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PARTICIPATING HOPE SPOTS




MPA DAY VIDEO

Watch here: https://www.youtube.com/watch?v=EGhVsxv5CTE



https://www.youtube.com/watch?v=EGhVsxv5CTE

CAMPAIGN SAMPLES




MPAS THROUGH THE AGES

Created by Max Haldin & Axel Haldin | © MPA Day 2026
Watch here: https://www.youtube.com/watch?v=EGhVsxv5CTE



https://youtu.be/EgJGGRoL7zk

BUSTING MYTHS

From one fort in Florida to aver
16,900 protected area worldwide,

MYTH

“Cinvce an MPA s created, [t's protected
for good.”

MPA dogigrnation i not recossarily
parmanent. Protection can be weakened
of reveried. g pratect

impartant & craating it
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WHAT IS A PAPER PARK!?

Protected on paper.
Forgotten in practice.

Apaper park s a marine protected
angh that exists in ey but not in dife. It
has a name, a boundarny, and a
designation What it doesn't hine &
community support, enforcement,
funding, or 3 management plan

The oodan inside it koaks exactly like
the acean outside it, becawse for all
practical purposas, it is

Today, Jefferson Matianal
MonuUMEnt SRCompaEres 56,701
neres, ovor F0% of which is water,
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"10% of the ccean ks now protected, so
we're a third of the way to the 3030 goal.”
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HOW BIG IS THE PROBLEM?

The numbers are uncomfortable.
T thirds of what is officially
designated as “protected” ocean does
nat camy regulations needed o deliver
army ecological benefit.

Experts estimate that less than 3% of the
world's ooean is fully off-limits to
commgrcial activity, and about & 8%
actively managed, despite far higher
figures baing reported on paper, France,
for exarmple, claims 1o hive protected
over 30% of its waters. In 2024, more
than 100 battom trawling vessels spent
over 17,000 hours fishing inside its six
o*hba, Maring Nature Farks.
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SERTTLE, 1952

This planted the d for policies o come.

MYTH

“Marine Protected Areas and fishing
commaunities don't work together.™

el bemned it cluding Increased
ch and larger fish near 90% of sites.

pratection and fishing
liveliheads can coaxist,
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HOW BIG IS THE PROBLEM?
The numbers are uncomfortable.
T thirds of what is officially
designated as “protéected” ocean does
not camy regulations needed o deliver
army ecological benefit.

Experts estimate that less than 3% of the
world's ocean is fubly eff-limits te
commercial activity, and about & 8% i3
actively managed, despite far higher
figures baing reported on paper. France,
fod exarmphe, claims 1o hive protectad
over 3056 of its waters. In 2024, more
than 100 battom trawling vessels spent
over 17.000 hours fishing inside its six
Rty Marine Nature Parks
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OLDEST|MPAIIN'AFRICA!

TSITSIKAMMA, SOUTH AFRICA, 196

Taitsilcarnma, reaning “place of
rAuch water” in Khoiman, Wis ance
one of the mast studied and
monitored MPAS in the world.
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MY OCEAN
MOMENT

EDUCATIONAL AND INTERACTIVE CAROUSEL CONTENT FROM THE MPA DAY ACCOUNT

.min PULMD, BAJA CALIFORNIA

Inhgapitabie. wild, chalenging, cold mesl of the
T, pautiful, urinue, nd immends. A plise wien
ona rralises how small one ks on this planet

CABO PULMO, BAJA CALIFORNIA™
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Happy Marine
Protected Areas
(MPA) Day!
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MPA DAY

Official Launch and Commemaoration of

MPA DAY 2026
ﬂﬁqy, 31 August 2026

VENUE:
0 Radisson Blu Hotel, Ggeberha

Eastern Cape

1AUGUST | 9AM
. Robberg Nature Reserve

‘ Ocean Protection Needs ‘ v . 3 . i ) e
¥Human Connection S R175 per adult
. WHAT IS AN MPA? R155 per child

Think of a Marine Protected Area R]_OO wild card holders
as a national park for the ocean - = TN

a place where marine life and . LT
habitats are protected so nature ;
can thrive, and people can
continue to enjoy these incredible
places for generations to come..

PROTECT OUR OCEAN.
PROTECT OUR FUTURE.

