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Create a messaging culture club
Build messaging fluency for all, using a variety
of tools, knowing that people recall:

Take a holistic approach to
marketing your business
and your in-house experts ! 

Showcase variety of
compelling perspectives
and expertise !

Allow for rest and
recharge to prevent
burnout !

Provide a timely 'Plan B'
when a spokesperson is
unavailable !

stories they are passionate about !

stories where their insights or contributions have value !

fine-tuned and succinct messaging tools !

An effective, and trusted, communications advisor !

maintain your hard-earned
reputation... even pros train to
continuously improve !

 Put a cyber spin on media training
PR firms are personalized, but pricey, and
training for evolving high-tech is quickly
outdated. Try e-learning, then enlisting PR pros
for message delivery perfection. For any
method, clearly state objectives, provide only
the essentials, and emphasize what's new. 

In today's digital age, a strong media presence gives
companies an edge over the competition.

Rock Media
Interviews

E X E C U T I V E S  I N C L U D E D !

PUT executives in the
(right) spotlight
It's critical to ensure executive time and effort is
used effectively. Get them they want and need.

Make a village of
spokespeople
While tempting to rely on just
one person, having a team of 
 spokespersons adds
tremendous value. Fine-tune your

media instruments

Media Briefing 

About This Opportunity

Key Talking Points

About Reporter Relevant News

www.ambi-group.com

Tailor each media briefing document for the
upcoming interview. In order to break through
cognitive overload, it is consistently formatted
so the most important information stands out.


