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Let’s Do Trivia! is designed from the ground up to draw college-educated adults who are either
gainfully employed, retired but still working, or fully retired. Our games are designed to be pleasing to
the broad demographic of 25 to 75 year-old people with a focus on 35 to 65 year-olds. We can also
customize questions to target a specific audience. Our Let’s Do Trivia! categories will be diverse and
will include our staples of Geography, History, Music, Movies, and Sports as well as an additional 6-10
categories. There are never more than 3 questions in any single specific category.

We ask 20 questions while giving ample time (the length of a typical song) for teams to work together to
answer each question. The full 22-question game takes 2 hours but the game can be reduced to 1 hour.

el QUIZWITZ We are official licensees of QuizWitz, a live-hosted multiple
4l choice trivia game show which works as well online as it does in person. We
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add our own questions from our team of writers and checkers to guarantee
the same answer accuracy and diversity of topics found in our Let's Do Trivia!
We keep the points-per-answer low and the final question high to keep scores
close, reducing any sense of inadaquecy or failure on the part of players. This game requires use of a
smart phone or tablet for best results but can be done using multiple computer windows.

The full 31-question version takes about 1 hour but can be adjusted to any length of time.

PRI s 13 Let’s Do Survey Sez... also utilizes the broad demographlc of 25 to 75 year-old
] 10(11\C/ =8 males and females. But whereas our Let’s Do Trivia! % '
= players are likely to watch Jeopardy! on TV, this
group prefers Wheel of Fortune and Family Feud. This event is enjoyed by
college-educated guests but also appeals to those without such education.
Promoted as the anti-trivia game, this weekly event fills the gap between
trivia fans and bingo players. Played in the style of TV’s Family Feud.

Our newest game show is Play That Funky Bingo. the meteoric rise in popularity of
music bingo in bars and restaurants has been staggering. We believe the reason for
this success is because the music landscape has changed dramatically in the past
decade. Streaming services seem to have forgotten the vast majority of great music
in favor of a K-Tel Records approcah to oldies. Our Funky Bingo does not forget the
rarely-played songs of the 50’s through the 90’s.making this a fun night of memories.
Game play is just like Bingo as players attempt to get 5-in-a-row and shout “FUNKY BINGOY”

> -fa,' Our Speed Bingo is the great unifier. This game, now in its 13th year of service,
: has shown itself to have broad appeal to all demographics. Young and old alike
love thls weekly event. Our Speed Bingo is nothlng at all like the typical “firehouse”

| progressively faster as we play rounds. Speed Bingo can be treated as a single event
or presented in 12-event Tournaments which culminate with the award of a ‘significant’
prize to one lucky player. Add in a fun musical background that matches your audience,
plus a chatty game-host and you have the ingredients for a surprisingly fun event with
broad appeal.