A formal invitation and
programme will follow.
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“SAVE THEDATE™

www.mpuday.org

1 AUGUST 2026

f:-."Ocecm protection needs human connection."
| Q Algarve, Portugal
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MARINE
PROTECTED
AREAS DAY

| AUGUST 2026

Ocean Protection
needs Human Connection

When people care, oceans are protected.

PROTECT MARINE RESTORE SUPFORT SUSTAINARL
BIODIVERSITY ECOSYSTEMS LIVELIHDODS
Safeguard fish, corals and Allcra ogean e o Benefit coastal
other maring Spacies. recover and thrive. communities and

local economies.

@ 087 087 8250  www.capenature.co.za

l.

FaHT CLIMATE
CHAMGE

Pretect bluee cirbon ecosvstems

like mangroves and seagrass
thax store carbon.

& CapeNature
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~’ CONSERVATION AND WATER SAFETY

SWIM FOR LIFE

Want to show the ocean some love? =~ =
Sponsor a swimmer for MPA Day 2026% =
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DONATE/SPONSOR:

* Sponsor a swimmer by pledging per lap !
* Pledge for the total number of laps
* Donate R 50 to join us for a swim

* Make a standalone donation

* Buy our Marine Watch and

CoastWatchers merchandise

LEARN MORE:
082 077 9508

NELS' N M. NDELA

UNIVERSITY

Institute for Coastal and Marine Research

MPAs in Practice: Are We Getting the .
Benefits We Planned For?
By Dr Cloverley Lawrence
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DATE: 03 August 2026, Monday, 13:00 - 14:00

ok VEMUE: Ocean Sciences Campus, B Block,
ds Conference Hall, Nelson Mandela University ;
COASTAL & MARINE

. RSV for online er in-persen: South Alrics .
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TALK OF THE TOWN
TUESDAY

What BRUVs Tell Us About MPAS

What's really happening beneath the waves?
Join Dr Kaylee Smit as she uncovers the
hidden world of South Africa's Marine
Protected Areas using underwater camera
systems called BRUVs. Through captivating
footage and fascinating research, discover
how protected reefs support bigger fish,
richer biodiversity, and healthier oceans. -
See the ocean as you've never seen it before— E'_ (ruesl Speaker
and discover the difference protection makes. ' DR. KAYLEE SMIT

Mgranee Ecologat, Marine Bemote Imapery

TUESDAY Flatform (MARIF) team eader. o

Revearch Fellow af the South

28 JULY ' . ratitute for dguats Bod T :--'-:

18:00
DOORS OPEN 17:30

KNYSHA YACHT
CLUB RESTAURANT

RBO pp

KIDS UMDER 12 FREE

CASH BAR &
BURGERS AVAILABLE

E-mail: jessica@knysnaestuary.co.za | www. knysnaestuary.co.za
BROUGHT T0 You By | SPONSORED BY o
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COUNTDOWN




www.mpaday.org
#Ocean protection needs human connection.”
s Q Raja Ampat MPA, Indonesia.

(_3 -

www.mpaday.org
X _ “Ocean protection needs human connection
") Galapagos Islarids MPA Ecuador. 44’ ¥ 3 : / vlﬁmrmgafrm MPA South Afnm
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“Ocean protection needs humqn connection.”

‘Ocecm protf-_fctl reeds human connection.” Q RedSeaMpA.
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WEBINARS




WIOMPAN MPA DAY WEBINAR
OCEAN PROTECTION NEEDS HUMAN PROTECTION

This webinar brought together a panel of speakers to — Speakely
examine how marine conservation strategies succeed or A
fail depending on the strength of community
engagement around them. The session focused on the
human dimension of MPA effectiveness, positioning local
connection to the ocean as a determining factor in
regional and global protected area strategy rather than a
secondary consideration.

whD4,

WIOMPAN MPA Day Webinar

Ocean protection needs human connection
31st July | 11.00-12.00 HRS EAT

__@mesqnd

Consequences

Register here

AN N '
i f Allen Cedars
Sp eq ker S. Eﬁ%j WIOMPAN President

e« Marcos Pereira - Likhulu Foundation
e Puri Canals - MedPAN

e Dr. Milali Machumu - FETA

e Allen Cedars - WIOMPAN President

Watch the webinar here

. .
o © © © © o o o ?Westemlndlan()cean


https://www.youtube.com/watch?v=qedKCRmcxcQ

LEADERSHIP DES JEUNES ET GOUVERNANCE
DURABLE DES AIRES MARINES PROTEGEES.

