USA+4 DMASs — P18+ who Shopped at ALDI in the past 7 days!
Complete Demographic & Media Use Profiles

Complete Demographic,
Psychographic, and Total

Media Usage Profiles of USA,
CHICAGO, MINNEAPOLIS-ST. PAUL,
ST. LOUIS, and WASHINGTON, DC,
DMA P18+ who Shopped at ALDI in
the past 7 days as of SEPTEMBER
2024!

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Grocery stores shopped past 7 days (HHLD): ALDI




29.8% or 78,187,097 of USA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Typical Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 49.2 years old (.8% older than
average) and have a $85,469 (7.6% lower than average) annual household income.
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44.6% or 3,370,874 of CHICAGO DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Typical Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 49.3 years old (2.% older than
average) and have a 597,810 (8.2% lower than average) annual household income.
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37.4% or 1,445,787 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at ALDI for Groceries past 7 da
Typical Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 50. years old (2.3% older than
|average) and have a $103,096 (3.7% lower than average) annual household income.
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42.8% or 1,073,339 of ST. LOUIS DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Typical Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 50. years old (1.% older than
average) and have a $97,701 (3.5% higher than average) annual household income.
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28.7% or 1,632,905 of WASHINGTON, DC DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Typical Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 46.7 years old (1.9% younger
than average) and have a $117,781 (11.6% lower than average) annual household income.
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of 1 or more children under 18.
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29.8% or 78,187,097 of USA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 8.% less likely to be a college
graduate, 4.2% less likely to work full-time, 4.9% more likely to be married, 10.7% more likely to be a parent
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44.6% or 3,370,874 of CHICAGO DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 8.% less likely to be a college
graduate, 6.7% less likely to work full-time, 8.3% more likely to be married, 16.6% more likely to be a parent

of 1 or more children under 18.
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37.4% or 1,445,787 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 3.9% more likely to be a college
graduate, 3.8% less likely to work full-time, 7.4% more likely to be married, .7% more likely to be a parent of

1 or more children under 18.
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42.8% or 1,073,339 of ST. LOUIS DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.

Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 1.9% more likely to be a college
graduate, 2.4% less likely to work full-time, 8.2% more likely to be married, 7.% less likely to be a parent of

1 or more children under 18.
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Education Levels:

Some High School or Less (not graduate)

30.6%

High School Graduate (12th grade or GED)

14.5%
12.0%
21.1%
L 24.1% ]
17.5%

22.0%

who Shopped at ALDI for Groceries past 7 days

Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college)
Postgraduate Degree

® WASHINGTON, DC

Employment: Adults 18 or older
Employed Full-Time or Part-Time
Employed Full-Time (35 hours or more)
Employed Part-Time (less than 35 hours) ﬁlts%
White Collar A
Blue Collar
Work From Home (most of the time or always)

who Shopped at ALDI for Groceries past 7 days = WASHINGTON, DC

28.7% or 1,632,905 of WASHINGTON, DC DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 16.1% less likely to be a college

graduate, 5.6% less likely to work full-time, 3.3% more likely to be married, 21.4% more likely to be a parent
of 1 or more children under 18.
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29.8% or 78,187,097 of USA Adults 18 or older Shopped at ALDI for Groceries past 7 days.

Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 2.3% more likely to own their home,
3.8% more likely to own a higher valued home, 6.8% more likely to have a single-family home, 4.7% more
likely to have a dog.
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44.6% or 3,370,874 of CHICAGO DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 4.1% more likely to own their home,
5.3% more likely to own a lower valued home, 12.% more likely to have a single-family home, 10.3% more
likely to have a dog.
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| to have a dog.

37.4% or 1,445,787 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 2.6% more likely to own their home,

.8% more likely to own a lower valued home, 3.2% more likely to have a single-family home, 1.2% less likely
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42.8% or 1,073,339 of ST. LOUIS DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 6.1% more likely to own their home,

5.6% more likely to own a lower valued home, 5.5% more likely to have a single-family home, 12.4% more
likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 43 Pets in Home: Adults 18 or older

Single Family House (unattached) 7 & 4731%

~ OwnaDog g
| 4.5% 41.9%

Townhouse or attached Home g
B osa%

3.3% 27.0%
Condominium Own a Cat -

2.8%

‘ | 25.7%

20.9% 6.1% 6.5% 6.4% 6.0% 9.9%

- Apartment
Rent Other Own Second Home Mobile Home or Manufactured 4.0% Own other type of Pet
or Real Estate Home . 5.3%
Property
» who Shopped at ALDI for Groceries past 7 days W ST. LOUIS who Shopped at ALDI for Groceries past 7 days m ST, LOUIS who Shopped at ALDI for Groceries past 7 days ST, LOUIS

¥Z4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
who Shopped at ALDI for Groceries past 7 days

ST. LOUIS 311,440

12% 18% 5. 1.6%

50K $750K-S1M S1VH Home Mortgage Refinanced  Home Equity own

Home Mortgage Loan/Home Home/Property
Improvement  Outright (No

ST. Louis DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 850 . Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

%

<$150K $150K-$200K  $200K-$250K  $250K-5300K  S$300K-$350K  $350K-$500K  S500K-$7

® who Shopped at ALDI for Groceries past 7 days W ST. LOUIS

Grocery stores shopped past 7 days (HHLD): ALDI



28.7% or 1,632,905 of WASHINGTON, DC DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 8.2% less likely to own their home,
7.7% more likely to own a lower valued home, 2.7% more likely to have a single-family home, 10.2% more

likely to have a dog.
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29.8% or 78,187,097 of USA Adults 18 or older Shopped at ALDI for Groceries past 7 days.

Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 1.7% more likely to look up D-I-Y
advice online, 1.3% less likely to always vote in local elections, 6.3% more likely to belong to a gym, 2.8%
less likely to fly domestic past yr.

Political Activity: Adults 18 or older

85.6%
£ - P

Registered to Vote Democrat / Lean Rep\sblucan /Lean Independent/ None
(In District of Residence) Democrat of These

Presidential Elections: Always

3%
52.0%
26.7%|
Presidential Elections: 7 R
.54 187 17.9%) e
R e
de lctors: —i

i apparel /  lobsearch/  Religion / Carer  TakeOnfine  Education  Momework ﬂenlm: Genealogy PM:ngmpnv nmm;f online Dating
information Garden ideas Beauly ideas Postresume Spirituaity Development  Classes [Research  [¥ou or Your [Snapfish, Family Advic Service g = _
et m rwripind Local Elections: Always A3 2%
sppscation, <) Local Elections: Sometimes
Financing) LL%
# who Shopped at ALDI for Groceries past 7 days mUSA = who Shopped at ALDI for Groceries past 7 days mUSA

«
@ﬁTop—BO past 12-months Active Lifestyle Activites: Adults 18 or older ‘k Past 12-months Domestic Airline Trips: Adults 18 or older

57.5%)
47.3% 16.9%|

GAling-  lawnCare  Gadening  Bicyding
Outdoor (Flowersor
cooking Vegetsbles)

USA USA Projection Scarborough R1 2024: Jan23-Aug24

15.4%
30,249 544 15.4%

14.9%

1 trip

PR 383,055 14.3%
y 7.8%
SRl 505,108 7.9%
AU 5 509,265
5-9trips 3'6;{’3%
. 12.2% Flew Domestic past year:
10+ trips F R 5 Avg. # Domestic Flights:

17.8% | 17.5%
13.5%)
as%
.i..n-- - - - mmm

Belongto Sewing - Camping Bowling Fishing Boating Cmuﬂ Fitness Yoga- Piates Adult Basketbal  Caregiver of Follow a Competitive Soccer Football Tennis. Softball - Snow Skiing-  Hunting Organized

Running  Health Club or caft Cla Connving Aging Parent  Weight Loss Video Gaming Baseball  Snowboarding Road Race
Gym Edveaton orReltive  Pmgmm (5K,

marathon,
® who Shopped at ALDI for Groceries past 7 days W USA el

Qual Intab 6,464

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, inc. LLC, Al rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

Grocery stores shopped past 7 days (HHLD): ALDI



44.6% or 3,370,874 of CHICAGO DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 1.2% less likely to look up D-I-Y
advice online, 1.% more likely to always vote in local elections, 3.3% more likely to belong to a gym, 3.9%
less likely to fly domestic past yr.
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37.4% or 1,445,787 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at ALDI for Groceries past 7...
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 1.4% more likely to look up D-I-Y
advice online, 11.3% more likely to always vote in local elections, 13.2% more likely to belong to a gym,

1.5% less likely to fly domestic past yr.
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less likely to fly domestic past yr.

42.8% or 1,073,339 of ST. LOUIS DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 6.% more likely to look up D-I-Y
advice online, 2.7% more likely to always vote in local elections, 7.5% more likely to belong to a gym, 5.5%
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28.7% or 1,632,905 of WASHINGTON, DC DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 2.5% less likely to look up D-I-Y
advice online, 2.% less likely to always vote in local elections, 6.9% more likely to belong to a gym, 3.3%

less likely to fly domestic past yr.
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29.8% or 78,187,097 of USA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 1.8% more likely to use QSRs past
mo., 2.3% more likely to use Sit-Down Restaurants past mo., .9% more likely to use Casinos past yr., .8%

more likely to smoke cigarettes.
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

b7y
i SR
a3.5%
31,6
Mexican P
/

Chinese

Hakan

n Caffes indian/ Wings/ Bagel/ Upscale Steskhouse

House / a

Caffee Bar Other
asian

Burgars/  Donut/
sports g1 Bakery

# who Shapped at ALDI for Groceries past 7 days

Used Restaurant Delivery Service Past 30-da; hub, Uber Eats, etc.)
who Shopped at ALDI for Groceries past 7 days 15.9%
use RN 1:.6%

mUsA

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

25.7%
Table Games (Craps, Poker, etc.)

Bar / Nightclub 2L

o
13,213,405 5.
Other Gambling mz ytrs
.9%
sen EORES T

Upscale Restaurant

Stage Show / Concert

Sports Betting

hs: Yes

Used Past 30-days: Adults 18 or older

%

SA

Qual intab

Casinos visited past 12 Marij [ Cannabis Cigarettes Vape
= who Shopped at ALDI for Groceries past 7 days mUSA w who Shopped at ALDI for Graceries past 7 days mUSA
6,464
USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

Grocery stores shopped past 7 days (HHLD): ALDI



Past 30-days QSR Users: Adults 18 or older
o \ 1time
wd

2times

3 times

4 times

5 times

21.1%

6 -9times 23.5%

10times or more

wwho Shopped at ALDI for Groceries past 7 days
Avg. Monthly QSR Meals:

W CHICAGO

Total Monthly QSR Users:
90.8% 89.8%

e PR
6792616

44.6% or 3,370,874 of CHICAGO DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.

Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 1.2% more likely to use QSRs past
mo., 1.4% more likely to use Sit-Down Restaurants past mo., 6.2% more likely to use Casinos pastyr., 12.7%

more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
w

s

2 times

3 times

14.8%

4 times 10.0%

5 times 6.6%

6-9times 10.2%

10 times or more

5.8%
® who Shopped at ALDI for Groceries past 7 days B CHICAGO

it-Down Restaurant Meals:

Total Monthly Sit-Down Restaurant Users:
74.8%

Avg

75.7%

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer

2
Wine g 9

Z

Imported Beer

Domestic Light Beer

Domestic Regular Beer v v
Microbrew / Craft Beer i
= who Shopped at ALDI for Groceries past 7 days ® CHICAGO
CHICAGO DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Medan  piza

Chiness  coffee  malan  Wings/  Bagel/ indian/ Upscale Steakhouse
House / Burgers/ Domet/  Thai/
Coffee Bar SportsBac Bakery  Other
asian
 who Shopped at ALDI for Groceries past 7 days mCHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at ALD! for Groceries past 7 days  |GIOMBSIIINN 18.1%

anerco 2.2%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,555,252

20.6%
Table Games (Craps, Poker, etc.)

9.6%

Bar [ Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

Other Gambling

Spa

Casinos visited past 12 months: Yes

= who Shopped at ALDI for Groceries past 7 days

u CHICAGO

1,504
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Grocery stores shopped past 7 days (HHLD): ALDI

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who Shopped at ALDI for Groceries past 7 days u CHICAGO



Past 30-days QSR Users: Adults 18 or older

tme

= who Shopped at ALDI for Groceries past 7 days m MINNEAPOLIS-ST. PAUL

Total Monrhry QSR Users: Avg. Monthly QSR Meals:

2 times

3 times

4 times

5times

6-9times

10times or more

mo., 4.% more likely to use Sit-Down Restaurants past mo., 2.% less

likely to smoke cigarettes.

L

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

®

0%

10

2 times

18.1%

3times 11.3%

4 times 7.8%

5 times 6 6%

6-9times 6.3

%
10times or more
# who Shopped at ALDI for Groceries past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down R Meals:
76.0% 73.1%

B MINNEAPOLIS-ST. PAUL

Drank Past 30-days: Adults 18 or older

Any Type of Beer
Liquor
Domestic Light Beer

Domestic Regular Beer

Wine

1
720425 18.9% i
566,132 14.6%

Imported Beer
Microbrew / Craft Beer

®who Shopped at ALDI for Groceries past 7 days
MINNEAPOLIS-ST. PAUL DMA

W MINNEAPOLIS-ST. PAUL

Scarborough R2 2024: Jul23-Aug24

Qual Intab

37.4% or 1,445,787 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 1.4% more likely to use QSRs past

likely to use Casinos past yr.,, 11.4% less

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)

piza

weice chmse winpi/  Colles
Burgers / Wouse |

Sparts Bar Coffee Bar il

asian

mmnu Bagel /
Donut f

Bakery

mian  upscale Steakhouse

# who Shapped at ALDI for Groceries past 7 days

= MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eu::, etc.)
who Shopped at ALDI for Groceries past 7 days

mmnerpouss-st. pav. [EEECINNNN 11.9%

Past 12 months Casino Activities: Adults 18 or older
M 7.0%
xaszn 4.4%
[
146,904 3.8%
mz.s%

2.0%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert
Upscale Restaurant
Sports Betting

Other Gambling

Spa

Casinos visited past 12

Used Past 30-days: Adults 18 or older

/[ Cannabis

Cigarettes Vape

= who Shopped at ALDI for Groceries past 7 days
698
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Grocery stores shopped past 7 days (HHLD): ALDI

mwho Shopped at ALDI for Groceries past 7 days = MINNEAPOLIS-ST. PAUL



Past 30-days QSR Users: Adults 18 or older
2times

ST, LOUIS

3 times

4 times

5 times

6 -9times

10times or more

mwho Shopped at ALDI for Groceries past 7 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
91.0% 88.3%

42.8% or 1,073,339 of ST. LOUIS DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 3.% more likely to use QSRs past mo.,
6.5% more likely to use Sit-Down Restaurants past mo., .8% more likely to use Casinos past yr.,, 21.7% less

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
ﬁ 3

1time 18.7%

2 times

3 times

4 times
5 times
6-9times

10 times or more

= who Shopped at ALDI for Groceries past 7 days W ST. LOUIS

Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals:
78.4% 73.6%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican

chinese maba  wings/ Sehoue Cofe Gl s Upscle
Bargars / Wouse/  Dosut /
sports gar Coffes Bar  Bakery mw
asian
 who Shopped at ALDI for Groceries past 7 days mST. LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at ALD! for Groceries past 7 days [ B35S0 11.5%

s7.10us 13.6%

Drank Past 30~days. Adults 18 or older
Any Type of Beer

Liguor

Domestic Light Beer

oomest g e
Wirie ?57 393 30.2%
Imported Beer = 10.1% - v
Microbrew / Craft Beer 6192 6% i
u who Shopped at ALDI for Groceries past 7 days mST. LOUIS
ST. LOUIS DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

