Ultraviolet
Giving
COMMUNITY PARTNER OPPORTUNITIES

DATE: FEBRUARY 21, 2026
VENUE: RED DOOR NO. 5
TIME: 6:30PM




FOUNDERS
NOTE

We are thrilled you have interest in sponsoring
the 2026 Ultraviolet Giving Signature Candlelit Dinner, featuring an
exclusive wine experience with Terra Valentine winery and the refined cuisine of
Chef Rosana and Chef Castro.

Our previous dinner SOLD OUT in 34 days!

Conceptualized as an elite, black-tie gathering for the greater Tampa Bay
community, this annual event raises awareness and funds for a carefully selected
charitable organization.

Last March, we proudly presented a $30,000 check to
our 2025 recipient, Project Focus.

Now, we are eager to shine the spotlight on our next mission to help
Suncoast Voices for Children - '‘Prevent, Protect, and Provide'.

With limited sponsorship opportunities available, your support offers not only
intimate exposure to a distinguished audience, but also the chance to align your
brand with a powerful purpose... uplifting children in need.

Please review the sponsorship packet and let us know how we can include you
in our meaningful mission. If you have any questions, please do not hesitate to
contact us directly.

With Gratitude,
Tara Matheny & Bill Merchant



2026
MISSION
SPOTLIGHT
RECIPIENT

Mission:
To provide for the unmet needs of abused, abandoned, and
neglected children in Pinellas and Pasco Counties.

Vision:

To raise funds to continue to keep children safely out of foster
care, along with helping children in foster care receive
everything you would want for your own children and

grandchildren.

Each year, Suncoast Voices for Children helps impact the lives
of more than 3,000 children to provide opportunities for a
brighter future.

Prevent. Protect. Provide.



AUDIENCE

PROFILE

Affluent, Educated, Professionals
Executives

Luxury Consumers

Local Celebrities

Community Influencers
Philanthropists
Wine Enthusiasts
Media
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MEDIA
PROMOTIONS

12-Month Website Advertisement
E-blasts/Email Marketing
Event Announcements

» Social Media Posts - ‘ -

= EventSignage Rt ‘: - ”
= Print Ads LX g L

= Digital Images g e
= Event Brochure Ads « AL
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