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6.1% or 429,690 of CHICAGO DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.
Typical Adults 21 or older who used the HORSESHOE CASINO past 12mos are 50.2 years old (.3% younger
than average) and have a $89,628 (13.% lower than average) annual household income.
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5.3% or 372,705 of CHICAGO DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.
Typical Adults 21 or older who used the HARD ROCK CASINO past 12mos are 52.5 years old (4.3% older than
average) and have a 589,946 (12.6% lower than average) annual household income.
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P 3.1% or 221,591 of CHICAGO DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.
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15.8% or 288,756 of CINCINNATI DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.
CI N Typical Adults 21 or older who used the HARD ROCK CASINO past 12mos are 45.9 years old (8.5% younger
than average) and have a $94,888 (.5% higher than average) annual household income.
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7.5% or 137,712 of CINCINNATI DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Typical Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 49.3 years old (1.7% younger
than average) and have a $96,700 (2.5% higher than average) annual household income.
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6.1% or 429,690 of CHICAGO DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.

Adults 21 or older who used the HORSESHOE CASINO past 12mos are 51.3% less likely to be a college
graduate, 6.9% more likely to work full-time, 17.5% less likely to be married, 7.5% more likely to be a parent
of 1 or more children under 18.
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5.3% or 372,705 of CHICAGO DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.

Adults 21 or older who used the HARD ROCK CASINO past 12mos are 16.3% less likely to be a college
graduate, 9.3% more likely to work full-time, .% less likely to be married, 6.7% less likely to be a parent of 1
or more children under 18.

P,
*p’f‘ Education Levels: Adults 21 or older Employment: Adults 21 or older (D Marital Status: Adults 21 or older
Some High School or Less (not graduate) -2'6:?3% Employed Full-Time or Part-Time :-' Single, Never Married
High School Graduate (12th grade or GED) “ Employed Full-Time (35 hours or more) Married
Some College Credit (no degree) Employed Part-Time (less than 35 hours) niij&b Legally Separated Ig:::
Associate's Degree (AA, AS, etc.) ’5 ‘White Collar m Divorced .‘
College Graduate (4 year college) Blue Collar Widowed - 57:;:
Postgraduate Degree 'm 4% Work From Home [most of the time or always) LGBTQ+ (net) -Zi?%
» who used the HARD ROCK CASINO past 12mos m CHICAGO who used the HARD ROCK CASINO past 12mos ® CHICAGO who used the HARD ROCK CASINO past 12mos B CHICAGO

Top-20 Occupations: Adults 21 or older Entrepreneurs/Military Experience 214t b Stage in Life: Adults 21 or older
18687%% 7.8% 4.9% 9.9% 6.4% 8.1% 4.3% Parent of 1 or more Children under 18 _262§906%
137% — | — ) ] 0.3%
Small Business Self-Employed Current or Former Working Mothers _ in_g%
91%g.8% 9.0% Owner Military Service 2:3%
P t of 1 Children Und: P —
e 5,55‘?* b s - - arent of 1 or more Children Under Age B s.3%
I I 2.9% 34 s 34% puu3.0% 27% 23% 2.0% oL6% 1A% 0d A% o 12 3% o a0d2% 15%L1% Parent of 1 or more Children Age 2-5 R 9-0%
- ! o8 10% " o 07%%% 4. 0.7 0.4 0.4 SHLAK 1.0%1.1% -
. . . . y. e e e A i M o.c% —
& & 3 & & & & 3 & & <& > & & & o] 3 Parent of 1 or more Children Age 6- 11 %
PV B S T A SF AR D &V SV SN A &Y A I 13.7%
LR A A S R S I A R A < &S i . 15.8%
& & & & + & & & & & d < Parent of 1 or more Children Age 12 - 17 _
& F S e JCr fa ; f & & & FF 8 14.1%
b‘f < 2 o"g < ¥ 1“9 Q"! 55"' 4 N fzﬁ‘ qo‘;f é‘é g“&k Qsi}& Parent of 1 or more Children in College 10.0%
& TS & & s EAEC A T - N 6.5%
& S S 31.2%
« o i -
& Grandparent of 1 or more Children under 18
< 'y ? I 25 .c%
« who used the HARD ROCK CASINO past urrras m CHICAGO who used the HARD ROCK CASINO past 12mos = CHICAGO
CHICAGO DMA Scarborough R1 2024: Feb23-Mar24 Qual intab 192

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Casinos visited past 12 months (by name): Hard Rock Casino Northern Indiana



| CHI

- of 1 or more children under 18.

R o) Ta

* \'.f Education Levels: Adults 21 or older Employment: Adults 21 or older
Some High School or Less (not graduate) - 5.78";% Employed Full-Time or Part-Time
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more)
Some College Credit (no dearee) - Employed Par-Time (lessthan 35 hours) - TS
Associate's Degree (AA, AS, etc.) 1‘7’5' White Collar
College Graduate (4 year college) Blue Collar
Postgraduate Degree Work From Home [most of the time or always) “‘8"
who used the HARRAH'S CASINO past 12mos m CHICAGO who used the HARRAH'S CASINO past 12mos u CHICAGO

3.1% or 221,591 of CHICAGO DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.
Adults 21 or older who used the HARRAH'S CASINO past 12mos are 21.6% less likely to be a college
graduate, 12.4% less likely to work full-time, 12.2% less likely to be married, 56.8% less likely to be a parent
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15.8% or 288,756 of CINCINNATI DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.
Adults 21 or older who used the HARD ROCK CASINO past 12mos are 1.% more likely to be a college
graduate, 21.1% more likely to work full-time, 23.9% less likely to be married, 13.1% more likely to be a

parent of 1 or more children under 18.
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7.5% or 137,712 of CINCINNATI DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 13.8% less likely to be a college
graduate, 12.% more likely to work full-time, 15.6% less likely to be married, 34.3% less likely to be a parent

of 1 or more children under 18.
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6.1% or 429,690 of CHICAGO DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.
Adults 21 or older who used the HORSESHOE CASINO past 12mos are 14.% less likely to own their home,

17.1% more likely to own a lower valued home, 3.2% less likely to have a single-family home, 17.3% more
likely to have a dog.
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Casinos visited past 12 months (by name): Horseshoe Hammond



5.3% or 372,705 of CHICAGO DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.
Adults 21 or older who used the HARD ROCK CASINO past 12mos are 7.6% less likely to own their home,

6.2% more likely to own a lower valued home, 4.4% more likely to have a single-family home, 7.1% more

likely to have a dog.

