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BARNES -NOBLE

7.7% or 20,121,437 of USA Adults 18 or older purchased Books at BARNES & NOBLE in the past 3mos.
Typical Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos are 46.9 years old
(3.9% younger than average) and have a $109,141 (21.7% higher than average) annual household income.
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15.1% or 39,557,008 of USA Adults 18 or older purchased Books at ANY BOOKSTORE in the past 3mos.
Typical Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos are 47.4 years old
(2.9% younger than average) and have a $105,445 (17.6% higher than average) annual household income.
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Read BOOKS

Online past mo.

30.3% or 79,368,427 of USA Adults 18 or older read Books ONLINE in the past 30 days.
Typical Adults 18 or older who read Books ONLINE in the past 30 days are 46.1 years old (5.6% younger than
average) and have a $94,976 (5.9% higher than average) annual household income.
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Bought BOOKS

¥ Online past émo.

19.% or 49,912,412 of USA Adults 18 or older purchased Books ONLINE in the past 6 months.
Typical Adults 18 or older who purchased Books ONLINE in the past 6 months are 48. years old (1.6%
younger than average) and have a $102,674 (14.5% higher than average) annual household income.
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Bought Audiobooks

Online past 6mo.

8.7% or 22,851,814 of USA Adults 18 or older purchased Audiobooks ONLINE in the past 6 months.
Typical Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months are 44.3 years old (9.3%
younger than average) and have a $107,203 (19.6% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘ Gender of Target vs. Market: Adults 18 or older
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7.7% or 20,121,437 of USA Adults 18 or older purchased Books at BARNES & NOBLE in the past 3mos.
Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos are 46.2% more likely to be a
college graduate, 10.1% more likely to work full-time, 2.% more likely to be married, 6.8% less likely to be a

parent of 1 or more children under 18.
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15.1% or 39,557,008 of USA Adults 18 or older purchased Books at ANY BOOKSTORE in the past 3mos.
Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos are 39.2% more likely to be a
college graduate, 5.6% more likely to work full-time, .1% more likely to be married, 9.6% less likely to be a
parent of 1 or more children under 18.
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N Read BOOKS

Online past mo.
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30.3% or 79,368,427 of USA Adults 18 or older read Books ONLINE in the past 30 days.

Adults 18 or older who read Books ONLINE in the past 30 days are 12.9% more likely to be a college
graduate, 10.9% more likely to work full-time, .1% more likely to be married, 14.5% more likely to be a
parent of 1 or more children under 18.
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Buu g ht BUUKS [ 19.% or 49,912,412 of USA Adults 18 or older purchased Books ONLINE in the past 6 months.
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Adults 18 or older who purchased Books ONLINE in the past 6 months are 34.2% more likely to be a college
graduate, 11.5% more likely to work full-time, 7.1% more likely to be married, 6.7% more likely to be a
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Items bought on the Internet past 6 months:Entertainment: Books



8.7% or 22,851,814 of USA Adults 18 or older purchased Audiobocks ONLINE in the past 6 months.
Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months are 29.1% more likely to be a
college graduate, 23.1% more likely to work full-time, 7.4% more likely to be married, 25.2% more likely to
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Items bought on the Internet past 6 months:Entertainment: Audiobooks



7.7% or 20,121,437 of USA Adults 18 or older purchased Books at BARNES & NOBLE in the past 3mos.

) I Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos are 5.3% more likely to own
f_ i their home, 16.4% more likely to own a higher valued home, 4.5% more likely to have a single-family home,

2.7% less likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
) Single Family House (unattached) g
Own a Dog
Townhouse or attached Home = 10-6%
8.9%
Condominium I 5.0% Own a Cat
5.6%
8.1% 8.6%
5.4%  a.4% Apartment
52,151
Rent Own Second Home Mobile Home or Manufactured 1.6% Own other type of Pet
or Real Estate Home 4.0%
Property B
= who purchased Books at BARNES & NOBLE in the past 3mas mUsA #who purchased Books at BARNES & NOBLE in the past 3mos mUSA # who purcha sed Books at BARNES & NOBLE in the past 3mos WUSA
-
¢Z4l Value of Owned Home: Adults 18 or older wp Home Loans: Adults 18 or older
who purchased Books at BARNES & NOBLE in the past... e e o
usa
10.7% i
<$150K  $1S0K-$200K  $200K-$250K $250K-$300K  $300K-$350K  $350K-$500K  $S500K-$750K  $750K-$1M $1v+ Home Mortgage Refinanced  Home Equity own
m who purchased Books at BARNES & NOBLE in the past 3mos mUSA Home Mortgage "l;‘o::"c:::;it Hzn:;{:hr:?;am
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Stores/services bought past 3 months: Barnes & Noble



S B ht t ANY 15.1% or 39,557,008 of USA Adults 18 or older purchased Books at ANY BOOKSTORE in the past 3mos.
- = ng d Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos are 5.1% more likely to own

BUUKSTURE their home, 16.7% more likely to own a higher valued home, 3.2% more likely to have a single-family home,
6.1% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4 {® Pets in Home: Adults 18 or older
I ; i 63.7% i

Single Family House (unattached) "
61.7% Own a Dog

Townhouse or attached Home

Condominium | ) Own a Cat _
B 22.0%
10.9% g o T

5.1% 4.4% -

Apartment -
Y TERT7Y 11,570,503 00 B LR 22,492,151 :
Other Own Second Home Mobile Home or Manufactured | 2.5% Own other type of Pet .
or Real Estate Home . 4.0%
Property "
» who purchased Books at ANY BOOKSTORE in the past 3mos musa % who purchased Books at ANY BOOKSTORE in the past 3mos mUSA » who purchased Books at ANY BOOKSTORE in the past 3mos mUSA
7
.24 Value of Owned Home: Adults 18 or older Wk Home Loans: Adults 18 or older

Average Value of Owned Home:
who purchased Books at ANY BOOKSTORE in the past...
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10.4% 10.2%

061,87 0 2 og
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$350K-$500K

Home Mortgage Refinanced Home Equity Oown
Home Mortgage Loan/Home Home/Property
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<$150K $200K-$250K $300K-$350K
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Stores/services bought past 3 months: Any bookstore



30.3% or 79,368,427 of USA Adults 18 or older read Books ONLINE in the past 30 days.
Adults 18 or older who read Books ONLINE in the past 30 days are 5.3% less likely to own their home, 2.8%

more likely to own a higher valued home, 3.5% less likely to have a single-family home, 3.2% more likely to
have a dog.

