Minneapolis-$t. Paul, MN Metro - 5 P18+ Profiles of HUBBARD RADIO Listeners!

Brand New Data as of August 31, 2024!
Compiete Demographic & Media Use Profiles

HUBBARD

ahoi -

(‘omplete Demographic, Psychographic, and Total Media Usa Proﬁles
ofP18+ Hubbard Radio, KSTP-FM, KTMY-FM, AM SPORTS RADIO past 7
days listeners and past 30 days PODCAST listeners who live in the
MINNEAPOLIS-ST. PAUL, MN, Metro Area as of AUGUST 2024!

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Rodio Stations: KSTP-FM OR Rodio Stations: KTMY-FM Radio Stations: KSTP-FM Radio Stations: KTMY-£M [(Rodio format profiles (M-S 6am-Mid cume): AN Sports AND (Rodio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Rodio Stotions: WDGY-AM))] Wotched, listened, or downioaded podcost pas PR X




07_1 20.1% or 572,152 of MSP Metro Adults 18 or older listened to KSTP-FM and/or KTMY-FM in the past 7 days.
alk Typical Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days are 48.1 years old
(.% older than average) and have a $116,429 (3.7% higher than average) annual household income.

From 2k to Today!
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16.6% or 474,616 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KSTP-FM in the past 7 days.
Typical Adults 18 or older who listened to KSTP-FM in the past 7 days are 46.7 years old (2.9% younger than
average) and have a $119,200 (6.1% higher than average) annual household income.

From 2k to Today!

@ Percent of Market: Adults 18 or older ﬂ\l‘tGender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
White
Black/African [/5.6%
ho listened to KSTP-FM i American
® who listene! o - n
1 6 » 6% the past 7 days Astait %2-5%
48.9% SL1%
= Remainder of MINNEAPOLIS- Other H 2.2%
ST. PAUL Metro
48.1 48.1
Total Persons: — 1,394,695 1,457,461 P
2,377,540 Men Women Women w who listened to KSTP-FM inthe past 7 days @ MINNEAPOLIS-ST. PAUL
" A Age:
Age Cell Demographics of Target vs. Market: verauc S W= HHI of Target vs. Market:
Adults 18 or older
= who listened to KSTP-FM in the past 7 days B MINNEAPOLIS-ST. PAUL <$35K HHI
$35K-$50K HHI
2ia $50K-$75K HHI
8.3% 8.6% $75K-$100K HHI g
6 7% $100K-$150K HHI
4.0% $150K-$250K HHI
18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 65-69 70+
# who listened to KSTP-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL $112,327

MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 236
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. -

Radio Stations: KSTP-FM



Typical Adults 18 or older who listened to KTMY-FM in the past 7 days are 54.8 years old (14.% older than

l 107.1 4.1% or 117,483 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KTMY-FM in the past 7 days.
@- average) and have a $109,944 (2.1% lower than average) annual household income.
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Radio Stations: KTMY-FM



’ @ SKOR 3.5% or 100,240 of MSP Metro Adults 18 or older listened to AM SPORTS RADIO in the past 7 days.

Es"‘-_'n Typical Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days are 61. years old (26.8%
ol TR older than average) and have a $134,789 (20.% higher than average) annual household income.
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[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]



PODCAST
Listeners

35.2% or 1,004,474 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to PODCASTS in the past 30 dak(s.
Typical Adults 18 or older who listened to PODCASTS in the past 30 days are 42.1 years old (12.4% younger
than average) and have a $126,211 (12.4% higher than average) annual household income.
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Watched, listened, or downloaded podcast past 30 days: Yes
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TODAY'S VARIETY
From 2k fo Today!

20.1% or 572,152 of MSP Metro Adults 18 or older listened to KSTP-FM and/or KTMY-FM in the past 7 days.
Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days are 6.6% more likely to be a
college graduate, 14.4% more likely to work full-time, 1.2% less likely to be married, 3.1% less likely to be a

parent of 1 or more children under 18
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2114t 8 Stage in Life: Adults 18 or older
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TODAY'S VARIETY
From 2k to Today!

16.6% or 474,616 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KSTP-FM in the past 7 days.
Adults 18 or older who listened to KSTP-FM in the past 7 days are 11.5% more likely to be a college
graduate, 18.% more likely to work full-time, 2.7% more likely to be married, 7.3% less likely to be a parent
of 1 or more children under 18.
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Radio Stations: KSTP-FM

2114t 8 Stage in Life: Adults 18 or older
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4.1% or 117,483 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KTMY-FM in the past 7 days.

107'1 Adults 18 or older who listened to KTMY-FM in the past 7 days are .5% less likely to be a college graduate,
a 4% less likely to work full-time, 12.2% less likely to be married, 17.% more likely to be a parent of 1 or more

children under 18.
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Radio Stations: KTMY-FM
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3.5% or 100,240 of MSP Metro Adults 18 or older listened to AM SPORTS RADIO in the past 7 days.

Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days are 8.9% less likely to be a college
graduate, 2.% less likely to work full-time, 29.1% more likely to be married, 19.9% less likely to be a parent
of 1 or more children under 18.

Adults 18 or older

Adults 18 or older

Marital Status: Adults 18 or older
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[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]



35.2% or 1,004,474 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to PODCASTS in the past 30 da&ys.
Adults 18 or older who listened to PODCASTS in the past 30 days are 28.3% more likely to be a college

graduate, 22.1% more likely to work full-time, 3.1% less likely to be married, 20.8% more likely to be a

parent of 1 or more children under 18.

PODCAST
Listeners
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(D Marital Status: Adults 18 or older

i p.f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older
Some High School or Less (not graduate) il 110;; Employed Full-Time or Part-Time ': Single, Never Married "
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1071 20.1% or 572,152 of MSP Metro Adults 18 or older listened to KSTP-FM and/or KTMY-FM in the past 7 days.
* ! Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days are 4.% more likely to own
a their home, 1.2% more likely to own a lower valued home, .6% more likely to have a single-family home,

15.9% more likely to have a dog.

TODAYS VARIETY
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I '
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16.6% or 474,616 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KSTP-FM in the past 7 days.
Adults 18 or older who listened to KSTP-FM in the past 7 days are 1.9% more likely to own their home, 1.4%

more likely to own a lower valued home, 2.5% more likely to have a single-family home, 18.1% more likely to
have a dog.
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107 1 4.1% or 117,483 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KTMY-FM in the past 7 days.
o Adults 18 or older who listened to KTMY-FM in the past 7 days are 15.7% more likely to own their home,
a 3.4% more likely to own a higher valued home, .6% more likely to have a single-family home, 17.8% more

likely to have a dog.
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Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days are 33.8% more likely to own their
home, 1.9% more likely to own a lower valued home, 16.5% more likely to have a single-family home, 15.9%

sxonwontw cow | less likely to have a dog.

