Unimaginable
by
Eyes Right
Tysons Corner, VA – I do not know where to begin.  The excess is unimaginable.  I cannot recall a place in the last ten years that has made me feel less proud to be American.  Just being there, I wanted to scream.
I am, of course, talking about the American Girl store here in the very large mall.  My occasion for being here (one of the few men in this monument to marketing) is to sit patiently while my 9-year old granddaughter shops for accessories for her two American Girl dolls.

The store occupies two floors in one of the northern wings of the mall.  It is packed, jammed, overflowing with small girls (most ages 6-12) carrying one or more dolls, each which sells for exactly $100.  That hundred bucks, my friends, is just the beginning of the perpetual gravy train which the originators of this doll series have concocted.  They may well be the most successful marketers in the history of the U.S.  Girls (and their family members with credit cards) are lined up not only to purchase dolls and accessories (more on this later), but also to have professional stylists perform hair magic on the doll.  They are advertised to “provide secrets for pulling off a variety of super styles for long or short hair, from fancy braids to ribbon twists” - all for only $24!  Reservations only, of course.  There were at least 50 girls in this line, all presumably with reservations.
But, wait, there’s more!  About once a month, there is a Girl of the Year celebration at each of the 8 American Girl stores throughout the country (Chicago, Dallas, Denver, Kansas City, Los Angeles, Minneapolis, Seattle, and here) at which your daughter can be “one of the first to learn about the newest contemporary character [a doll]”.  For just $27 per person, you will be able to enjoy a “delicious meal, fun activities, and an American Girl book to take home.”

The dolls come in two sizes, the standard 18 inch, which sells for $100, and the “Bitty Baby” size (15 inches), which goes for $48.  Of course, you probably want to buy the Bitty Baby starter collection, a 13-piece collection which includes the pink paisley sleeper, a memory book, bloomers, bottle, bib, etc. – all for just $118.  There are currently 49 of the larger dolls, each described in broad outline – for example, “Light skin with freckles, curly blonde hair, blue eyes” or “Dark skin, layered dark brown hair with bangs, brown eyes.”  In addition, there are now 11 “historical” dolls, each named with an accompanying book telling the “history” of the doll.  At the moment, the American Girl folks are pushing two of these who hail from New Orleans, a black doll named Cécile Rey, “a daring girl who learns to make a difference in the beloved city she’s always called home” and her friend, Marie-Grace Gardner, a rich white southern belle, described as “a caring girl who discovers her voice in the exciting city she now calls home.” Each has pages of accessories, such as Cécile’s Parlor Desk ($85) or Marie-Grace’s Vanity Set ($80).  These “historical” dolls all have a theme.  The two I mention are set in New Orleans in 1853.  You can even download a song about them sung by Kate Connick accompanied by her father, Harry Connick, Jr. on iTunes.
The really big bucks being generated by these dolls flow from the accessories.  The Christmas catalog is 72 pages in length with most items selling from $30 to $150.  I would estimate that the average sale in this store was over $100.  As I said earlier, unimaginable.
I thought that you might like to know.
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