Ne] Read BOOKS

Online past mo.

Own/Rent/Other: Adults 18 or older

m%@ Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
33.7%
™%

Own a Cat P ot
22.0%

Townhouse or attached Home
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7.8% 8.6%
4.6% 4.4% — Apartment —
own Other Own Second Home Mobile Home or Manufactured || 3.5% Own other type of Pet -
or Real Estate Home 4.0%
Property .
who read Books ONLINE in the past 30 days mUsA #who read Books ONUNE in the past 30 days mUsSA = who read Books ONUNE in the past 30 days mUSA
-
124 Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
who read Books ONLINE in the past 30 days S
s 541134 ]
8.0% 75% 7.5% 7.0%

| 6.6%
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$250K-$300K

1.7% fE 613

Home Mortgage Refinanced

Home Equity

$750K-51M
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Own
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Ways used Internet/apps past 30 days on any device:Entertainment: Read books



f@ | Bought BOOKS

92| Online past émo.

19.% or 49,912,412 of USA Adults 18 or older purchased Books ONLINE in the past 6 months.
Adults 18 or older who purchased Books ONLINE in the past 6 months are 2.6% more likely to own their

home, 9.2% more likely to own a higher valued home, 2.9% more likely to have a single-family home, 1.%
more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

m%@ Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older

Single Family House (unattached) w‘ 3%, 4
Own a Dog
33.7%

9.8%
Own a Cat .
22.0%

]
Townh ttached H 9
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Property .
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-
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usa
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<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K  $750K-$1M Home Mortgage Refinanced Home Equity Own
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Items bought on the Internet past 6 months:Entertainment: Books



B ht A d h k 8.7% or 22,851,814 of USA Adults 18 or older purchased Audiobooks ONLINE in the past 6 months.
ng LUNIILCW | 4 jts 18 or older who purchased Audiobooks ONLINE in the past 6 months are .8% more likely to own their

Unline past 6m0' P_\ome, 7.1% more likely to own a higher valued home, .9% less likely to have a single-family home, 8.% more
likely to have a dog.

Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4 {® Pets in Home: Adults 18 or older
I 61.1%

Single Family House (unattached) g -
gl y ( ) e
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Items bought on the Internet past 6 months:Entertainment: Audiobooks



7.7% or 20,121,437 of USA Adults 18 or older purchased Books at BARNES & NOBLE in the past 3mos.
e N 0 B lE Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos are 9.9% more likely to look

BARNES

up D-I-Y advice online, 23.3% more likely to always vote in local elections, 42.% more likely to belong to a
gym, 26.6% more likely to fly domestic past

WTOP'ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

2 85.2%
o o0 Vote / Lean /Lean / None
(in District of Residence) Democrat Republican of These
Presidential Elections: Always 76.4%
s mmmma. o

Statewide Elections: Sometimes

Redpes/ Health Restaurant Do-t-Yoursel Online Phone  Medical Home / Feness/Diet  Apparel/ Job Search/ Religion/  Take Online Career Education Genealogy Homework  Eectronic  Photography Pwmg-f ng —

M:L:l:::x teformation m:r;a:t advice fm:ul ma:; Garden (deai Information Beduly ideds Postrewde Spirdually  Clssed  Development 1:::;:& lviuhu:!ow Imite lgs:n‘:::‘:' Family Advice  Service Local Elections: Always

Roeting, fopdcuice, ) Local Elections: Sometimes
ete) Finanong)
m who purchased Books at BARNES & NOBLE in the past 3mos mUSA m who purchased Books at BARNES & NOBLE in the past 3mos mUSA

Past 12-months Domestic Airline Trips: Adults 18 or older

f 14.9%
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2.4% 3
10+ trips k640, s BRI Flew Domestic past year: 5;48‘?

Avg. # Domestic Flights: IENSERNIEEY- NN
11.04

«
WﬁTopJO past 12-months Active Lifestyle Activites: Adults 18 or older

I

ar%
2om 47% %
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Stores/services bought past 3 months: Barnes & Noble



e B ht t ANY 15.1% or 39,557,008 of USA Adults 18 or older purchased Books at ANY BOOKSTORE in the past 3mos.
- ng d Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos are 3.8% more likely to look

BUUKSTURE up D-I-Y advice online, 27.3% more likely to always vote in local elections, 32.9% more likely to belong to a
gym, 19.6% more likely to fly domestic past
%Erop-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
s0.4%) e / Lean P ILean / None
(In Districtof Resii of These
Presidential Elections: Always
e B
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] e i
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siertins, spptcon, wc) Local Elections: Sometimes |y
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(S
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o B . 14.1%
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. 16.8%
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4urips
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Stores/services bought past 3 months: Any bookstore



Read BUUKS 30.3% or 79,368,427 of USA Adults 18 or older read Books ONLINE in the past 30 days.

Adults 18 or older who read Books ONLINE in the past 30 days are 25.5% more likely to look up D-I-Y
advice online, 4.5% less likely to always vote in local elections, 8.1% more likely to belong to a gym, 5.6%
more likely to fly domestic past yr.

Online past mo.

%Erop-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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Ways used Internet/apps past 30 days on any device:Entertainment: Read books




BUU ht BUUKS 19.% or 49,912,412 of USA Adults 18 or older purchased Books ONLINE in the past 6 months.

g Adults 18 or older who purchased Books ONLINE in the past 6 months are 21.6% more likely to look up D-I-
' Y advice online, 1.8% more likely to always vote in local elections, 7.8% more likely to belong to a gym,

U nllne pa St 6m L. 11.9% more likely to fly domestic past yr.

lWTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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Items bought on the Internet past 6 months:Entertainment: Books



- 8.7% or 22,851,814 of USA Adults 18 or older purchased Audiobooks ONLINE in the past 6 months.
Buught AUdIUhUUkS Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months are 43.5% more likely to look
Online past 6m0. up D-I-Y advice online, 2.1% less likely to always vote in local elections, 2.5% more likely to belong to a
gym, 15.6% more likely to fly domestic past y
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Items bought on the Internet past 6 months:Entertainment: Audiobooks



BARNES <-NOBLE

Past 30-days QSR Users: Adults 18 or older
I
T

2 times

3 times
4 times
5times
6-9times

20.8!
10times or more

11.0%
10
mwho purchased Books at BARNES & NOBLE in the past 3mos

Total Aggggrly QSR Users:

mUSA

Avg. Monthly QSR Meals:

e I

yr., 37.6% less likely to smoke cigarettes.