Own/Rent/Other: Adults 21 or older mﬁm Type of Home: Adults 21 or older 4{® Pets in Home: Adults 21 or older
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3.1% or 221,591 of CHICAGO DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.
Adults 21 or older who used the HARRAH'S CASINO past 12mos are 11.8% more likely to own their home,

4.5% more likely to own a higher valued home, 21.5% more likely to have a single-family home, 3.6% more

likely to have a dog.
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15.8% or 288,756 of CINCINNATI DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.
Adults 21 or older who used the HARD ROCK CASINO past 12mos are 15.7% less likely to own their home,

2.1% more likely to own a lower valued home, 14.1% less likely to have a single-family home, 2.2% more

likely to have a dog.
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to have a dog.

7.5% or 137,712 of CINCINNATI DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are .5% less likely to own their home,

12.6% more likely to own a lower valued home, 2.% less likely to have a single-family home, 13.4% less likely
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13.1% more likely to fly domestic past yr.

6.1% or 429,690 of CHICAGO DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.
Adults 21 or older who used the HORSESHOE CASINO past 12mos are 5.2% more likely to look up D-I-Y
advice online, 33.3% more likely to always vote in local elections, .8% more likely to belong to a gym,
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5.3% or 372,705 of CHICAGO DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.

Adults 21 or older who used the HARD ROCK CASINO past 12mos are 22.5% more likely to look up D-I-Y
advice online, 10.1% more likely to always vote in local elections, 25.% less likely to belong to a gym, 9.8%
more likely to fly domestic past yr.
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m’hs 3.1% or 221,591 of CHICAGO DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.

Harrahis

R o

Adults 21 or older who used the HARRAH'S CASINO past 12mos are 4.3% more likely to look up D-I-Y
advice online, 31.1% more likely to always vote in local elections, 66.% less likely to belong to a gym, 21.%
more likely to fly domestic past yr.
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15.8% or 288,756 of CINCINNATI DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.

Adults 21 or older who used the HARD ROCK CASINO past 12mos are 5.2% less likely to look up D-I-Y
advice online, 6.5% less likely to always vote in local elections, 19.1% more likely to belong to a gym,
27.4% more likely to fly domestic past yr.

yTop-ZO past 30-days Online Lifestyle Activites: Adults 21 or older

57.75)
A

Recipes Restaurant Do-tyoumeM  Medical  Oniine phone  Mome/  Fitness/biet  apparel/  Religion/ Jobsearth/ Homework
Meal Planning Information information/  Advice  Servikes/ [VideoCall Garenideas Informaion Besutyidess Spirkuabty Fostresume [YouorYour
Sugessons Reviews Information  (skype, chikd’s)
FaceTime,

ec)

= who used the HARD ROCK CASINO past 12mos

mm.-m Genealogy e

H CINCINNATI

19.6%}

uem-m Phatography  Education

{snapfish,
shttedly,
el

Political Activity: Adults 21 or older

87.7%
29 6% 27 9%

Registered to Vote Democrat / Lean Republu:an /Lean Independent/ None
(In District of e) Democrat nf These

Presidential Elections: Always

; [ Elections: S ; e

strmtée St Aivre I e
de Elections:

Local Elections: Always

parenting/ Online nmg

(Research FamilyAdvice  Service

Schools,
sostcir, Local Elections: Sometimes
i

= who used the HARD ROCK CASINO past 12mos m CINCINNATI

@_&Top-so past 12-months Active Lifestyle Activites: Adults 21 or older

I

Bowling  oggimg-

Running ¢

Adult
ontinuing

Education

® who used the HARD ROCK CASINO past 12mos

Grling-  lawnCare  Gaddening Swimming  Hiking-  Volunteer  Bicyding Sewing - Camging Fishing Belongto
Outdoor (Flowersor Backpacking ‘Work Crafts Health Club or
cooking vegetables)

CINCINNATI DMA Scarborough R1 2024: Jan23-jan24 Qual Intab 317

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

Basketbal Gm!lllmls Yoga- Piates Competiive Caregiverof

M CINCINNATI

\k Past 12-months Domestic Airline Trips: Adults 21 or older
; 15.0%
R 5> 551 15.5%
13.4%
L 50,760 12.1%
: 2.3%
SRS 50,490 6.6%
Stips 7.9%
5-0 trips 6.9% 10.4%
: 6.0% Flew Domestic past year: 48.7%
10ntks 5 3.0% Avg. # Domestic Flights:
6.5%
. o i

Follow a
Weight Loss
Pmgrm

Football Saftball -

Baseball

Tennis Organized  Snow Sking-
Road Race Snowboarding
15X,
Marathon,
ec)

Hunting
Video Gaming Mv\l Parent
rRelative

Casinos visited past 12 months (by name): Hard Rock Casino Cincinnati




It I*Dll)\‘“ WOODDE

@A

o W WO
i B T
- e e

Top-20 past 30-days Online Lifestyle Activites: Adults 21 or older
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7.5% or 137,712 of CINCINNATI DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 2.7% more likely to look up D-I-Y
advice online, 2.8% less likely to always vote in local elections, 36.2% more likely to belong to a gym,

22.9% more likely to fly domestic past yr.

