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2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Typical Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 56.3 years
old (7.3% older than average) and have a $120,348 (31.9% higher than average) annual household income.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.8% or 190,364 of CHI DMA Adults 25 or older Own a Single-Family Home & spent S5K+ on HVAC past 12mos.
Typical Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 55.7 years
old (7.% older than average) and have a $136,634 (33.1% higher than average) annual household income.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.7% or 45,425 of CIN DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Typical Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 58. years
old (9.8% older than average) and have a $123,590 (28.8% higher than average) annual household income.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



1.9% or 63,910 of MSP DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Typical Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 59.4 years
old (13.% older than average) and have a $116,861 (7.5% higher than average) annual household income.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



4.% or 161,750 of PHX DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Typical Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 58.9 years
old (10.8% older than average) and have a $120,069 (25.4% higher than average) annual household income.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 37.6% more likely
to be a college graduate, 1.9% more likely to work full-time, 36.3% more likely to be married, 1.6% more
likely to be a parent of 1 or more children unde
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.8% or 190,364 of CHI DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past 12mos are 56.4% more likely
to be a college graduate, 2.9% more likely to work full-time, 34.3% more likely to be married, 20.% more

likely to be a parent of 1 or more children unde
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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2.7% or 45,425 of CIN DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 9.8% more likely
to be a college graduate, 19.1% less likely to work full-time, 41.6% more likely to be married, 61.4% less
likely to be a parent of 1 or more children und
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1.9% or 63,910 of MSP DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 45.6% more likely
to be a college graduate, 15.4% more likely to work full-time, 13.1% more likely to be married, 47.% less

likely to be a parent of 1 or more children und
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



4.% or 161,750 of PHX DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past 12mos are 50.% more likely

to be a college graduate, 16.4% less likely to work full-time, 36.7% more likely to be married, 28.7% less

likely to be a parent of 1 or more children und
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent S5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 43.3% more likely
to own their home, 50.7% more likely to own a higher valued home, 58.2% more likely to have a single-family
home, 14.9% more likely to have a dog.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.8% or 190,364 of CHI DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 47.6% more likely

to own their home, 15.8% more likely to own a higher valued home, 67.6% more likely to have a single-family

home, 14.2% more likely to have a dog.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.7% or 45,425 of CIN DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 36.6% more likely

to own their home, 20.% more likely to own a higher valued home, 36.7% more likely to have a single-family
home, 22.9% more likely to have a dog.

m Own/Rent/Other: Adults 25 or older mﬁm Type of Home: Adults 25 or older 4 {®pPets in Home: Adults 25 or older
Single Family House (unattached) l
Own a Dog
Townhouse or attached Home 0.0%
| 2.0%
Condomikon kT
I 3.4% Own a Cat
8.2% 0.0%
0.0% 0.0% 2% 5.4% Apartment n
o IS 0 muruom 13707 mEDEEE 6%
Rent Other Own Second Home Mobile Home or Manufactured ~ 0.0% Own other type of Pet
or Real Estate Home I 4.5% ]
Property
w who Own a Single-Family Home & spent $5K+ on HVAC past 12mos mCIN = who Own a Single-Family Home & spent 55K+ on HVAC past 12mos mCN = who Own a Singl e-Family Home & spent $5K+ on HVAC past 12mos =N

Home Loans: Adults 25 or older

ff." Value of Owned Home: Adults 25 or older

Average Value of Owned Home:
who Own a Single-Family Home & spent $5K+ on HVAC...

N 318,315

3.1% 1.4%
0.2y 13% X 2.0%
5 4 2 68 18 4 & 22 3 REZd 73 ETREIE 979 22,463 2 2 ge 16 24 78
<$150K $150K-$200K  $200K-$250K  $250K-$300K $300K-$350K  $350K-$500K  $500K-$750K  $750K-$1M S1vi+ Home Mortgage Refinanced Home Equity Own
. Home Mortgage Loan/Home Home/Property
wwho Own a Single-Family Home & spent $5K+ on HVAC past 12mos mCIN Improvement  Outright (No
e Loan Mortgages)

CIN DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 48
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved,

[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



1.9% or 63,910 of MSP DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 28.% more likely to

own their home, 10.3% more likely to own a higher valued home, 40.4% more likely to have a single-family

home, 35.5% more likely to have a dog.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