This webinar brought together regional institutional leaders,
conservation networks, and young change-makers to highlight
the strategic role of youth leadership in marine governance,
share advocacy experiences, and underscore the need for
structured youth coordination ahead of IMPACG to protect
coastal biodiversity and advance sustainable development.

Speakers:
e Colonel Momar Sow - Direction des Aires Marines
Communautaires Protégées (DAMCP)
e Assane Ka - IMPACG Secretariat
e Camille Sineux - MedPAN
e Noé Swynghedauw - Green mAct
e Ange Lopy - RAMPAO Network
e Mathilde Preira - RAMPAO / IMPAC6 Youth Network
e Kassi Roland - International Youth Forum for Ocean
® ® ® ® ® o o o
Conservation / IMPACG6 Youth Network o © © o o o o o
e Coura Doumboya - RAMPAO / IMPAC6 Youth Network

No recording available




MPAS IN PRACTICE

ARE WE GETTING THE BENEFITS WE
PLANNED FOR!?

Dr Cloverley Lawrence's seminar asked a direct question:
are Marine Protected Areas actually delivering on what
they were desighed to do? Drawing on five years of
ecological monitoring across contrasting sites, she
examined how biodiversity, resource use, and community
composition shift under different levels of protection. The
seminar argued that conservation success depends less
on formal designation and more on sustained monitoring,
clear ecological indicators, and management that adapts
as coastal conditions change.

Speaker:

 Dr Cloverley Lawrence

No recording available

NELS N M. NDELA

UNIVERSITY

Institute for Coastal and Marine Research
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MPAs in Practice: Are We Getting the ‘
Benefits We Planned For? X
By Dr Cloverley Lawrence .

Marine protected areas (MPAs) are expected to conserve biodiversity, support ecosystem
resilience, and deliver measurable benefits in increasingly pressured coastal environments, Yet in
practice, balancing protection, human use, and evidence-based decision-making remains a
persistent challenge. This seminar explores how long-term ecological monitoring can help bridge
that gap, focusing on coastal systems with contrasting forms of protection. Using five years of rocky
shore monitoring in the Addo Elephant Mational Park MPA&, Dr Cloverley Lawrence examines how
biodiversity patterns, resource species, and community CcoOMPoSItIon vary across Sanciuary,
protected, and unprotected sites, and what these trends reveal about the effectiveness of
protection in practice. Dr Lawrence alsc draws on estuarine examples from the Wilderess lake
systen to reflect on how important coastal ecosystems are managed under owerlapping
canservation instruments, inclua'ing national park and Ramsar framewaorks Tc:gether, these case
studies highlight that conservation outcomes depend not only on formal designation, but on
sustained monitoring, clear ecological indicatars, and adaptive management. Using evidence from
real systams, we will consider what “success” should leck like in practice, and how MPAs and
related protected areas can better balance conservation goals, human use, and ecological change
in a warming coastal zone.

S E DATE: 03 August 2026, Monday, 13:00 - 14:00

2k VEMUE: Ocean Scences Campus, B Block,
TR Conference Hall, Melson Mandela University

COASTAL & MARINE

¥ RSV for online or in-person: South African
=Pk https:iforms. office.com/r/DGIEITDvPI MATIONAL PARKS EEZEAR kil

D ?SouthAfrica



TRADITIONAL MEDIA




TRADITIONAL MEDIA

13 BROADCAST INTERVIEWS

64 NEWS ARTICLES

AW 65 ONLINE ARTICLES

5 15 PRESS RELEASES

35 PRINT MEDIA

PIECES
PUBLISHED




Cape Town Swimmers’ Dozen Dips to Support Marine
Rangers
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= uly 2026 @
30x30 Countdown - With Four Years to Go, Are We on
Track to Protect the Ocean?