621,288 24.5%
Table Games (Craps, Poker, etc.) i
Bar [ Nightclub

Upscale Restaurant

Sports Betting 33.3%
Stage Show / Concert
Other Gambling

Spa

Casinos visited past 12 months: Yes

W ST, LOUIS

= who Shopped at ALDI for Groceries past 7 days
850
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Grocery stores shopped past 7 days (HHLD): ALDI

Used Past 30-days: Adults 18 or older

Vape

Marijuana / Cannabis Cigarettes

= who Shopped at ALDI for Groceries past 7 days uST. LOUIS



likely to smoke cigarettes.

28.7% or 1,632,905 of WASHINGTON, DC DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 1.% more likely to use QSRs past mo.,
2.5% more likely to use Sit-Down Restaurants past mo., 17.6% more likely to use Casinos past yr., 3.8% more

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older
’hlﬂ 1time (] ®  1time
2times 2 times
10times or more 10times or more

13.6%

17.7%

6-9times

8%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

indian/  wakan
Thai

Coffes ar  Other Bakery
hsian
= who Shopped at ALDI for Groceries past 7 days. = WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at ALD! for Groceries past 7 days | BRTIGIIN 23.1%

wAsHINGTON, DC BRI 25.1%

= who Shopped at ALDI for Groceries past 7 days ®WASHINGTON, DC ® who Shopped at ALDI for Groceries past 7 days B WASHINGTON, DC
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
89.3% B88.5% 76.9% 75.0%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

P — oy ———
Wine Table Games (Craps, Poker, etc.) 7672 8
Imported Beer Upscale Restaurant a-u’,-u’a 7.8%
Domestic Regular Beer Stage Show / Concert  priurn 5_51'526

o 5
I!

Domestic Light Beer v v Sports Betting m%e.s%
Microbrew / Craft Beer s'fg;ﬁz% i Spa 1‘52’_65% -
Other Gambling 125, 68 75249'? Casinos visited past 12 months: Yes
= who Shopped at ALDI for Groceries past 7 days ' WASHINGTON, DC # who Shopped at ALDI for Groceries past 7 days ® WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 1,457
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Grocery stores shopped past 7 days (HHLD): ALDI

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

 who Shopped at ALDI for Groceries past 7 days = WASHINGTON, DC



29.8% or 78,187,097 of USA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 2.1% less likely to have a 401K, .3% less

likely to have an Auto Loan, 3.5% less likely to Invest/Trade Stocks Online, 3.5% more likely to pay with their
Debit Card.

mﬁﬂlnvestments Oned: Adults 18 or older

401K Plan

Financial Services Has and/or Uses: Adults 18 or older

122,732,020 26.8%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds :

Bonds 1111‘33'5:

Other (Crypto / NFTs / Metals, etc.) 11"1‘:?;

B 12% o 64% 4oy 5a%

- 6, 8 8.4%
529 Plan / College Savings Plan 8.6% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home  Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
= i Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Propei Lk Account Mortgage  LoanorHome
Perty ETRIPRD 7.9% Equity Loan
® who Shopped at ALDI for Groceries past 7 days mUSA

= who Shopped at ALDI for Groceries past 7 days m USA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Servic et
pa il 64555 767

Financial Planner ’ kol
48,341 833 18.4%

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

5.1%
Real Estate Agent o
e 13 651,283 %]
: 3.5%
)

3.2% 3.8% 2.9 3.4%
L]

. . X *Past 12 Months) VIsA PayPal Debit Card Venmo Zelle MasterCard  ApplePay  CashApp  GooglePay Store Credit  Discover American  Facebook Samsung Pay Square Cash
Divorce / Family Attorney !‘";;: ( ) card Express  Messenger
m who Shopped at ALDI for Groceries past 7 days mUSA ® who Shopped at ALDI for Groceries past 7 days mUSA

USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 6,464
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44.6% or 3,370,874 of CHICAGO DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 8.1% less likely to have a 401K, 8.8%

less likely to have an Auto Loan, 5.5% less likely to Invest/Trade Stocks Online, 1.1% more likely to pay with
their Debit Card.

ﬁ Investments Owned: Adults 18 or older

401K Plan

3,529,025 46.6%

IRA (Individual Retirement Account)

Stocks or Stock Options 2161611

14.5%
1,326,919 17.5%
12.3%
1,059,979

Mutual Funds

Money Market Funds 0%

] 11.3%
1, 19 13.6%

Bonds

Financial Services Has and/or Uses:

Adults 18 or older

8.2% 709

47,135 10.3% 6.