4.% or 161,750 of PHX DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 42.3% more likely

to own their home, 18.8% more likely to own a higher valued home, 41.5% more likely to have a single-family
home, 28.2% less likely to have a dog.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent S5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 8.1% more likely
to look up D-I-Y advice online, 21.1% more likely to always vote in local elections, 35.4% more likely to
belong to a gym, 21.9% more likely to fly domest
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.8% or 190,364 of CHI DMA Adults 25 or older Own a Single-Family Home & spent S5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 14.1% more

likely to look up D-I-Y advice online, 19.8% more likely to always vote in local elections, 9.7% more likely to
belong to a gym, 10.7% more likely to fly domest
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.7% or 45,425 of CIN DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 35.2% more

likely to look up D-I-Y advice online, 53.4% more likely to always vote in local elections, 39.% more likely to
belong to a gym, 33.5% more likely to fly domest
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



1.9% or 63,910 of MSP DMA Adults 25 or older Own a Single-Family Home & spent S5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 17.% more likely

to look up D-I-Y advice online, 14.6% more likely to always vote in local elections, 18.% more likely to

belong to a gym, .4% less likely to fly domestic
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



4.% or 161,750 of PHX DMA Adults 25 or older Own a Single-Family Home & spent $S5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 12.% less likely
to look up D-I-Y advice online, 29.4% more likely to always vote in local elections, 83.2% more likely to

belong to a gym, 27.7% more likely to fly domest
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 6.4% more likely
to use QSRs past mo., 19.6% more likely to use Sit-Down Restaurants past mo., 6.3% less likely to use
Casinos past yr., 43.9% less likely to smoke cigaret

Past 30-days QSR Users: Adults 25 or older |Past 30-days Sit-Down Restaurant Users: Adults 25 or older| Top-10 Cuisines: Adults 25 or older
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.8% or 190,364 of CHI DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 8.7% more likely

to use QSRs past mo., 22.8% more likely to use Sit-Down Restaurants past mo., 24.% less likely to use

Casinos past yr., 45.8% less likely to smoke cigaret

Past 30-days QSR Users: Adults 25 or older |Past 30-days Sit-Down Restaurant Users: Adults 25 or older| Top-10 Cuisines: Adults 25 or older
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2.7% or 45,425 of CIN DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 3.% more likely to
use QSRs past mo., 16.9% more likely to use Sit-Down Restaurants past mo., 34.4% more likely to use

Casinos past yr., 58.1% less likely to smoke cigaret
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4.% or 161,750 of PHX DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 7.7% more likely

to use QSRs past mo., 21.5% more likely to use Sit-Down Restaurants past mo., 6.9% less likely to use

Casinos past yr., 18.3% more likely to smoke cigaret
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



2.4% or 6,408,051 of USA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 30.1% more likely

to have a 401K, 62.% more likely to have an Auto Loan, 87.9% more likely to Invest/Trade Stocks Online, 2.3%
less likely to pay with their Debit Card.
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2.8% or 190,364 of CHI DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 22.7% more likely

to have a 401K, 52.2% more likely to have an Auto Loan, 145.8% more likely to Invest/Trade Stocks Online,
24.1% less likely to pay with their Debit Card.
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2.7% or 45,425 of CIN DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past 12mos are 40.8% more likely

to have a 401K, 122.9% more likely to have an Auto Loan, 137.7% more likely to Invest/Trade Stocks Online,
13.8% less likely to pay with their Debit Card
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1.9% or 63,910 of MSP DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 23.9% more likely

to have a 401K, 5.2% more likely to have an Auto Loan, 65.2% more likely to Invest/Trade Stocks Online,
22.9% more likely to pay with their Debit Card.

mﬁﬁlnvestments Owned: Adults 25 or older Financial Services Has and/or Uses: Adults 25 or older
IRA (Individual Retirement Account)
Stocks or Stock Options [T
Matual Funds [ s
Money Market Funds W 02%

Bonds m 2.5% 21.4%
1.1%
Other (Crypto / NFTs [ Metals, etc.) % h h 2% 1% 0.0% —_"
% 1 o 2y auzo7s Lzsar L s -- | o0 |
Second Home or Real Estate Property ﬁ 8.7% Checking savings Debitor ATM CreditCard  Online  OnlineBill  Mobile Home Autoloan Certificatesof ~Money  Studentloan Refinanced Personal Loan  Home