,) S KOR 3.5% or 100,240 of MSP Metro Adults 18 or older listened to AM SPORTS RADIO in the past 7 days.
E=rii @
[ rwin civies |
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mel E J Poncnsuln 35.2% or 1,004,474 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to PODCASTS in the past 30 dz

DALY

Adults 18 or older who listened to PODCASTS in the past 30 days are 2.9% less likely to own their home, 3.1%
Ijsteners more likely to own a higher valued home, 1.% less likely to have a single-family home, 21.2% more likely to

3ys.

have a dog.
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gym, 5.% more likely to fly domestic past

20.1% or 572,152 of MSP Metro Adults 18 or older listened to KSTP-FM and/or KTMY-FM in the past 7 days.
Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days are 14.% more likely to
look up D-I-Y advice online, 5.2% less likely to always vote in local elections, .6% less likely to belong to a
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Registered to Vote Democrat / Lean  Republican /Lean Independent / None
1 (In District of Residence) Democrat Republican of These
o Presidentiol Eectons: Ay ——V
. " st '
1.5 10.4%) = - m tatewide Elections: Always m
Retipes/ Health  Restaurant Dotvoumelf Oniine Phone  Medical  FRness/Diet  Mome/  Apparel/ jobSearch/  Camer Religion /  Electronic  Education  Take Online m»;«w‘v Genealogy  Momework  Parenting/ mm n.m; w
Planning informaton informaton /  Advic 1 nf den id Bostr ¢ spinitu i . Vou or Your Family Advic S
n;:r;:m; mation ::“!r vice I‘[ﬁ;:::'ul l:;-:;; ormation  Garden ideas Beauty ideas Postresume Development Spirtuality te l‘s:::: Classes snm.m !:‘;us: y e Local Elections: Always
s, Syscxion, we) Local Elections: Sometimes
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oDA‘I"S VARIETY

16.6% or 474,616 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KSTP-FM in the past 7 days.
Adults 18 or older who listened to KSTP-FM in the past 7 days are 17.5% more likely to look up D-I-Y advice
online, 4.4% less likely to always vote in local elections, 9.6% more likely to belong to a gym, 8.2% more
likely to fly domestic past yr.
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4.1% or 117,483 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KTMY-FM in the past 7 days.
Adults 18 or older who listened to KTMY-FM in the past 7 days are 4.5% less likely to look up D-I-Y advice
online, 1.2% less likely to always vote in local elections, 22.8% less likely to belong to a gym, 6.9% less

likely to fly domestic past yr.
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3.5% or 100,240 of MSP Metro Adults 18 or older listened to AM SPORTS RADIO in the past 7 days.
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35.2% or 1,004,474 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to PODCASTS in the past 30...
Adults 18 or older who listened to PODCASTS in the past 30 days are 12.4% more likely to look up D-I-Y
advice online, 10.6% more likely to always vote in local elections, 18.1% more likely to belong to a gym,
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Past 30-days QSR Users: Adults 18 or older
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yr., 44.5% more likely to smoke cigarettes.

20.1% or 572,152 of MSP Metro Adults 18 or older listened to KSTP-FM and/or KTMY-FM in the past 7 days.
Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days are 5.6% more likely to use
QSRs past mo., 9.% more likely to use Sit-Down Restaurants past mo., 8.6% more likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

19.8%

2 times

18.6%

6.0%

10times or more

2.9“‘/(\
® who listened to KSTP-FM and/or KTMY-FM in the past 7 days u MSP
Total hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:

81.1% 74.4%

Drank Past 30-days: Adults 18 or older

32.4%

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer Fepen

503,917 21.2%
479,497 16.8%

Imported Beer

- Vv

Microbrew / Craft Beer i
= who listened to KSTP-FM and/or KTMY-FM in the past 7 days

MmspP Metro Scarborough R2 2024: Jul23-Aug24

uMSP

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

2
0.

wings/ indian/  Bagei/
House/ Burgers/ Thai/ Donut/
Coffee Bar Sports sar  Other  Bakery
Asizn

Pz

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha listened to KSTP-FM and/or KTMY-FMin the past.. 11.0%

e 15.0%

Chinese  Mexican makan  Upscale Steakhouse

# who listened to KSTP-FIM and/or KTMY-FM in the past 7 days mMsP

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

a 3.1%

S

°

Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

17.2%

Marijuana / Cannabis

Cigarettes Vape

® who listened to KSTP-FM and/or KTMY-FM in the past 7 days

| MSP

283
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Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM

= who listened to KSTP-FM and/or KTMY-FM in the past 7 days msp
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TODAY'S VARIETY

From 2k to Today!

Past 30-days QSR Users: Adults 18 or older

likely to smoke cigarettes.

16.6% or 474,616 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KSTP-FM in the past 7 days.
Adults 18 or older who listened to KSTP-FM in the past 7 days are 6.2% more likely to use QSRs past mo.,

8.1% more likely to use Sit-Down Restaurants past mo., .2% more likely to use Casinos past yr., 45.3% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

a2y

Coffee  wings/ indian/ Bagel/

Mouse/ Bumgers/ Tha/ Donaf

Coffes mar SporsBar  Other  Bakery
asian

 who listened to KSTP-FM in the past 7 days

Upscale Steakhouse

pima  chinese  Mexican mfian

= MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistened to KSTP-FM in the past 7 days  [SEMSONNNN 11.1%
e, it 15.0%

; ime g &% iume
10times or more M 10times or more %
= who listened to KSTP-FM in the past 7 days ®MINNEAPOLIS-ST. PAUL ® who listened to KSTP-FM in the past 7 days = MINNEAPOLIS-ST. PAUL
rotafﬂgarglznySRUsers: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R Meals:
= 86.6% 20.4% 78.0%
e PR mom mm 1E IEH
2,471,111 22 DRA
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

1,403,835 49.2%
961,757 33.7%
128 33.6%
925,335 32.4%
717 21.2%
479,497 16.8%

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer
w v

Imported Beer
Microbrew / Craft Beer
B MINNEAPOLIS-ST. PAUL

# who listened to KSTP-FM in the past 7 days

MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jul23-Aug24

857,286 30.1%
371,148 13.0%

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

38.0%

Upscale Restaurant
Sports Betting
Other Gambling

w
k-
1

Casinos visited past 12

Used Past 30-days: Adults 18 or older

/ Cannabis

Cigarettes Vape

Qual Intab

= who listened to KSTP-FM in the past 7 days ®MINNEAPOLIS-ST. PAUL
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Radio Stations: KSTP-FM

u MINNEAPOLIS-ST. PAUL

® who listened to KSTR-FM inthe past 7 days
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Past 30-days QSR Users: Adults 18 or older
NSy -

6 - 9times

10 times or more

®who listened to KTMY-FM in the past 7 days m MINNEAPOLIS-ST. PAUL

Total Aggrg{;fy QSR Users: Avg. Monthly QSR Meals:

1 .. N
2471111

more likely to smoke cigarettes.

