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National Listing Distribution
Maximum Exposure For Maximum Results =
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Today’s homebuyers begin
their search for properties and
information on the Internet.
Online and mobile real estate
searches have grown each year
while the use of print media in
home shopping continues to
decrease. The Internet (86%)
and your Real Estate Agent
(79%) are the top two most
useful information sources for
homebuyers (National Association
of REALTORS® Profile of Home
Buyers and Sellers, 2016).

Want to maximize your profit
within a timeline right for
you? Marketing your home
online is essential in reaching
the broadest audience of
buyers. We create high quality,
professional online marketing of
your home with direct avenues
to communicate with us for
quick, responsive access to more
information and showings.

Information Sources Used in Home Search*

Source Homebuyers

Internet 95% ]
Real estate agent 92% |
Mobile or tablet search device 72% |
Open house 50% |
Yard sign 49% |
Online video site 37% |
Print newspaper advertisement 16% |
Home builder 14% |
Billboard 4% ]
Television 3% ]

Usefulness of Information Sources*

Source Homebuyers

Internet 86% |
Real estate agent 79% ]
Home builder 45% ]
Open house 40% |
Yard sign 33% |
Relocation company 33% |
Billboard 24% ]
Television 24% I
Print newspaper advertisement 17% |
Home book or magazine 16% |

*2016 National Association of Realtors Profile of Homebuyers and Sellers

85% of all homebuyers found the
home they purchased from the
Internet or their real estate agent.

l—l«s EACH OFFICE IS INDEPENDENTLY OWNED AND OPERATED.



National Listing Distribution H
[NeXtHOme Sweeping Online Exposure = ‘l’

In addition to expansive online marketing and easy access for more information, we display your
home on hundreds of websites searched by homebuyers.

The power of our National Listing Distribution program gives your home unparalleled exposure
to all key homebuyer searched websites and the best opportunity to sell your home for the highest price
possible. Here are some of the national websites that your home will be syndicated to:

v

~Zillow

36,000,000 estimated unique monthly visitors
YaHoO!

20,000,000 estimated unique monthly visitors

Ytrulia

23,000,000 estimated unique monthly visitors

1) Homes.com

5,000,000 estimated unique monthly visitors

ebizmba.com, Alexa.com, Statista.com

opinion-tribune.com BaltimoreSun.com

o StreetEasy.com

cnn.com TheTimesHerald.com StarTelegram.com

fortune.com MiamiHerald.com ElsberryDemocrat.com

GetMLSInfo.com ChicagoTribune.com HeraldChronicle.com
HDHomes.com

DirectHomes.com TheSunChronicle.com
MyAreaNetwork.com CommerceCitySentinel.com
SearchUSMLS.com

comcast.com

LosAngelesTimes.com

DelawareOnline.com

o
o

o

o

o0 HomeseekerUSA.com
o]

o] EveningTribune.com
o]

DailyRegister.com

o}
o
o}
o
money.com o herald-progress.com
o}
o}
o
o] DailyPress.com
o}
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o SFExaminer.com AZCentral.com and hundreds more!
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Listing Activity Report
Keeping You Updated Every Step Of The Way =

With homebuyers beginning
their search online, and spending
an average of 10 weeks looking
for a home, we know Internet
marketing is important to
maximize the sales price of your
home. That is why we have a
National Listing Distribution
program to market your home on
hundreds of websites, including
top sites such as: Zillow.com,
Trulia.com, Yahoo.com, and
Homes.com.

Once your home is displayed on
these sites, we keep you informed
of the online homebuyer traffic
results. We show you the trends,
sites being used, and help you
gauge the level of interest during
our marketing strategy. This
information allows you to make
informed decisions about the sale
of your home and any adjustments
needed along the way.
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The Internet (86%) and your Real Estate Agent (79%) are the top
two most useful information sources for homebuyers.
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(2016 National Association of REALTORS® Profile of Home Buyers & Sellers)

EACH OFFICE IS INDEPENDENTLY OWNED AND OPERATED.