7.7% or 20,121,437 of USA Adults 18 or older purchased Books at BARNES & NOBLE in the past 3mos.
Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos are 5.8% more likely to use
QSRs past mo., 16.7% more likely to use Sit-Down Restaurants past mo., 4.3% less likely to use Casinos past

1time
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6 -9times
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— Sl
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Table Games (Craps, Poker, etc.)
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Slot Machines
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Stage Show / Concert
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Other Gambling
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wn Restaurant Meals:

Adults 18 or older

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

15.9%

|

16.1%
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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BOOKS Amittion

Bought at ANY
BOOKSTORE

Past 30-days QSR Users. Adults 18 or older

11.0%

J eme
Jgad

2 times

3 times

5times 10.4%

10times or more 17.2%

# who purchased Books at ANY BOOKSTORE in the past 3mos musa

Total Manthfy QSR Users: Avg. Monthly QSR Meals:

88.7%

yr., 34.4% less likely to smoke cigarettes.

15.1% or 39,557,008 of USA Adults 18 or older purchased Books at ANY BOOKSTORE in the past 3mos.
Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos are 4.1% more likely to use
QSRs past mo., 14.% more likely to use Sit-Down Restaurants past mo., 6.8% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
e

1time

15.9%

2 times

16.1%

3 times

4 times

S5 times

6-9times

10times or more
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76. 1%
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Drank Past 30-days. Adults 18 or older
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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= who purchased Books at ANY BOOKSTORE in the past 3mos

Chivese makan  indian/ Wings/ Upscale  steakhouse
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mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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usn R 17.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 24.2%
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

i
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Sports Betting
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Stores/services bought past 3 months: Any bookstore



Read BOOKS

Online past mo.

Past 30-days QSR Users: Adults 18 or older

Ltime
.07
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20.8%

5times
6-9times

10times or more

= who read Books ONLINE in the past 30 days

Total Monthly QSR Users:
89.4%

m USA

Avg. Monthly QSR Meals:

o I -

likely to smoke cigarettes.

30.3% or 79,368,427 of USA Adults 18 or older read Books ONLINE in the past 30 days.
Adults 18 or older who read Books ONLINE in the past 30 days are .8% more likely to use QSRs past mo.,
1.1% more likely to use Sit-Down Restaurants past mo., 3.9% less likely to use Casinos past yr., 5.7% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

s Tt
Ztimee
3 times 13.‘3%'
4 times
Stimes
10times or more

= who read Books ONLINE in the past 30 days

m USA
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109, a1 6%
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Any Type of Beer
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Imported Beer
Microbrew / Craft Beer
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Burgers /  Donut/
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# who read Books ONLINE in the past 30 days mUSA

Used Restaurant Delivery Service Past 30-daj hub, Uber Eats, etc.)
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Past 12 months Casino

Slot Machines

Activities: Adults 18 or older

63,3

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

734
Stage Show / Concert :

5.8%
16,180,278
2 3.5%
9,617,827

Sports Betting 3.7%

Other Gambling

Spa Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older
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5 114.343.439
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Ways used Internet/apps past 30 days on any device:Entertainment: Read books
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Bought BOOKS

B2 Online past 6mo.

Past 30-days QSR Users: Adults 18 or older

14

i 1time
2 times
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6 -9times 20.8%

10times or more

17.2%

u who purchased Books ONLINE in the past 6 months WUsA

Total Aggré;gfy QSR Users: Avg. Monthly QSR Meals:

88.7%
] s+

19.% or 49,912,412 of USA Adults 18 or older purchased Books ONLI

Adults 18 or older who purchased Books ONLINE in the past 6 months are .3% more likely to use QSRs past
mo., 5.1% more likely to use Sit-Down Restaurants past mo., 4.3% less likely to use Casinos past yr,, 22.3%

less likely to smoke cigarettes.

NE in the past 6 months.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. .

1time 15.9% -

875

2 times

3 times

4 times

S5 times

6-9times

10times or more

® who purchased Books ONLINE in the past 6 months WUSA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

79.9% 76.1%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
I

s,
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Caffee
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Othar
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who purchased Books ONLINE in the post & months 19.6%

usn R 17.4%

Drank Past 30-days: Adults 18 or older

Uiquor
Any Type of Beer pumfem A
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. 41.6%
Domestic Light Beer

4,613 10.7%

068
Imported Beer 0

Microbrew / Craft Beer

Past 12 months Casino Activities: Adults 18 or older

Slot Machines S a.2%
Table Games (Craps, Poker, etc.)
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Bought Audiobooks

Online past 6mo.

Past 30-days QSR Users: Adults 18 or older

14

i 1time
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6 -9times 20.8%

10times or more

17.2
= who purchased Audiobooks ONLINE in the past 6 months

Avg. Monthly QSR Meals:

%
musa

Total Monthly QSR Users:
89.8%

88.7%
] s+

8.7% or 22,851,814 of USA Adults 18 or older purchased Audiobooks ONLINE in the past 6 months.
Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months are 1.3% more likely to use
QSRs past mo., 4.6% more likely to use Sit-Down Restaurants past mo., 1.5% more likely to use Casinos past

yr., 34.6% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
e
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3 times
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79.5% 76.1%

Drank Past 30-days: Adults 18 or older

68
1
23.

Liguor

Any Type of Beer

Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

= who purchased Audiobooks ONLINE in the past 6 months

USA Projection Scarborough R1 2024: Feb23-Apr24

mUSA

USA Qual Intab

All Graphs and HBIAI Data Modeling Copyright ©@ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days)
I | I .
11 .
I 118
piaza

Caffee. Bagel/  upscale steakhouse
House f surgers/ Donut /
Calfen gar Sports Bar  Bakery

Mexican indin [ Wings
hai /
Othar
asian

= who purchased Audiobooks OMUNE in the past 6 manths =UsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Items bought on the Internet past 6 months:Entertainment: Audiobooks
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7.7% or 20,121,437 of USA Adults 18 or older purchased Books at BARNES & NOBLE in the past 3mos.

Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos are 19.5% more likely to have
a 401K, 20.6% more likely to have an Auto Loan, 20.9% more likely to Invest/Trade Stocks Online, 7.4% more

likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

122,419,647

IRA (Individual Retirement Account)

1 ,923 38.8%
5 25.5%
48,257,628 18.4%
3 . 17.3%
36,944,981 14.1%
14.5%
30,325,990 11.6%
6 2 14.7%
30,215,111 EEENSY
o
2 1!

8.6%

14.9%
8.5%

m who purchased Books at BARNES & NOBLE in the past 3mos

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
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Second Home or Real Estate Property
529 Plan / College Savings Plan

m USA

™ Financial Services Has and/or Uses: Adults 18 or older

11.7%
B.2% 7.6% 6.6%

R e i

Certificates of Studentloan Refinanced Personal Loan
Deposit (CDs) Home
Mortgage

Checking  Debit or ATM
Account card

Auto Loan

Online Bill
Paying

Mohile
Banking

Savings Credit Card
Account

Online
Banking

Home
Mortgage

Money
Market
Account

m who purchased Books at BARNES & NOBLE in the past 3mos m USA

6.3% 49%
...

Home
Improvement
Loan or Home

Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service
-
47,1 18.0%
16.7%
11.2%
12.9% [ ]
26,933,020 10.3%

Financial Planner

Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)

Real Estate Agent

8.9%
6.3%

4.7%

.
8.2%
1.2%

m who purchased Books at BARNES & NOBLE in the past 3mos
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Divorce/ Family Attorney
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(*Past 12 Months)

9\ Past 3-Months Payment Methods Used: Adults 18 or older
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Debit Card  MasterCard ApplePay  CashApp  Store Credit Google Pay

Venmo Zelle Discover American Facebook  Square Cash Samsung Pay
Card Express Messenger
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BOOKS-AMiltion

Bought at ANY
BOOKSTORE

Adu

likel

| 15.1% or 39,557,008 of USA Adults 18 or older purchased Books at ANY BOOKSTORE in the past 3mos.

Its 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos are 13.8% more likely to have

a 401K, 12.2% more likely to have an Auto Loan, 33.2% more likely to Invest/Trade Stocks Online, 6.8% more

y to pay with their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)
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25.6%
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11.5%

10.9%
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12.7%
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= who purchased Books at ANY BOOKSTORE in the past 3mos

28.9%
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N Financial Services Has and/or Uses: Adults 18 or older

B.2% 7.5% 6.6% 6.3% 409

Certificates of Studentloan Refinanced Personal Loan
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Banking

Savings Credit Card
Account

Checking  Debit or ATM
Account card

Home
Mortgage

Home
Improvement
Loan or Home
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m who purchased Books at ANY BOOKSTORE in the past 3mos mUSA

Professional Serwces Used*- Adults 18 or older

47,195, 206 18.0%

41,263,981 15.7% [

16.5%

Tax Preparation Service
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9\ Past 3-Months Payment Methods Used: Adults 18 or older
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11,841
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Stores/services bought past 3 months: Any bookstore



30.3% or 79,368,427 of USA Adults 18 or older read Books ONLINE in the past 30 days.
Adults 18 or older who read Books ONLINE in the past 30 days are 5.7% more likely to have a 401K, .9% more

likely to have an Auto Loan, 3.9% more likely to Invest/Trade Stocks Online, 1.3% less likely to pay with their

Read BOOKS

Online past mo.

Debit Card.

“ﬁalnvestments Owned Adults 18 or older
401K Plan
IRetirement Account)

Stocks or Stock Options

IRA (Individ

Mutual Funds

Money Market Funds

36,044,98
: 121%
Other (Crypto / NFTs / Metals, etc.) 5%
2633550 11.7%
Bonds i
6 17.8%
22,292,193
7 3 9.6%
22,201, 58X

= who read Books ONLINE in the past 30 days

Second Home or Real Estate Property

529 Plan / College Savings Plan

mUSA

Financial Services Has and/or Uses: Adults 18 or older

1 20.8%) 8.2% 8.2%
. i nofle B
10.6%)

Checking  Debit or ATM Savings Credit Card Online Mobile Online Bill

Home Auto Loan Money  Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
w who read Books ONLINE in the past 30 days W USA

Professional Services Used*- Adults 18 or older

Tax P tion Se
‘ax Preparation Service ﬁb 973 5)2 25 5%
47,195,296

Financial Planner

Online investing / Stock Trading

_.m
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17%
=
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» who read Books ONLINE in the past 30 days

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent
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Divorce / Family Attorney
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y'E'Past 3-Months Payment Methods Used: Adults 18 or older
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115.8%) 6.2% 306 5.0% 340
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Ways used Internet/apps past 30 days on any device:Entertainment: Read books




19.% or 49,912,412 of USA Adults 18 or older purchased Books ONLINE in the past 6 months.
Adults 18 or older who purchased Books ONLINE in the past 6 months are 12.6% more likely to have a 401K,

= ‘ - 5.9% more likely to have an Auto Loan, 16.9% more likely to Invest/Trade Stocks Online, 9.1% less likely to
| Unllne paSt 6m0' pay with their Debit Card.

Bought BOOKS

“ﬁalnvestments Owned: Adults 18 or older
401K Plan
IRA (el Rerlrment Accourt]
Stocks or Stock Options
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Money Market Funds 4;;'”‘
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3 14.0%
Bonds RN 1.5n

Financial Services Has and/or Uses: Adults 18 or older
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Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan  FRiaatey 118% Account Mortgage Loan or Home
8.5% Equity Loan
m who purchased Books ONLINE in the past 6 months = USA

m who purchased Books ONLINE in the past 6 months mUSA

Professional Services Used*: Adults 18 or older | 'p'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

[
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47,195,296 18
%

41,263 951 e
. 13.3%
Accountant
R ER— 11
Insurance Agent at a Local Office (not online) 1o
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t
Real Estate Agent [ 6.3%
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Online investing / Stock Trading

.09 B ocx 5.8% 10.1%
I ol 5% 37%  3.8% 3.4%
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Items bought on the Internet past 6 months:Entertainment: Books



8.7% or 22,851,814 of USA Adults 18 or older purchased Audiobooks ONLINE in the past 6 months.

Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months are 20.5% more likely to have a
401K, 7.3% more likely to have an Auto Loan, 34.3% more likely to Invest/Trade Stocks Online, 7.7% less likely
to pay with their Debit Card.

Bought Audiobooks

Online past 6mao.
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529 Plan / College Savings Plan iz Account Mortgage Loan or Home
8.5% Equity Loan
® who purchased Audiobooks ONLINE in the past 6 months mUSA
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Professional Services Used*: Adults 18 or older | p'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service g3 2 25.5%
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Financial Planner
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Items bought on the Internet past 6 months:Entertainment: Audiobooks



Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos spend an average of 3 days, 5 hours, 37

n
& i minutes and 25 seconds each week with All Forms of Media.
{ X 83.3% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos spend an avg. of 8 hours and 36 minutes each

week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

EET..

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

80.8%

concurr
usage 53.9%
UsA

who purchased
BARNES & NO8I
past 3maos
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Stores/services bought past 3 months: Barnes & Noble




BUU ht at ANY Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos spend an average of 3 days, 9 hours, 0

g minutes and 58 seconds each week with All Forms of Media.

B U D KSTU R E 82.8% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos spend an avg. of 8 hours and 29 minutes each
week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Stores/services bought past 3 months: Any bookstore



R d BU 0 KS Adults 18 or older who read Books ONLINE in the past 30 days spend an average of 2 days, 23 hours, 48 minutes and
ed ; ,

15 seconds each week with All Forms of Media.

83.9% of Adults 18 or older who read Books ONLINE in the past 30 days spend an avg. of 7 hours and 46 minutes each week listening to
All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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BROADCASTING

Ways used Internet/apps past 30 days on any device:Entertainment: Read books



Adults 18 or older who purchased Books ONLINE in the past 6 months spend an average of 3 days, 0 hours, 30 minutes
and 11 seconds each week with All Forms of Media.

84.5% of Adults 18 or older who purchased Books ONLINE in the past 6 months spend an avg. of 7 hours and 44 minutes each week
listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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BROADCASTING

Items bought on the Internet past 6 months:Entertainment: Books



B ht A d b k Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months spend an average of 3 days, 3 hours, 55
ng UaIonooKs minutes and 56 seconds each week with All Forms of Media.
0 n |.| ne pa st 6 mo 82.5% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months spend an avg. of 7 hours and 15 minutes each

- week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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BROADCASTING

Items bought on the Internet past 6 months:Entertainment: Audiobooks



Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos spend an average of 2 days, 11 hours,

(k-" ! 44 minutes and 38 seconds each week with All Forms of Ad-Supported Media.
( X 78.1% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos spend an avg. of 7 hours and 38 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Stores/services bought past 3 months: Barnes & Noble
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Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos spend an average of 2 days, 12 hours, 46|

minutes and 4 seconds each week with All Forms of Ad-Supported Media.
77.3% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos spend an avg. of 7 hours and 22 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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Stores/services bought past 3 months: Any bookstore



] Read BD U KS Adults 18 or older who read Books ONLINE in the past 30 days spend an average of 2 days, 1 hours, 57 minutes and 25

seconds each week with All Forms of Ad-Supported Media.

0 n I.I ne pa st mo 80.2% of Adults 18 or older who read Books ONLINE in the past 30 days spend an avg. of 7 hours and 14 minutes each week listening to
p Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.
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Ways used Internet/apps past 30 days on any device:Entertainment: Read books



Adults 18 or older who purchased Books ONLINE in the past 6 months spend an average of 2 days, 3 hours, 11 minutes |
Bought BOOKS P p p ge of 2 days, 3 hours,

and 26 seconds each week with All Forms of Ad-Supported Media.
0 n ll n e a st 6m 0 80.1% of Adults 18 or older who purchased Books ONLINE in the past 6 months spend an avg. of 7 hours and 6 minutes each week
p - listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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Items bought on the Internet past 6 months:Entertainment: Books



BUU ht A d l] k Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months spend an average of 2 days, 0 hours, 29
g uadionooks minutes and 46 seconds each week with All Forms of Ad-Supported Media.
0 n |.| ne p 3 St 6 mo 78.2% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months spend an avg. of 6 hours and 40 minutes each

= week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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Items bought on the Internet past 6 months:Entertainment: Audiobooks



BARNES -NOBLE

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
search (Google, Bing, etc.)
Local AM/EM Radio

Email/Text/IM/Zoom,etc. (Personal & Work)

/Weather /Sports ites/Apps)
Banking/Financial/Real Estate (Websites/Apps)
Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Instagram

Total Persans

| Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos spend an average of 8
hours and 32 minutes each day with All Forms of Ad-Supported Media. 78.1% listen to Local AM/FM

Radio for an avg. of 65.4 minutes/day.
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BOOKS A mm&:_

Bought at ANY

BOOKSTORE

Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos spend an average of 8
hours and 40 minutes each day with All Forms of Ad-Supported Media. 77.3% listen to Local AM/FM

(Local Radio delivers 9.4% of Time with Ad-Supported Media.)

Radio for an avg. of 63.3 minutes/day.
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| Read BUUKS | Adults 18 or older who read Books ONLINE in the past 30 days spend an average of 7 hours and 8
: minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local AM/FM Radio for an

Online past mo. avg. of 62. minutes/day. (Local Radio delivers 11.6% of Time with Ad-Supported Media.
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Ways used Internet/apps past 30 days on any device:Entertainment: Read books



Bought BOOKS

| Adults 18 or older who purchased Books ONLINE in the past 6 months spend an average of 7 hours
and 18 minutes each day with All Forms of Ad-Supported Media. 80.1% listen to Local AM/FM Radio

for an avg. of 61. minutes/day.

(Local Radio delivers 11.1% of Time with Ad-Supported Media.
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Bought Audiobooks
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| Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months spend an average of 6
hours and 55 minutes each day with All Forms of Ad-Supported Media. 78.2% listen to Local AM/FM

Radio for an avg. of 57.1 minutes/day.
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[ 15,711,231 or 78.1% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day

BA R N Es X N 0 BLE representing 38.% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio {% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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7 30,574,387 or 77.3% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 63.3 minutes every day
representing 36.2% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

BOOKS-Amillion

: Bought at ANY
@S BOOKSTORE

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/EM Radio

Time spent
!ﬁ"!

