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THE FILM INDUSTRY

e Film production is financially risky: high film production
costs & unpredictability of audience taste

e Industry tilting toward home-viewing...less opportunity to
generate income from theater ticket sales

e Studios are less willing to greenlight original screenplays

that do not have an existing fan base



“‘[Studios] adapt best-selling books, TV series, and comic books, or
they invest in sequels and spinoffs of previous hits—anything that
can bring in at least a small preexisting audience eager to see the
film version of something they already love.” -Hollifield & Coffey

How do studios successfully
\Q) market a fresh take on an

established IP to connect with

audiences in theaters?
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Patterns?

A Minecraft Movie

Lilo & Stitch

Superman
Jurassic World: Rebirth
Sinners

The Fantastic Four: First Steps

How to Train Your Dragon

Captain America: Brave New World

Mission: Impossible - The Final Reckoning

Thunderbolts®

$423,949,195
$423,778,855

$354,184,465
$339,640,400
$279,653,537
$274,286,610

$262,958,100

$200,500,001

$197,413,515

$190,274,328

Established IPs
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Major studios
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Warner Bros. [
Universal Pictures[®
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Walt Disney Studios Motion
Pictures £

Universal Pictures International
(UPI) 5

Walt Disney Studios Motion
Pictures (4

Paramount Pictures
International (4

Walt Disney Studios Motion
Pictures(4
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SUPERMAN:

A BRIEF HISTORY




AN ESTABLISHED IP

e In the last 15 years there have been 4 film adaptations of
the Superman character / universe

e Released by DC Comics under Warner Bros. company

e Zach Snyder’'s Superman: “a god among mortals”

e Generally successful and well-receieved » Recent Snyder

Justice League movie unsuccessful



: e Superman (2025): 3" Domestic BO

I e Fresh take on Superman IP: James
Gunn establishes hew DCU

e Action/Adventure genre

e Premium large-screen experience

e Warner Bros.

e Released July 2025

e Successful marketing campaign
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THE HERO WE NEED
e O

Opened with Spent two 3" largest Has grossed

over S177mm weeks as #1 domestic over S660mm
in domestic film in the release, 7' since its
box office In domestic box largest release in the

July office international summer
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BEITER THAN EVER

Superman (2025) outperformed all other
franchise films in the domestic box office
while also having the lowest budget



FAN AND CRITCS AGREE

e The film received high scores on Letterboxd(3.9/5.0), Rotten
Tomatoes(83%), and IMDb(7.1)
» “The best Superman movie in 44 years offers everything
that was lacking in 2013’s dismal Man of Steel”
‘It doesn’'t get more Superman than this... DC IS BACK!”
e Titled “The Film of the Summer” in many newspapers
o “Is it a bird? Is it a plane? No, it's the summer movie we've all

been waiting for.” - The Times
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A SYMBOL OF HOPE

e Traditional marketing - Gen Z twist
e “A new symbol of hope has arrived”

e David Corenswet “IS Superman”

e Wholesome brand partnerships ’b_\‘
e Selling hope

e Film edits & memes

e Global fan resonation & engagement . )
e “Punkrocker” trend
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See me die on Bleecker Street
I'm bored with being god

See me sheering in my car

I'm driving to my star

I'm listening to the music with no fear
You can hear it too if you're sincere

'‘Cause I'm a punk rocker, yes, | am
Well, I'm a punk rocker, yes, | am

-Punkrocker by Teddybears
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“Everybody’s ironic about
everything all the time. And he
(Superman) is a good-natured guy
who wants to be kind. And when
you see the world through
Superman’s eyes, everyone is
beautiful.” - James Gunn, Director
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'PRETTY PUNK ROCK’

e “Being kind is the new punk rock”
 Refreshing take on Superman as a do-good human being
e A “must-see” event and experience of the summer

e Some disappointment with nhew take on the traditional hero:

é ”?

Weakerman”

Wokeman

e Inspired influx of edits and trends encouraging hope & positivity
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BEING HUMAN IS SUPER

e Superheroes as human beings » emotional connection

e Blend of traditional & Gen-Z focused marketing targets wide
age rahge and creates global social media chatter

e “Superman summer” & film releases as events audiences
can’t miss out on in theaters » song/trend association

e Selling an idea: films that make us feel hopeful



‘People want to feel empowered. They want to feel
as though they can make a contribution in some
way ahd change the dynamic to change this
dysfunctional paradigm. And so we turn off the
lights and go into a small theater because we want
to see collectively, decide what our values are and
who we are, where we've been, where we've failed,
where we can triumph. But ultimately decide what
our values are and walk out of the theater and act
on those.” - Wendell Pierce, actor (Superman)



CONCLUSION

SUPERMAN & THE INDUSTRY




KNOWN & NEW

e A successful film in today’s creative climate = familiar

franchises offering new, relevant ideas

e Superman as a case study: a stronger message about
hope, humanity, and kindness

e Universal marketing that targets the movie-goer, the

superfan, the trend-hopper, and the younger generation



SUPERMAN: A FILM CASE STUDY BY GINNA NEBRIG
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