Aliwal Shoal Hope Spot is Inviting You to Celebrate Ocean
Adventure, Conservation and Community This MPA Day
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SOCIAL MEDIA POSTS
SAMPLES




? Canada ? South Africa ? Portugal




? Egypt ? Antarctica ? Finland




? Spain ? lIreland ? Italy




? lceland ? Mozambique ? Pakistan




? Pitcairn Islands ? Saint Helena ? Indonesia
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1,160 « covereo
487 reopLe nvoLve

CUMULATIVE TIME OF
49 DAYS, 23 HOURS, 16 MINUTES

Philile Mvula
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Move for MPAs dive

Time
45m Os




Beatrice AKIEDA
' 1 August 2025 - Strava App
E Saint-Hippolyte-du-Fort, France

MPA day St Hippolyte Le Fort

Distance Time Elev Gain

16.14km 1h9m 82m

Amanda Van Jaarsveld
1 August 2026 - Garmin Descent G2
® uMhlabuyalingana Local Municipality, KwaZulu-Natal

RUN for MPAs - Happy MPA Day!

Distance Pace Time

10.69km 7:29 /km 1h20m

“‘w You and 14 others gave kudos

STRAVA
ART!

Carey Henry
1 August 2026 - Garmin fénix 7s

@ City of Cape Town, Western Cape

Morning run for
@marineprotectedareasday

#Movest MPAS
Distance Pace Achievements
10.13km 5:29 /km V&3

Esther Jacobs
1 August 2025 - Samsung Galaxy Watché
@ Mossel Bay Local Municipality, Western Cape

#Run4MPAs

We took part in #Run4MPAs day. An awareness campaign
very close to my heart as project director of Earth Legacy
Foundation, a marine conservation NPO. ...

Read more...

Distance Pace Time Achievements

4.83km 9:22/km 45m17s ¥l

g Esther's 3rd fastest mile!



CREATIVE WAVES




PAINTING & DRAWING
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PHOTOGRAPHY & VIDEO




OTHER MEDIA

Melanie Chmielewska *

Emma Baker

J

Victoria Stokes

Carol Leff
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Kleinemonde Art Exhibition







SOUTH AFRICA

?Atlantic Seaboard ?Kenton On Sea ?Sodwana Bay

Move 4 MPAs Communication4Nature Thonga Trails &

Photo by: Kelli Whitehead Photo by: Di Martin Adventure Mania
Photo by: Amanda van Jaarsveld




SOUTH AFRICA

.':!'I-'a ‘I ]

s .-‘; T
: y - 5 L o
3 Ll s ':-"h‘ i vy 3 < :
e EALRRL i A LA

Al

Cape RADD Guardians of the Deep
Photo by: Sally Sivewright
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SOUTH AFRICA

’? % ,
Khoi Scouts Two Oceans Aqudrium Helderberg Ocean
Photo by: Imaan Nordien Photo by: Two Oceans Aguarium Awareness Movement



?Maputaland ?Maputaland

Natura
Mozambique
Associaion




EVENTS IN
AMERICAS




(OLOMBIA Y BELIZE

?Malpelo Island

Placencia Lagoon

Malpelo Foundation Mada Fyah
Photo by: Shannon Mclntyre Rake
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Centre Ocean Literacy &
Ocean Week Canada




EVENTS IN
ASIA - PACIFIC




PAKISTAN

PHILIPPINE

?Pangatalan Island

?Pa kistan

s

Photo by: Shabib Asghar Sulubaai Environmental
Foundation




?Misool Marine Reserve ?Nusa Penida ?Kendawangan MPA

EMisoc| Foundation/Pambajeng Futro

Misool Foundation Coral Triangle Center Yayasan WeBe Konservasi
Ketapang



Marine Conservation Cambodia




EVENTS IN
EUROPE




PORTUGAL ITALY LITHUANIA

?Algarve ?Cagliari ?Curonian Spit

Ar pagal tai kaip atrodo vanduo galime pasakyti,
ar jame saugu maudytis?