Podcasts M'
Sol LA YouTube
potify $0.420.28 0 Music SiriusXm
siuon  [3SESUS RO 182 179 :
o rac SIr
YouTube Music m 8 1% ’ ”;tdl)[s ‘nll‘\lllls):?\fl
. 2.
i Podcasts
Owned e {SSEAPR SR e
Pandora mm Avg. Hours+Minutes/day with = c:;m? Others Music v
usic Music  Apple

Audio: Adults 18 or older

YouTube

Amazon Music m 13.4 20 H ° . Music Pandora Chan... M\hu
TV Music Channels mm 149 9.1 8.1
TV Music 5 :
AppleMusic PRI SIS - I . Channels Y .
A" Others mw o | Amazon mazon
who purchased Books at Radio Spotify Music | Pan... Local AM/FM Radio Owned Music Oth...
iHeartRadio  PYYER S 4% Ammﬂgﬁﬂn the 72.8 28.3 12.6 10.5 (AU 69.3 11.6 6.4
st 3mos
T a e

m who purchased Books at ANY BOOKSTORE in the past 3mos

m USA

» who purchased Books at ANY BOOKSTORE in the past 3mos

mUSA

Avg. Week Ad-. Suggorted Audio (Persons & % Reach): Adults 18 or older Avg

Local AN M Radio e ——— T L. o
Podeasts m-!m— 12.8%
YouTube Music m YouTub
s ‘ouTube
TV Music Channels m Dot Yg;;m.be Podcasts Music
o
Spotify m
Amazon Music Avg. Hours+Minutes/day with Ad- m A TSI Amazon
AllOthers Supported Audio: Adults 18 or older m Music Spotify R i
iHeartRadio MH“‘ 5 a0 i = it
. All All
Audiobooks £
. _ 88& who purchased Books st UsA m Local AM/FM Radio Others | Spotify Sirius... | iHe... Local AM/FM Radio Pandora Others  Siri...
owned Music i 8:0% shaceas il l.l!!l 63.3 15.4 11.3 4.7 3.5 64.5 10.2 6.6 4.4
. past 3mos
Applevusic i 8.8
= who purchased Books at ANY BOOKSTORE in the past 3mos mUSA #who purchased Books at ANY BOOKSTORE in the past 3mos mUSA
UsA USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 11,841 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.  USA Jan23-Feb24 USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab 23,333 soeﬁ_al for Anything _

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Stores/services bought past 3 months: Any bookstore




Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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[ 63,683,931 or 80.2% of Adults 18 or older who read Books ONLINE in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 62. minutes every day representing 41.7% of all
time spent daily with Ad-Supported Audio.
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39,990,618 or 80.1% of Adults 18 or older who purchased Books ONLINE in the past 6 months listen
to Ad-Supported Local AM/FM Radio for an average of 61. minutes every day representing 42.6% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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17,880,620 or 78.2% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 57.1 minutes every day representing
47.3% of all time spent daily with Ad-Supported Audio.
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~ 15,711,231 or 78.1% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past
BA R N Es k N" BLE 3mos listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day

representing 38.% of all time spent daily with Ad-Supported Audio.
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Stores/services bought past 3 months: Barnes & Noble



BOORE T 30,574,387 or 77.3% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past
; 3mos listen to Ad-Supported Local AM/FM Radio for an average of 63.3 minutes every day

| representing 36.2% of all time spent daily with Ad-Supported Audio.
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Read BOOKS
Online past mo.

] 63,683,931 or 80.2% of Adults 18 or older who read Books ONLINE in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 62. minutes every day representing 41.7% of all

| time spent daily with Ad-Supported Audio.
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Ways used Internet/apps past 30 days on any device:Entertainment: Read books



Bgught BOOKS 39,990,618 or 80.1% of Adults 18 or older who purchased Books ONLINE in the past 6 months listen
to Ad-Supported Local AM/FM Radio for an average of 61. minutes every day representing 42.6% of
| all time spent daily with Ad-Supported Audio.
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BUUght Audiobooks 17,880,620 or 78.2% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 57.1 minutes every day representing
| 47.3% of all time spent daily with Ad-Supported Audio.
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Alternative

Urban AC
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Adult Hits

Urban Contemporary

15,711,231 or 78.1% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
| Contemporary Hit Radio, Classic Rock, and Country.
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30,574,387 or 77.3% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.
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63,683,931 or 80.2% of Adults 18 or older who read Books ONLINE in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Hits, and Classic Rock.
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39,990,618 or 80.1% of Adults 18 or older who purchased Books ONLINE in the past 6 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Country, Classic Hits, and Classic Rock.
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Bought Audiobooks

Online past 6mo.

17,880,620 or 78.2% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits,
Pop Contemporary Hit Radio, and Classic Rock.
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BARNES <-NOBLE

Avg. Week All Video (Persons & % Reach): Adults 18 or older wm/sharg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Hulu/Hulu + Live TV (any Hulu)

Disney+

Premium Cable TV Networks

Peacock

Paramount+

13,025,436 or 64.7% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past
3mos watch Ad-Supported Local TV Stations for an average of 93.9 minutes every day representing
28.9% of all time spent daily with Ad-Supported Video.
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BOOKS Anmilion

Bought at ANY
BOOKSTORE

24,207,920 or 61.2% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past
3mos watch Ad-Supported Local TV Stations for an average of 95.1 minutes every day representing
28.1% of all time spent daily with Ad-Supported Video.
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N Read BOOKS

Online past mo.
Avg. Week All Video (Persons & % Reach): Adults 18 or older wm/sharg‘. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

49,119,423 or 61.9% of Adults 18 or older who read Books ONLINE in the past 30 days watch Ad-
Supported Local TV Stations for an average of 89.2 minutes every day representing 28.% of all time
spent daily with Ad-Supported Video.
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Bought BOOKS
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® who purchased Books ONLINE in the past 6 months

