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ABOUT PHP’S CEO & FOUNDER

PATRICK  BE T-DAVID
During the Iranian Revolution of 1978, Patrick’s family had to escape to survive and 
ended up living in a refugee camp in Erlangen, Germany. After moving to California, 
serving in the U.S. Army and being introduced to entrepreneurship, Patrick set out to 
create his business empire. Today, Patrick Bet-David has become a business 
influencer and media personality with a point to prove. 

A prolific content creator, producer, author, and CEO & founeder of PHP Agency, Inc. 
and Valuetainment Media, LLC, Patrick Bet-David has cultivated an extremely  
engaged, organic fanbase of over 10 million followers across. His unapologetic 
and thought provoking approach to education and conversations attracts  
a wide range of audiences from around the globe. 
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DO YOU KNOW THE 4 STEPS TO CREATING WEALTH?

learn sales

choose the 
right platform

choose the 
right industry

become an
entrepreneur

WHY NOW IS THE TIME TO CREATE YOUR OWN WEALTH

4 year college tuition1 $30,408 $103,456

1990 2021

$101,000 $408,800

$1.12 $3.40

$120,150 $233,610

$9,432 $45,031

$52,689 $79,900

Avg. home price2

a gallon of gas3

cost of Raising a child4

(from 0-18 yrs.)

avg. new car price5

median INcome6

11. https://educationdata.org/average-cost-of-college   
2 https://www.statista.com/statistics/240991/average-sales-prices-of-new-homes-sold-in-the-us
3. https://gasprices.aaa.com/ 

4.https://spendmenot.com/blog/how-much-does-it-cost-to-raise-a-child/
5https://www.cnet.com/roadshow/news/average-new-car-costs-price-increase/l 
6. https://www.huduser.gov/portal/datasets/il/il21/Medians2021.pdf



STEP 1: CHOOSE TO LEARN SALES

2021 Median Pay for a sales manager was $132,290 
per year. That breaks down into $63 /hour.1

46% of sales people didn’t intend to go into the 
sales profession.2  (But are glad they did)

88% of millionaires are self-made.4

STEP 2: CHOOSE ENTREPRENEURSHIP

83% Of college students do not have A job 
lined up before graduating.3

1 https://www.bls.gov/ooh/management/sales-managers.htm
2. https://blog.hubspot.com/sales/stats-about-selling#:~:text=1)%2046%25%20of%20salespeople%20didn,roughly%202.8%25%20of%20the%20population.

3. http://employer.aftercollege.com/2014/83-college-students-dont-job-lined-graduation
4. https://www.businessnewsdaily.com/2871-how-most-millionaires-got-rich.html#:~:text=A%202019%20study%20published%20by,did%20not%20inherit%20their%20wealth.



MILLENNIALSGEN Z GEN X BABY
BOOMERS

SENIORS

STEP 3: CHOOSE THE RIGHT INDUSTRY

BABY BOOMERS

7 2  M I L L I O N

[ 1981 – 1996][ 1997 – 2010]

6 7  M I L L I O N 6 5  M I L L I O N

[ 1965 – 1980]

7 0  M I L L I O N

[ 1946 – 1964]

2 3  M I L L I O N

[PRIOR TO 1946]

TIMING IS KEY

BETWEEN 1946 AND 1964, 76 MILLION BABIES WERE BORN

1950’S1946 1960’S 1970-80’S 2010-2029
[AGE 0-4] [AGE 5-10] [AGE 16-20] [AGE 30-35] [AGE 60’S & 70 ’S]

BABY BOOM
BEGINS

SCHOOLS
BUILT AUTOMOBILES REAL ESTATE FINANCIAL

SERVICES

https://blog.hubspot.com/sales/stats-about-selling#:~:text=1)%2046%25%20of%20salespeople%20didn,roughly%202.8%25%20of%20the%20population.



