SEISSISEE (“Jl 2% [ March 2024
] A |

- W ESESCENARIO

A JOURNAL ON FERROUS AND ALLIED SECTORS




For Pipes & Crash Barrier, Bijit Roy : 9873637183
For TMT & Structures, Ranabir Sen: 861722

For Other Materials, Ami

THE NEW AGE
CONSTRUCTION
MARKETPLACE

o

e
W -V“‘w:x’
S

TMT BARS

BITUMEN & EMULSION CONSTRUCTION CHEMICALS

Premises no.03-319 Block, DH-6/11,

@ enquiry@zhuzoor.com [ www.ZHuzoor.com Action Area 1D, Newtown, Kolkata,
West Bengal 700156
T Y. SHYAM STEEL
From The HOHSE Of {RSHYAMY:S TMT REBAR

A NEW-AGE CONSTRUCTION MARKETPLACE




MARCH 2024 : eel

CONTENTS : SCENARIO
STEEL SCENARIO VOL 33/M 08 Registration No. 53085 / 92

' Founder Chief Editor

SECTION: EDITORIAL '

Late Dr. Monoj Chatterjee

asdfg 0

. Editor & Publisher
i Sakuntala Chatterjee Chanda

SECTION: SPECIAL STORY '

asdfg . Content & Marketing Executive

: Joyanta Mani

SECTION : ARTICLE

asdfg : Accounts & Admin
Gobinda Roy

SECTION : REPORT ; Design & Layout

asdfg SERC

SECIICEENERS Representative in Bangladesh

asdfg i Rifat Mahmood

+88-01911394324
h serc.events@gmail.com
SECTION : DATA BANK

Steel Market Price 0 EDITORIAL ADVISORY BOARD

A Dr.Narendra Kumar Nanda, M.Tech, Ph.D
Sushim Banerjee, Director & CEO (Hony.), IISSSC
Nirmal Chand Mathur, Stainless Steel Expert

>

>

>

Dr. Shoeb Ahmed, Ex-Director Commercial - Steel
Authority of India Limited

>

Pritish Kumar Sen, Ex-Tata Steel

>

Debashish Dutta, Ex-General Manager - Institute
! of Steel Development & Growth

>

: Ishwar Chandra Sahu, Ex-Executive Director I/c
! SAIL, [ISCO Burnpur

0 Rakesh Kumar Singhal, Consultant - Steel Research
0 Technology Mission of India

Abhijeet Sinha, National Program Director-ASSAR

>

>

>

Divya Kush, President of The Indian Institute of
! Architects Member (Alt.), Council of Union of
' International Architects

A Rajesh Nath, Managing Director, VDMA India

v 4 Nikunj Turakhia- President, Steel Users
' Federation of India
1 & Sanat Bhaumik, Director - Sales & Marketing,
0 Steel Plantech India Private Ltd.
Spark Economy Research Centre - GUUELUIE LS 8 B
46CD, Binodini Bhavan, Sammillani Park, East Rajapur, Santoshpur, Kolkata - 700075 e Compl?m of non-receipt Ofpurnal should reach ?te?l SEEE
. ) . . ; office at Kolkata latest within a month of publication.
Email: editor@serc.org.in / steelscenario@yahoo.com | Web: www.serc.org.in ! - Publisher

Printed and Published by Ms. Sakuntala C. Chanda on behalf of Spark Economy Research Centre at SERC.
The views and data given by the authors are their own and Steel Scenario Journal is not responsible for their authenticity



MARCH 2024 | STEEL SCENARIO | VOL 33/M 08

|eel

Section: Editorial SCENARIO

Embracing electric vehicle mobility by women

The contribution of women to the EV ecosystem in India has been significant and
diverse. By creating job opportunities in practically all economic sectors,
women-owned enterprises and their engagement have impacted the economic
paradigm of the country; thus, the Electric Vehicle (EV) industry has witnessed a
commendable rise in the participation of women entrepreneurs in recent times.
Those who are most affected by climate change today-women, girls and
marginalised communities-must be involved in the design and implementation
of climate response actions to ensure the equal sharing of benefits. Effective,
collective action against climate change will require big shifts in how we produce
and measure economic value. Transitioning away from extractivist practices and
fossil fuel economies poses an opportunity to create new jobs and re-skill
women workers. Increasing investment in the care sector is an effective way to
shift focus towards collective well-being and strengthen economies without
increasing emissions. Women entrepreneurs, mentors, leaders and employees are emerging as catalysts for the
wave thatis disrupting the EV landscape in India.

According to automotive and mobility analyst Lisa Whalen, as of May 2022, in the American market, 47% of
women are interested in owning an EV, whereas 53% of men are interested. This number has increased
significantly since the early aughts, when the only people who owned-or were interested in owning-EVs were
white males in their mid-20s to early 30s. Speaking solely in terms of gender, women's interest in EVs has certainly
shifted, and now more and more women are having a say in what type of EV they or their families purchase.
Women speaking up about EV purchases is just one area in which the EV gender gap has shifted; women are also
making strides in the EV industry overall. A significant 25% of EV buyers in India are women. That is, one out of
every four electric vehicles sold in the country is bought by a woman, which is double the industry average of
12% of women buyers of petrol and diesel cars.

Women embracing electric mobility also signifies their growing independence and confidence in making
automotive choices. As the electric vehicle market continues to grow, women are poised to emerge as a significant
consumer segment-with a little effective communication! By understanding the motivations and preferences of
women consumers, businesses can implement targeted marketing and sales strategies that resonate with this
demographic. In addition, your service lane can increase market share among EV owners by being EV repair-ready!

Educating women about the benefits of EVs, addressing safety concerns, highlighting practicality and versatility,
forging strategic partnerships, and creating engaging dealership experiences are key steps to successfully tapping
into the excellent potential of women EV owners. By embracing this shift in the automotive landscape,
manufacturers, dealerships and service centers can position themselves as leaders in meeting the evolving needs
of diverse consumers.

Currently, the automobile industry contributes 7.1% of India's GDP and 49% of its manufacturing GDP, with the EV
sector being a prominent part of the stated contribution. This implies that various auto ancillaries and related
sectors will grow with the EV industry in the coming years to cater to the rising demand for electric vehicles. The EV
market in India is estimated to be valued at $7.09 billion by 2025. Between 2022 and 2030, the EV market is
projected to develop at a compound annual growth rate (CAGR) of 49%, reaching 10 million annual sales. Women
professionals are emerging as the preferred choice in India's burgeoning EV industry. Some of the industry leaders
are looking to increase the share of women in the in the workforce at a time when they are chasing the target of
carbon neutrality.

Celebrating top women in EV provides crucial role models for aspiring professionals and future generations.
Representation matters, and when young girls see successful women excelling in technical roles within the EV
sector, it breaks stereotypes and opens up possibilities. These accomplishments serve as an inspiration for young
women to envision their own paths in this field. In recognising and celebrating, we challenge unconscious biases
that may exist within the industry. By shining a spotlight on their achievements, we aim to debunk any
preconceived notions about gender limitations and showcase the incredible talent and expertise that women

bring to this sector.
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