Other (Crypto / NFTs / Metals, etc.) ik 6 a.0% 5% ) g 49%

e _— e P ™ ...
529 Plan / College Savings Plan M '8.6% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan Certificatesof Money  Studentloan Personal Loan Refinanced  Home

. 9% Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
= Account Mort; Loan or Home

Second Home or Real Estate Property G.B% £ Gage i Ut

m who Shopped at ALDI for Groceries past 7 days m CHICAGO = who Shopped at ALDI for Groceries past 7 days m CHICAGO
[—|

Professional Services Used*: Adults 18 or older

Tax Preparation Service e .
L 2,155,434 28.5%

1,349,882

Financial Planner

Online Investing / Stock Trading

1,244 1
13.9%

3,475 11.2%
z. 8
g
565,458 7.5%

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning a 2';:‘;‘
Divorce / Family Attorney ! 11':;6 (*Past12 Months)
B who Shopped at ALDI for Groceries past 7 days B CHICAGO
CHICAGO DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 1,504
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Past 3-Months Payment Methods Used: Adults 18 or older

Apple Pay Cash App  Store Credit
Card

Zelle Venmo

= who Shopped at ALDI for Groceries past 7 days

Grocery stores shopped past 7 days (HHLD): ALDI

Discover

Google Pay

m CHICAGO

American
Express

2.4% 3.6% 2.a% 2.7%
o G

Facebook Samsung Pay Square Cash
Messenger



mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

529 Plan / College Savings Plan

37.4% or 1,445,787 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at ALDI for Groceries past 7...
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 1.7% more likely to have a 401K, 11.1%
less likely to have an Auto Loan, 9.2% more likely to Invest/Trade Stocks Online, .3% more likely to pay with

| their Debit Card.

52.0%

2,010,431
1,612,575

,869 26

.' Financial Services Has and/or Uses: Adults 18 or older

9.8%
9% 70% 63% sen 5.6%

AFE 173%™
12

Other (Crypto / NFTs / Metals, etc.) Checking ~ Savings DebitorATM CreditCard  Online Mobile  OnlineBil  Home  Autoloan Cerficatesof Money  Studentloan Personal Loan Refinanced  Home
Account Account card Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property - Account Mortgage Loan or Home
6 Equity Loan
w who Shopped at ALDI for Groceries past 7 days ' MINNEAPOLIS-ST. PAUL w who Shopped at ALDI for Groceries past 7 days m MINNEAPOLIS-ST. PAUL
[

Professional Services

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent
Estate Planning

Divorce / Family Attorney

MINNEAPOLIS-ST. PAUL DMA

JEIEE 3.3%
[ g
1540.8%
1.2%
mwho Shopped at ALDI for Groceries past 7 days
Scarborough R2 2024: Jul23-Aug24

sed*: Adults 18 or o!dr

4 1 11.1%
8 10.3% [ ] .

457

9.5%

4.1%

(*Past 12 Menths)

W MINNEAPOLIS-ST. PAUL
Qual intab

P Past 3-Months Payment Methods Used: Adults 18 or older

- 119.3% 1 10.6%11.1%
. 4 17.0%| 5.1%
S 3.6%  3.2% 2.7%

Cash App American Facebook Samsung Pay Square Cash
Express. Messenger

m MINNEAPOLIS-ST. PAUL

DebitCard  MasterCard

Paypal Venmo

Zelle Discover

Apple Pay

Google Pay  Store Credit
Card

mwho Shopped at ALDI for Groceries past 7 days
698

All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Grocery stores shopped past 7 days (HHLD): ALDI



ﬁ Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

896,059

607,467 o

13.2%
327,290 13.1%
46 11.1%
247,091 9.9%
0 9.5%
224,205 8.9%
4 10.4%
208,009 EEET
6.4%
! 6.0%

® who Shopped at ALDI for Groceries past 7 days

42.8% or 1,073,339 of ST. LOUIS DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.

Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 7.7% more likely to have a 401K, 12.2%

more likely to have an Auto Loan, 8.5% more likely to Invest/Trade Stocks Online, 9.2% more likely to pay with
| their Debit Card.

.' Financial Services Has and/or Uses: Adults 18 or older

35.7%

19.9%
19.2%
SO% BA% oa% s 5a% 5%
Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
M ST. LOUIS = who Shopped at ALDI for Groceries past 7 days m ST. LOUIS

Professional Services Used*: Adults 18 or older

Tax P tion Service e §
ax Preparation e P 21.8%
481,643 19.2%

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

278, 11.1%

m who Shopped at ALDI for Groceries past 7 days

f'Past 3-Months Payment Methods Used: Adults 18 or older

6.5% 5-3%

N o RO - ]

Debit Card Venmo MasterCard Zelle Apple Pay Discover  GooglePay CashApp  Store Credit  American Facebook Samsung Pay Square Cash

(*Past 12 Menths) VIsA PayPal

Card Express Messenger
mST. LOUIS mwho Shopped at ALDI for Groceries past 7 days m ST. LOUIS

ST. Louis DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 850
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their Debit Card.

28.7% or 1,632,905 of WASHINGTON, DC DMA Adults 18 or older Shopped at ALDI for Groceries past 7 days.
Adults 18 or older who Shopped at ALDI for Groceries past 7 days are 1.5% less likely to have a 401K, 2.5%

less likely to have an Auto Loan, 5.1% more likely to Invest/Trade Stocks Online, 2.1% more likely to pay with

mﬁ 4 Investments Owned: Adults 18 or older
401K Plan 2,814,817 -

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Bonds

Checking  Debit or ATM
Account card

Other (Crypto / NFTs [ Metals, etc.)