4.1% or 117,483 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KTMY-FM in the past 7 days.
Adults 18 or older who listened to KTMY-FM in the past 7 days are 5.% more likely to use QSRs past mo.,
13.8% more likely to use Sit-Down Restaurants past mo., 35.6% more likely to use Casinos past yr., 52.9%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
s

® who listened to KTMY-FM in the past 7 days

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

B MINNEAPOLIS-ST. PAUL

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
74.4%

84.7%

Drank Past 30-days: Adults 18 or older
Uiauor
Any Type ofBaer
Wine

Domestic Light Beer

Imported Beer v v

Microbrew / Craft Beer 16.8%

# who listened to KTMY-FM in the past 7 days
MINNEAPOLIS-ST. PAUL Metro

= MINNEAPOLIS-ST. PAUL
Scarborough R2 2024: Jul23-Aug24

Qual Intab

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)

i 5.6

Piza Chiness  Mexican  Caffer  Wings/ indian/ Bagel/ Mk Upscale Steakhouse
Wouse/ Burgers/ Thai/  Domw/
Coffee Bar Sporis Bar  Other  Bakery

mwho listened to KTMY-FM in the past 7 days = MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.]
who listened to KTMY-FM in the past 7 days 1

MINNEAPOLIS-ST. PAUL (VI3 15.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

857,286

30.1%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Stage Show / Concert
Upscale Restaurant m%lﬂﬁ
sports Beting SRR a7 " 38.0%
Other Gambling M 7.2%
Spa 125}35% Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

i

)
-

10.9%
7.6%

310369 217,009

/ Cannabis

# who listened to KTMY-FM in the past 7 days
61

B MINNEAPOLIS-ST. PAUL
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Radio Stations: KTMY-FM

Cigarettes Vape

mwho listened to KTMY-FM inthe past 7 days = MINNEAPOLIS-ST. PAUL
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Past 30-days QSR Users: Adults 18 or older

l 1time
g

12 6%

2 times
3 times
4 times

5times

10.0%

mwho listened to AM SPORTS RADIO in the past 7 days

Total Agms?ly QSR Users: S Avg. Monthly QSR Meals:

e TR 7
2,471,111

6-9times

10times or more

mMSP

75.5% more likely to smoke cigarettes.

3.5% or 100,240 of MSP Metro Adults 18 or older listened to AM SPORTS RADIO in the past 7 days.
Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days are 9.4% more likely to use QSRs

past mo., 25.% more likely to use Sit-Down Restaurants past mo., 18.9% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
)

1time 19.8%

2 times

.6%

3times

4 times

5 times

6-9times

6.0%
10times or more
# who listened to AM SPORTS RADIO in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. Mi
93.0%

g!!11'l

hly Sit-Down R

74.4%

Drank Past 30-days: Adults 18 or older

961,757 EER 7%

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

Imported Beer pPrere 21.2% - v
15.5%
Microbrew / Craft Beer 16.8% '
® who listened to AM SPORTS RADIO in the past 7 days uMsP
MSP Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

iiiiihLih

vim Coffee  wings/  indian / Upscale steaihouse
Mouss/ Burgers/ Tha/

Coffes Bar Sports Bar  Other

asian

= who listened to AM SPORTS RADIO in the past 7 days

Chinese  Mexican mfian

nnmnf
Bakery

=MsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Ent:, etc.)
who listene d to AM SPORTS RADIO in the past 7 days _

msp -l2l\,BﬂS 15.0%

Past 12 months Casmo Activities: Adults 18 or older

30.1%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting

%
r 8.1%
3.4%
&]. 6%
1.9%

Other Gambling

Spa Casinos visited past 12

Used Past 30-days: Adults 18 or older

]
k'

/ Cannabis

wwho listened to AM SPORTS RADIO in the past 7 days uMSP
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Cigarettes

= who listened to AM SPORTS RADIO in the past 7 days

[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]



PODCAST
Listeners

Past 30-days QSR Users: Adults 18 or older

I 1time
LT
2 times
3 times
4 times
5times
6-9times

10times or more

= who listened to PODCASTS in the past 30 days

E—7

= MINNEAPOLIS-ST. PAUL

likely to smoke cigarettes.

35.2% or 1,004,474 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to PODCASTS in the past 30 days.
Adults 18 or older who listened to PODCASTS in the past 30 days are 4.% more likely to use QSRs past mo.,

12.8% more likely to use Sit-Down Restaurants past mo., 4.3% less likely to use Casinos past yr., 21.3% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

£ 3o i

6-9times

10times or more

2.9%
# who listened to PODCASTS in the past 30 days

H MINNEAPOLIS-ST. PAUL

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

Bagel /

wings/  indian {
Wouss/ Burgers/ Thai/
Coffee Bar SportsBar  Other
asian

mian  upscale Steakhouse

oot /
Bakery
= who listened to PODCASTS in the past 30 days = MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholitredin PODCATSn e st 0o ORISR 19.0%

MINNEAPOLIS-ST. PAUL :lzln,sns 15.0%

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R Meals:
SN 86.6% 83.9% 78.4%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

Any Type of Beer

W

Domestic Regular Beer
Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

® who listened to PODCASTS in the past 30 days

MINNEAPOLIS-ST. PAUL

Metro

603,717 21.2%
w 25.3%
16.8%

1,403,835 49.2%

v ¥
|

W MINNEAPOLIS-ST. PAUL

Scarborough R2 2024: Jul23-Aug24

Slot Machines

857,286 30.1%
9 9.8%
222,745 7.8%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

38.0%

Upscale Restaurant

Used Past 30-days: Adults 18 or older

]
k.

Qual Intab

D:‘;mm Betting . m:'”‘ 7.8% : 7.6%

er Gambling T 3.4% R -
Spa 4 12919? Casinos visited past 12 Yes Mari / Cannabis Cigarettes Vape

= who listened to PODCASTS in the past 30 days ® MINNEAPOLIS-ST. PAUL = who listened to PODCASTS in the past 30 days BMINNEAPOLIS-ST. PAUL

463

All Graphs and HBIAI Data Madeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Watched, listened, or downloaded podcast past 30 days: Yes
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TODAY’S VARI

' 20.1% or 572,152 of MSP Metro Adults 18 or older listened to KSTP-FM and/or KTMY-FM in the past 7 days.
Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days are 6.2% more likely to have

a 401K, 3.6% more likely to have an Auto Loan, 15.9% more likely to Invest/Trade Stocks Online, 4.% less likely
| to pay with their Debit Card.

mﬁalnvestments Owned: Adults 18 or older

IRA (Individual Retirement Account)

Stocks or Stock Options

124,418

24.9%
Money Market Funds ‘. ;;'%
11.3%
Bonds 07%

529 Plan / College Savings Plan i

Other (Crypto / NFTs / Metals, etc.) g ;';?;
Second Home or Real Estate Property gyism :-;’;
mwho listened to KSTP-FM and/or KTMY-FM in the past 7 days u MSP

