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The Chicago White Sox enhance the game of baseball with a 
multi-layered experience.

BIG IDEA

The Chicago White Sox enhance the game of baseball with a 
multi-layered experience.
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Apparel
The first 100 people to spend at least $100 on 
team merchandise at SoxFest, will receive an 
exclusive shirt that was designed specifically 
for SoxFest attendees exciting them for the 
upcoming season. By ordering 300 shirts 
SoxFest is able to hand out 100 shirts per 
day to get the fans excited to spend money 
on apparel in order to receive a one time 
only T-shirt. These exclusive shirts will help 
promote the Chicago White Sox apparel by 
showcasing new designs while allowing fans 
the opportunity to get an exclusive T-shirt 
made for SoxFest. The shirt’s design consists 
of a black T-shirt a father-son moment in the 
stadium on the back and SoxFest 2019 text on 
the front.  
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Raffle Tickets
At SoxFest, raffle tickets will be sold 
for the Sox’s biggest fans to enter for 
a chance to win a variety of exclusive 
prizes. Winning contestants will receive 
a tour of the stadium, box seats, a 
memorable dinner at Franko’s, a private 
night on the field or other exclusive 
prizes. Other winnings include an Xbox 
One X, a pair of tickets to a Chicago 
Bulls game and two Lollapalooza festival 
tickets. In order to win the sweepstake, 
fans must buy any number of raffle tickets 
for $5 a piece. At the end of each day of 
SoxFest, a new winner will be announced 
to claim their prize. These prizes were 
chosen to satisfy our specific target 
audiences that love to make memories 
and share them with their social media 
following. 

TapSnap
TapSnap is a personalized photo booth 
that will be utilized at SoxFest to help 
fans take sharing and downloading 
images to the next level. A large screen 
will be placed on a base with the White 
Sox logo and a camera on the side of the 
screen. Fans are able to pose and see 
themselves on the screen while the device 
counts down. Using TapSnap, fans will be 
available to send the photos immediately 
after the picture is taken to their phones 
or email to be shared on social media 
outlets to help fans cherish memories. .
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"Take 
It To The 

Next Level"
Instagram 
sequence 

Player of the 
Series

"Who's the 
biggest mini-

fan?"

Ladies Night 
Event

South
Paw Out of the 

Park

JAN. APRIL MAYMARCHFEB. 

TIMELINE
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"Who's the 
biggest mini-

fan?"

Player of the 
Series

"Who's the 
biggest mini 

fan?"

Southpaw 
Out of the Park

JUNE SEPT. OCT. AUGUST

Influencers 
talk about 
White Sox 

games

JULY

*SEE MORE DETAILED TIMELINE IN APPENDIX
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BUDGET

Sales

SoxFest Activations SoxFest Digital Other Digital
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