Meet Sean Alvarez

* Seanresides in South Carolina
* Over 30 yrs fishing with over 15 at professional levels

* Former Global VP of Environmental, Health & Safety at Exxon Mobil,
Walt Disney Co., General Electric and other large International
manufactures. This translates into a unique understanding of the
business and marketing side of the fishing industry along with
leadership and presentation skills that can benefit any future
partnerships.

* Board Certified as a Safety Professional (CSP) since 2001. This
allows Sean to provide added services and credibility to partners,
especially those with manufacturing locations or a strong health or
safety focus.

e Sean’s Objective:

To leverage more than three decades of expertise in business,
leadership, and professional fishing to deliver optimal returns
and increased visibility for partner organizations.
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Key Career Accomplishments

* Full-Time National Professional
Fishing League (NPFL) Pro

« 2011 Bassmaster Classic Qualifier

e The sole Bassmaster Classic
qualifier ever from Vermont

« 2022 BFL Champion at Lake Hartwell

e BASS Nation Eastern Division
Champion

* 3-time qualifier at the BASS Nation
National Championship

* Founder and President (2006-2012) of
Vermont BASS Nation

 Seasoned presenter and instructor at
numerous local, regional, and "
national fishing seminars
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Affiliations and Professional
Membership

Sean enhances value for partner companies by
maintaining ongoing membership and engaging actively
with major industry organizations.

Such participation boosts visibility for partner companies
and delivers additional returns on their marketing
investments.

PROFESSIONAL /
FISHING LEAGUE

AMERICAN
SPORTFISHING
ASSOCIATION

AMERICAN SOCIETY OF —
SAFETY PROFESSIONALS
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