: Account  Account card Banking Paying Banking  Mortgage Deposit(CDs)  Market Home Improvement
529 Plan / College Savings Plan :‘:: Account Mortgage Loan o Home

293, . Equity Loan

= who Own a Single-Family Home & spent 35K+ on HVAC past 12mos m MSP = who Own a Single-Family Home & spent $5K+ on HVAC past 12mos uMSP

Professional Services Used*- Adults 25 or older

Tax Preparation Service

fpy'Past 3-Months Payment Methods Used: Adults 25 or older

%

9 3
Online Investing / Stock Trading w
. : 13.7%
Insurance Agent at a Local Office (not online) 12.3%
16.7%
oo [ — e o
9.6%
Real Estate Agent m
3.4%

j ﬂ i h m
: 3.3% 319 2.9%
. ¥ 3.0% 0.0% 5
Estate Planning. ! 29% < scos - o N el

4.0% (*Past12 Months) visa Paypal Debit Card Venmo MasterCard zelle aore Credt Apple Pay  GooglePay  Cash App American Discover Facebook Samsung Pay Square Cash

Divorce / Family Attorney Hm » Express Messenger
= who Own a Single-Family Home & spent $5K+ on HVAC past 12mos = MSP w who Own a Single-Family Home & spent $5K+ on HVAC past 12mos u MSP

DMA Scarborough R1 2024: Jan23-lan24 Qual Intab 35
All Graphs ond HBIA' Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



4.% or 161,750 of PHX DMA Adults 25 or older Own a Single-Family Home & spent $5K+ on HVAC past 12mos.
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos are 18.2% more likely

to have a 401K, 100.5% more likely to have an Auto Loan, 58.6% more likely to Invest/Trade Stocks Online,
15.9% more likely to pay with their Debit Card.
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 3 days, 8
hours, 57 minutes and 45 seconds each week with All Forms of Media.

87.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 8 hours and 12 minutes
each week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 3 days, 1
hours, 58 minutes and 11 seconds each week with All Forms of Media.

91.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 8 hours and 21 minutes
each week listening to All Local AM/FM Radio, representing 10.4% of total time spent with all forms of Media.
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 3 days, 1
hours, 9 minutes and 57 seconds each week with All Forms of Media.

87.8% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 7 hours and 57 minutes
each week listening to All Local AM/FM Radio, representing 9.5% of totaltime spent with all forms of Media.
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 3 days, 19
hours, 59 minutes and 33 seconds each week with All Forms of Media.

92.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 9 hours and 46 minutes
each week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 3 days, 13
hours, 34 minutes and 36 seconds each week with All Forms of Media.

88.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 7 hours and 39 minutes
each week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 2 days, 14
hours, 23 minutes and 26 seconds each week with All Forms of Ad-Supported Media.

80.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 7 hours and 11 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Me

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
usage 53.5%

Reach

who Own a Single-Family USA
Home & spent $5K+ on
% of Total HVAC past 12mos
Weekly H:M:

Avg. Weekly
Hours:Minutes:

&
&
® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos m USA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 631 USA Projecti Scarbo h R1 2024: Jan23-Aug24 Qual Intab 21,876 bb Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. ojection carboroug an g vatinte HU ar for Anything _

BROADCASTING

[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 2 days, 12
hours, 47 minutes and 21 seconds each week with All Forms of Ad-Supported Media.

82.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 7 hours and 28 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported M
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 2 days, 6
hours, 2 minutes and 51 seconds each week with All Forms of Ad-Supported Media.

84.6% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 7 hours and 26 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported M

.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

47.6%

who Own a Single-Family
Home & spent $5K+ on
% of Total HVAC past 12mos
Weekly H:M:

® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos HCIN

DMA Scarborough R1 2024: Jan23-Jan24 Qual Intab 48 CINCINNAT! DMA

CIN Scarborough R1 2024: Jan23-Jan24 ~ Qual Intab 1,762 Hubbqrd Share:af Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved,

for Anything _
BROADCASTING =

[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 2 days, 22
hours, 54 minutes and 24 seconds each week with All Forms of Ad-Supported Media.