Political Activity: Adults 21 or older

87.7%

Registered to Vote Democrat / Lean Republu:an /Lean Independent/ None
(In District of e) Democrat of These

Presidential Elections: Always
| Elections: Someti ™o
Statewide Elections: Alwaw m

ide Elections:

Drocide

mbsearch/ Homework TakeOnine Geneabzy  Carer ﬂenlm: vnnuupny Educaton  pamnting/ Online Datng

Recipes / Restaurant Do-t-vounel  Medical  Oniine Phome  Mome/  Ftness/Diet  Apparel/  Religion/
Meal Planning information Information /  Advice Services/ [ VideoCall Gamden ideas Information Besuty idess Spirtuality Postresume ([YouorYowr  Classes evelopment (Research Family Advice  Service _
Suggestions Reviews Information  (Skype, child's) Smmrﬂiv schools, Local Elections: Always a5.9%
Faatin, #c)  App¥cation, Local Elections: Sometimes 35.9%
etc) Financing] 35.9%
i who used the HOLLYWOOD CASINO past 12mos B CINCINNATI # who used the HOLLYWOOD CASINO past 12mos = CINCINNATI

«
W_&Top-so past 12-months Active Lifestyle Activites: Adults 21 or older

Giling-  lawnCare  Gaddening  Swimming Hiking - Volunteer  Bicyding Sewing -
Outdoor (Flowersor Backpacking ‘Work Crafts
cooking vegetables)

CINCINNATI DMA Scarborough R1 2024: Jan23-jan24

\k Past 12-months Domestic Airline Trips: Adults 21 or older

3 trips 20,490 6.6%8.2%

atrivs S i 4 75

5-9 trips B.0% 10.8%

torvivs ST 0% il — 7

4%
13% osw 27%

— ==

Camging Fishing Belongte  Sowling togging - Aduht Basketbal Glmlllmls Yoga- Piates Compstitive Cargverof Followa Football Hunting Tennis Softball - Organized Snow Skiing-
Health Club or Running Continuing Video Gaming Aging Parent Weight Loss Baseball Road Race Snowboarding
Education Relstive  progrm (5K,
Marathen,
® who used the HOLLYWOOD CASINO past 12mos B CINCINNATI e
Qual Intab 160

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, All rights reserved.

Casinos visited past 12 months (by name): Hollywood Casino Lawrenceburg, IN



{ ) HORSESHOE.

Past 30-days QSR Users. Adults 21 or older
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64.4% more likely to smoke cigarettes.

6.1% or 429,690 of CHICAGO DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.
Adults 21 or older who used the HORSESHOE CASINO past 12mos are 7.9% more likely to use QSRs past
mo., 19.6% more likely to use Sit-Down Restaurants past mo., 282.2% more likely to use Casinos past yr,,
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Past 30-days QSR Users: Adults 21 or older
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more likely to smoke cigarettes.

5.3% or 372,705 of CHICAGO DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.
Adults 21 or older who used the HARD ROCK CASINO past 12mos are 6.2% more likely to use QSRs past mo.,
17.3% more likely to use Sit-Down Restaurants past mo., 282.2% more likely to use Casinos past yr., 93.7%

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

¢ 33 i
10times or more
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Drank Past 30-days. Adults 21 or older

Liquor
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Past 30-days QSR Users: Adults 21 or older

1 *lu 1time ﬁ

3 times
4 times
5times
st

10 times or more

Adults 21 or older who used the HARRAH'S CASINO past 12mos are

more likely to smoke cigarettes.

3.1% or 221,591 of CHICAGO DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.

6.4% more likely to use QSRs past mo.,

10.8% more likely to use Sit-Down Restaurants past mo., 282.2% more likely to use Casinos past yr., 88.1%

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
e

1time

2 times

14.6%

3 times 12.9%

4 times

5 times

6-9times 9.4%

10times or more

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days) a
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Total Monthly QSR Users: Avg. Monthly QSR Mealis: Total Monthly Sit-Down Restaurant Users: Avg. hly Sit-Down Meals:
96.7% 91.0% 83.9% 75.8%
Drank Past 30-days: Adults 21 or older Past 12 months Casino Activities: Adults 21 or older

Liquor

Any Type of Beer
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Domestic Light Beer
Imported Beer
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3 4.9%
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Microbrew / Craft Beer
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Past 30-days QSR Users: Adults 21 or older

1time

2times

3 times
4 times
5 times
6 -9times

10times or more
w who used the HARD ROCK CASINO past 12mos

Total Monthly QSR Users:
88.7% 88.9%

= CINCINNATI

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

15.8% or 288,756 of CINCINNATI DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.
Adults 21 or older who used the HARD ROCK CASINO past 12mos are .2% less likely to use QSRs past mo.,
2.5% more likely to use Sit-Down Restaurants past mo., 181.1% more likely to use Casinos past yr., 29.5%

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

[ ] 1time

2 times

15.8%

3 times

12.7%

4 times

5 times

9,
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10times or more 5.2%

Total
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Any Type of Beer T 45.5%
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Top-10 Cuisines: Adults 21 or older
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1 who used the HARD ROCK CASINO past 12mos ® CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha used the HARD ROCK CASING past 12mos 19.7%

ancinmAT! 15.2%

£ Past 12 months Casmo Activities: Adults 21 or older
Slot Machines
Table Games (Craps, Poker, etc.)

Bar [ Nightclub

Upscale Restaurant

Sports Betting
Stage Show / Concert
Other Gambling .
6.4%
S m% Casinos visited past 12 months: Yes
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Past 30—days QSR Users: Adults 21 or older

3 times

4 times

5 times

= who used the HOLLYWOOD CASINO past 12mos ® CINCINNATI
Total Monthly QSR Users:
89.8%

6 -9times

10times or more

Avg. Monthly QSR Meals:
88.9%

more likely to smoke cigarettes.

7.5% or 137,712 of CINCINNATI DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 1.% more likely to use QSRs past mo.,
5.4% more likely to use Sit-Down Restaurants past mo., 181.1% more likely to use Casinos past yr., 29.1%

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

1time 14.3%

2 times
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Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Casino Activities:
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Slot Machines
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Table Games (Craps, Poker, etc.)
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6.1% or 429,690 of CHICAGO DMA Adults 21 or older used the HORSESHOE CASINO past 12mos.
Adults 21 or older who used the HORSESHOE CASINO past 12mos are 24.% less likely to have a 401K, 6.%

more likely to have an Auto Loan, 9.6% more likely to Invest/Trade Stocks Online, 29.6% more likely to pay
with their Debit Card.