Second Home or Real Estate Property 7;’:%

= who Shopped at ALDI for Groceries past 7 days m WASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

savings Credit Card Online Mobile Online Bill
Account Banking Banking Paying

m who Shopped at ALDI for Groceries past 7 days

= WASHINGTON, DC

8.3% 0%
6-9% 75% 4.1% 5-1%

Certificates of Studentloan Refinanced Personal Loan  Home

Home Improvement
Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service i
Online Investing / Stock Trading
Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

*past 12 Month: visA
Divorce / Family Attorney E-OL;: L iithe)
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Grocery stores shopped past 7 days (HHLD): ALDI

Venmo MasterCard  Apple Pay Cash App

A g 89 7.6%
5.7% 4.3% 4.1% 3.8% 4.0%

Facebook  Square Cash Samsung Pay
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Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 3 days, 0 hours, 26 minutes and
26 seconds each week with All Forms of Media.
86.4% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an avg. of 7 hours and 59 minutes each week listening
| to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

..

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 54.0%
Usa

who Shopped at ALDI for
Groceries past 7 days

® who Shopped at ALDI for Groceries past 7 days H USA
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Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 3 days, 1 hours, 29 minutes and
48 seconds each week with All Forms of Media.

88.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an avg. of 8 hours and 33 minutes each week listening
to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.

B

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
69:05:25
who shggﬁﬁ‘ét ALDI for CHICAGO

Groceries past 7 days

24.6% P 25-5%

\90
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Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 3 days, 0 hours, 11 minutes and
16 seconds each week with All Forms of Media.

87.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an avg. of 7 hours and 45 minutes each week listening
to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.
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Grocery stores shopped past 7 days (HHLD): ALDI



Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 3 days, 6 hours, 49 minutes and |
40 seconds each week with All Forms of Media.

88.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an avg. of 7 hours and 31 minutes each week listening
to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Grocery stores shopped past 7 days (HHLD): ALDI



Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 2 days, 19 hours, 16 minutes
and 25 seconds each week with All Forms of Media.

82.8% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an avg. of 7 hours and 22 minutes each week listening
to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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Grocery stores shopped past 7 days (HHLD): ALDI



Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 2 days, 6 hours, 4 minutes and
10 seconds each week with All Forms of Ad-Supported Media.

82.2% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an avg. of 7 hours and 25 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 11.3% of totaltime spent with all forms of Ad-Supported Media.
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Grocery stores shopped past 7 days (HHLD): ALDI



Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 2 days, 7 hours, 24 minutes and

14 seconds each week with All Forms of Ad-Supported Media.

84.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an avg. of 8 hours and 8 minutes each week listening
| to Local Ad-Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supported Media.
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Grocery stores shopped past 7 days (HHLD): ALDI




Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 2 days, 5 hours, 7 minutes and
33 seconds each week with All Forms of Ad-Supported Media.

82.1% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an avg. of 7 hours and 4 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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Grocery stores shopped past 7 days (HHLD): ALDI



Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 2 days, 11 hours, 39 minutes
and 42 seconds each week with All Forms of Ad-Supported Media.

84.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an avg. of 7 hours and 4 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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Grocery stores shopped past 7 days (HHLD): ALDI



Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 2 days, 1 hours, 2 minutes and

27 seconds each week with All Forms of Ad-Supported Media.
77.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an avg. of 6 hours and 33 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Grocery stores shopped past 7 days (HHLD): ALDI
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Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 7 hours and 43
minutes each day with All Forms of Ad-Supported Media. 82.2% listen to Local AM/FM Radio for an
avg. of 63.6 minutes/day.

(Local Radio delivers 11.3% of Time with Ad-Supported Media.)
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avg. of 69.7 minutes/day.

Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 7 hours and 54
minutes each day with All Forms of Ad-Supported Media. 84.9% listen to Local AM/FM Radio for an
(Local Radio delivers 12.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 60.6 minutes/day.

Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 7 hours and 35
minutes each day with All Forms of Ad-Supported Media. 82.1% listen to Local AM/FM Radio for an
(Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 8 hours and 31
minutes each day with All Forms of Ad-Supported Media. 84.9% listen to Local AM/FM Radio for an

avg. of 60.7 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)
Top-l.la All lforms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Med’m (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of 7 hours and 0
minutes each day with All Forms of Ad-Supported Media. 77.6% listen to Local AM/FM Radio for an
(Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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w who Shopped at ALDI for Groceries past 7 days

64,308,699 or 82.2% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day representing 41.4% of
aII time spent daily with Ad-Supported Audio.
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7 2,861,994 or 84.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.7 minutes every day representing 43.% of all
time spent daily with Ad-Supported Audio.
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1,187,324 or 82.1% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.6 minutes every day representing 41.% of all
time spent daily with Ad-Supported Audio.
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7 910,965 or 84.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 41.6% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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7 1,267,401 or 77.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.2 minutes every day representing 37.7% of all
time spent daily with Ad-Supported Audio.
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64,308,699 or 82.2% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day representing 41.4% of
| all time spent daily with Ad-Supported Audio.
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| 2,861,994 or 84.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 69.7 minutes every day representing 43.% of all
time spent daily with Ad-Supported Audio.
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‘ 1,187,324 or 82.1% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.6 minutes every day representing 41.% of all
time spent daily with Ad-Supported Audio.
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910,965 or 84.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 41.6% of all
time spent daily with Ad-Supported Audio.
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1,267,401 or 77.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.2 minutes every day representing 37.7% of all
time spent daily with Ad-Supported Audio.
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' 64,308,699 or 82.2% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Classic Rock, and Country.
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2,861,994 or 84.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Rock, Urban Contemporary, and Rhythmic Oldies.
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Contemporary