84.6% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 7 hours and 53 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Me
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an average of 2 days, 19
hours, 45 minutes and 59 seconds each week with All Forms of Ad-Supported Media.

83.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an avg. of 7 hours and 7 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Med
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an
average of 8 hours and 54 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to
Local AM/FM Radio for an avg. of 61.6 minutes/day. (Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an
average of 8 hours and 41 minutes each day with All Forms of Ad-Supported Media. 82.7% listen to
Local AM/FM Radio for an avg. of 64.1 minutes/day. (Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an
average of 7 hours and 43 minutes each day with All Forms of Ad-Supported Media. 84.6% listen to
Local AM/FM Radio for an avg. of 63.7 minutes/day. (Local Radio delivers 11.6% of Time with Ad-. Supported Media.)
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an
average of 10 hours and 7 minutes each day with All Forms of Ad-Supported Media. 84.6% listen to
Local AM/FM Radio for an avg. of 67.6 minutes/day. (Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past 12mos spend an
average of 9 hours and 40 minutes each day with All Forms of Ad-Supported Media. 83.4% listen to
Local AM/FM Radio for an avg. of 61.1 minutes/day. (Local Radio delivers 8.8% of Time with Ad-Supported Media.)
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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Avg. Week All Audio {Persons & % Reach): Adults 25 or older
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5,137,748 or 80.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 61.6 minutes every day

representing 39.3% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




Avg. Week All Audio (Persons & % Reach): Adults 25 or older .
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[ 157,462 or 82.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 64.1 minutes every day
representing 43.1% of all time spent daily with Ad-Supported Audio.
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7 38,425 or 84.6% of Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day
representing 42.3% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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7 54,096 or 84.6% of Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day
representing 32.4% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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[ 134,854 or 83.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day
representing 46.3% of all time spent daily with Ad-Supported Audio.
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. 5,137,748 or 80.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 61.6 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



157,462 or 82.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 64.1 minutes every day
representing 43.1% of all time spent daily with Ad-Supported Audio.
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38,425 or 84.6% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day
representing 42.3% of all time spent daily with Ad-Supported Audio.
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54,096 or 84.6% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day
representing 32.4% of all time spent daily with Ad-Supported Audio.
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134,854 or 83.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day
representing 46.3% of all time spent daily with Ad-Supported Audio.
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5,137,748 or 80.2% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult
Contemporary, Country, Hot AC, and Classic Rock.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



157,462 or 82.7% of Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country,

All News, Hot AC, and All Sports.
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38,425 or 84.6% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Hot AC,
News/TaIk/Information, Classic Hits, and Adult Hits.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



54,096 or 84.6% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Hot AC, Classic
Country, and News/Talk/Information.
LocalL ﬂMFM R?ﬁ":o Formats {Persons & % Reach): Adults 25 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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134,854 or 83.4% of Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Hits, Classic Rock,
Classic Hits, and Adult Contemporary.
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Avg. Week All Video (Persons & % Reach): Adults 25 or older
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4,575,656 or 71.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos watch Ad-Supported Local TV Stations for an average of 104.3 minutes every day
representing 26.% of all time spent daily with Ad-Supported Video.
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144,751 or 76.% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 102.6 minutes every day
representing 30.6% of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 25 or older . Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
Local TV Stations m =

Nor-Premiam CableT.. 7 TG % | — ourube [
e T — TR .‘ IMDb/FireTv | Netf Video | Prime]

YouTube Video  [PRBER 2%, 33.5 i 27.4 IMDb...
Aevson Prime/ D5 e T 0" : . e
Roku + The Roku Channel Hulu/ R The Roku Cable TV Roku
Hulu + S -Premium Networks Channel
TikTok Avg. Hours+Minutes/day with : Live TV R Channel Cable TV
AppleTV+£fubo,Pluto, Tubi, etc. Video: Adults 25 or older m Hulu/Hulu Dis

(any...  |'YouTube Disney+ Networks

Hulu/Hulu + Live TV {any Hulu) 620 1 4.5% Non —1 video e 88. +Uve TV | TikTok [
Disney+ 0 Premium AppleTV| 169 | - (any Hulu) | 133 | 119
Cable TV +,fubo...
Premium Cable TV Networks m Y- m ; : z : : .
P : = Stz Networks : Local TV Stations | Netflix AppleTV Peac... ‘Par..

