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• Unlike Princess Di, regular women were expected to ‘make do’ with hand me downs & 

wear their husband’s shirts. Not spend money on themselves but save it for the baby. 

Hide the bump and generally, just stay home. 

• When eventually they had to, it was expensive. 

• Available only in ‘speciality’ stores on the high street, usually run by grandmothers 

who stocked the same styles they wore when they were pregnant in the 50’s.

• Even if you were modern, chic, professional and wore head-to-toe black, (the 90’s, 

right?), you were expected  to somehow develop a liking for wearing pink bows, 

flowers, polkadots, ribbons and pleated frocks the moment you fell pregnant.

• Women felt let down, insignificant, and abandoned by the fashion industry. 

It’s1995	…and	maternity	fashion	was	stuck	in	the	50’s.	

Then	one	day…

The fashion industry indeed thought maternity-wear was too small a 
category, not worth bothering with. 
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…Lycra	was	invented.	
And	the	Pregnancy	Survival	Kit	was	born.

Black, body hugging, stretched over your bump. 
Stylish, chic, affordable, and comfortable.

• Overnight success in a much 
ignored & previously considered 
niche market

• Launched as a ‘Solution’ brand with 
1 product, in 1 colour

• Famous for giving a voice to women 
so far made to feel unattractive, 
frumpy & invisible by the fashion 
industry, and patronised by society
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• Grew into a fashion collection over 
time

• Achieving cult status, national retail 
distribution, and national editorial 
coverage in Y1

• Sellout collections season after 
season, year after year



• I spotted the opportunity in NYC whilst on holidays

• Researched the need back home at the time, Australia

• Obtained the license from BBNY to manufacture & distribute in Aust & NZ

• Sold the PSK into every high st multiple and department store in Aust

• Managed a PR intern who made it newsworthy 

• Developed the products after much research and consultation with pregnant women. Sketching, sampling, testing, iterating, until they passed 

their rigorous and difficult demands for comfort, style and price - season after season

• Managed relationships with major buyers 

• Managed all creative: product vision and style, brand, packaging, photography, events, in-store concessions POS

 Belly Basics
Much acclaimed sell-out 
brand, NY/Austral ia/NZ