1,187,324 or 82.1% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Country, Classic Rock, and Pop

Hit Radio.
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910,965 or 84.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits,
Contemporary, and Adult Hits.
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1,267,401 or 77.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, All News, Urban
AC, and Country.
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52,321,052 or 66.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations for an average of 99.1 minutes every day representing 29.7% of all time
spent daily with Ad-Supported Video.
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2,484,667 or 73.7% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations for an average of 108.1 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Video.
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919,740 or 63.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations for an average of 113.6 minutes every day representing 31.7% of all
time spent daily with Ad-Supported Video.
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771,959 or 71.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations for an average of 98.2 minutes every day representing 26.% of all time
spent daily with Ad-Supported Video.
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983,760 or 60.2% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations for an average of 62.2 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Video.
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52,321,052 or 66.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations for an average of 99.1 minutes every day representing 29.7% of all time
spent daily with Ad-Supported Video.
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2,484,667 or 73.7% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations for an average of 108.1 minutes every day representing 32.5% of all

time spent daily with Ad-Supported Video.
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919,740 or 63.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations for an average of 113.6 minutes every day representing 31.7% of all
time spent daily with Ad-Supported Video.
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771,959 or 71.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations for an average of 98.2 minutes every day representing 26.% of all time

spent daily with Ad-Supported Video.
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983,760 or 60.2% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations for an average of 62.2 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Documentaries
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Local News - Late

Court Shows

52,321,052 or 66.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Sports, Movies, Comedies, and Dramas.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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2,484,667 or 73.7% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Local News -
Morning, Sports, Comedies, and Dramas.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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919,740 or 63.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Sports, Comedies, Movies, and Game Shows.
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56,780,542 or 72.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Social Media for an average of 140.7 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Digital Media.
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2,421,142 or 71.8% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Social Media for an average of 153.7 minutes every day representing 26.9% of all time
spent daily with Ad-Supported Digital Media.
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1,028,155 or 71.1% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Social Media for an average of 126.6 minutes every day representing 22.7% of all time
spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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831,402 or 77.5% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Social Media for an average of 132.9 minutes every day representing 23.5% of all time
spent daily with Ad-Supported Digital Media.
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1,222,025 or 74.8% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Social Media for an average of 154.2 minutes every day representing 28.2% of all time
spent daily with Ad-Supported Digital Media.
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56,780,542 or 72.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Facebook for an average of 48.9 minutes every day representing 34.7% of all time spent
daily with Ad-Supported Social Media.
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2,421,142 or 71.8% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Facebook for an average of 52.6 minutes every day representing 34.2% of all time spent
daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

1,028,155 or 71.1% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Facebook for an average of 44.4 minutes every day representing 35.% of all time spent
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831,402 or 77.5% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Facebook for an average of 49.9 minutes every day representing 37.6% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week All Socigl Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

1,222,025 or 74.8% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Facebook for an average of 56. minutes every day representing 36.3% of all time spent
daily with Ad-Supported Social Media.
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56,780,542 or 72.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Facebook for an average of 48.9 minutes every day representing 34.7% of all time spent
| daily with Ad-Supported Social Media.
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2,421,142 or 71.8% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Facebook for an average of 52.6 minutes every day representing 34.2% of all time spent
daily with Ad-Supported Social Media.
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1,028,155 or 71.1% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Facebook for an average of 44.4 minutes every day representing 35.% of all time spent
daily with Ad-Supported Social Media.
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831,402 or 77.5% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Facebook for an average of 49.9 minutes every day representing 37.6% of all time spent
daily with Ad-Supported Social Media.
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1,222,025 or 74.8% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days use Ad-
Supported Facebook for an average of 56. minutes every day representing 36.3% of all time spent
daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,775,514;
Local Radio: 4,093,321; Social Media: 3,598,559; Local TV: 1,983,817; Non-Prem. Cable:
1,897,361 reaching Adults 18 or older who Shopped at ALDI for Groceries

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Shopped at ALDI for Groceries past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 183,987; Social Media: 153,642; Local TV: 95,687; Non-Prem. Cable: 79,147
reaching Adults 18 or older who Shopped at ALDI for Groceries past 7 days.

All Other Digital Media: 258,950;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 105,005;
Local Radio: 75,247; Social Media: 64,973; Local TV: 33,180; Non-Prem. Cable: 29,452
reaching Adults 18 or older who Shopped at ALDI for Groceries past 7 days.
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Adults 18 or older who Shopped at ALDI for Groceries past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 59,908; Local Radio: 57,381; Local TV: 32,498; Non-Prem. Cable: 29,711
reaching Adults 18 or older who Shopped at ALDI for Groceries past 7 days.

All Other Digital Media: 93,961;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Shopped at ALDI for Groceries past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 79,822; Social Media: 76,067; Non-Prem. Cable: 45,120; Local TV: 35,729
reaching Adults 18 or older who Shopped at ALDI for Groceries past 7 days.

