St. Croix Heritage House
Community
Development Initiative

(SHHCD)

The Genesis of St. Croix,
USVI as a newly US National
Heritage Area ‘

SHHCD Community Revitalization Plan
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St. Croix, United States Virgin Islands A US National Heritage Area
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ST. CROIX

est. 1756

St. Croix Heritage House Society

A St. Croix National Heritage Area Development Initiative
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Alexander Hamilton and Other Famous Historic
Figures, Artifacts, Rare Documents Exhibits
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PILLARS OF COMMUNITY REVITALIZATION
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ECONOMIC DEVELOPMENT

Downtown or Target-area
Revitalization

Business Development

Economic Development — growing
employers and jobs

Improvements in infrastructure

Improvements in services and
amenities (health, education,
shopping, etc.)

HOUSING DEVELOPMENT

* Improvement in housing stock
« Infill housing /reduction in vacant lots

* Rehabilitation of dilapidated
properties

COMMUNITY DEVELOPMENT

Increase in community meetings/
neighborhood organizations

Increase in public safety

Increase in transportation option and
access

Increase in walkability

Improvement in recreational
opportunities

Natural resource protection
Community gardens
Environmental Planning and initiatives

Improvement in storm water
management
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The Formative Years

MICHAEL E. NEWTON
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Hamilton - The Hit Musical
11 Tony, Grammy, Olivier,
Pulitzer Prize and Drama
Desk Awards Winning
Broadway Play .

The re-opening of the Old
Alexander Theatre provides /
an opportunity t%attract
prominent perfQeming arts
play, concerts
conferences.
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Smart Island
Development loT &
Smart Museum City

Mapping.
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Culture & Creative Economy 3

Food. Fashion. Art & Music (FFAM) Festival
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A New Arts, Culture &
Creative Economy Sector |
Hub |

Arts Sector Contributed $763.6 Billion to U.S. Economy—More

Than Agriculture or Transportation, New Data Shows

The arts and cultural sector contributed over $763.6 billion to the
American economy in 2015—more than the agriculture,
transportation, or warehousing sectors, according to new U.S.
government data released Tuesday by the Bureau of Economic
Analysis (BEA) and the National Endowment for the Arts (NEA). K :
“What's great about this government report is a formal recognition § '. [}11'|ﬁ!m,:w ] '
of arts and culture as an industry by the economists of the U.S. e, LS
government. So in the same way that ‘travel and tourism’ is treated
like areal industry, so are the arts,” said Margy Waller, a senior

fellow at the research group Topos Partnership.




What do we mean by cultural heritage tourism?

Cultural heritage tourism is based on the mosaic of places, traditions, art forms, celebrations and experiences that portray this nation

and its people, reflecting the diversity and character of the United States. Travelers who engage in cultural tourism activities visit the
following:

° art galleries, theater and museums
historic sites, communities or landmarks
cultural events, festivals and fairs

ethnic communities and neighborhoods
architectural and archaeological treasures

Who are the cultural travelers?

Most cultural travelers want to enrich their lives with new travel experiences. This is particularly true among those aged 18-34, 75 percent
of whom agreed that trips where they can learn something new are more memorable to them.

° The demographic profile of the cultural heritage travel segment today is younger, wealthier, more educated and more
technologically savvy when compared to those surveyed.

° Generation X and Y'ers (ages 18-34), are more apt than Matures aged 55+ to agree that trips where they can learn something
new are more memorable to them (75% vs. 63%).

° Households headed by Baby Boomers (ages 35-54) are most likely (41%) to participate in these activities.

The arts and cultural sector contributed over $763.6 billion to the American economy in 2015—more than the agriculture, transportation, or

warehousing sectors, according to new U.S. government data released Tuesday by the Bureau of Economic Analysis (BEA) and the National
Endowment for the Arts (NEA).

The arts generated 4.2% of the overall U.S. GDP, with roughly 4.9 million Americans working in the sector in 2015, the latest year for which data is
available. Collectively, those employed in the sector earned over $370 billion, according to the findings.

The sector expanded by an average of 2.6% annually between 2012 and 2015, just outpacing the 2.4% growth of the economy overall, according to
the report. Between 2014 and 2015, the sector grew at a rate of 4.9% after adjusting for inflation.
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Food & Wine
Showcase

Transforming St. Croix Culinary
Community. Presenting the finest
Restaurants and Cuisines.

Source: FFAMFestival.com



http://www.ffamfestival.com




stival.com



http://www.ffamfestival.com

LIVE JAZZ |
TONIGHT

Economic Impact
of the Nonprofit Arts & Culture Industry (2015)

$166.3 $96.07
BILLION BILLION T
Total Direct Expenditures Resident Household Incomes
$63.8 BIL + $102.5BIL $49.43 BIL + $46.64 BIL
$27.54
BILLION
Total Government Revenue Full-time Equivalent Jobs
$11.86 1L+ $15.68 BIL 2.3 MIL+ 2.3 MIL

M Organization ~ M Audiences M Total


http://travel.trade.gov/view/m-2015-O-001/index.html

SCDI Vision 2024 Milestones

 October 2024 April 2025

Introduction of SCDI Vision

Projects grant funding application sourcing
2025 Economic Development

and management

2025-2028

January 2025 July 2025

Launch, planning and Scrape, paint, and renovate of
implementation of St. Croix properties and buildings, both
Community Development private and public.

Initiative



Art Galleries, Historic Sites, Cultural Events,
Theaters and Communities and Festivals and
Museum Landmarks Fairs




How do Americans participate in

THE ARTS?

BY ATTENDING BY ART MAKING
LIVE ARTS AND ART SHARING

P lar G BY USING
opuiar tenres ELECTRONIC MEDIA
m used electronic
> 71 n/[] media to watch or
Social Sharing listen to art
Percentage of adults Danclni\ Photography
ho attended live i orte i
z\i’sual or perforlr\rlﬂng h used an electronic More young adults reported taking
pe 2 B o » . 34[]/ device to download, art classes or lessons in childhood in
arts activiues 0 Creating Mak!“g Music 1] watch, or listen past 10 years.
compared to 46% Fiber Arts < with Others to music
Percentage of adults More African Americans and
who exercised or did a Hispanics took acting, dance,
sports activity used the Internetto

: creative writing, and music classes.
45 l]/ watch or listento .4,
I broadcastarts ~&

performances

Adults who went to 1 g D/[]

Pe”“";“;g%.’;‘;:g"ﬂ/"‘;‘r’:e”ms used electronic media to share art
3 4x they created, edited, or remixed.
more likely

to attend as adults
T T T VTN

African Americans

wei?k I (in or out > Volca e

Colorado more likety of school) I"s]t-rrl':il:‘?: i

1 than otherracial/ethnic and ]
Maryland XN groups to create or perform 3 - —
North Dakota visual arts ormusic watched or hs_tened
had through electronic media. on TV and radio Art Ap it
- . Men i Are ity Visual Arts
Performing Arts wefig 18
Attendance Rates . .
of average state attendance: 37% tWIce g5 IIkEIy . o
5 0 ﬂ / as women to use electronic medm

0 to create or performmusic. Source: A Decade of Arts Eng National End t for the Arts




FFAM/CGT Musmﬁhﬁvycase
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EXPECT THE 1
EXTRAORDINARY

Source: FFAMFestival.com



http://www.ffamfestival.com