Checking Savings  Debit or ATM Credit Card Online Mohbile

Financial Services Has and/or Uses: Adults 18 or older

22.2%)
™ o 71% B7% o sem 5.7% 5.9%
. m o . |

‘Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account Account card Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who listened to KSTP-FM and/or KTMY-FM in the past 7 days u MSP

Professional Services Used*: Adults 18 or older

Tax P tion Servi
ax Preparation Ce pp—. 25.6%
Financial Planner s 24.1%
Onlineinvesting / Stock Trading 430 029 15.1%

5 9.7%
288 890 10.1%

9.2%
250,069 8.8%
B 41%
Real Estate Agent 3.7%
: 2.5%
Estate Planning & 3.3%

" 2.8%
Divorce / Family Attorney Hm
mwho listened to KSTP-FM and/or KTMY-FMin the past 7 days m MSP

MSP Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 283
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Insurance Agent at a Local Office (not online)

Accountant

(*Past 12 Menths)

f'Past 3-Months Payment Methods Used: Adults 18 or older

2.8% 3.7%  3.5% ;g
e [ s mEEm

Facebook Samsung Pay Square Cash
Messenger

ApplePay  GooglePay American  Store Credit  Cash App Discover
Express Card

m who listened to KSTP-FM and/or KTMY-FM in the past 7 days u MSP

PayPal Venmo DebitCard  MasterCard Zelle

Radio Stations: KSTP-FM OR Radio Stations: KTMY-FM




TODAY’S VARIETY

From 2k to Today!

' 16.6% or 474,616 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KSTP-FM in the past 7 days.
Adults 18 or older who listened to KSTP-FM in the past 7 days are 5.2% more likely to have a 401K, 8.5% less
likely to have an Auto Loan, 20.7% more likely to Invest/Trade Stocks Online, 3.5% less likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds
Bonds gy :127"9?
529 Plan / College Savings Plan 9-1:2%
Other (Crypto / NFTs [ Metals, etc.) ST ‘;}3‘
Second Home or Real Estate Property 5-‘:‘; "

® who listened to KSTP-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL

Checking Savings  Debit or ATM Credit Card Online Mohbile Online Bill Home Auto Loan Money
Account Account card Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement

Financial Services Has and/or Uses: Adults 18 or older

22.2%)

Certificates of Studentloan Personal Loan Refinanced Home

Account Mortgage Loan or Home
Equity Loan

u who listened to KSTP-FM in the past 7 days = MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 18 or older
Online Investing / Stock Trading

9.2%
288 890 10.1%

8.4%
4.8%
Real Estate Agent ,7%
. 3.0%
Estate Planning 3.3%

Divorce / Family Attorney EZ%BD%

® who listened to KSTP-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jul23-Aug24
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Insurance Agent at a Local Office (not online)

(*Past 12 Menths)

L—

Qual Intab 236

Past 3-Months Payment Methods Used: Adults 18 or older

10.5% g_59
16.7%
2.3% 3% 2.9% 259

DebitCard  MasterCard Zelle ApplePay  GooglePay American  Store Credit  Cash App Discover Facebook Samsung Pay Square Cash
Express Card Messenger

m MINNEAPOLIS-ST. PAUL

PayPal Venmo

m who listened to KSTP-FM in the past 7 days

Radio Stations: KSTP-FM




4.1% 0
Adults

more |

1

@-al 107.

r 117,483 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to KTMY-FM in the past 7 days.
18 or older who listened to KTMY-FM in the past 7 days are 19.3% more likely to have a 401K, 47.3%

ikely to have an Auto Loan, 10.3% less likely to Invest/Trade Stocks Online, 2.1% less likely to pay with

their Debit Card.

“ﬁ‘mvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

824,418 28.9%
' 20.6%
662,177

23.2%

Mutual Funds

Money Market Funds m 4,39250'7%
Bonds mjﬁ. 2
529 Plan / College Savings Plan l’;‘;’:
Other (Crypto / NFTs [ Metals, etc.) prtes ::i';:
Second Home or Real Estate Property 8_5%13-7*

m who listened to KTMY-FM in the past 7 days m MINNEAPOLIS-ST. PAUL

N M Financial Services Has and/or Uses: Adults 18 or older

14.3%
8.7%
Checking Savings  Debitor ATM Credit Card online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

m who listened to KTMY-FM in the past 7 days ®m MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 18 or older

Tax Preparation Service g
P 730,056 25.6%

Financial Planner

704,615 24.7%

430,029 15.1%
4,08: 12.0%
288,890 10.

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) 1%

9 15.1%
o
L192%
| 100, sHERE
2.6%
3.3%

1.5%
W who listened to KTMY-FM in the past 7 days

1.2%
MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Accountant
Real Estate Agent
Estate Planning

*Past 12 Month:
Divorce / Family Attorney (*Pas lonths)

B MINNEAPOLIS-ST. PAUL

'E'Past 3-Months Payment Methods Used: Adults 18 or older

16.5%

9.5%
5.2% 3.7% 5.4%

2.5%

hﬂ

Discover

Debit Card  MasterCard Zelle American Facebook Samsung Pay Square Cash

Apple Pay  Google Pay

PayPal

visa Venmo Store Credit  Cash App
Express card Messenger
= who listened to KTMY-FM in the past 7 days m MINNEAPOLIS-ST. PAUL
61

Radio Stations: KTMY-FM
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3.5% or 100,240 of MSP Metro Adults 18 or older listened to AM SPORTS RADIO in the past 7 days.
Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days are 1.4% more likely to have a 401K,

37.6% more likely to have an Auto Loan, 29.7% more likely to Invest/Trade Stocks Online, 16.3% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

1,538,979

IRA (Individual Retirement Account) s 1%

1
2.2%
21.1%
Money Market Funds m
15.4%

529 Plan / College Savings Plan 12.6%.

Stocks or Stock Options

Mutual Funds

1.2%
Other (Crypto / NFTs / Metals, etc.) m%mn%

Second Home or Real Estate Property e 17.1%

= who listened to AM SPORTS RADIO in the past 7 days = MSP

N M Financial Services Has and/or Uses: Adults 18 or older

11 59‘
pii

10.4%
. 5.9%
Checking Savings  Debitor ATM Credit Card online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
w who listened to AM SPORTS RADIO in the past 7 days uMSP

Professional Services Used*: Adults 18 or older

Tax Preparation Service

7 36 056 25.6%

‘ 6.5%
10.1%
i 5.2%
250,069 8.8%
318%
5.0%
151.2%
3.3%

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

*past 12 Month:
Divorce / Family Attorney l':n’f”:% (*Pas onths)
¥ who listened to AM SPORTS RADIO in the past 7 days B MSP

Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 52

'E'Past 3-Months Payment Methods Used: Adults 18 or older

pLES  5.5%

ﬂ il
i

Facebook  Samsung Pay Square Cash
Messenger

EENET

Apple Pay  Google Pay Store Credit  Cash App
Card

Debit Card  MasterCard Zelle

VIsA PayPal

American
Express

m who listened to AM SPORTS RADIO in the past 7 days

Venmo Discover

mMsP

MSP
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]




PODCAST
Listeners

35.2% or 1,004,474 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older listened to PODCASTS in the past 30...
Adults 18 or older who listened to PODCASTS in the past 30 days are 18.3% more likely to have a 401K, 20.2%
more likely to have an Auto Loan, 46.6% more likely to Invest/Trade Stocks Online, 4.4% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds z:;;%
Money Market Funds 1:1;’2‘

12.6%
Bond EEN s

529 Plan / College Savings Plan 1.12;5%

N M Financial Services Has and/or Uses:

Adults 18 or older

22.2%) %5% g%

10.7% e
Other (Crypto / NFTs / Metals, etc.) 260,778 R 03 Checking savings Debitor ATM CreditCard  oOnline Mobile online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
S5 Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
o Account M Loan or Home
Second Home or Real Estate Property 85% = ortgage et
m who listened to PODCASTS in the past 30 days u MINNEAPOLIS-ST. PAUL ® who listened to PODCASTS in the past 30 days m MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 18 or older

Tax Preparation Service

730,056 25.6%

Ontne vesting s i —
Insurance Agent at a Local Office (not online) 9.4%
10.1%
22 9.7%
P ,2 @
4.3%
Real Estate Agent @ 3.7%
37%
3.3%

Divorce / Family Attorney " 11;2‘

B who listened to PODCASTS in the past 30 days B MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jui23-Aug24 Qual Intab 463
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Accountant

Estate Planning

PayPal

(*Past 12 Months) VISA
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Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days spend an average of 3 days, 2 hours, 36
minutes and 26 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days spend an avg. of 10 hours and 45 minutes each
week listening to All Local AM/FM Radio, representing 14.4% of total time spent with all forms of Media.
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Adults 18 or older who listened to KSTP-FM in the past 7 days spend an average of 3 days, 1 hours, 51 minutes and 15
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KSTP-FM in the past 7 days spend an avg. of 10 hours and 49 minutes each week listening to
All Local AM/FM Radio, representing 14.7% of total time spent with all forms of Media.
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Metro

Adults 18 or older who listened to KTMY-FM in the past 7 days spend an average of 3 days, 5 hours, 30 minutes and 35
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to KTMY-FM in the past 7 days spend an avg. of 10 hours and 36 minutes each week listening
to All Local AM/FM Radio, representing 13.7% of total time spent with all forms of Media.
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Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days spend an average of 3 days, 13 hours, 4
minutes and 42 seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days spend an avg. of 16 hours and 3 minutes each week
listening to All Local AM/FM Radio, representing 18.9% of total time spent with all forms of Media.
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Pnncns‘- Adults 18 or older who listened to PODCASTS in the past 30 days spend an average of 3 days, 8 hours, 56 minutes and
22 seconds each week with All Forms of Media.

listene's 83.1% of Adults 18 or older who listened to PODCASTS in the past 30 days spend an avg. of 8 hours and 25 minutes each week listening
to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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071 Adults 18 or older who listened to KSTP-FIM and/or KTMY-FM in the past 7 days spend an average of 2 days, 5 hours, 49
= minutes and 58 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days spend an avg. of 9 hours and 4 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 16.8% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who listened to KSTP-FM in the past 7 days spend an average of 2 days, 5 hours, 54 minutes and 47
TODAY'S VARIETY

seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KSTP-FM in the past 7 days spend an avg. of 9 hours and 16 minutes each week listening to
A Local Ad-Supported AM/FM Radio, representing 17.2% of totaltime spent with all forms of Ad-Supported Media.
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seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to KTMY-FM in the past 7 days spend an avg. of 8 hours and 6 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.3% of total time spent with all forms of Ad-Supported Media.
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minutes and 51 seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days spend an avg. of 13 hours and 38 minutes each week
SROANORTN.COR listening to Local Ad-Supported AM/FM Radio, representing 21.7% of total time spent with all forms of Ad-Supported Media.
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Pnncns.l. Adults 18 or older who listened to PODCASTS in the past 30 days spend an average of 2 days, 9 hours, 28 minutes and

11 seconds each week with All Forms of Ad-Supported Media.

listeners 77.% of Adults 18 or older who listened to PODCASTS in the past 30 days spend an avg. of 7 hours and 2 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days spend an average of 7
hours and 41 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM
Radio for an avg. of 77.7 minutes/day. (Local Radio delivers 16.8% of Time with Ad-Supported Media.)
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avg. of 79.5 minutes/day.

Adults 18 or older who listened to KSTP-FM in the past 7 days spend an average of 7 hours and 42
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 17.2% of Time with Ad-Supported Media.)

Top-13 AH Forms of Medm {Persons & % Reach): Adults 18 or older Top-13 , AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 69.5 minutes/day.

Adults 18 or older who listened to KTMY-FM in the past 7 days spend an average of 7 hours and 34
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.3% of Time with Ad-Supported Media.)
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for an avg. of 116.9 minutes/day.

Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days spend an average of 8 hours
and 57 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
(Local Radio delivers 21.7% of Time with Ad-Supported Media.)
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PODCAST
Listeners

avg. of 60.4 minutes/day.

Adults 18 or older who listened to PODCASTS in the past 30 days spend an average of 8 hours and 12
minutes each day with All Forms of Ad-Supported Media. 77.% listen to Local AM/FM Radio for an
(Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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107.1

[ 572,152 or 100.% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 77.7 minutes every day representing
45.8% of all time spent daily with Ad-Supported Audio.
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474,616 or 100.% of Adults 18 or older who listened to KSTP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.5 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.
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[ 117,483 or 100.% of Adults 18 or older who listened to KTMY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.5 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.
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[ 100,240 or 100.% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 116.9 minutes every day representing 47.8%
of all time spent daily with Ad-Supported Audio.
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[ 773,174 or 77.% of Adults 18 or older who listened to PODCASTS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.4 minutes every day representing 29.5% of all
time spent daily with Ad-Supported Audio.
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TODAY'S VARIETY

From 2k to Today!

IlOZ‘[ 572,152 or 100.% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days

al listen to Ad-Supported Local AM/FM Radio for an average of 77.7 minutes every day representing
45.8% of all time spent daily with Ad-Supported Audio.
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| 474,616 or 100.% of Adults 18 or older who listened to KSTP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.5 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.
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107.1 117,483 or 100.% of Adults 18 or older who listened to KTMY-FM in the past 7 days listen to Ad-
lk Supported Local AM/FM Radio for an average of 69.5 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.
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to Ad-Supported Local AM/FM Radio for an average of 116.9 minutes every day representing 47.8%

,, SKOR 100,240 or 100.% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days listen
of all time spent daily with Ad-Supported Audio.
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P“nens-ll 773,174 or 77.% of Adults 18 or older who listened to PODCASTS in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 60.4 minutes every day representing 29.5% of all
l-is'eners time spent daily with Ad-Supported Audio.