{ ] HORSESHOE.

mﬁﬂlnvestments Owned: Adults 21 or older ﬂ Financial Services Has and/or Uses: Adults 21 or older

401K Plan vy 47.6%

IRA (Individual Retirement Account)  pysspeny .G

Stocks or Stock Options

Mutual Funds M 4%
Money Market Funds E’”m 147%

Bonds 145%

Other (Crypto / NFTs / Metals, etc.) m’é 111%

17.9% g% 98% 4o -

) 0R.0% T ;
529 Plan / College Savings Plan ﬁ 7.8% Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property mﬁ i Account Mortgage Loan or Home
- Equity Loan
= who used the HORSESHOE CASINO past 12mos = CHICAGO = who used the HORSESHOE CASINO past 12mos = CHICAGO

Professional Services Used*: Adults 21 or older | pey'Past 3-Months Payment Methods Used: Adults 21 or older

Tax P tion Servi 2 p
ax Preparation Service - Pl 20.3%
Online Investing / Stock Trading 1,234,003 17.4%

Financial Planner 1,177,064 16.6%

11.2%
15.6%

g 12.8%

Insurance Agent ata Local Office (not onfine) - Py e ® .
2 6.7%
Real Estate Agent e <

Accountant

10.0%
18.1%)
0 o 3.8% 3.6% A% 5 g0
: :241.2% . ;
Estate Planning & 27% " o - ; . s ) - e
2 3 20.0% (*Past 12 Months) visa PayPal Debit Card  MasterCard Zelle Venmo Store Credit  Cash App Discover ~ GooglePay  American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney ok Card Express Messenger
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5.3% or 372,705 of CHICAGO DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.
Adults 21 or older who used the HARD ROCK CASINO past 12mos are 1.8% more likely to have a 401K, 27.6%

more likely to have an Auto Loan, 34.% less likely to Invest/Trade Stocks Online, 21.5% more likely to pay with
their Debit Card.

mﬁﬂlnvestments Owned: Adults 21 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stack Options
Mutual Funds m 4%

Money Market Funds LR

Financial Services Has and/or Uses: Adults 21 or older

14.7%

7.0%
Bonds [ 105

Other (Crypto / NFTs / Metals, etc.) mﬁ

529 Plan / College Savings Plan 5%

553,874 K3 Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan

Money  Certificates of Studentloan Refinanced Personal Loan  Home
% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property ﬁs 7i% Account Mortgage Loan or Home
- Equity Loan
= who used the HARD ROCK CASINO past 12mos m CHICAGO
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Professional Services Used*: Adults 21 or older | p'Past 3-Months Payment Methods Used: Adults 21 or older

Online Investing / Stock Trading
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Accountant m 15.6%
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Estate Planning & 3.7% .| i | L = o | -__
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Divorce / Family Attorney rzw Card Express Messonges
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ﬁﬂlnvestments
| o 2

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

®who used the HARRAH'S

CHI

3.1% or 221,591 of CHICAGO DMA Adults 21 or older used the HARRAH'S CASINO past 12mos.
Adults 21 or older who used the HARRAH'S CASINO past 12mos are 9.8% more likely to have a 401K, 61.%

less likely to have an Auto Loan, 18.5% less likely to Invest/Trade Stocks Online, 10.4% more likely to pay with
their Debit Card.

3,378,079 47.6%
18.6%
1,355,166 19.1%
13.2%
1,040,103 14.7%
3 14.3%
1,025,407 14.5%
16.7%
11.1%
13513 6.1%
(R 7.8%
17.7%
| 7.1%

CASINO past 12mos

= CHICAGO

Owned: Adults 21 or older

Financial Services Has and/or Uses: Adults 21 or older
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Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
= who used the HARRAH'S CASINO past 12mos W CHICAGO

Savings Credit Card

Professional Services Used*: Adults 21 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

1,2 17.4%

1,177,064 16.6%

18.9%
1,108,936 15.6%

1!.35.
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€ 6.2%
549 652 1.7%
2.2%
3.7%
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Adults 21 or older
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visa PayPal Debit Card  MasterCard Zelle Venmo Apple Pay Store Credit  Cash App Discover ~ GooglePay  American Facebook  Square Cash Samsung Pay
Card Express  Messenger
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15.8% or 288,756 of CINCINNATI DMA Adults 21 or older used the HARD ROCK CASINO past 12mos.
Adults 21 or older who used the HARD ROCK CASINO past 12mos are 8.2% more likely to have a 401K, 5.1%

more likely to have an Auto Loan, 3.6% less likely to Invest/Trade Stocks Online, .3% less likely to pay with
their Debit Card.

mﬁdlnvestments Owned: Adults 21 or older H Financial Services Has and/or Uses: Adults 21 or older

, 45,
607,153 33.3%

4

IRA (Individual Retirement Account)
Stocks or Stock Options
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Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

10.4%
Bonds

6.8% 529 5.9% 5.6% 4.8%
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Second Home or Real Estate Property M 5_64';% Account Mortgage l::"m: Hmné
® who used the HARD ROCK CASINO past 12mos = CINCINNATI # who used the HARD ROCK CASINO past 12mos B CINCINNATI
Professional Services Used*: Adults 21 or older 'm'Past 3-Months Payment Methods Used: Adults 21 or older
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Financial Planner R
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e
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7.5% or 137,712 of CINCINNATI DMA Adults 21 or older used the HOLLYWOOD CASINO past 12mos.
Adults 21 or older who used the HOLLYWOOD CASINO past 12mos are 20.1% more likely to have a 401K,

31.6% more likely to have an Auto Loan, 33.2% less likely to Invest/Trade Stocks Online, 10.7% more likely to
pay with their Debit Card.

“ﬁﬁlnvestments Owned: Adults 21 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

15.3%
283,378 15.5%

Mutual Funds

Money Market Funds
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pECE D 7.6%

L 4.7%
EXF 5.4%

m who used the HOLLYWOOD CASINO past 12mos
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529 Plan / College Savings Plan
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m CINCINNATI

Financial Services Has and/or Uses: Adults 21 or older

R O e o
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Auto Loan

Checking  Debit or ATM Credit Card Online Bill Mobile Home

Savings Online Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan of Home
Equity Loan
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Professional Services Used*: Adults 21 or older

Tax Preparation Service

367,999

20.2%

Financial Planner

329,463

18.0%

Online Investing / Stack Trading
Accountant o
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Estate Planning %2.1;61%
Real Estate Agent E”:o%

Insurance Agent ata Local Office (not online)

b th
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fpy'Past 3-Months Payment Methods Used: Adults 21 or older

Google Pay  Apple Pay
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11 seconds each week with All Forms of Media.

Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an average of 3 days, 6 hours, 10 minutes and

95.3% of Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an avg. of 9 hours and 44 minutes each week listening
to All Local AM/FM Radio, representing 11.9% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of
Media: Adults 18 or older

% of Total
Weekly H:M:

pd the HORSESHOE
INO past 12mos
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Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an average of 2 days, 23 hours, 29 minutes and
6 seconds each week with All Forms of Media.

95.9% of Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an avg. of 10 hours and 11 minutes each week listenin
to All Local AM/FM Radio, representing 13.7% of total time spent with all forms of Media. I

=,

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

70:44:13
50.6%

who used the HAR CHICAGO
CASINO past 12108

= who used the HARD ROCK CASINO past 12mos B CHICAGO
CHICAGO ~ DMA  Scarborough R12024: Feb23-Mar24 ~ Qual Intab 192 CHICAGO ~ DMA  Scarborough R1 2024: Feb23-Mar24 Qual Intab 3,411 HUbe rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything .

BROADCASTING

Casinos visited past 12 months (by name): Hard Rock Casino Northern Indiana



Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an average of 3 days, 2 hours, 58 minutes and 10
seconds each week with All Forms of Media.

88.% of Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an avg. of 10 hours and 13 minutes each week listening to
All Local AM/FM Radio, representing 12.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

70:44:13
50.6%

CHICAGO
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Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an average of 3 days, 11 hours, 5 minutes and
47 seconds each week with All Forms of Media.

87.8% of Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an avg. of 7 hours and 42 minutes each week listening
to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

BE o

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Concurrs
Uusage 48.6%
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Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an average of 3 days, 8 hours, 28 minutes and
CI N 26 seconds each week with All Forms of Media.

93.% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an avg. of 8 hours and 20 minutes each week listening
to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

LN 96.8%
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Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an average of 2 days, 11 hours, 33 minutes
and 58 seconds each week with All Forms of Ad-Supported Media.

88.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an avg. of 8 hours and 28 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an average of 2 days, 8 hours, 9 minutes and 7
seconds each week with All Forms of Ad-Supported Media.

91.4% of Aduits 21 or older who used the HARD ROCK CASINO past 12mos spend an avg. of 9 hours and 43 minutes each week listening
to Local Ad-ScﬁdedAM/FM Radio, representing 15.8% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an average of 2 days, 11 hours, 0 minutes and 6
seconds each week with All Forms of Ad-Supported Media.

84.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an avg. of 9 hours and 58 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 14.3% of totaltime spent with all forms of Ad-Supported Media.
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| Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an average of 2 days, 14 hours, 27 minutes and
28 seconds each week with All Forms of Ad-Supported Media.
86.% of Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an avg. of 7 hours and 27 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an average of 2 days, 14 hours, 3 minutes and
CI N 8 seconds each week with All Forms of Ad-Supported Media.

89.7% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an avg. of 7 hours and 53 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.
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| Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an average of 8 hours and 30
minutes each day with All Forms of Ad-Supported Media. 88.% listen to Local AM/FM Radio for an
(Local Radio delivers 12.5% of Time with Ad-Supported Media.)
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' Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an average of 8 hours and 1
minutes each day with All Forms of Ad-Supported Media. 91.4% listen to Local AM/FM Radio for an
(Local Radio delivers 15.8% of Time with Ad-Supported Media.)
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avg. of 85.5 minutes/day.

| Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an average of 8 hours and 25
minutes each day with All Forms of Ad-Supported Media. 84.4% listen to Local AM/FM Radio for an
(Local Radio delivers 14.3% of Time with Ad-Supported Media.)
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avg. of 63.9 min

utes/day.

' Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an average of 8 hours and 55
minutes each day with All Forms of Ad-Supported Media. 86.% listen to Local AM/FM Radio for an
(Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an average of 8 hours and

R CI N 51 minutes each day with All Forms of Ad-Supported Media. 89.7% listen to Local AM/FM Radio for
an avg. of 67.6 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)
Top-l.la All lforms of Medm (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week All Audio (Persons & % Reach): Adults 21 or older
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378,204 or 88.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 72.6 minutes every day representing 35.% of all
time spent daily with Ad-Supported Audio.
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[ 340,614 or 91.4% of Adults 21 or older who used the HARD ROCK CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 83.3 minutes every day representing 49.3% of all
time spent daily with Ad-Supported Audio.
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248,442 or 86.% of Adults 21 or older who used the HARD ROCK CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 63.9 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.
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[ 123,468 or 89.7% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 67.6 minutes every day representing 49.4% of all
time spent daily with Ad-Supported Audio.
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378,204 or 88.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos listen to Ad-

CH I Supported Local AM/FM Radio for an average of 72.6 minutes every day representing 35.% of all
time spent daily with Ad-Supported Audio.
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340,614 or 91.4% of Adults 21 or older who used the HARD ROCK CASINO past 12mos listen to Ad-
CH I Supported Local AM/FM Radio for an average of 83.3 minutes every day representing 49.3% of all
time spent daily with Ad-Supported Audio.
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187,028 or 84.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 85.5 minutes every day representing 52.7% of all
time spent daily with Ad-Supported Audio.
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| 248,442 or 86.% of Adults 21 or older who used the HARD ROCK CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 63.9 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.
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123,468 or 89.7% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos listen to Ad-
CI N Supported Local AM/FM Radio for an average of 67.6 minutes every day representing 49.4% of all
time spent daily with Ad-Supported Audio.
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378,204 or 88.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Urban Contemporary, Pop Contemporary Hit
Radio, Urban AC, Adult Contemporary, and Mexican Regional.
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Local AM/FM Radlo Formats (Persons & % Reach): Adults 21l or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent):
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340,614 or 91.4% of Adults 21 or older who used the HARD ROCK CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Country, Classic Rock, and Rhythmic Oldies.
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187,028 or 84.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
All News, Urban AC, and News/Talk/Information.

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 21 or older

o

who used the HARRAH'S CHICAGO
CASINO past 12mos

W CHICAGO

er Loc

5 Time. 4§m

7.0%

(Avscage pay,

al AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Hot AC
27.7

Pop
News/Talk/ Album Adult Contempo...
Information Alternative Hit Radio
339 27.C 219

Adult

Country Contem...