AIMM & BlueXperience Viola Madau Science Cafe

Photo by: Bruno Valente



IRELAND ICELAND

?Greater Skellig Coast ?North East Iceland ?Monaco

MONACO

Fair Seas Ocean Missions Monegasque Association

Photo by: Jack O'Donovan for the Protection of Nature



FINLAND

PROTECT BALTIC Imagining Godzilla

Photo by: Tuomo Tammenpaa

Tokoinranta Parkrun



?AI boran Sea ?AI boran Sea ?Col umbretes

e i A 12

Eco & Dive ' Eco & Dive Reserva Natural de les
Columbretes



WEDEN

?Karlskrona Archipelago ?Gotland
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Karlskrona Festival Blue Center Gotland
Photo by: Daniel Karlsson Photo by: Kirsten Ackerman



GERMANY

?Rostock - Warnemunde ?Walfisch Island

e

™ o e e Megsesthtigabicts dor

Leibniz Institute for Baltic Landschaftspflegeverein
Sea Research Warnemunde Dummersdorfer Ufer e.V.


https://www.iow.de/en_index.html
https://www.iow.de/en_index.html

ANALYTICS
OVERVIEW




ANALYTICS - CAMPAGNE LEVEL

1st May until 28 August)

“—

Instagram views 68 728

229 787 234%

Facebook views 48 895 ~41 400 -15%
LinkedIn impressions 13 987 17 800 27%

Total views and impressions 131 610 ~ 288 987 120%

e Views: Count active engagement. A view is registered only when a user takes action, such as clicking

a link, playing a video, or watching a specified minimum duration (like 3 or 30 seconds depending on
the platform).

o Impressions: Count total visibility. If an ad or post loads on a user's screen three times, it logs three
Impressions—even if the user scrolls past it instantly without stopping.




ANALYTICS - MONTH OF AUGUST

Keywords, hashtags & emojis e e o o o o o s
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*stats from Sprout Social



ANALYTICS - 1°' OF AUGUST SEEEEEE

Potential impressions

400K

150K

100K

EOK

o e —
L il i X B ) g i1 i3 -1

FUIL AUG

id 11 13

28 27 1% i1

B Total Potential Improssions

* Includes all social media platforms, websites, blog posts and forums

Potential Impressions: The number of times audiences could have viewed messages.
This includes the total follower count of all users whose messages are captured.

*stats from Sprout Social
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FACEBOOK VIEWS AND INTERACTIONS

MONTH OF AUGUST:

Views: 8 415
Interactions: 450

I°’" OF AUGUST:

Views: 1532
Interactions: 87

MPA DAY WEEKEND:

Views: 2 935 ® © o o o o o o
Interactions: 161

Monthly overview

Views: The number of times your content was played or displayed. Content includes reels, posts and stories.
Interactions: The number of times users have liked, commented, saved or shared MPA Day content



FACEBOOK

NEW FOLLOWERS: VIEWS:

Views @ & Export w

41.4K + 982%

2K
1.5K
1K
500

0
May1 May21 Jun10 Jun30 Jul20 Aug9 Aug2

Views

1°* May - 28" August 1°* May - 28" August
(campaign duration) (campaign duration)

Views: The number of times your content was played or displayed. Content includes reels, posts and stories.



INSTAGRAM VIEWS AND INTERACTIONS

MONTH OF AUGUST:

Views: 77 378
Interactions: 2 944

I°’" OF AUGUST:

Views: 39 608
Interactions: 1 459

MPA DAY WEEKEND:

Views: 48 083 ® © o o o o o o
Interactions: 1798

Monthly overview

Views: The number of times your content was played or displayed. Content includes reels, posts and stories.
Interactions: The number of times users have liked, commmented, saved or shared MPA Day content



INSTAGRAM

NEW FOLLOWERS: VIEWS:
1°* May - 28" August 1°* May - 28" August
(campaign duration) (campaign duration)

Views: The number of times your content was played or displayed. Content includes reels, posts and stories.
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LINKEDIN IMPRESSIONS AND REACTIONS

MONTH OF AUGUST: [

Impressions: 4 139 \
Reactions: 274 750 \

I°’" OF AUGUST: 500 M

Impressions: 858 -

Reactions: 72 \/\—/\’M

MPA DAY WEEKEND: Aug 1 Aug B Aug 11 Aug 16 Aug 21 Aug 26 Aug 31

Impressions: 1571 © o o o o o o o
Reactions: 133

Monthly overview

Impressions: The estimate number of times your post was shown on LinkedIn.