Weekly 82.0%

Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.0% 77.6% Audio: Adults 18 or older

"Share of Ad-Supported Audio” - m

who listened to PODCASTS MINNEAPOLIS-ST. PAUL
in the past 30 days

159/0 11.6% 11.7% 13-0%  11.6%
O ——

Weekly
Total 7 4/0
Persons

Reached: 823,539 841,302 773,174 2,214,352 116,219 232 094 117,892 371,134

10.2% 10.7% 11.3%

7.3% 7.4%

5.3% 5.2%

v g _L7%

116,175 208,091

102,013 211,863 107,753 322,954 65,258 244,771 52,785 148,799 12,451 47,294
Podcasts Local AM/FM Spotify YouTube Music All Others iHeartRadio TV Music Pandora Amazon Music SiriusXM
Average Radio

Daily Mi

Li:tlmnm 12.9
] wLo ||stene5 to PODCASTS in tHe past 30 !ays

Channels

Bm MINNEAPOLIS- ST PAUL

MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: jul23-Aug24 Qual Intab 463

*® Share of Everything

MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,390
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. < for Anything _ ©

Watched, listened, or downloaded podcast past 30 days: Yes



A
TODAY’S VARIETY

From 2k to Today!

@Talk

1071

572,152 or 100.% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Pop Contemporary Hit

Radio, Country, and Adult Contemporary.

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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474,616 or 100.% of Adults 18 or older who listened to KSTP-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Pop Contemporary Hit Radio, Country,
7 and Classic Rock.
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117,483 or 100.% of Adults 18 or older who listened to KTMY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Talk/Personality, Classic Hits, Pop Contemporary
Hit Radio, Adult Contemporary, and Country.

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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100,240 or 100.% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All Sports, News/Talk/Information, Classic Rock,
Hot AC, and Classic Hits.
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773,174 or 77.% of Adults 18 or older who listened to PODCASTS in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Country, Adult Contemporary,
| and Pop Contemporary Hit Radio.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations
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TikTok

AppleTV+fubo,Pluto, Tubi, ete.
Disney+

Peacock
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Premium Cable TV Networks
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TODAY'S VARIETY
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From 2k to Today!

391,367 or 68.4% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days
watch Ad-Supported Local TV Stations for an average of 98.2 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Video.
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From 2k to Today!

314,720 or 66.3% of Adults 18 or older who listened to KSTP-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 94.3 minutes every day representing 30.% of all time

spent daily with Ad-Supported Video.
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91,413 or 77.8% of Adults 18 or older who listened to KTMY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 111.1 minutes every day representing 34.7% of all
time spent daily with Ad-Supported Video.
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87,058 or 86.8% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 84.4 minutes every day representing 24.% of all
time spent daily with Ad-Supported Video.
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watch Ad-Supported Local TV Stations for an average of 98.2 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Video.
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| 314,720 or 66.3% of Adults 18 or older who listened to KSTP-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 94.3 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.
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107.1 91,413 or 77.8% of Adults 18 or older who listened to KTMY-FM in the past 7 days watch Ad-

lk Supported Local TV Stations for an average of 111.1 minutes every day representing 34.7% of all
time spent daily with Ad-Supported Video.
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P“nens-ll | 551,757 or 54.9% of Adults 18 or older who listened to PODCASTS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 85.5 minutes every day representing 31.3% of all time
l-is'enars spent daily with Ad-Supported Video.
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391,367 or 68.4% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Game Shows, and National/Network Ne
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314,720 or 66.3% of Adults 18 or older who listened to KSTP-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -

Morning, Comedies, National/Network News, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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91,413 or 77.8% of Adults 18 or older who listened to KTMY-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Game Shows, Comedies, and Movies.
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87,058 or 86.8% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Movies, Comedies, and Local News - Late.

5002 o SKOR

::l'l I

YWIN CITIES

IEORNONTH . COM

Local TV Station Programs (Persons & % Reach): Adults 18 or older

Local News - Late

who listened to AM
SPORTS RADIO in the past

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Dramas
27.2

Sports

Sports
333

Sho. Talk
9.3 83

(average week} % Time spenc (Average Day)
Local News - Evening m A
sports (VPR a8 oo 15.0%
R [ — o] corules g Game sh Comedies
o e P A b = ‘
Mavies mm m (BealNews Local News Local News -
National/Network News [ e SRR it Mornirg Mg‘;‘.';”ﬂ -
Dramas R I YR Avg. Hours+Minutes/day with Local iy 313 [ r;;'("l
e Shovs m nﬂ_ TV Stations: Adults 18 or older m Movies
Mystery/Suspense/Crime m“:m m 20.7
Food/Cooking shows ST I TR T o - Pty e Nt Food/ | Late
Documentaries m Coo... FNIgs

Late Night Talk

K ity o

m who listened to AM SPORTS RADIO in the past 7 days m MSP

-
ux
B

210

Document...

= who listened to AM SPORTS RADIO in the past 7 days

| MSP

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or olde

(average week]
Local News - Evening

Taial Personc

o T

E;

A d—SuQ_Qorted Local TV Station Programs (% Time Spent &

A

vg. Minutes/day Spent): Adults 18 or older

sports S ———— R T 16.1%
- E Daytime Talk
Local News - Morring . e TR U 1250 At Game Sh
Comedies I AT 169 L
Local News - Evening
604,618 g m Morning 21.2 Drames .
Game Shows m“‘m Avg. Hours+Minutes/day with Ad- m 31.3 126 - _ 7 Mystery/
ional ok Supported Local TV Stations: Adults Movies ' Comedies Daytime  Suspen...
National/Network News SR m 18 orolder m 15.2 Talk Shows  Crime
N T -
Food/Cooking Shows mm m Late Nati... Local News - Night
. who listened to AM mse 3 Sports Comedies Night | Net Sports Talk = S.
Daim o s SO RPN s g e 2= I - B

Late Night Talk

MsP

Metro

® who listened to AM SPORTS RADIO in the past 7 days
Scarborough R2 2024: Jul23-Aug24 Qual Intab 52

m MSP

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

H
&

® who listened to AM SPORTS RADIO in the past 7 days

* Share of Everything

i for Anything _

[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]
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551,757 or 54.9% of Adults 18 or older who listened to PODCASTS in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Dramas, and National/Network News.

