U.S. GLOBAL VALUE CHAIN COALITION

GAP INC. SUPPORTS U.S. INVESTMENT, JOBS AND GROWTH
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Founded by U.S. entrepreneurs, Gap Inc. stands for American
style and the company’s heritage is rooted in the American Spirit.
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* Strong supporter of U.S. innovation and design; announced multi-million dollar investment in an innovation
center and established denim design center in Los Angeles

* Investing $400M+ in U.S. inventory and fulfillment infrastructure and creating 3,000+ jobs over next 5 years
to support Gap Inc.’s U.S. market growth

* History of supporting U.S. entrepreneurs to help scale their vision; acquired American brands, Athleta,
Intermix, and most recently Weddington Way

INVESTMENT IN AMERICAN YOUTH | MISSION

Since our founding Gap Inc. has given

1M Americans their first job... The U.S. Global Value Chain
Gap Foundation invests inAmerican youth (USGVC) Coalition is on a
through ‘This Way Ahead’ program mission to educate policy-
makers and the public
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growth our companies
generate through theirvalue
« $1.5Min employee matching gifts chains.

¢ $5|V| in grants to US organizations