21.9 21.7

Urban AC
21.2

“lassic Rock
30.8

Album Adult
Alternative
284

Rhythmic Oldies

26.3

Adult

All Sports Contempora...
27.8 26.2

Hot AC Radio
24.6 22.0

News/Talk/
Information Urban A( Urban
207 24.9

Contemporary

= who used the HARRAH'S CASINO past 12mos

B CHICAGO

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older

(Averoge Week)
Adult Contemporary

Pop Contemporary Hit Radio
Classic Rock

Hot AC

Urban Contemporary
Country

All News

Urban AC

Album Adult Alternative
Classic Hits

Rhythmic Oldies

All Sports

Alternative

CHICAGO

» who used the HARRAH'S CASINO past 12mos
Scarborough R1 2024: Feb23-Mar24 Qual intab 116

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 21 or older

who used the HARRAH'S CHICAGO
CASINO past 12mos

E CHICAGO

% Time IDI'V
17.4%)
7.5%

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent
AvaTags. o2

& Avg. Minutes/day Spent): Adults 21 or older

All Sports
251

Rhythmic

>
Oldies Fop

Contemp...
Hit Radio

41.2 Album Adult
e 21.9

Hot AC
21.7

Classic Rock
24.0

Adult
Contem... | Urban
21.7 21.2

Urban
Alternative | Conte...
20.9 16.9

Classic Rock

Adult
Rhythmic Oldies Contemporary
263 26.2

Pop
All Sports Urban AC Conte...
24.9 Hit

Alterna... Radio
24.5 22.0

Hot AC Urban
24.6 Contemporary

# who used the HARRAH'S CASINO past 12mos

Casinos visited past 12 months (by name): Harrah's Joliet

® CHICAGO

‘i * Share of Everything
_al for Anything _




248,442 or 86.% of Adults 21 or older who used the HARD ROCK CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits,
News/Talk/Information, and Hot AC.

Local AMI/FM Radm Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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123,468 or 89.7% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits, Adult
| Hits, and News/Ta]k/]nfurrnation.
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365,374 or 85.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 91.8 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Video.
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Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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312,308 or 83.8% of Adults 21 or older who used the HARD ROCK CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 81.4 minutes every day representing 31.% of all time
spent daily with Ad-Supported Video.
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160,528 or 72.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 141.9 minutes every day representing 38.4% of all
time spent daily with Ad-Supported Video.
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196,066 or 67.9% of Adults 21 or older who used the HARD ROCK CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 138.7 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Video.
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93,706 or 68.% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos watch Ad
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365,374 or 85.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos watch Ad-
(J HORSESHOE CH I Supported Local TV Stations for an average of 91.8 minutes every day representing 34.6% of all time

spent daily with Ad-Supported Video.
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312,308 or 83.8% of Adults 21 or older who used the HARD ROCK CASINO past 12mos watch Ad-
Supported Local TV Stations for an average of 81.4 minutes every day representing 31.% of all time
spent daily with Ad-Supported Video.
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160,528 or 72.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos watch Ad-

Supported Local TV Stations for an average of 141.9 minutes every day representing 38.4% of all
time spent daily with Ad-Supported Video.
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196,066 or 67.9% of Adults 21 or older who used the HARD ROCK CASINO past 12mos watch Ad-

Supported Local TV Stations for an average of 138.7 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Video.
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93,706 or 68.% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos watch Ad-
CI N Supported Local TV Stations for an average of 128. minutes every day representing 35.1% of all time
spent daily with Ad-Supported Video.
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() HORSESHOE.

365,374 or 85.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Comedies, Local News -
Evening, Sports, Movies, and Local News - Late.
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Local TVStatlon Programs (Persons & % Reach): Adults 21 or older
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312,308 or 83.8% of Adults 21 or older who used the HARD ROCK CASINO past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports, Movies, Local
News - Evening, Comedies, and Court Shows.
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160,528 or 72.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local
News - Morning, Game Shows, and Comedies.
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Local TV Station Programs (Persons & % Reach): Adults 21or older
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196,066 or 67.9% of Adults 21 or older who used the HARD ROCK CASINO past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening, Local
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93,706 or 68.% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local News -
Evening, Dramas, and Local News - Morning.

Local TVStat:on 1 Programs (Persons & % Reach): Adults 21 or older

(average weel
Spuns

Local News - Evening
Movies

Local News - Morning
Comedies

Dramas
Mystery/Suspense/Crime
Game Shows
Documentaries
Food/Cooking Shows
National/Network News
Local News - Late

Reality - Adventure

Avg. Hours+Minutes/day with Local
TV Stations: Adults 21 or older

8% |
< <a who used the CINCINNATI
oo L 2oci o HOLLYWODD CASINO past
12mos
P
u who used the HOLLYWOOD CASINO past 12mos B CINCINNATI

Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local N( WS
Movies
233

Dramas
36.1

Morning
33.1

Mystery/

Suspen

Natio...

1 ( e
Comedies L

23.2

Sports
36.0

Game Shows Comedies

254

Natio
Netw
N

Sports
34.2

Local Ne: Local Ne

® who used the HOLLYWOOD CASINO past 12mos

u CINCINNATI

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 21 or older

(Average week)
Sports

Local News - Evening
Movies

Local News - Morning
Comedies

Dramas
Mystery/Suspense/Crime
Game Shows

Local News - Late
National/Network News
Food/Cooking Shows
Reality - Adventure

Court Shows

CINCINNAT!

Totol Persons.

o e ——T
ezsare | g on]
i
PR —C T
RN —

Supported Local TV Stations: Adults
1 or

-!'m.
PP i
sz o]

= who used the HOLLYWOOD CASINO past 12mos
DMA Scarborough R1 2024: Jan23-Jan24

who used the
HOLLYWOOD CASINO past
12mos

CINCINNATI

= CINCINNATI
Qual Intab 160

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad- 5

Ad-Supported Local TV Station Programs (% Time Spent &
{AuzeE. Rl

Avg. Minutes/day Spent): Adults 21 or older

Local News

Local News

| Comedies
224

Court Shows
211

Sports
36.0

Comedies
24.2

Game Sho

Sports
34.2

Local

N

Reali..

