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INTRODUCTION



CORPORATE OVERVIEW

Functions as distribution and advertising infrastructure power

As of 2025, Roku is the #1 TV streaming platform in the U.S.,
Canada, and Mexico by hours streamed

Pioneered TV streaming

ROKU DOES NOT SPONSOR THE INTERNATIONAL OLYMPIC COMMITTEE
DIRECTLY!



CORPORATE OVERVIEW
BRAND VALUES BUSINESS STRUCTURE & GLOBAL OPERATIONS

“Connect and benefit the entire TV
ecosystem”
Simplicity & discoverability
Platform neutrality, streaming
accessibility, and advertising
innovation

Tens of millions of accounts active worldwide
Operates as both a hardware and platform business
Generates 85–90% of revenue through ads, subscription
fees, and transactional revenue



ADVERTISING STRATEGY

One View

Scale, continuous innovation, and first-party
streaming

The Roku Channel

Advertising Platform
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HISTORICAL DEVELOPMENT & BRAND EVOLUTION

2002 2008 2020 2021

ROKU FOUNDED STREAMING PLAYER
LAUNCH

ONE VIEW LAUNCH OLYMPIC STREAMING



COMPETITION



TOP 3 COMPETITORS

AMAZON FIRE TV

“Smarter” integrated television
and smart home features

Voice first navigation

Amazon ad infrastructure

APPLE TV

Deep ecosystem integration

Subcription service (Apple TV+)

Quality > Quantity 

Apple brand identity

GOOGLE CHROMECAST

Algorithm driven recommendations
powered by data

Compatible with Andriod & Google

Cross-platform ad ecosystem



BRAND DIFFERENTATION

Prioritizes discovery

Neutral Platform

Engaging and shares stories

First party streaming data 

(Comscore)



ROKU IN THE INDUSTRY
Steady Growth after initial FAST

boom (2019-2020)

Potential Plateau phase

Competitors = deeper pockets

Roku positions itself as the

specialist, pure-play in the living

room

(Statista)
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Roku

Competitors



OLYMPIC ADVERTISING
STRATEGY



ORIGINS OF OLYMPIC
INVOLVEMENT
2020: Partnership with NBC 

Strategy as a “Front door” 

Roku does not sell official Olympic
sponsorships, they sell advertising
space and promote Peacock’s Olympic
streams on platform 



STRATEGIC FOCUS FOR MILAN

NBC Winter Olympics Experience

26.5 Million Views 

Central Platform Interface



WHAT WE EXPECT TO SEE
EASIER PLATFORM NAVIGATION
Peacock entry and navigation easier

Increase both usage and subscriptions

EXPANDED CTV ADVERTISING
Platform can sell premium placements inside
high-traffic Olympic destinations and
demonstrate measurable reach and engagement



THANK YOU
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