Local TV Stations etc Paramo...

Pescock LT M 13.5% ShoDwn e e s 4 110.6 92.7 19.9 o 86 | 7.5 113.9 31.3 ifubo,Pl.. 100 | &

Home & spent $5K+ on
Paramount+ m 11.7% 23.6% HVAC past 12mos
= who Own a Single-Family Home & spent $5K+ on HVAC past 12mos mCHI ® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos M CHI

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 25 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Local TV Stations

073,093 9%

Non-Premium Cable TV... M 64.6%
YouTube Video e P 25
Amazon Prime/IMDb/ FireTV B —

5.0%

Amazon Prime/IMDb/

% Time Spent
TiTok R —_r £ FireTv i
Non-Premium Cable TV Prime,

- A —— 514 :
Hulu/Hulu +Lve TV (any Holo) - [RERER i 2,35 : Networks IMDb/FireT
AppleTVifubo, Pluto, Tubi, etc. P R g ¢ Appl 84.0 a17

- YouTube N, : c

Peacock mm Avg. Hours+Minutes/day with Ad- m Video +fub...

Netflix mm Supported Video: Adults 25 or older M 16.8 etc Ne... Neﬂlix ABT

Paramount+ mw Adtn Non-Premium 14.4 (899 15.3 TikTok = +,fu

: 70 Cable TV Hulu/Hulu YouTube

Disney+ a 3 % R . .
m* 9% - m Local TV Stations Netwo! FLWETVN TikTok | RO- Local TV Stations Video Hulu/Hulu +
Roku + The Roku Channe! PSP i 4. 4" o] 102.6 86.0 @y HUN 56 [Tos 108.1 275 Live TV (@ns| Peac.. Rok..
premium cable TV Neworks Bl S8 e T
# who Own a Single-Family Home & spent $5K+ o:"ﬁ‘\fﬂ‘c‘.’am‘umm ECHI ® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos HCHI

CHI DMA Scarborough R1 2024: Feb23-Mar24 Qual intab 20 = Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved. S( ,e I 'a .al for Anything _

[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



Avg. Week AII Video (Persons & % Reach): Adults 25 or older

33,946 or 74.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 130.9 minutes every day
representing 36.% of all time spent daily with Ad-Supported Video.
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52,115 or 81.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 140.8 minutes every day
representing 30.2% of all time spent daily with Ad-Supported Video.
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126,053 or 77.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 95.6 minutes every day representing
23.2% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



4,575,656 or 71.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos watch Ad-Supported Local TV Stations for an average of 104.3 minutes every day
representing 26.% of all time spent daily with Ad-Supported Video.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



144,751 or 76.% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 102.6 minutes every day
representing 30.6% of all time spent daily with Ad-Supported Video.
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| 33,946 or 74.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 130.9 minutes every day
representing 36.% of all time spent daily with Ad-Supported Video.
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52,115 or 81.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 140.8 minutes every day
representing 30.2% of all time spent daily with Ad-Supported Video.
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126,053 or 77.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations for an average of 95.6 minutes every day representing
23.2% of all time spent daily with Ad-Supported Video.
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Local TVStatJon Pragrams (Persons & % Reach): Adults 25 or older
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mwho Own a Single-Family Home & spent $5K+ on HVAC past 12mos

' 4,575,656 or 71.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local
News - Evening, Local News - Morning, Comedies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 25 or older
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® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos ECHI

144,751 or 76.% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Comedies, Sports,
Local News - Morning, Local News - Evening, and Mystery/Suspense/Crim
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® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos

33,946 or 74.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Mystery/Suspense/Crime, Local News - Morning, and Comedie
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Local TVStatmn 1 Programs {Persons & % Reach): Adults 25 or older
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52,115 or 81.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
National/Network News, Sports, Local News - Morning, Dramas, and Comedies

% Time Spent

Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

mm Avg. Hours+Minutes/day with Local m

TV Stations: Adults 25 or older

-

who Own a Single-Family
Home & spent $5K+ on
HVAC past 12mos.

.
Uy
R

Pt Cim— g

Local News

Sports
46.7

Game Shows

36.7

Local News

Evening Comedies

26.7 20.6

National/

MBS Crime
10.2 10.0

Food...

Late...