LINKEDIN

HIGHLIGHTS

17,800 795

Impressions Reactions
4 115% 4 251.8%

1°* May - 28" August
(campaign duration)

Impressions: The estimated number of times your post was shown on LinkedIn.
Reactions: The number of reactions (for example, likes) your post received.



ANALYTICS - LOOKING BACK

Views and impressions: Across the campaign (1 May to 28 August), our content was seen almost 290,000 times on
Facebook, Instagram and LinkedIn, more than double 2025's 132,000, on considerably less content. Instagram views
more than tripled, and LinkedIn impressions grew 27%. Facebook finished 15% lower on roughly half the content.

Interactions/Reactions: LinkedIn reactions rose 34%. On Facebook and Instagram, post shares fell by only 18.5% and
9% despite publishing 53% and 31% less. This shows each post worked better at garnering attention.

Audience: Instagram gained 581 new followers, up 47%. Facebook gained 180 new followers, up 85.6%

With third-party reach estimates unavailable this year, we report views, impressions and interactions counted directly
by each platform. They measure actual exposure and response rather than modelled potential.

Overall, it is clear that the content created for the 2026 campaign was more directly in line with what our audience
wanted to see and interact with. Although we created and posted less, using more mixed media (video, carousels &
graphics), this was more targeted which likely contributed to this successful engagement.
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	114
	ACTIVITIES

	89,932
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	ONLINE
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	events
	CREATIVE WAVES
	ENTRIES

	49 days, 23 hours, 16 minutes
	Cumulative time dedicated to Move4MPAs
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	Watch here: https://www.youtube.com/watch?v=EGhVsxv5CTE

	Educational and interactive carousel content from the MPA Day account
	WIOMPNAN

	Happy Marine Protected Areas (MPA) Day!
	Photo: Hugh Whyte/ Ocean Image Bank

	COUNTDOWN
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	WIOMPAN MPA DAY WEBINAR
	OCEAN PROTECTION NEEDS HUMAN PROTECTION
	This webinar brought together a panel of speakers to examine how marine conservation strategies succeed or fail depending on the strength of community engagement around them. The session focused on the human dimension of MPA effectiveness, positioning local connection to the ocean as a determining factor in regional and global protected area strategy rather than a secondary consideration.
	Marcos Pereira - Likhulu Foundation
	Puri Canals - MedPAN
	Dr. Milali Machumu - FETA
	Allen Cedars - WIOMPAN President

	_
	Speakers:
	Western Indian Ocean


	LEADERSHIP DES JEUNES ET GOUVERNANCE DURABLE DES AIRES MARINES PROTÉGÉES.
	This webinar brought together regional institutional leaders, conservation networks, and young change-makers to highlight the strategic role of youth leadership in marine governance, share advocacy experiences, and underscore the need for structured youth coordination ahead of IMPAC6 to protect coastal biodiversity and advance sustainable development.
	Colonel Momar Sow – Direction des Aires Marines Communautaires Protégées (DAMCP)
	Assane Ka – IMPAC6 Secretariat
	Camille Sineux – MedPAN
	Noé Swynghedauw – Green mAct
	Ange Lopy - RAMPAO Network
	Mathilde Preira - RAMPAO / IMPAC6 Youth Network
	Kassi Roland - International Youth Forum for Ocean Conservation / IMPAC6 Youth Network
	Coura Doumboya - RAMPAO / IMPAC6 Youth Network

	Speakers:
	Senegal


	MPAS IN PRACTICE:
	ARE WE GETTING THE BENEFITS WE
	PLANNED FOR?
	Dr Cloverley Lawrence's seminar asked a direct question: are Marine Protected Areas actually delivering on what they were designed to do? Drawing on five years of ecological monitoring across contrasting sites, she examined how biodiversity, resource use, and community composition shift under different levels of protection. The seminar argued that conservation success depends less on formal designation and more on sustained monitoring, clear ecological indicators, and management that adapts as coastal conditions change.
	Dr Cloverley Lawrence

	Speaker:
	South Africa


	TRADITIONAL MEDIA
	SOCIAL MEDIA POSTS
	SAMPLES
	Canada
	South Africa
	Portugal
	Egypt
	Antarctica
	Finland
	Spain
	Ireland
	Italy
	Iceland
	Mozambique
	Pakistan
	Pitcairn Islands
	Saint Helena
	Indonesia
	MOVE 4 MPAS
	7,160
	KM COVERED
	PEOPLE INVOLVED

