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CORPORATE OVERVIEW

ROKU DOES NOT SPONSOR THE INTERNATIONAL OLYMPIC GOMMITTEE
DIREGTLY!

o Functions as distribution and advertising infrastructure power

e s of 2025, Roku Is the #1 TV streaming platform In the U.S.,
Canada, and Mexico by hours streamed

 Pioneered TV streaming

Roku
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CORPORATE OVERVIEW

Don't miss a minute with event coverage, highlights, : \

;gggggﬁ; ni:!](l benefit the entire TV Tens of millions of accounts active worldwide
Operates as both a hardware and platiorm business

simplicity & discoverability i

_ _ Generates 85-90% of revenue through ads, subscription
Platiorm neutrality, streaming fees, and transactional revenue
accessibility, and advertising
innovation
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ADVERTISING STRATEGY
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Roku % for Options + 8:30 pm
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ADVERTISING STRATEGY
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HISTORICAL DEVELOPMENT & BRAND EVOLUTION

ROKU FOUNDED STREAMING PLAYER ONE VIEW LAUNGH OLYMPIC STREAMING
LAUNGH
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T10P 3 GOMPETITORS

AMAZON FIRE TV HPPLETH GOOGLE GHROMEGAST

Deep ecosystem integration

“Smarter” integrated television Rlgorithm driven recommendations
and smart home features Subcription service (Apple TV-) powered hy data
Voice first navigation Quality > Quantity compatible with Andriod & Google

Amazon ad infrastructure Apple brand identity Cross-platiorm ad ecosystem



BRAND DIFFERENTATION

Device Share Amongst OTT Streaming Devices

Source: comScore Total Home Panel Custom Analysis, U.S5., March 2016
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Other, 1%
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STV o Prioritizes discovery
e Neutral Platiorm
amazon

e Engaging and shares stories

o First party streaming data

@ chromecast

(Comscore)



Number of viewers of The Roku Channel in the United States from 2021 to

o Steady Growth after initial FAST | Al
hoom (2019-2020)

o Potential Plateau phase

 Competitors - deeper pockets

« Roku positions itself as the
specialist, pure-play in the living

oom 202 2022
r Source Additional |nforma tion:




ROKU IN THE INDUSTRY

o Steady Growth after initial FAST
boom (2019-2020)

o Potential Plateau phase

 Competitors - deeper pockets

« Roku positions itself as the

specialist, pure-play in the living




a4
¥

OLYMPIGC ADVERTISING
STRATEGY
D




I| rovo2020 |V ORIGINS OF OLYMPIC
T Tawmke ' NVOLVEMENT
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‘ CA;DA'S OLYMPIC NETWORK i |! ] -
_ PR L 2020: Partnership with NBC

Strategy as a “Front door”

Roku does not sell official 0lympic
sponsorships, they sell advertising
space and promote Peacock’s Olympic <:>
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STRATEGIC FOGUS FOR MILAN

Roku

Don't miss a minute with event coverage, highlights, : ¥ i 1l T 1l 1 |

recaps, and more. @ 5 ““”

2026 Milan Cortina Olympics Featured Events 1of41
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OPENING CEREMONY

CURLING CURLING

2026 Milan Cortina Olympics: 2026 Winter Olympics Opening Ceremony
Fri 2/6 » 11:00 am

Best of Past Winter Olympics
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NBC Winter Olympics Experience
26.5 Million Views

Central Platform Interface
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WHAT WE EXPECT T0 SEE

THE L F A
WINTER T Peacock entry and navigation easier
OLYMPICS v e Increase both usage and subscriptions

FEB 6-22

YzNBC | peacock:

Platiorm can sell premium placements Inside
high-traffic Olympic destinations and
demonstrate measurable reach and engagement
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