Sports
36.0

Local News
Morning Eveni
35.6

Local News -

Game Shows
23.0

Comedies

Food/ [lLate

Coo... | Night

Sho... | Talk
9.5

uMSP

= who Own a Single-Family Home & spent $5K+ on HVAC past 12mos

= MSP

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 25 or older

(Average week)
Sports

Local News - Evening
Local News - Morning
Movies

Comedies

Dramas
National/Network News
Mystery/Suspense/Crime
Game Shows

Local News - Late
Food/Cooking Shows
Late Night Talk

Reality - Adventure

® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos
DMA

Msp

Total Persons: % Time spent:
TN 7/ — X 16.5%

=

1.8%

Ei

m_m——

B e TR oo

(aisess | 300 B

. —— o ool
-!m-"
Feos 600 | 26.3% e
Feiisao | 5o
m-lm—

=

who Own a Single-Family MSP
Home & spent $5K+ on
HVAC past 12mos

Pt ke bk (=i L
o Lo oo IS i ¥
S8 SoES S NiSg e feag Y ENEN o
ES

etz | e

Ad-Supported Local TV Station Programs (% Time Spent &
{AueE. Rl

Avg. Minutes/day Spent): Adults 25 or older

Local News -

Morning

Sports 36.3

46.7

Game Shows Dramas
36.7 331

Local News
Evening Comedies

18.7

Movi.
10.2

Reality - Local
Adventure
12.1

Sports
36.0 Dramas
34.2

Local News -
Morning Evening
35.6 25.9

Local News

Game Shows
23.0

Comedies Crime

10.5

Late Reality -

Night |Adventure
Talk

9.7 Food..

= MSP

Scarborough R1 2024: Jan23-Jan24 Qual Intab 35

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos

u MSP

* Share of Everything

iy for Anything _

[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




Local TV Station Programs {Persons & % Reach): Adults 25 or older
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. 126,053 or 77.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past

12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Movies, Comedies, and Local News - Late.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



| 4,661,124 or 72.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos use Ad-Supported Social Media for an average of 116.6 minutes every day representing
19.2% of all time spent daily with Ad-Supported Digital Media.
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]



148,607 or 78.1% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Social Media for an average of 118.2 minutes every day representing
L 22.2% of all time spent daily with Ad-Supported Digital Media.
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Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos spend an
average of 7 hours and 43 minutes each day with All Forms of Ad-Supported Media. 84.6% listen to
Local AM/FM Radio for an avg. of 63.7 minutes/day. (Local Radio delivers 11.6% of Time with Ad-. Supported Media.)
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50,478 or 79.% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Social Media for an average of 100.6 minutes every day representing
16.1% of all time spent daily with Ad-Supported Digital Media.
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122,122 or 75.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Social Media for an average of 165.7 minutes every day representing
28.9% of all time spent daily with Ad-Supported Digital Media.
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4,661,124 or 72.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC

past 12mos use Ad-Supported Facebook for an average of 36.7 minutes every day representing
31.5% of all time spent daily with Ad-Supported Social Media.
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148,036 or 77.8% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Facebook for an average of 40. minutes every day representing 33.8% of
all time spent daily with Ad- Supported Social Media.
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10,614 or 23.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported YouTube Video for an average of 40.8 minutes every day representing
61.1% of all time spent daily with Ad-Supported Social Media.
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50,478 or 79.% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Facebook for an average of 35.4 minutes every day representing 35.2% of
all time spent daily with Ad-Supported Social Media.
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Facebook