30,796,024 or 61.7% of Adults 18 or older who purchased Books ONLINE in the past 6 months watch
Ad-Supported Local TV Stations for an average of 92.3 minutes every day representing 27.% of all

time spent daily with Ad-Supported Video.
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13,369,653 or 58.5% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months
watch Ad-Supported Local TV Stations for an average of 78.7 minutes every day representing 25.9%
of all time spent daily with Ad-Supported Video.
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-~ 13,025,436 or 64.7% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past
BA R N Es é\ N 0 B lE 3mos watch Ad-Supported Local TV Stations for an average of 93.9 minutes every day representing

28.9% of all time spent daily with Ad-Supported Video.
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Stores/services bought past 3 months: Barnes & Noble



B OORE AR Bought at ANY 24,207,920 or 61.2% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past
ik Rt 3mos watch Ad-Supported Local TV Stations for an average of 95.1 minutes every day representing
BUUKSTURE 28.1% of all time spent daily with Ad-Supported Video.
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Read BUUKS 49,119,423 or 61.9% of Adults 18 or older who read Books ONLINE in the past 30 days watch Ad-
. Supported Local TV Stations for an average of 89.2 minutes every day representing 28.% of all time
Online past mo. spent daily with Ad-Supported Video.
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Bgught BOOKS 30,796,024 or 61.7% of Adults 18 or older who purchased Books ONLINE in the past 6 months watch
> . Ad-Supported Local TV Stations for an average of 92.3 minutes every day representing 27.% of all
=t 0 nlme paSt 6m 0. time spent daily with Ad-Supported Video.
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Items bought on the Internet past 6 months:Entertainment: Books



13,369,653 or 58.5% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months
. watch Ad-Supported Local TV Stations for an average of 78.7 minutes every day representing 25.9%
Online paSt 6mo. of all time spent daily with Ad-Supported Video.
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Items bought on the Internet past 6 months:Entertainment: Audiobooks
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i 13,025,436 or 64.7% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past

3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Dramas, Comedies, and Local News - Morning.
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24,207,920 or 61.2% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past
3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Comedies, Dramas, and Local News - Morning.
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Bought BOOKS

Comedies, Local News - Morning, and Dramas.

&= Online past 6mo.
Locaf‘ % wit)ation Programs (Persons & % Reach): Adults 18 or older

30,796,024 or 61.7% of Adults 18 or older who purchased Books ONLINE in the past 6 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,
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13,369,653 or 58.5% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months

watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local

News - Evening, Local News - Morning, and Dramas.
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15,162,348 or 75.4% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past
‘ N 0 BLE 3mos use Ad-Supported Social Media for an average of 170.1 minutes every day representing 27.9%

BAR N Es X of all time spent daily with Ad-Supported Digital Media.
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Search (Google, Bing, etc.)

EmailfText/IM/Zoom,etc. (Persanal & Work)

(Websites/Apps)

/
Social Media
Banking/Financial/Real Estate (Websites/Apps)
OTT TV Streaming Services
Games Fantasy/Betting Sites

Streaming Audio (Local Radio/ ...
shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Local TV Streaming

Online Classes, Schools, Colleges, Universities

Nos

86.7%

)
2.0

sk
2E
3

Bought at ANY

BOOKSTORE

29,723,438 or 75.1% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past
3mos use Ad-Supported Social Media for an average of 199. minutes every day representing 29.8%
of all time spent daily with Ad-Supported Digital Media.
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| Read BUUKS 57,028,008 or 71.9% of Adults 18 or older who read Books ONLINE in the past 30 days use Ad-
Supported Social Media for an average of 142.9 minutes every day representing 27.% of all time
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Bought BOOKS

Avg. Week All Dlgrtal (Persons & % Reach) Adults 18 or older

34,948,971 or 70.% of Adults 18 or older who purchased Books ONLINE in the past 6 months use Ad-
Supported Social Media for an average of 132.4 minutes every day representing 24.7% of all time
spent daily with Ad-Supported Digital Media.

_Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Bought Audiobooks

Online past 6mo.

15,362,727 or 67.2% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months
use Ad-Supported Social Media for an average of 129.7 minutes every day representing 25.8% of all
time spent daily with Ad-Supported Digital Media.
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BARNES <

15,091,860 or 75.% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past
C A N 0 BlE 3mos use Ad-Supported Facebook for an average of 59.8 minutes every day representing 36.6% of
‘ all time spent daily with Ad-Supported Social Media.
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Bought at ANY

BOOKSTORE

29,723,438 or 75.1% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past
3mos use Ad-Supported Facebook for an average of 70.9 minutes every day representing 36.8% of
all time spent daily with Ad-Supported Social Media.
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Tl Read B[] UKS 57,028,008 or 71.9% of Adults 18 or older who read Books ONLINE in the past 30 days use Ad-
Supported Facebook for an average of 36.1 minutes every day representing 27.5% of all time spent

Unline past mao. daily with Ad-Supported Social Media.
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Ways used Internet/apps past 30 days on any device:Entertainment: Read books
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34,948,971 or 70.% of Adults 18 or older who purchased Books ONLINE in the past 6 months use Ad-
Supported Facebook for an average of 32.9 minutes every day representing 27.7% of all time spent
daily with Ad-Supported Social Media.
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Bought Audiobooks

Online past 6mo.

15,362,727 or 67.2% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months
use Ad-Supported Facebook for an average of 37.4 minutes every day representing 28.8% of all time
spent daily with Ad-Supported Social Media.
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Items bought on the Internet past 6 months:Entertainment: Audiobooks



~ ‘ 15,091,860 or 75.% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past
BA R “ Es i& , N 0 BLE 3mos use Ad-Supported Facebook for an average of 59.8 minutes every day representing 36.6% of

all time spent daily with Ad-Supported Social Media.

Weekly 75 o Avg. Hours+Minutes/day with Ad-Supported
Reach % 72.6% Social Media: Adults 18 or older

“"Share of Ad-Supported Social Media"”
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Stores/services bought past 3 months: Barnes & Noble



BOOKS ARG Buught at ANY ‘ 29,723,438 or 75.1% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past
By | 4 3mos use Ad-Supported Facebook for an average of 70.9 minutes every day representing 36.8% of
BUUKSTURE | all time spent daily with Ad-Supported Social Media.