Local News
Morning
37.6

Ady.
10.0

Court Shows
20.0

6.8

# who used the HOLLYWOOD CASINO past 12mos

Casinos visited past 12 months (by name): Hollywood Casino Lawrenceburg, IN

H CINCINNATI
* Share of Everything

iy for Anything _



(} HORSESHOE.

328,294 or 76.4% of Adults 21 or older who used the HORSESHOE CASINO past 12mos use Ad-
Supported Social Media for an average of 242.4 minutes every day representing 37.5% of all time
spent daily with Ad-Supported Digital Media.
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277,169 or 74.4% of Adults 21 or older who used the HARD ROCK CASINO past 12mos use Ad-
Supported Social Media for an average of 161.3 minutes every day representing 33.2% of all time
spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Harrahis

151,341 or 68.3% of Adults 21 or older who used the HARRAH'S CASINO past 12mos use Ad-
Supported Social Media for an average of 121.9 minutes every day representing 24.5% of all time
spent daily with Ad-Supported Digital Media.
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192,119 or 66.5% of Adults 21 or older who used the HARD ROCK CASINO past 12mos use Ad-
Supported Social Media for an average of 144.5 minutes every day representing 24.6% of all time
spent daily with Ad-Supported Digital Media.
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HOILLY WOOD
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105,939 or 76.9% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos use Ad-
Supported Social Media for an average of 162.7 minutes every day representing 28.9% of all time
spent daily with Ad-Supported Digital Media.
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292,455 or 68.1% of Adults 21 or older who used the HORSESHOE CASINO past 12mos use Ad-
Supported Facebook for an average of 88.2 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.
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277,169 or 74.4% of Adults 21 or older who used the HARD ROCK CASINO past 12mos use Ad-
Supported Facebook for an average of 66.5 minutes every day representing 41.2% of all time spent
daily with Ad-Supported Social Media.
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151,341 or 68.3% of Adults 21 or older who used the HARRAH'S CASINO past 12mos use Ad-

Supported Facebook for an average of 41.8 minutes every day representing 34.3% of all time spent

daily with Ad-Supported Social Media.
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192,119 or 66.5% of Adults 21 or older who used the HARD ROCK CASINO past 12mos use Ad-
Supported Facebook for an average of 42.2 minutes every day representing 29.2% of all time spent
daily with Ad-Supported Social Media.
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daily with

Ad-Supported Social Media.

102,813 or 74.7% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos use Ad-
Supported Facebook for an average of 60.1 minutes every day representing 37.% of all time spent
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292,455 or 68.1% of Adults 21 or older who used the HORSESHOE CASINO past 12mos use Ad-
CHI Supported Facebook for an average of 88.2 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.

() HORSESHOE.

Weekly 73.8% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 21 or older
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P 277,169 or 74.4% of Adults 21 or older who used the HARD ROCK CASINO past 12mos use Ad-
Ha CHI Supported Facebook for an average of 66.5 minutes every day representing 41.2% of all time spent

daily with Ad-Supported Social Media.

Weekly 74.4% 73.8% Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 21 or older
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151,341 or 68.3% of Adults 21 or older who used the HARRAH'S CASINO past 12mos use Ad-

Supported Facebook for an average of 41.8 minutes every day representing 34.3% of all time spent
daily with Ad-Supported Social Media.

Harrahs
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192,119 or 66.5% of Adults 21 or older who used the HARD ROCK CASINO past 12mos use Ad-
Supported Facebook for an average of 42.2 minutes every day representing 29.2% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 70.3% Social Media: Adults 21 or older

66.5% "Share of Ad-Supported Social Media"
o

who used the HARD ROCK CINCINNATI

% of Weekly 45.5% CASINO past 12mos

Time Spent wit

Ad-Supported

Social Media: 38.1%

34.5% 33.3%
28.3%
25.9% . »
225% 23.2% 21.6% 23.3% 22.2%
. 19.7%

18.1% 17.6%

- 14.8%

50,941 270,663

13.6%

m;

13 1%

9.8%
E3

Reached: 192,119 1,283,320 110,122 637,427 131,512 702,864 96, 245 517 108 74,893 410 296

Weekly
Total
Persons

67,082 395 049

39,148 60,934

52,265 359,845

67,271 404,849

Average Facebook YouTube Video Instagram LinkedIn X (Formerly Blogs/ Message Pinterest Reddit Snapchat
Daily Minutes n "
il -Sup Twitter") Boards (read
®m who used the HARD ROCK CASINO past 12mos m CINCINNATI
CINCINNATI DMA Scarborough R1 2024: Jan23-ian24 Qual Intab 317 CINCINNATI DMA Scarborough R12024: Jan23-Jan24 Qual Intab 1,886 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soeﬁ- for Anything _ -

Casinos visited past 12 months (by name): Hard Rock Casino Cincinnati



102,813 or 74.7% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos use Ad-
uﬁnﬁ“q‘n;n—_ CI N Supported Facebook for an average of 60.1 minutes every day representing 37.% of all time spent
s daily with Ad-Supported Social Media.
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{ J HORSESHOE.

CHI

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,921;
Local Radio: 23,622; Social Media: 22,371; Local TV: 14,299; Non-Prem. Cable: 14,129
reaching Adults 21 or older who used the HORSESHOE CASINO past 12mos.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who used the HORSESHOE CASINO past
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 31,218;
Local Radio: 21,574; Social Media: 20,216; Non-Prem. Cable: 13,398; Local TV: 13,097
reaching Adults 21 or older who used the HARD ROCK CASINO past 12mos.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who used the HARD ROCK CASINO past
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CHI

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,524;
Local Radio: 11,572; Social Media: 9,393; Non-Prem. Cable: 6,606; Local TV: 6,159
reaching Adults 21 or older who used the HARRAH'S CASINO past 12mos.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who used the HARRAH'S CASINO past
12mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,860;
Local Radio: 15,561; Social Media: 14,054; Non-Prem. Cable: 9,307; Local TV: 7,664
reaching Adults 21 or older who used the HARD ROCK CASINO past 12mos.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who used the HARD ROCK CASINO past
12mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,982; Local
Radio: 7,791; Social Media: 7,309; Non-Prem. Cable: 4,811; Local TV: 3,455 reaching
Adults 21 or older who used the HOLLYWOQOD CASINO past 12mos.
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4_) HORSESHOE.

