
Provide editorial services to news, lifestyle, and service brands including Men’s Health, Betches,
Oprah Daily, InStyle, and Byrdie. 
Write personal essays, beauty and lifestyle e-commerce stories, news hits, trend explainers, and
celebrity profiles.

Used data tools like Parse.ly and Looker to aid the digital director and social editor with content
strategy. 
Spearheaded syndication efforts, which brought in an estimated 200K+ pageviews per story and
contributed to the brand’s monthly digital goals. 
Wrote social copy for Apple News Alerts and Facebook. 
Created weekly traffic reports for the digital director using Parse.ly, Looker, and Data Studios. 
Pitched, wrote, and top-edited stories across all verticals from entertainment to lifestyle.
Launched the entertainment franchise, Black Girl to Watch, which featured interviews with the
breakout star of popular TV shows and films.
Collaborated with the entertainment team and SEO editor to outline coverage for events (award
shows, Met Gala, etc.) and TV/film releases. 
Managed applications to journalism awards including Pulitzer Prize, Deadline Club, etc. 
Oversaw Cosmo's membership and subscription model and edited the weekly newsletter using
SailThru.
Built long-form features (from print) and beauty SEO stories in the content management system. 

Pitched and created content for all Hearst brands including celebrity features, SEO-optimized TV
explainers, product roundups, first-person reviews, and more. 
Produced two long-form investigative features for Prevention Magazine and Men’s Health. 
Aided the Special Projects Director with Hearst-wide multi-platform editorial packages by writing
and socializing news announcements. 
Managed calendars, scheduled meetings, and processed expenses for three editorial executives.
Worked with the Diversity-in-Commerce team to acquire affiliate partnerships with marginalized
businesses. 
Launched Good Housekeeping’s biweekly series, Shop Small, which featured interviews with owners
from diverse companies. 
Assisted the in-house SEO team and social strategist with admin and editorial tasks. 
Socialed evergreen listicles and galleries with Social Flow to bring traffic to Redbook. 

Wrote one to two quick news pieces every hour. 
Built stories in the content management system. 

Wrote two to three daily news stories.
Used Google Trends to outline editorial coverage for TV and film releases. 
Profiled celebrities for Men’s Health MVP Exclusives subscription.   
Optimized evergreen SEO stories by using Keywords Everywhere to update content and boost
rankings on the SERP. 
Maximized best SEO practices for TV SEO explainers, which became the top traffic driver for the
brand.  

Freelance Editor: 
February 2021 — Present

Assistant Editor:
Cosmopolitan Magazine, August 2022 — July 2023

Editorial Assistant 
Hearst Magazines, August 2021  — August 2022

Freelance News Writer 
The List, February 2021 — January 2022

Editorial Fellow: 
Men's Health, May 2021 — August 2021

MELANIE CURRY
 m e l a n i e c u r r y . c o m

c u r r y . m e l a n i e @ g m a i l . c o m
l i n k e d i n . c o m / i n / m e l a n i e - c u r r y - 6 3 b 9 a 6 1 7 3 /

4 0 4 - 9 7 9 - 1 6 1 9

WORK EXPERIENCE
ALL ABOUT ME

An editor with a
passion for
storytelling and a
content strategist
who’s proficient in
search engine
optimization,
Parse.ly, Looker,
Google Analytics,
and Social Flow.

EDUCATION 

Emerson College 
Bachelor's of
Science in
Journalism

CORE SKILLS

SEO 
Parse.ly 
SailThru 
InDesign 
Photoshop 
CMS
Social Flow
Asana 
Google Suite
Google Analytics
Looker
Semrush 
Dash Hudson 

https://melaniecurry.com/