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

1:47

who listened to PODCASTS MINNEAPOLIS-ST. PAUL
in the past 30 days

p e a——
m-m,.
S -t

B MINNEAPOLIS-ST. PAUL

Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Comedies

Game Sho

21.0
Local News
Morning
317 Natio...
Netw...
News

Sports
294

Mystery/
Susp
Crime

15.5

Local News
Ev

Comedies
211
Local News
Maorning
335 Natio...
Netw...
News
121

Mystery/

Suspense/
Movies Cr
20.7 1

Dramas
32.6

Food/
Coo..
Late Sk
18.6 g

Late
Night
Talk
83

Local News Local News
Do...

7.9

Sports
33.3

® who listened to PODCASTS in the past 30 days

B MINNEAPOLIS-ST. PAUL

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
Local News - Evening

Sports

Local News - Morning
Comedies

Movies

Dramas

Game Shows
MNational/Network News
Mystery/Suspense/Crime
Local News - Late
Food/Cooking Shows
Daytime Talk Shows
Late Night Talk

MINNEAPOLIS-ST. PAUL

Tota! Persons:

o i w7
o e LY o
D —l 0
D — 150
Cosase 1o
T —
ST —— ) 7

whao listened to PODCASTS MINNEAPOUS-ST. PAUL
in the past 30 days

= who listened to PODCASTS in the past 30 days

® MINNEAPOLIS-ST. PAUL

Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 463

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local TV Station Programs (% Time Spent &
ARz 2

Avg. Minutes/day Spent): Adults 18 or older

Game Sho
21.0

Local News -
Morning
317 Sports

29.4 Daytime

Talk Shows
16.5

Comedies

17.4 Crim

Local News -
Evening
21.7

Game Shc

Dramas
32.6

Mystery/
Comedies Suspen...

19.1

Daytime
Talk Shows
18.3

tio.
Local News
Sports

333

= who listened to PODCASTS in the past 30 days

Watched, listened, or downloaded podcast past 30 days: Yes

® MINNEAPOLIS-ST. PAUL
* Share of Everything

iy for Anything _



384,494 or 67.2% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days
use Ad-Supported Social Media for an average of 124.7 minutes every day representing 22.8% of all
time spent daily with Ad-Supported Digital Media.
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324,794 or 68.4% of Adults 18 or older who listened to KSTP-FM in the past 7 days use Ad-
Supported Social Media for an average of 128.7 minutes every day representing 23.3% of all time
spent daily with Ad-Supported Digital Media.
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74,821 or 63.7% of Adults 18 or older who listened to KTMY-FM in the past 7 days use Ad-Supported
Social Media for an average of 111.3 minutes every day representing 22.7% of all time spent daily
with Ad-Supported Digital Media.
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60,980 or 60.8% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days use Ad-
Supported Social Media for an average of 70.8 minutes every day representing 14.5% of all time
spent daily with Ad-Supported Digital Media.
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799,558 or 79.6% of Adults 18 or older who listened to PODCASTS in the past 30 days use Ad-
Supported Social Media for an average of 130.4 minutes every day representing 21.6% of all time
spent daily with Ad-Supported Digital Media.
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384,494 or 67.2% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days
use Ad-Supported Facebook for an average of 40.5 minutes every day representing 32.5% of all time
spent daily with Ad-Supported Social Media.
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324,794 or 68.4% of Adults 18 or older who listened to KSTP-FM in the past 7 days use Ad-
Supported Facebook for an average of 42.2 minutes every day representing 32.8% of all time spent
daily with Ad-Supported Social Media.
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74,821 or 63.7% of Adults 18 or older who listened to KTMY-FM in the past 7 days use Ad-Supported
Facebook for an average of 35.5 minutes every day representing 31.9% of all time spent daily with
Ad-Supported Social Media.
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40,630 or 40.5% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days use Ad-
Supported YouTube Video for an average of 35.4 minutes every day representing 50.% of all time
spent daily with Ad-Supported Social Media.
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772,910 or 76.9% of Adults 18 or older who listened to PODCASTS in the past 30 days use Ad-
Supported Facebook for an average of 45.9 minutes every day representing 35.2% of all time spent
daily with Ad-Supported Social Media.
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107.1 384,494 or 67.2% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days
alk use Ad-Supported Facebook for an average of 40.5 minutes every day representing 32.5% of all time
spent daily with Ad-Supported Social Media.
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324,794 or 68.4% of Adults 18 or older who listened to KSTP-FM in the past 7 days use Ad-
Supported Facebook for an average of 42.2 minutes every day representing 32.8% of all time spent
daily with Ad-Supported Social Media.
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Facebook for an average of 35.5 minutes every day representing 31.9% of all time spent daily with
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P“ncns-l- 772,910 or 76.9% of Adults 18 or older who listened to PODCASTS in the past 30 days use Ad-
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 39,101;
Local Radio: 30,169; Social Media: 21,094; Local TV: 12,288; Non-Prem. Cable: 9,835
reaching Adults 18 or older who listened to KSTP-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to KSTP-FM in the past 7
days
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Radio Stations: KSTP-FM




107.1 M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,106;
@-alk Local Radio: 7,573; Social Media: 4,648; Local TV: 3,828; Non-Prem. Cable: 2,618 reaching

Adults 18 or older who listened to KTMY-FM in the past 7 days.
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days
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Radio Stations: KTMY-FM




’) SKOR M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,105; Local
Es"-'ﬁ @ Radio: 6,396; Social Media: 3,506; Local TV: 2,893; Non-Prem. Cable: 2,548 reaching
7 SR Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days.
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[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]




PODCAST
| listeners

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 78,178;
Social Media: 51,203; Local Radio: 48,376; Local TV: 21,148; Non-Prem. Cable: 19,979
reaching Adults 18 or older who listened to PODCASTS in the past 30 days.
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539,509 or 94.3% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days
spend an average of 54.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local
Radio Stations Out-of-Home for an average of 47.1 minutes

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder
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443,826 or 93.5% of Adults 18 or older who listened to KSTP-FM in the past 7 days spend an average
of 50.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 48.1 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of- Home Medra (Persons & % Reach): Adults 18 or older

(average week)
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100,240 or 100.% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days spend
an average of 53.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 70.9 minutes/day.
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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m who listened to PODCASTS in the past 30 days

931,541 or 92.7% of Adults 18 or older who listened to PODCASTS in the past 30 days spend an
average of 68.4 minutes per day driving, seeing Billboards and Signs. 64.3% Listen to Local Radio
Stations Out-of-Home for an average of 36.6 minutes/day.
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071 539,509 or 94.3% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days spend

l an average of 54.6 minutes per day driving, seeing Billboards and Signs representing 35.4% of all Time
Spent with Ad-Supported Out-of-Home Media.

