

1  OF AUGUST:ST

MPA DAY WEEKEND:

Views: 8 415
Interactions: 450

Views: 1 532
Interactions: 87

Views: 2 935
Interactions: 161

Views: The number of times your content was played or displayed. Content includes reels, posts and stories.
Interactions: The number of times users have liked, commented, saved or shared MPA Day content



FACEBOOK 
NEW FOLLOWERS: 

1  May - 28  Augustst th

(campaign duration)

VIEWS:

1  May - 28  Augustst th

(campaign duration)

Views: The number of times your content was played or displayed. Content includes reels, posts and stories.



INSTAGRAM VIEWS AND INTERACTIONS

Monthly overview

MONTH OF AUGUST:

1  OF AUGUST:ST

MPA DAY WEEKEND:

Views: 77 378
Interactions: 2 944

Views: 39 608
Interactions: 1 459

Views: 48 083
Interactions: 1 798

Views: The number of times your content was played or displayed. Content includes reels, posts and stories.
Interactions: The number of times users have liked, commented, saved or shared MPA Day content



INSTAGRAM 
NEW FOLLOWERS: 

1  May - 28  Augustst th

(campaign duration)

VIEWS:

1  May - 28  Augustst th

(campaign duration)

Views: The number of times your content was played or displayed. Content includes reels, posts and stories.



LINKEDIN

 ANALYTICS



LINKEDIN IMPRESSIONS AND REACTIONS

Monthly overview

MONTH OF AUGUST:

1  OF AUGUST:ST

MPA DAY WEEKEND:

Impressions: 4 139
Reactions: 274

Impressions: 858
Reactions: 72

Impressions: 1 571
Reactions: 133

Impressions: The estimate number of times your post was shown on LinkedIn.



LINKEDIN

Impressions: The estimated number of times your post was shown on LinkedIn.
Reactions:   The number of reactions (for example, likes) your post received.

HIGHLIGHTS

1  May - 28  Augustst th

(campaign duration)



ANALYTICS - LOOKING BACK
Views and impressions: Across the campaign (1 May to 28 August), our content was seen almost 290,000 times on
Facebook, Instagram and LinkedIn, more than double 2025's 132,000, on considerably less content. Instagram views
more than tripled, and LinkedIn impressions grew 27%. Facebook finished 15% lower on roughly half the content.

Interactions/Reactions: LinkedIn reactions rose 34%. On Facebook and Instagram, post shares fell by only 18.5% and
9% despite publishing 53% and 31% less. This shows each post worked better at garnering attention.

Audience: Instagram gained 581 new followers, up 47%. Facebook gained 180 new followers, up 85.6%

With third-party reach estimates unavailable this year, we report views, impressions and interactions counted directly
by each platform. They measure actual exposure and response rather than modelled potential.

Overall, it is clear that the content created for the 2026 campaign was more directly in line with what our audience
wanted to see and interact with. Although we created and posted less, using more mixed media (video, carousels &
graphics), this was more targeted which likely contributed to this successful engagement.
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