	487
	49 DAYS, 23 HOURS, 16 MINUTES

	Strava Art!
	CREATIVE WAVES
	PAINTING & DRAWING
	PHOTOGRAPHY & VIDEO
	OTHER MEDIA
	AFRICA
	SOUTH AFRICA
	Atlantic Seaboard
	Kenton On Sea
	Sodwana Bay
	Move 4 MPAs
	Communication4Nature
	Thonga Trails & Adventure Mania

	SOUTH AFRICA
	False Bay
	False Bay
	False Bay
	Ocean Pledge
	Cape RADD
	Guardians of the Deep

	SOUTH AFRICA
	False Bay
	False Bay
	False Bay
	Khoi Scouts
	Two Oceans Aquarium
	Helderberg Ocean Awareness Movement

	MOZAMBIQUE
	Natura Mozambique Associaion

	AMERICAS
	COLOMBIA
	Malpelo Island

	BELIZE
	Placencia Lagoon
	Malpelo Foundation
	Mada Fyah

	USA
	CANADA
	Centre Ocean Literacy & Ocean Week Canada

	ASIA - PACIFIC
	PAKISTAN
	PHILIPPINES
	Pakistan
	Pangatalan Island
	Sulubaaï Environmental Foundation

	INDONESIA
	Misool Foundation
	Coral Triangle Center
	Yayasan WeBe Konservasi Ketapang

	CAMBODIA
	Marine Conservation Cambodia

	EUROPE
	FINLAND
	Helsinki
	Tokoinranta Parkrun
	Helsinki

	PROTECT BALTIC
	Helsinki
	Imagining Godzilla


	SPAIN
	Eco & Dive
	Eco & Dive
	Reserva Natural de les Columbretes
	Leibniz Institute for Baltic Sea Research Warnemünde


	ANALYTICS
	OVERVIEW
	ANALYTICS - CAMPAGNE LEVEL
	Views: Count active engagement. A view is registered only when a user takes action, such as clicking a link, playing a video, or watching a specified minimum duration (like 3 or 30 seconds depending on the platform).
	Impressions: Count total visibility. If an ad or post loads on a user's screen three times, it logs three impressions—even if the user scrolls past it instantly without stopping.

	ANALYTICS - MONTH OF AUGUST
	Keywords, hashtags & emojis

	ANALYTICS - 1ST OF AUGUST
	Potential impressions
	* Includes all social media platforms, websites, blog posts and forums
	Potential Impressions: The number of times audiences could have viewed messages.
	This includes the total follower count of all users whose messages are captured.



	META
	ANALYTICS
	FACEBOOK VIEWS AND INTERACTIONS
	MONTH OF AUGUST:
	1ST OF AUGUST:
	MPA DAY WEEKEND:
	Views: 8 415
	Interactions: 450
	Views: 1 532
	Interactions: 87
	Views: 2 935
	Interactions: 161
	Monthly overview


	FACEBOOK
	NEW FOLLOWERS:
	VIEWS:
	1st May - 28th August
	(campaign duration)
	1st May - 28th August
	(campaign duration)


	INSTAGRAM VIEWS AND INTERACTIONS
	MONTH OF AUGUST:
	1ST OF AUGUST:
	MPA DAY WEEKEND:
	Views: 77 378
	Interactions: 2 944
	Views: 39 608
	Interactions: 1 459
	Views: 48 083
	Interactions: 1 798
	Monthly overview


	INSTAGRAM
	NEW FOLLOWERS:
	VIEWS:
	1st May - 28th August
	(campaign duration)
	1st May - 28th August
	(campaign duration)


	LINKEDIN
	ANALYTICS
	LINKEDIN IMPRESSIONS AND REACTIONS
	MONTH OF AUGUST:
	1ST OF AUGUST:
	MPA DAY WEEKEND:
	Impressions: 4 139
	Reactions: 274
	Impressions: 858
	Reactions: 72
	Impressions: 1 571
	Reactions: 133
	Monthly overview


	LINKEDIN
	HIGHLIGHTS
	1st May - 28th August
	(campaign duration)


	ANALYTICS - LOOKING BACK

