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Exercice	de	marketing	stratégique	pdf

ITU	1:	strategic	approach	to	the	commercial	field	1.	Origin	of	the	concept	of	layers	2.	Creating	the	concept	of	Strint	3.	Layer	mode	4.	Loss	©	Giqe	Practice	Unit:	Strategic	solution	tools	1.	Product	life	cycle	2.	Boston	Consulting	Group	matrix;	PUSH	strategy	»Exercise	Unit	4:	Product	rules	1.	Product	solutions	and	classification	of	Product	3.	Life	cycle
of	the	brand	4.	Warrior	and	Help	2.	Normalization	and	product	codification	3.	Product	positioning	within	range.	3.	Chapter	7	SOLGUUE	Stratitum	for	setting	prices.	Prices	1.	Psychological	price	3.	Components	of	prix	single	mix	exercises	3.	Distribution	layers	4.	
Chapter	9	Exercises	on	mixed	distribution	or	distribution:	communication	policy	1.	Goal	policy	goals	2.	The	goal	also	differs	in	the	case	of	communication	forms.	Unit	10:	MIX	marketing	marketing	plan	1.	From	strategy	3.	Marketing	budget	and	GAL	budgetB'Artroduction	Unit	\	xc3	\	x89	1:	Strategic	attitude	towards	the	commercial	field	1.	Strat	\	xc3	\
xa9gie	Special	2.	d	\	xc3	\	xa9	Strat	\	xc3	\	xa9gie	Creation	3	4.	Product	2.	Boston	resulting	group	matrix	3.	M.	\	-	and	classification	products	2.	Product	life	cycle	3.	Brand	life	cycle	4.	Product	mix	and	position	exercise	\	xc3	\	x89	5	Gamm	-Management	1	1.	Cr	\	xc3	\	Process	process	Process	process	XA9	2.	Normalization	and	product	codification	3.
Location	of	the	product	in	the	interval	4.	xc3	\x89	6	implements	pricing	policies	1.	Pricing	policy	goals	2.	Li\xc3\xa9es\xc3\xa0	constraints.	2.	Psychological	price	3.	Components	of	the	physical	exercise	of	the	mixture	unit	\	xc3	\	x89	8:	Distribution	policy	1.	Mission	of	the	distribution	function	2.	Purpose	of	the	distribution	policy	3.	Strat	\	xc3	\	xa9gies	4
Distribution	4	Distribution	4	Distribution.	;	IX2	\	X80	\	x99	Distribution	or	Mixed	Distribution	Exercise	of	Middle	Delivery	\	XC3	\	X89	9:	Policy	Communication	1.	Objectives	of	the	communication	policy	2.	Des	\B	"b'aniegada	unit	\\	xc3	\\	x89	1:	Strategic	commercial	approach	1.	strategy	concept	\\	xc3	\\	xa9gie	2.	d	\\	xc3	\\	xa9	Concept	development	\\
xc3	\\	\	xe2	\\	x80	\	\	X9999adide	Strategic	Decision	1	Product	Life	Cycle	2.	Boston	Matrix	Consulting	Group	3.	M	\\	XC3	\\	XA9Hode	A	doo	Little	4.	M	\\	XC3	\	\	XA9Hode	M.	

Portersterter	Exerising	Unit	\\	XC3	\	\	stratumatic	selection	1.	Strategy	\	\	xc3	\\	xa9gies	and	\\	x2	\\	x80	\\	x99	bends	growth	2.	Strategy	\\	xc3	\	xa9gies	and	demand	type	3.	Strategy	\\	xc3	\	\	xa9gies	and	segmentation	4.	Strat	\	\	xc3	\\	xa9gie	\\	xc2	\\	press	XAB	\\	xc2	\\	xbb	Exercise	\\	xc3	\\	\\	\\	x89	4:	Product	Policy	1.	d	\\	xc3	\\	Final	Version	and	Product
Classification	Products	XA9	XA9	2.	Product	Life	Cycle	3.	Lifetime	marks	cycle	4.	Unity	of	unity	unity	\\	xc3	\\	x89	5	Territory	management	1.	cr	\\	xc3	\\	\\	xc3	\\	xa9gia	units	7	\	\	xe2	\\	x80	\\	x93	price	price	Fixation	methods	1.	Fixation	M	\	\	XC3	\\	XA9.	

Part	2.	Psychological	price	3.	Mix	-Component	-prix	-prix	-exercises	\	XC3	\	x89	8:	Distribution	policy	Tasks	of	the	distribution	function	2.	Objectives	of	distribution	policy	3.	Distribution	losses	\\	XA	\	funds	\\	x99	Operation	or	mixed	distribution	-	exercise	unit	\\	xc3	\\	x89	9:	Communication	policy	1.	Objectives	of	communication	policy	2.	Differences	\\
XA9reThe	word	strategist	in	the	Greek	Stratotic	or	Main	Army	consists	of	"armed"	words	and,	according	to	the	words	"management".	The	military	layer	often	inspired	opposite	business	executives,	so	no	longer	borrowed	from	the	army:	tactics,	alliances,	offensive	layers,	non	-burned	layer	-	in	the	sense	of	layer,	still	in	the	dictionary,	a	set.	"My"
coordinated	events	related	to	victory,	both	in	the	political	and	commercial	field.	Clicours.com:	Flexible	marketing	plans	courses,	brutal	models	and	their	teaching	are	approaching	the	late	1960s.	In	fact,	as	we	have	seen	in	the	traditional	marketing	of	goods	and	services,	the	emergence	of	business	will	be	the	most	important.	In	order	to	rely	on	this
offer,	more	and	more	companies	must	take	into	account	the	attitude	and	offer	of	their	competitors.	Because	not	only	do	you	need	to	produce	the	best	conditions	for	the	quality	of	interest,	but	also	to	release	your	products	to	the	market,	where	Lea	diversification	is	offered	and	the	user	is	becoming	more	and	more	organized	and	©	Duqué.	For	this
purpose,	they	started	working	with	other	joint	business	plans.	Strat-Wave	model	researchers	at	the	university	and	in	large	coordinated	business	stages	will	begin	strategic	models	and	teach	them,	including	Harvard.	It	was	only	in	the	1980s	that	this	type	of	training	began	in	France.	(A)	Infinite	cases	model	Leansed,	Christiesen,	Andrews	and	Guth,
Business	School	professors,	describe	four	editions:	power	(organizational	forces).Contact	(link	in	your	message)	Strategic	and	Operational	Marketing	(1.2	MB)	(PDF	Course)	PDF)


