
 

 

 

  Highlights from the inaugural 
season!  

Encouraging kids to stay active can be 
challenging, especially during the winter months. 
One of the biggest barriers to getting children 
involved in winter sports is the cost. The Second 
Tracks program made skiing and snowboarding 
accessible to kids while giving them the 
opportunity to stay active, learn new skills, and 
connect with others in the community. 
 
Thanks to the generosity of our community, this 
program has thrived. Donations poured in, 
including essential winter gear like ski jackets, 
snow pants, mitts, ski boots, skis, and snowboards. 
The Collingwood Blues provided a bus to 
transport the kids to the slopes, while Swany 
Canada contributed 100 pairs of gloves, and 
Sunice Canada donated winter snowsuits. 
Twoseven Social Media also played a key role by 
creating outstanding content to showcase the 
program and its impact. 

Your Impact  
Second Tracks Program 

96 
participants 

over 8 weeks 

Thank you to our 
amazing partners! 

 North Shore Ltd. 
 Blue Mountain 

Resort 
 Rossignol Group 
 Later Pizza 
 Swany Canada 
 Twoseven Social 

Media 
 Sunice Canada 
 Landmark Busses 
 Skiis & Biikes  
 Collingwood Blues 

Bus 

We received $34,375 
from 16 donors 

We received ski equipment 
worth over $8,125  

Over 40  
volunteers 

Thank you! 

Blue Mountain contributed 
$34,800 worth of lift tickets 
and rentals 



 

 

 

  



 


