Writer’s Note

| wrote #FightForNoah after spending years around teenagers, both as a parent and while
working closely with roughly a hundred students in a high school drama department. We
produced eight shows in one year, which meant long rehearsals and late nights together. That
built the trust that made students talk openly about what was happening at school, at home, in
relationships, and online.

Those conversations shaped Noah and Belle directly. | wanted them to feel emotionally
recognizable, even if both are heightened versions of real teenagers. The people around them
are pushed much further into satire. The story grew from the idea of a kid who has spent his life
feeling invisible, then becomes important only because he is dying. When his cancer goes into
remission, getting better threatens the attention, purpose, and love his illness created.

| was also struck by how suffering can become currency online. Social media can reward people
for turning pain into something public and performative. Sometimes the trauma is real.
Sometimes it gets exaggerated or even manufactured because attention follows it. Fundraising
exists in that same world, where genuine compassion can blur into marketing. In Noah’s case, a
private illness becomes something people share and promote until others are eventually
profiting from it.

The film is funny because nearly everyone believes they have a good reason for what they are
doing. Underneath the comedy is Noah’s fear that if the thing that made everyone care about
him disappears, he may disappear with it again.
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