All Other Digital Media: 102,998;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Shopped at ALDI for Groceries past 7
days
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

lAverage Week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...
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Gas Stations/Convenience Stores
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Drug Stores

Spotify

SiriusXm

YouTube Music

Movie Theaters

Total persans

70,799,170 or 90.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an
average of 51.9 minutes per day driving, seeing Billboards and Signs. 68.8% Listen to Local Radio
Stations Out-of-Home for an average of 38.5 minutes/day.
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Top-13 Ad-. Suggarted Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or o[der

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Podcasts

Spotify

YouTube Music

SiriusXM

Retail Stores

2,933,024 or 87.% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an
average of 51.8 minutes per day driving, seeing Billboards and Signs. 71.% Listen to Local Radio

Stations Out-of-Home for an average of 42.3 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
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® who Shopped at ALDI for Groceries past 7 days

1,326,826 or 91.8% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an
average of 51.3 minutes per day driving, seeing Billboards and Signs. 68.7% Listen to Local Radio
Stations Out-of-Home for an average of 36.7 minutes/day.
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Top-13 Ad-Si uggorted Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls
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Podcasts
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YouTube Music

Retail Stores

997,085 or 92.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an
average of 61.9 minutes per day driving, seeing Billboards and Signs. 70.9% Listen to Local Radio
Stations Out-of-Home for an average of 36.8 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or o[der

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...
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Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores.

Spotify
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Movie Theaters

YouTube Music

= who Shopped at ALDI for Groceries past 7 days

1,489,203 or 91.2% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an
average of 43.2 minutes per day driving, seeing Billboards and Signs. 64.9% Listen to Local Radio
Stations Out-of-Home for an average of 34.1 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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70,799,170 or 90.6% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average

of 51.9 minutes per day driving, seeing Billboards and Signs representing 36.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

e "Share of Ad-Supported OOH Media"
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2,933,024 or 87.% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average
of 51.8 minutes per day driving, seeing Billboards and Signs representing 33.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,326,826 or 91.8% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average
of 51.3 minutes per day driving, seeing Billboards and Signs representing 37.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1997,085 or 92.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average of
161.9 minutes per day driving, seeing Billboards and Signs representing 42.6% of all Time Spent with Ad-
'Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,489,203 or 91.2% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an average
of 43.2 minutes per day driving, seeing Billboards and Signs representing 31.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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2,933,024 or 87.% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an
average of 51.8 minutes per day driving an average of 30.1 miles each day and are 30.3% more likely
to use Cicero Avenue than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): ALDI

1,326,826 or 91.8% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an
average of 51.3 minutes per day driving an average of 29.9 miles each day and are 20.7% more likely
to use US 52 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): ALDI

997,085 or 92.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an
average of 61.9 minutes per day driving an average of 36. miles each day and are 69.% more likely to
use Route 15 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,489,203 or 91.2% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days spend an
average of 43.2 minutes per day driving an average of 25.2 miles each day and are 78.4% more likely
to use Kenilworth Avenue than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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26,508,475 or 33.9% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 34.% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,145,602 or 34.% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 35.5% of all
time spent daily with All forms of Print Media.
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571,107 or 39.5% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 35.2% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Dﬁgﬁg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Shapped at ALDI for
Groceries past 7 days

MINNEAPOLIS-ST. PAUL m

X

y (Daily)

Magazines

Local Daily
Newspaper(s) (Daily
+sunday) ( Catalogs
2.4 ¢ 3.8

Local Daily
Newspaper(s)
(sunday)
131

Local Daily

Wall Stre
{ba
10.1

Journal

Local Daily.
Newspaper(s) (Daily Times
+Sunday) (Daily) Cal
2.4 7.7

USA Today (Daily)
83

Direct Mail

talogs
3.8

w who Shopped at ALDI for Groceries past 7 days W MINNEAPOLIS-ST. PAUL

= who Shopped at ALDI for Groceries past 7 days

= MINNEAPOLIS-ST. PAUL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Totol persons:

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

MINNEAPOLIS-ST. PAUL  DMA

Scarborough R2 2024: Jul23-Aug24

5 Time Spent:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
13.0
Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or alderm

who Shopped at ALDI for MINNEAPOUIS-ST, PAUL m
Groceries past 7 days ,

(sunday)
10.6

R - A
0%

New York Times

New York Times (Daily
+sunday)
9.3

Magazines

Direct Mail

)
(Daily+Sunday)
9.4 8.0

New York Times (Daily)

Local Daily
[T—
{Sunday)
131

New York Times
(Sunday)
11.2

USA Taday (Daily)
9.3

New York Times (Daily)
7.7

New York Times (Daily
+sunday)
9.4 1.2

Direct Mail Advertising

(excluding Catalogs) Maga

7.1

u who Shopped at ALDI for Groceries past 7 days
Qual Intab

B MINNEAPOLIS-ST. PAUL
698

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Shopped at ALDI for Groceries past 7 days

Grocery stores shopped past 7 days (HHLD): ALDI

® MINNEAPOLIS-ST. PAU
* Share

soefa.ai

L
of Everything

for Anything _




Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

Wwall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

New York Times (Daily)

Books

Magazines

All Local Weekly Newspapers

Catalogs

329,673 or 30.7% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 31.4% of all
| time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

Wall street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

New York Times (Daily)

Magazines

All Local Weekly Newspapers
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Books
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552,327 or 33.8% of Adults 18 or older who Shopped at ALDI for Groceries past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 32.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines
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‘Wall Street Journal (Daily)

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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