122,122 or 75.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Facebook for an average of 71.1 minutes every day representing 42.9% of
all time spent daily with Ad- Supported Social Media.
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‘ 4,661,124 or 72.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos use Ad-Supported Facebook for an average of 36.7 minutes every day representing
31.5% of all time spent daily with Ad-Supported Social Media.
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| 148,036 or 77.8% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Facebook for an average of 40. minutes every day representing 33.8% of
all time spent daily with Ad-Supported Social Media.
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10,614 or 23.4% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported YouTube Video for an average of 40.8 minutes every day representing
61.1% of all time spent daily with Ad-Supported Social Media.
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50,478 or 79.% of Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past
12mos use Ad-Supported Facebook for an average of 35.4 minutes every day representing 35.2% of
all time spent daily with Ad-Supported Social Media.
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122,122 or 75.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos use Ad-Supported Facebook for an average of 71.1 minutes every day representing 42.9% of
all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 449,070;
Local Radio: 330,206; Social Media: 282,017; Local TV: 172,533; Non-Prem. Cable: 171,109
reaching Adults 25 or older who Own a Single-Family Home & spent $5K+ on
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 12,696;
Local Radio: 10,155; Social Media: 9,371; Non-Prem. Cable: 5,702; Local TV: 5,380
reaching Adults 25 or older who Own a Single-Family Home & spent $S5K+ on HVAC pa
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,068; Local
Radio: 2,506; Social Media: 1,822; Non-Prem. Cable: 1,401; Local TV: 1,197 reaching
Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,365;
Social Media: 4,031; Local Radio: 3,576; Local TV: 2,244; Non-Prem. Cable: 1,880 reaching
Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 12,351;
Local Radio: 8,664; Social Media: 7,450; Local TV: 4,677; Non-Prem. Cable: 4,018 reaching
Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC pas

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 or older who Own a Single-Family Home & spent
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older
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6,199,546 or 96.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC
past 12mos spend an average of 62.4 minutes per day driving, seeing Billboards and Signs. 67.%
Listen to Local Radio Stations Out-of-Home for an average of 37.3 min
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190,216 or 99.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 66.2 minutes per day driving, seeing Billboards and Signs. 69.1% Listen
to Local Radio Stations Out-of-Home for an average of 38.8 minu
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45,181 or 99.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 42.7 minutes per day driving, seeing Billboards and Signs. 70.7% Listen
to Local Radio Stations Out-of-Home for an average of 38.6 minut
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 25 or older
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63,910 or 100.% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 45.1 minutes per day driving, seeing Billboards and Signs. 70.8% Listen
to Local Radio Stations Out-of-Home for an average of 41. minute
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Top-13 Out-of Home Medra (Persons & % Reach): Adults 25 or otder
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147,657 or 91.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 58.4 minutes per day driving, seeing Billboards and Signs. 69.7% Listen
to Local Radio Stations Out-of-Home for an average of 37. minut
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6,199,546 or 96.7% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 62.4 minutes per day driving, seeing Billboards and Signs representing 45.% of
all Time Spent with Ad-Supported Out-of-Home Media.
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190,216 or 99.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos
spend an average of 66.2 minutes per day driving, seeing Billboards and Signs representing 46.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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45,181 or 99.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos
spend an average of 42.7 minutes per day driving, seeing Billboards and Signs representing 29.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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147,657 or 91.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past 12mos
spend an average of 58.4 minutes per day driving, seeing Billboards and Signs representing 42.5% of all
Time Spent with Ad-Supported Out-of-Home Media.
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190,216 or 99.9% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 66.2 minutes per day driving an average of 38.5 miles each day and are
166.6% more likely to use Kingery Expressway (I-80/1-94) than th

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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45,181 or 99.5% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 42.7 minutes per day driving an average of 24.9 miles each day and are
242.7% more likely to use State Road 50 (Clermont County) than th

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older

I-71

I-75

1-275

Route 32

US 22 (Montgomery Road)

State Road 125 (Beechmont Avenue/Ohio Pike)
1-471

State Road 50 (Clermont County)
Ronald Reagan Cross County Highway
US 50 (Wooster Pike)

Route 28

Loveland - Madeira Road

1-74

Norwood Lateral Expressway
Dixie Highway

Red Bank Road

State Road 131 (Clermont County)
Bridgetown Road

Harrison Avenue

Glenway Avenue

US 50 (River Road)

Route 48

US 50 (Columbia Parkway)

Route 42

1-675

Route 747

® who Own a Single-Family Home & spent $5K+ on HVAC past 12mos

CIN DMA

Scarborough R1 2024: Jan23-Jan24

46.8%
954,258 57.3%
957,035 57.5%
m 30.5%
12.2%
A —
18.7%

21.3%
11.6%

" 5
331,095 19.9%

18.1%
E 5.3%

296,779

7.4%

17.3%
17.8%

17.0%

16.0%

Adults 25 or older

156,713 9.4%
et 107 Avg. Miles/Day
4.3% Driving:
5.1% ‘who Own a Single-Family CIN
m 0.5% Home & spent $5K+ on
N HVAC past 12mos

