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Pageviews ¥ VS. Selectametric Hourly ' Day Week = Month

® Pageviews
400
200
M
December 2019 _ January 2020
Pageviews Unique Pageviews Avg. Time on Page Bounce Rate % Exit

6,699 5,781 00:01:01 55.92% 61.44%

Site Content Page Pageviews % Pageviews
Page » 1. /scg-004c/ @ 2639 [ 3939%
Page Title 2. /scg-boot/ @ 1,341 [l 20.02%
Site Search 3. /scg-003/ @ 868 [l 12.96%
Search Term 4./ & 347 || 5.18%
Events 5. /scg-007/ @ 341 || 5.09%
Event Category 6. /request-a-quote/ @ 224 | 3.34%
7. /contact-us/ @ 185 | 2.76%
8. /vehicles/ @ 117 | 1.75%
9. /drivers/drivers/ @ 85 | 1.27%
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Top Channels Users
M Social ® Users
M Direct
M Organic Search 200
Referral
100
December 2019 January 2020
Acquisition Behavior Conversions
Users 4+ New Users Sessions Bounce Rate Pages / Session Avg. Session Goal 1 Goal 1 Goal 1 Value
Duration Conversion Rate Completion
3,790 3,592 4116 55.92% 1.63 00:00:38 0.00% 0 $0.00

0.00%

3 m Organic Search 189 42.29% 0.00%

4 1 Referral 23 57.14% 0.00%



