January 29, 2021

i R
P «.(: : :
B e ~




VK

SOCIAL MEDIA PLATFORMS

Many social media platforms exist today

One of the most prominent in business use is LinkedIn



USES FOR LINKEDIN

= Marketing communications such as thought leadership content, share
vision/mission, content to build brand, drive awareness, create interest, and more.

= Sales efforts to move prospects along the buyer journey, generate leads, and create
conversions.

= Job searching for the applicant, the employer, and even the recruiter.

* Networking

= Regardless of your career, role, industry, we all are marketing ourselves so it’s
important to build your brand - put your best foot forward — sell YOU!

= In the next 20-30 minutes, we will focus on how to enhance your LinkedIn profile for
the latter two
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NEXT STEPS:

= Critical areas:

1. Headline — What you do, who you are, how you
add value. This goes with you throughout

LinkedlIn.

2. About — Digital Cover Letter. Important for SEO

and branding.

3. Experience —Should highlight your skill set,
accomplishments, and responsibilities.

Important for SEO.

= Other areas to consider:
Featured - good for branding, highlighting work
Recommendations — good if executive leaders

Activity — good for showing your work,
personality, interests

Endorsements — low value

= Use LinkedIn Connections to enhance

networking
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For the next great
Paula Resley [ M organization looking for...
Strategic executive marketing leader | Marketing Board
UF university of Florida

Chair - TAG Digital Health | Passionate Volunteer | Animal
lover, travel enthusiast, fitness fan, justice seeker
Atlanta Metropolitan Area - 500+ connections - Contact info

(SRR ( Add profile section ) ("More... )

Open to work Vi Share that you're hiring and attract qualified X

Senior Vice President, Vice President, Senior candidates

Director, Chief Marketing Officer and Chie, Get started

See all details

© All Linkedin members
About 4

[in IR 0 )
RS pranding, internet, Vird), DUSINESs, Souiv mour
advertising, brice, place, bromotion, product, 7
sale, §inance, management, strategdy, blanning,
5.0gs, drowth, recommendation, design, innovation

marketing

1am a seasoned Marketing & Communications executive leader that has developed integrated marketing strategies
to communicate a unified message across all channels, driving marketing contribution to sales revenue, building
brand loyalty, and establishing industry leadershif ... see more

Featured > + 7
Honored to be asked to host an Expert I've been asked to join the Board for the Brand Marketer:
Corner session on Linkedin profies for th. Technology Association of Georgia (TAG). brand for the TAC

Resley on making your
Linkedin profile look
Member

Peak

Peak Community

Peak Community is an invite-only private community of the best marketers and marketing
leaders to connect lear and get 1% better each week.

Director, Marketing and Communications

fodsica | ogistiCare - Full-time
Fel - 0 3yrs 8 mos
Gre tlanta Area

1joined LogistiCare when they were a $1.3 billion-dollar organization that had grown mostly by
chance - with few significant competitors in the industry until more recent years. They hired me
1o be their first official marketing person to lead interal and external communications to

reaffirm market leadership, secure brand affinity, and drive marketing contribution t .. see more

/  Senior Manager Global Campaigns, Cyber Security Services portfolio
Symantec - Full-time

se
Culver City
Overseeing the Global Campaigns for the Cyber Security Services platform of Saa$ products
and services, | generated 88% of pipeline goal within the first 5 months of campaign launch. |
worked cross-functionally with APJ, EMEA, field and channel teams to develop strategic lead
generation for services portfolio.

Director, Client Services
George P. Johnson - Full-time
2015 - 3yrs

I managed Lexus multi-million-dollar, multi-city, auto show season including planning,
budgeting, creative, project management, routing, on-site management, and client relations. |
managed various other meetings and events for Toyota and Lexus, including the multi-million
dollar, annual, Toyota National Dealer Meeting (NDM). For the NDM, I led all aspect: - see more.
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Paula Resley

https://paularesley.com/contact