ECIN

Qual Intab 48

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 25 or older

45236
45207
45248
45660
45230
45243
45066
45255
45122
45103
45140
45244
45039
45162
45211
41017
45014
41073
45245
41051
45135
45227
41056
41001
41011
45069

P 11.09%
. 1.56%
F 8.96%
3 67%
F 7.48%
e 1.41%
P 6.85%
1.47%
F 5.31%
1.03%
F 5.24%
11.78%
4.29%
t 1.41%
F 3.85%
0.75%
_ 3.49%
.21%
r 3.47%
9 1.76%

2o
o2 O
o s

E
B>

E2 Bl

F 2.26%
1.G5%
Pl 1.93%
31701 EEKIES
LESE 1.49%
F 1.83%
0.1%
F 1.82%
i 0.61%
r 171%
1.75%

1.65%
[.10%

B et

1.61%
11.58%
1.53%
1.02%

1.33%
E 9.96%

Bl 2
PIACE]  1.57%

Top-26 Employment Zip Codes: Adults 25 or older

6.44%

45236
45069
45219
45014
45211
45227
45240
41073
45066
45207
41071
41011
20627 =%
45150
45039
45036 P25
45040
45243
45152
41017
45230
45226
45202
78682 0000%
76031
60602

4.68%

* Share of Everything
for Anything _

[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




63,910 or 100.% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 45.1 minutes per day driving an average of 26.3 miles each day and are
69.4% more likely to use 1-694 west of I-35W than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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Top-26 Residential Zip Codes: Adults 25 or older
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]




147,657 or 91.3% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos spend an average of 58.4 minutes per day driving an average of 34. miles each day and are
73.1% more likely to use Pima Freeway (NE Loop 101) than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
72.9%

1-10

1-17

Pima Freeway (NE Loop 101)
Highway 51

Superstition Freeway (E Hwy 60)
Santan Freeway (SE Loop 202)
Red Mountain Freeway (NE Loop 202)
Price Freeway (SE Loop 101)

Agua Fria Freeway (NW Loop 101)
Camelback Road

Bell Road

McDowell Road

Indian School Road

Grand Avenue (W Hwy 60)
Chandler Bivd

7th Street

Scottsdale Road

Arizona Avenue/Country Club

7th Avenue

Washington Street

Bob Stump Memorial Parkway (Loop 303)
Central Avenue

North Hayden Road

44th Street

#VALUE!

» who Own a Single-Family Home & spent $5K+ on HVAC past 12mos

PHX DMA

Scarborough R1 2024: Jan23-Feb24

-
¥

=8 g
B b

&
toln (v
M= Y
= el
= 1S

43.0%
41.9%
39.1%

g

=
N I
b K-
A B
g
¥

3714%
24.8%
23.6%
s
1,025,900 25.5%
30.6%

812 483 20.2%
B — 5
1,098,365 271.3%

A
R
£
B

gi-- g?"

2 8

1,156,167

N
Bl
g

Noy
2R
®

,057,882

"'T

=

3 B

& 5
4

"

N

2

R

]

A

®

5
¥
3

i
B0l
RE
R

3

=
3
2
2
2

% %

i
o
in 2%
3
3

~
®

843,304 21.0%
Avg. Hours+Minutes/day Driving:

Adults 25 or older

1 11.9%
5922 10.1%

e
2

Ei

9.4%

Fi
§;§'g
]

343,18) QR Avg. Miles/Day

0 43% Driving:
4!1 085 10.7% who Own a Single-Family PHX
0 g.& Home & spent §5K+ on

HVAC past 12mos
B PHX

Qual Intab 104

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 25 or older
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:$5,000 or more)]
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[(((Age summaries: Adults 25 or older AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement done past 12 mo (amt spent) (HHLD): Heating or air conditioning:55,000 or more)]
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28,260 or 44.2% of Adults 25 or older who Own a Single-Family Home & spent S5K+ on HVAC past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 26.5 minutes every day
representing 40.6% of all time spent daily with All forms of Print Me
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25,849 or 16.% of Adults 25 or older who Own a Single-Family Home & spent $5K+ on HVAC past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 18.1 minutes every day
representing 36.8% of all time spent dally with All forms of Print Med
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