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BRAND GUIDELINES










MASTERBRAND LOGO

ONE COLOUR LOGO ON BLACK.

"
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FULL COLOUR LOGO ON BLACK LE



MASTERBRAND LOGO

LOGO VARIATIONS

THESE ARE THE ACCEPTABLE VARIATIONS

oF THE JET SET BID MASTERBRAND.
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MASTERBRAND LOGO

LOGO VARIATIONS

THESE ARE THE ACCEPTABLE VARIATIONS

oF THE JET SET BID MASTERBRAND.
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MASTERBRAND LOGO

HUMMINGBIRD ICON

THESE ARE THE ACCEPTABLE VARIATIONS
oF THE HUMMINGBIRD icon.
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MASTERBRAND LOGO

LOGO REQUIREMENTS

THE JET SET BID MASTERBRAND MUST AT

ALL TIMES BE PLACED ON THE DARK LEATHER
BACKGROUND OR A SOLID K95 BACKGROUND. WHEN
A FOILING EFFECT IS DESIRED THE GOLD FOIL IMAGE
MUST BE PLACED INSIDE THE HUMMINGBIRD ICON
AND THE WoRDs JETSETBID.




MASTERBRAND LOGO

LOGO DO NOT’S

PLEASE ENSURE YOU DO NOT PORTRAY

THE JET SET BID BRAND IN THESE EXAMPLES.

X DO .NOT pEACEFHE-SESS = X DO NOT prLacE THE JET SET BID LOGO X DO NOT ALTER THE RELATIONSHIP OF THE

BID LOGO IN ANY KIND OF BOX OR IN OVER ANY PHOTOGRAPHY OR IMAGERY. JET SET BID HUMMINGBIRD ICON FROM THE
O HER=SIFHAEIES IT MUST STAND ALONE. DEXT = NP EE L O GO

S
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X DO NOT USE THE MASTERBRAND
LOGO IN OTHER COLOURS (THAT

HAVE NOT BEEN SPECIFIED IN THESE
GUIDELINES). X DO NOT SQUASH THE LOGO. X DO NOT EXTEND THE LOGO.
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MASTERBRAND

LOGO DO NOT'S

PLEASE ENSURE You DO NOT

OUTLINE THE LOGO
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MASTERBRAND
EXCLUSION ZONE

THE MASTERBRAND LOGO_S.H:(.)‘U.L "’A
BREATHING SPACE. THIS CAN

WIDTH AND HEIGHT OF T A= FHCH |
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EXCLUSION ZONE
BREATHING SPACE. THIS CAN_B' DET
WIDTH AND HEIGHT OF fH__E_ HUM

THE HUMMINGBIRD



MASTERBRAND

MINIMUM SIZES

THE RECOMMENDBED MINIMUM‘S'I

T

20MM
PACINEY

LOGO WIDTH: 70MM

MARGINS
e R el st i
MARGINS

LJETSETBID.COM

WWW.JETSETBID.COM

20MM (57 PIXELS)

MASTERBRAND LOGO IS 30M»
ONLINE). IN EXCEPTION_A]_'Ci
IT HAS TO BE USED BELO
REMOVE THE ‘SECURITY HA
SHOULD NEVER BE UsED_ B

(57 PIXELS ONLINE).
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SEE DIAGRAM (RIGHT)
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MASTERBRAND

THIRD PARTY LOG

SEE EXAMPIEESCGIES/EN SET_BID‘L"E

THIRD PARTY ENDORSING (LE

A THIRD PARTY LOGO WI

upP 70 60% OF THE JET

SEE EXAMPLE OF A THIRD

JET SET BID ENDORSING (

SEEEXAMPEE=C =IO

LEVEL (RIGHT).
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MASTERBRAND LOGO

THIRD PARTY LOGOS

WHERE POSS|BIEESHHESIENESS ENEIP
MASTERBRAND LOGO SHOULD LEAD AND IT
SHOULD ALWAYS HAVE THE SAME VISUAL

PRESENCE AS THE LOGOS AROUND: [T

\"""/JETSETBlD I’O_l'])gg W@% 6008164_






COLOUR PALETTE

THESE ARE THE PRIMARY COLOURS AND SHOULD BE
THE ONLY ONES USED IN ALL APPLICATIONS OF THE
JET SET BID BRAND.

ALWAYS MATCH TO THE UNCOATEDB CMYKEREEERERIGE

WHEN CREATING ARTWORK FOR REGULAR PRINT.

TINTS CAN BE USED FOR INTERNAL LAYOUTS, FOR
EXAMPLE, CHARTS AND DIAGRAMS. FOR IMPORTANT
DOCUMENTS AND STATIONERY ALWAYS USESFHE

PANTONE SPOT COLOURS.

PRIMARY

CHARCOAL
CO MO YO K95
PMS BLACK 6
R40 G40 B41

WHITE
R255 G255 B255




COLOUR PALETTE i
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ELEMENT OF GOLD

1. Executive Summary

ENSURE THAT YOU ALWAYS HAVE AN ELEMENT

OF GOLD, EITHER WITHIN THE DOCUMENT, THE

TYPE OR THE MASTERBRAND LOGO. \'/ About The Founder: Mr. Peder E. Bjerkends M

COMMON ACCEPTABLE ELEMENTS OF GOLD CAN \

INCLUDE A GOLDEN STRIP AT THE TOP AND
W W W SIREATeSEEST B D . C O M

BOTTOM OF PAGE, GOLD [N THE:LOGCOEORCEHSE
IN THE HEADER TEXT.

