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ABOUT

COCOLASALES.COM

Cocola Broadcasting Companies, LLC was founded in Fresno, California by Gary M. 

Cocola and the company has been in the broadcast business for over 40 years.

The company currently owns and operates seventeen (17) broadcast television stations that 

includes two (2) full-power television stations in Fresno, CA and Boise, ID.

The company transmits over seventy (70) channels of programming, including content from Top 

English and Spanish-language television networks as well as hyper-local programming 

produced by their community partners.

The Cocola stations reach over 5 million people and 1.5 million television households with a 

total Hispanic reach approaching 50%.

Cocola Advertising Sales is in the business of delivering results for their clients.
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MARKETS | DMAS

FRESNO | BAKERSFIELD | BOISE | MONTEREY

Fresno (Visalia), CA is the heart of the San Joaquin Valley at the base of the Sierra Nevada’s; 

is a leading ag area in the World; is the main hub to Yosemite National Park and Sequoia 

National Park. Fresno is the 5th largest city in California with a population of 542,000 people. 

Fresno is home to California State University Fresno with a student population of 25,000.  The 

Hispanic population is over 50%. 

Bakersfield, CA is located in Kern County in the Southern San Joaquin Valley; is a significant 

ag and energy producing area; Kern County is the largest oil producing area in the State. 

Bakersfield is the largest city in Kern County with a population of almost 400,000 people. The 

Hispanic population is over 50%.  Bakersfield is also home to the “Bakersfield Sound”.

Boise, ID is the capital and most populous city in the State of Idaho with some 235,000 people; 

the Boise Metro Area, also know as the Treasure Valley has a population of some 765,000 

people.  Boise is home to Boise State University with a student population of 22,000.  Boise is 

one of the fastest growing cities in the U.S. and is consistently ranked in the Top 10 for its quality 

of life.  Boise has become a new destination point for tech companies.

 Monterey is located on the Central Coast of California and is an important cultural, 

tourism and retirement destination and one of the most beautiful locations in the 

World.  The area has a thriving agricultural industry as well with a Hispanic population 

approaching 60%.
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MARKETS | DMAS

DMAS: 1.46M TV HHS | 597K HISPANIC TV HHS (41%)

Rank DMA TV HHs Hispanic TV HHs

55 Fresno (Visalia), CA 636,260 332,130

98 Boise, ID 345,250 41,230

125 Bakersfield, CA 244,310 128,400

128 Monterey, CA 230,950 94,960
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PROGRAMMING

KEY PROGRAMMING NETWORKS | PARTNERS

Estrella MediaCo is a leading multi-platform Spanish-language media 

company serving the vital U.S. Hispanic audience. EstrellaTV offers a unique 

blend of Spanish-language programming, including originals, topical 

entertainment, reality, news, and comedies.
KGMC 43.1 Fresno | KCBT 34.1 Bakersfield | KCBB 41.2 Boise 

NBCUniversal is one of the world’s leading media and entertainment 

companies (NBC, NBC News, MSNBC, CNBC, NBC Sports, Telemundo, 

Bravo, USA Network, and Peacock). Telemundo offers programs and original 

content for U.S. Hispanic audiences, consisting of telenovelas, sports, reality 

television, news programming and films.  KKJB 39.1 Boise

Weigel Broadcasting Co. is a media company that owns and operates 

multiple national television networks (MeTV, MeTV Toons, H&I, StartTV, 

Catchy Comedy, Story and Dabl).  MeTV “Memorable Entertainment 

Television” is the number-one rated multicast network in the U.S. offering the 

best in Classic Television programming.  
KGMC 43.6 Fresno | KMBY 27.1 Monterey | KCBT 34.2 BakersfieldLogo

https://youtu.be/ferBSXtBgIE
https://www.youtube.com/watch?v=KrQwMNpIsww
https://www.metv.com/
https://titantv.com/
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STATIONS

KGMC-DT TV43 FRESNO / MERCED, CA

.1

.6

Distribution: 292,613 Subs / HHs
Cable Subs – 91,625

Dish & DirecTV Subs – 67,016

OTA Only HHs – 133,972

Distribution: 215,496 Subs / HHs
Comcast Subs – 81,524

OTA Only HHs – 133,972

MVPD Subs / OTA HHs - Kagan Q1 2025
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STATIONS

KCBT-LD TV34 BAKERSFIELD, CA

34
.1

MVPD Subs / OTA HHs - Kagan Q1 2025

Distribution: 120,543 Subs / HHs
Charter Subs – 81,829

OTA Only HHs – 38,714

34
.2

Distribution: 38,714 Subs / HHs
OTA Only HHs – 38,714

BUY:  Estrella TV - Fresno & Bakersfield – 413,156 Subscribers & Over-The-Air Households.

BUY:  MeTV – Fresno & Bakersfield – 254,210 Subscribers & Over-The-Air Households.



8

STATIONS

KMBY-LD TV27 MONTEREY, CA

Distribution: 79,002 Subs / HHs
Comcast Subs – 40,988

OTA Only HHs – 38,014

27
.1

MVPD Subs / OTA HHs - Kagan Q1 2025
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STATIONS

KKJB-DT TV39 BOISE, IDAHO

39 .1

OTT (vMVPD) Streaming Services:

MVPD Subs / OTA HHs - Kagan Q1 2025

Distribution: 168,431 Subs / HHs
CableOne Subs – 12,701

Dish & DirecTV Subs – 40,603

OTA Only HHs – 75,127

OTT Streaming Subs – 40,000 est.
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CONTACTS

COCOLASALES.COM

208-331-3900

Clint Fitch, National Sales Manager

clint@cocolatv.com

https://cocolasales.com/
mailto:clint@cocolatv.com
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P ROGRAMMING  
E XHIBITS





https://youtu.be/HU-YteRGQJI


Mexican Professional Football











https://youtu.be/w8tOhwKDLPo










https://youtu.be/YLmv3tSSUYk?si=IAHV7HItgHE6GQya
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