TOD. AY 3 VARIETY

From 2k to Today!
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Out-of-Home Media: Adults 18 or older
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443,826 or 93.5% of Adults 18 or older who listened to KSTP-FM in the past 7 days spend an average of

50.8 minutes per day driving, seeing Billboards and Signs representing 33.% of all Time Spent with Ad-
b Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weekly

ey "Share of Ad-Supported OOH Media"

97.2% 984%
93.5%
90.2%

who listened to KSTP-FM in  MINNEAPOLIS-ST. PAUL
the past 7 days
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77.8%
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26A4% an7%

18.2%

15.9%

6.4% 7.0%

Weekly

Total

Persons

% 2,573,824 1,851,087 2,048,907 2,807,628 R 967,893 ; 875,052 454 892 , 1 864,120 199,025
Billboards & Signs AMIFM Radio Walking in Towns, Grocer\r Stores Shopping Malls Restaurants & Bars Movie Theaters Gas stadiums & Arenas
Avaraga (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Areas Stores
with Ad-Supported
OOH Media:
| EUEN 5.1 |

® who listened to KSTP-FM in the past 7 days B MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: Jul23-Aug24 Qual Intab 236  MINNEAPOLIS-ST. PAUL Metro Scarborough R2 2024: jul23-Aug24 Qual Intab 1,390 * Share of Everything
al for Anything _ =

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KSTP-FM




lﬂ07_1 115,630 or 98.4% of Adults 18 or older who listened to KTMY-FM in the past 7 days spend an average of

66.7 minutes per day driving, seeing Billboards and Signs representing 44.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

Out-of-Home Media: Adults 18 or older
n - | |
e Share of Ad-Supported OOH Media
98.4% 100.0% 9g 4% -
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76.8% in the past 7 days
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,’ @ SKOR 100,240 or 100.% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days spend an

E=_'-._' average of 53.3 minutes per day driving, seeing Billboards and Signs representing 32.4% of all Time Spent
[rwin ciries| ol S with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Poncns'l' 931,541 or 92.7% of Adults 18 or older who listened to PODCASTS in the past 30 days spend an average of
_ 68.4 minutes per day driving, seeing Billboards and Signs representing 39.% of all Time Spent with Ad-
| Listeners Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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539,509 or 94.3% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days
spend an average of 54.6 minutes per day driving an average of 31.8 miles each day and are 46.4%
more likely to use Lake Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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TODAY’S VARIETY

443,826 or 93.5% of Adults 18 or older who listened to KSTP-FM in the past 7 days spend an average
of 50.8 minutes per day driving an average of 29.6 miles each day and are 60.% more likely to use
Lake Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-494 west of I-35W
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115,630 or 98.4% of Adults 18 or older who listened to KTMY-FM in the past 7 days spend an
average of 66.7 minutes per day driving an average of 38.8 miles each day and are 142.8% more
likely to use MN 280 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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100,240 or 100.% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days spend
an average of 53.3 minutes per day driving an average of 31. miles each day and are 56.2% more
likely to use County Road 42 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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PODCAST
Listeners

931,541 or 92.7% of Adults 18 or older who listened to PODCASTS in the past 30 days spend an
average of 68.4 minutes per day driving an average of 39.8 miles each day and are 49.7% more likely
to use Hennepin Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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MN 47 (University Avenue)
MN 77 (Cedar Avenue)
MN 65 (Central Avenue)

 who listened to PODCASTS in the past 30 days
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Top-26 Residential Zip Codes: Adults 18 or older
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259,559 or 45.4% of Adults 18 or older who listened to KSTP-FM and/or KTMY-FM in the past 7 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing
36.3% of all time spent daily with All forms of Print Media

Avg. Week All Print Medm {Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
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New York Times (Daily+Sunday)

New York Times (Sunday)

Books Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older
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Magazines
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New York Times (Daily ~ New York Times
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10.0 79
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® who listened to KSTP-FM and/or KTMY-FM in the past 7 days

= MSP

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg
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New York Times (Daily+Sunday)
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Supported Print Media: Adults 18 or older
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Local Daily Newspaper(s) (Daily+Sunday)

Avg. Week All Print ngeg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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202,017 or 42.6% of Adults 18 or older who listened to KSTP-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 36.% of all time
spent daily with All forms of Print Media.
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73,089 or 62.2% of Adults 18 or older who listened to KTMY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 12.3 minutes every day representing 37.% of all time
spent daily with All forms of Print Media.
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79,727 or 79.5% of Adults 18 or older who listened to AM SPORTS RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing
42.5% of all time spent daily with All forms of Print Media.

Avg. Week All Print ngewg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Sunday)
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Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)
New York Times (Sunday)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

Books

New York Times (Daily)
‘Wall Street Journal (Daily)
USA Today (Daily)

Catalogs

®
S & 00 rE
SR YR SR YIe R YR XIR N R N B 2
S TP TS SR SR YRR TR S = R R

Magazines who listened to AM SPORTS

013 | 4
96
h;gs 25 RADIOin the past 7 days 0.3

2
L]

All Local Weekly Newspapers

%
ES

Local Daily
Newspaper(s)
{Sunday)
143

Wall Street Journal
(Daily)
109 USA Today (Daily)

Magazines
10.3

New York
Times.
(Daily

+Sunday)

New
York
Times.
(Daily)
5.2

Local Daily

USA Today (Daily)
96

Magazines
75

Local Daily

Woll Street Journal Ne er(s)
(Daily

9.0 Dis

Ad

New York Times
()
79

New York Times (Daily
+Sunday)
10.0

mwho listened to AM SPORTS RADIO in the past 7 days mMsP

= who listened to AM SPORTS RADIO in the past 7 days

uMSP

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Total persons

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday) m w
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times {Daily)

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older m

Wall Street Journal (Daily)

USA Today (Daily)

cutos BRI R
e
Fmm 2o}

All Local Weekly Newspapers 2.6%

Magazines
2%
RADIO in the past 7 days

‘who listened to AM SPORTS

wocks [ 883

Local Daily
Newspaper(s) (Sunday)
143

Daily
) (Daily | USA Today (Dally)
89 Newspaper(s)
(Sunday)

13.7

New York Times New York Times

(Sunday) {Daily+Sunday)
6.2 5.7

Local Daily
Newspaper(s)
[Daily+Sunday)

New York Times
(Sunday)

Ac
{exclud :
10.3 5. 2 121

Local Daily
Newspaper(s) (Daily
) USA Today (Doily)
9.6

New York Times
(Daily+Sunday)
10.0

New: York Tir
79

= who listened to AM SPORTS RADIO in the past 7 days
MSP Metro Searborough R2 2024: Jul23-Aug24 Qual Intab 52
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

uMSP

= who listened to AM SPORTS RADIO in the past 7 days

u MSP
® Share of Everything

[(Radio format profiles (M-S 6am-Mid cume): All Sports AND (Radio Stations: KTLK-AM OR Radio Stations: WCCO-AM OR Radio Stations: WDGY-AM))]



PODCAST
Listeners

423,243 or 42.1% of Adults 18 or older who listened to PODCASTS in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 33.3% of all
time spent daily with All forms of Print Media.
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