STEP 4: CHOOSE THE RIGHT PLATFORM

LICENSED 

AGENTS

1970 today

LICENSED 

AGENTS

POPULATION POPULATION

500,000 169,689

204M

316.4 M

timing is everything
With the growing rate of the us population, the demand 
for life insurance agents is at an all-time high.1

1 https://www.census.gov/library/stories/2021/08/united-states-adult-population-grew-faster-than-nations-total-population
-from-2010-to-2020.html  https://www.zippia.com/licensed-insurance-agent-jobs/demographics/

 

National player
U.S.A. & Puerto Rico

Serving underserved 
markets with 

life insurance and 
financial products

Building an army of 
agents and enabling 

entrepreneurship

fastest growing financial services 
sales & marketing company in America.



Industry
AVG. AGE OF AGENTS: 59 AVG. AGE OF AGENTS: 35

WHITE, MALE DOMINATED over 76% are MULTICULTURAL AGENTS

BORING, LOW-ENERGY OFFICE ENVIRONMENT CAPTIVATING, HIGH-ENERGY ENVIRONMENT

OLD SCHOOL MARKETING TACTICS INNOVATIVE MARKETING STRATEGIES

QUOTAS NO QUOTAS

VESTING TAKES 2-10 YEARS VESTING Day One

BUILD ONLY THE COMPANY BRAND BUILD THE COMPANY & YOUR OWN BRAND

PROMOTE THROUGH POLITICS PROMOTE THROUGH PERFORMANCE

Technology
Built on silicon valley technology for today’s market and generation.

php bAMBOOMobile app

PHP quest 

php blueprint



1
how do agents get paid?

Premier carrier 
partners

support 
departments

recognition

part-time

2 personal producer

3 business owner

4 agency builder
All income figures listed are hypothetical and are not based on actual results. Many factors

influence income, some outside of the control of the agent. Company makes no guarantees or promises of any income.

Administration 
Associates get fast support 

with questions and 
troubleshooting. 

Licensing 
Leading, teaching and assisting 
you and your associates to get 

licensed.  

New Business 
Processing life insurance and 

annuity applications. 

Annuities 
Help you discover and sell 

annuity  products.

Commissions 
Get paid twice a week; 

commission and incentive 
bonuses.

Compliance 
Keep you and PHP compliant.

marketing 
Creating digital content for you 

to promote and market your 
business. 

1 . EX AMPLE ASSUMES A HYPOTHETICAL TARGET PREMIUM OF $250/MONTH.

agent helps 2 families per month contribute $250/month1

2 x $3,000 = $6,000 at 40% = $2,400/mo = $28,000/yr

agent helps 1 family per week 4 x $3,000 =
$12,000 at 60% = $7,200/mo = $86,400/yr

10 agents help 10 families each per month 10 x $12,000 =
$120,000 at 25% = $30,000/mo = $360,000/yr

team of 12 Marketing Directors help 20 families per month
12 x $60,000 = $720,000 at 27% override = $194,400/ mo = $2,323,800/yr



executive team

field leaders

Sheena & Matt Sapaula
senior Board Council

jose & marlene gaytan
Board Council

rodolfo & cecilia vargas
board council

hector & erika del toro
board council

jorge pelayo
board council

Chris & Vicena Hart
Chairman’s Council

erika & ricky aguilar
Chairman’s Council

Diana Joe & kelroy kohatsu
Chairman’s Council

Jonathan Mason
Chairman’s Council

chris & mary Philp
Chairman’s Council

Patrick bet-david
founder & CEO General Counsel &

Chief Compliance Officer

Mark Johnson
Chief Information Officer

David Hays
chief financial officer

marcelino rodriguez
chief operating officer

david vega
Chief strategy Officer

Thomas Ellsworth

Robert KerznerGreg Share
chief reputation officer
maral keshishian

evp of agency operations
jennifer Bet-david
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WORLD TRAVEL

maldives Hawaii

aspen

Dubai

aruba

italy



YOU HAVE A CHOICE (BUILD YOUR DREAM)

MAKING DREAMS COME TRUE

go back to school

settle for another job

php
we teach sales.
we teach entrepreneurship.
we’re in the right industry: financial services.
we offer the best platform.
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