ELEGANCE | SopHISTICATION | LuxuRy | REWARDS

Members: Advisory Team

BUSINESS PLAN

\i"(JETSET%.lb.COM
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LAYOUTS A

WEIGHT TO DRAW EMPHASIS INSTEAD.



TYPOGRAPHY

TYPEFACE FLEXIBILITY

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTT

TYPEFACE FAMILY CAN BE USED INCLUDING:

ARQUITECTAREGLIL A
ARQUITECTA [TAL T |
ARQUITECTA BOLD
ARQUITECTA BOLD ITALIC
ARQUITECTA HEAVY
ARQUITECTA HEAVY ITALIC
ARQUITECTA BLACK
ARQUITECTA BLACK ITALIC



TYPOGRAPHY

BODY COPY STYLE

1234567890 £&7?!



TYPOGRAPHY

HEADER COPY STYLE

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

ARQUITECTA HEAVY
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 £&7?!

ARQUITECTA BLACK
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 £&7?!



CIRUMSTANCES WHEN BRINGING

ATTENTION A PARTICULAR

1234567890 £&7?!

ARQUITECTA BLACK ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 £&7?!







MASTERBRAND LOGO SHOULD NOT AT ANYTIME BE

IMAGERY.

PLACED OVER ANY



IMAGERY

DO USE

THESE ARE GOOD EXAMPLES OF IMAGERY.

THE TRAVELING COUPLE THE LUXURY SCENE : SIMPLE SOLITUDE




IMAGERY

DO USE

THESE ARE GOOD EXAMPLES OF IMAGERY.

THE GLAMOUR THE BUSINESS THE SEDUCTIVE
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IMAGERY

DO USE

THESE ARE GOOD EXAMPLES OF IMAGERY.

THE SOPHISTICATED THE ELEGANT : THE DESIRABLE
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IMAGERY

DO USE

THESE ARE GOOD EXAMPLES OF IMAGERY.

THE HOBBY THE THRILLSEEKER : THE INDULGENT




IMAGERY

X DO NOT USE

THESE ARE EXAMPLES OF IMAGERY NOT TO USE.

X ABSTRACT UNRELATED
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IMAGERY

X DO NOT USE

THESE ARE EXAMPLES OF IMAGERY NOT TO USE.

X CARTOON X CHILDISH e 2o X PIXELATED




IMAGERY

X DO NOT USE

THESE ARE EXAMPLES OF IMAGERY NOT TO USE.

X WATERMARKED

X UNDESIRABLE

X UNSI"GHTLY' :
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IMAGERY

X DO NOT USE

THESE ARE EXAMPLES OF IMAGERY NOT TO USE.

X STOCK LIBRARY ILLUSTRATION WHICH DOESN’'T REFLECT THE QUALITY OF THE JET SET BID BRAND




IMAGERY

X DO NOT USE

THESE ARE EXAMPLES OF IMAGERY NOT TO USE.

X BAD CROPPING L
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IN APPLICATION

CORE BRANDING ELEMENTS

MASTERBRAND COLOUR TYPOGRAPHY IMAGERY
LOGO PALETTE
B  BCDEE
- -+ 4+ ABCDEF
\ T
ABCDEF

JETSETEBID .
ABCDEF



IN APPLICATION

CORPORATE STATIONERY

-\.é
WWW.JETSET D.COM
WWW.JETSETBID.COM
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IN APPLICATION

CORPORATE STATIONERY




IN APPLICATIO

WELCOME PACK



IN APPLICATION

PULL-UP BANNER SIGNS

. SHOPPING
_ﬁpmﬁsf ENTERTAINMENT
il
REWARDS = REWARDS
. HOll:I‘Dn.'rs JEWELLERY
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IN APPLICATION

ADVERTISING

HCLIDAYS

HOLIDAYS

- s

SHOPPING

ENTERTAINMENT

EXCLUSIVITY

REWARDS

N
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JETSETBILD

SHOPPING ENTERTAINMENT
EXCLUSIVITY REWARDS

SHOPPING I ENTERTAINMENT I EXCLUSIVITY

JEWELLERY

HOLIDAYS
Ha

i |

S ETSETBID

SHOPPING
ENTERTAIMMEMNT
EXCLUSIVITY
REWARDS

ELEGANCE
SOPHISTICATION
LUXURY
REWARDS

HOLIDAYS
= I
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IN APPLICATION

POWERPOINT PRESENTATION

\""‘/
‘ WWW.JETSETBID.COM

WHO WE ARE ;
WWW.JETSETBID.COM . 000 e o R T e (e

Company; JET 56T Bic A5

Business Stace: STaat Us
Hias OFFIcE Mamios, Morwar altilie
Founota: MA Peoca BIERKENAS

ELcsance | SopmisTicanion | Luxury | Rewanos




IN APPLICATION

WEBSITE

REGISTRATION LOGIN  DELIVERY CHECKOUT MY ACCOUNT

'-'JETSETBID.COH

A\ T 4

HOME ABOUT SHOP PORTFOLIO BLOG CONTACT

HQLIDAYS

-
i

¥




IN APPLICATION

CLOTHING




IN APPLICATION

PROFESSIONAL

PEDER E. BJERKENAS




IN APPLICATION

ACCESSORIES




IN APPLICATION

LEISURE




IN APPLICATION

EXHIBITION STAND

WWW.JEUSSEET BID.COM
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