373,810 or 87.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an
average of 94.4 minutes per day driving, seeing Billboards and Signs. 73.6% Listen to Local Radio
Stations Out-of-Home for an average of 44. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(average week)
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 21 or otder

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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AM/FM Radio
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Drug Stores

Shopping Malls

Spotify
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SiriusXmM

345,311 or 92.6% of Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an
average of 47.5 minutes per day driving, seeing Billboards and Signs. 76.4% Listen to Local Radio
Stations Out-of-Home for an average of 50.5 minutes/day.
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Top-13 Out-of- Home Media {Persons & % Reach): Adults 21 or o[der
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209,173 or 94.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an
average of 56.1 minutes per day driving, seeing Billboards and Signs. 70.6% Listen to Local Radio
Stations Out-of-Home for an average of 51.8 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 21 or older
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243,896 or 84.5% of Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an
average of 49.2 minutes per day driving, seeing Billboards and Signs. 71.9% Listen to Local Radio
Stations Out-of-Home for an average of 38.7 minutes/day.
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127,419 or 92.5% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an
average of 55.2 minutes per day driving, seeing Billboards and Signs. 74.9% Listen to Local Radio
Stations Out-of-Home for an average of 41. minutes/day.
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U HORSESHOE.

CHI

373,810 or 87.% of Adults 21 or older who used the HORSESHOE CASINO past 12mos spend an
average of 94.4 minutes per day driving an average of 55. miles each day and are 445.6% more likely
to use Bishop Ford Freeway than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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345,311 or 92.6% of Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an
average of 47.5 minutes per day driving an average of 27.7 miles each day and are 340.6% more
likely to use Borman Expressway (I-80/1-94) than the Metro average.
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Harrahs

CHI

209,173 or 94.4% of Adults 21 or older who used the HARRAH'S CASINO past 12mos spend an
average of 56.1 minutes per day driving an average of 32.7 miles each day and are 206.8% more
likely to use 159th Street than the Metro average.
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Top-26 Residential Zip Codes: Adults 21 or older
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Casinos visited past 12 months (by name): Harrah's Joliet
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Top-26 Ad-Supported Roads Traveled P
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243,896 or 84.5% of Adults 21 or older who used the HARD ROCK CASINO past 12mos spend an
average of 49.2 minutes per day driving an average of 28.6 miles each day and are 67.9% more likely
to use Red Bank Road than the Metro average.
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Casinos visited past 12 months (by name): Hard Rock Casino Cincinnati

Top-26 Residential Zip Codes: Adults 21 or older

6.07%

Top-26 Employment Zip Codes: Adults 21 or older

45238
45202
45239
45227
45219
45237
45069
41071
45036
45244
45205
45231
45224
41011
45241
45229
45251

3.54%

§

1.71%

|

¥

0.74%

|

§

0.73%

0.71%

N
&
=
&
&

g

§

m 0.74%
m 1.00%

= Share of Everything




127,419 or 92.5% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos spend an
CI N average of 55.2 minutes per day driving an average of 32.2 miles each day and are 88.7% more likely
to use Winton Road than the Metro average.
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231,424 or 53.9% of Adults 21 or older who used the HORSESHOE CASINO past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 37.1% of all
time spent daily with All forms of Print Media.
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172,370 or 46.2% of Adults 21 or older who used the HARD ROCK CASINO past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing 38.8% of
all time spent daily with All forms of Print Media.
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115,452 or 52.1% of Adults 21 or older who used the HARRAH'S CASINO past 12mos read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.4 minutes every day representing 39.3% of all
time spent daily with All forms of Print Media.
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100,944 or 35.% of Adults 21 or older who used the HARD ROCK CASINO past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing 31.2% of all
time spent daily with All forms of Print Media.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

USA Today (Daily)

New York Times (Daily+Sunday) Avg. Hours+Minutes/day with All

wall street Journal (Daily) Print Media: Adults 21 or older

New York Times (Daily)

Wall Street Journal
(Daily)
106

Local Daily
Newspaper(s)
(Sunday)
145

Local Daily
Newspaper(s) (Daily
+Sunday)

10.2

fork Times
ailysSunday)
9.4

New York Times (Sunday) Direct Mail
1% . (Daily)
e L
= who used the HARD ROCK CASINO past 12mos W CINCINNATI # who used the HARD ROCK CASINO past 12mos B CINCINNATI
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Total persons

Direct Mail Advertising (excluding Catalogs) & 806 m m
Loca oy ewspapert) i s e TR oS0
.
Lot vy wewsaaperts) o S ———T T
usa Today (Daily)  AIEON B R o
New York Times (Daily+Sunday) m m
Wall street Journal (Daily) [PV B R
New York Times (Daily) m m
New York Times (Sunday) mm
Magazines m m
Catalogs m “&

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or oldum

Local Daily
Newspaper(s)
(sunday)
13.2

New York Times

(sunday)
122

Wall Street
Journal (Daily)
10.6

Direct Mail Advertising

USA Today (Dally) |  (excluding Cat
10.4 80

Local Dally
Newspaper(s) (Daily
+Sunday)

93

New York Times
(Daily)
80

Local Daily
Newspaper(s)
(Sunday)
145

New York Times

Local Daily Newspapes(s)
{Dally+sunday)

10.2

Wall Street Journal (Daily)

10.0

USA Today (Daily)
9.9

imes (Daily)
3

All Local Weekly Newspapers m m 6.3% whao used the HARD ROCK CINCINNATI
= = CASINO past 12mos
soois [ 8:8%
= who used the HARD ROCK CASINO past 12mos B CINCINNATI

CINCINNATI DMA Scarborough R12024: Jan23-lan24 Qual Intab 317
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who used the HARD ROCK CASINO past 12mos

Casinos visited past 12 months (by name): Hard Rock Casino Cincinnati

H CINCINNATI

soefa.ai

® Share of Everything
for Anything _



HOLL"'WoOOD g

LA

54,861 or 39.8% of Adults 21 or older who used the HOLLYWOOD CASINO past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing 36.1% of
all time spent daily with All forms of Print Media.
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