Weekly 75 19 Avg. Hours+Minutes/day with Ad-Supported
Reach % 72.6% Social Media: Adults 18 or older

“"Share of Ad-Supported Social Media"”
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Stores/services bought past 3 months: Any bookstore



Read BOOKS 57,028,008 or 71.9% of Adults 18 or older who read Books ONLINE in the past 30 days use Ad-
. Supported Facebook for an average of 36.1 minutes every day representing 27.5% of all time spent
Unlme IJaSt mo. daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 71,99 72.6% Social Media: Adults 18 or older
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Ways used Internet/apps past 30 days on any device:Entertainment: Read books



Bought BOOKS

‘ 34,948,971 or 70.% of Adults 18 or older who purchased Books ONLINE in the past 6 months use Ad-

Supported Facebook for an average of 32.9 minutes every day representing 27.7% of all time spent
daily with Ad-Supported Social Media.

Online past 6mo.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % i 72.6%

Social Media: Adults 18 or older

“"Share of Ad-Supported Social Media"”
T
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Bought Audiobooks

15,362,727 or 67.2% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months

. use Ad-Supported Facebook for an average of 37.4 minutes every day representing 28.8% of all time
Online paSt 6mo. spent daily with Ad-Supported Social Media.

Weekly
Reach % 72.6%

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"”
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Items bought on the Internet past 6 months:Entertainment: Audiobooks




BARNES <-NOBLE

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,489,124;
Local Radio: 1,002,314; Social Media: 937,732; Non-Prem. Cable: 499,122; Local TV:

492,730 reaching Adults 18 or older who purchased Books at BARNES & NOBLE in
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Bought at ANY

BOOKSTORE

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,954,255; Social Media: 1,867,540; Non-Prem. Cable: 963,771; Local TV:
941,757 reaching Adults 18 or older who purchased Books at ANY BOOKSTORE i
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si=-1 Read BOOKS M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,804,403;
: Local Radio: 4,076,997; Social Media: 3,571,799; Local TV: 1,896,326; Non-Prem. Cable:

Unlme PaSt mo. 1,844,070 reaching Adults 18 or older who read Books ONLINE in the past
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Ways used Internet/apps past 30 days on any device:Entertainment: Read books




Bought BOOKS

M-F 6a-7p Avg.

/

Online past 6mo.

Available Impressions per 15-min. are... All Other Digital Media: 3,677,863;

Local Radio: 2,567,345; Social Media: 2,189,367; Local TV: 1,188,748; Non-Prem. Cable:
1,147,179 reaching Adults 18 or older who purchased Books ONLINE in the

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who purchased Books ONLINE in the past
6 months
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Items bought on the Internet past 6 months:Entertainment: Books




Bought Audiobooks M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,679,934;
Local Radio: 1,123,023; Social Media: 955,224; Non-Prem. Cable: 517,353; Local TV:

Online paSt 6mo. 508,077 reaching Adults 18 or older who purchased Audiobooks ONLINE in the p
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Items bought on the Internet past 6 months:Entertainment: Audiobooks




18,897,831 or 93.9% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past

BAR N Es NnBI-E 3mos spend an average of 52.7 minutes per day driving, seeing Billboards and Signs. 68.8% Listen to

Local Radio Stations Out-of-Home for an average of 46.3 minutes

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-o_f~Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Stores/services bought past 3 months: Barnes & Noble



BOOKS-Anillion

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older

{averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXM

YouTube Music

Movie Theaters

Bought at ANY

BOOKSTORE

. 36,514,458 or 92.3% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past
3mos spend an average of 52.9 minutes per day driving, seeing Billboards and Signs. 68.6% Listen to
Local Radio Stations Qut-of-Home for an average of 47.4 minutes/

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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Read BOOKS

Online past mo.

Top-13 Out;of—Home Media (Persons & % Reach): Adults 18 or older

(average wee
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio
Gas Stations/Convenience Stores
Restaurants & Bars
Shopping Malls
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Podcasts
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‘ i _
Usage :
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Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or clder

who read Books ONLINE in

69,579,276 or 87.7% of Adults 18 or older who read Books ONLINE in the past 30 days spend an
average of 50.8 minutes per day driving, seeing Billboards and Signs. 70.2% Listen to Local Radio

Stations Out-of-Home

for an average of 41. minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older

{averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

. 45,266,410 or 90.7% of Adults 18 or older who purchased Books ONLINE in the past 6 months spend
an average of 53.4 minutes per day driving, seeing Billboards and Signs. 70.% Listen to Local Radio
Stations Out-of-Home for an average of 41.9 minutes/day.

Top 13 Out—af -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Items bought on the Internet past 6 months:Entertainment: Books



Bought Audiobooks

Online past 6mo.

Top-13 Out—of Home Media (Persons & % Reach): Adults 18 or older
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® who purchased Audiobooks ONLINE in the past 6 months

20,900,084 or 91.5% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months
spend an average of 54.5 minutes per day driving, seeing Billboards and Signs. 62.9% Listen to Local
Radio Stations Out-of-Home for an average of 32. minutes/da
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> 18,897,831 or 93.9% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos
BAR N ES ({\’ N 0 BLE spend an average of 52.7 minutes per day driving, seeing Billboards and Signs representing 32.8% of all

Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reach % "Share of Ad-Supported OOH Media"
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Stores/services bought past 3 months: Bomes & Nobie



Bﬂught at ANY 36,514,458 or 92.3% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past 3mos
spend an average of 52.9 minutes per day driving, seeing Billboards and Signs representing 33.1% of all
BUUKSTURE Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

e "Share of Ad-Supported OOH Media"
92.3% ' 96.8% 95.9%

83.1%

who purchased Books at USA
ANY BOOKSTORE in the
) past 3mos
68.6% 57.1%
60.5%

39.5%

0,
34.8% 37.4%

28.2%
22.4%
15.8%

Weekly
Total
Persons

— _—
, 514,458 230,679,826 £ 175,952,171 [, 159 134,756,115 306,402 251,522,272 423 72,214,110 634, 98,023,437 3 25,607,983 ,868,5 37,310,126 ! 49,850,541 148,872,137
Billboards & Signs AMIFM Radio Walkmg in Towns, Grocery Stores S'hoppmg Malls Restaurants & Bars Health Clubs/Gyms Movie Theaters Podcasts as
Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Afeas Stores
with Ad-Supported
OOH Media: -
520 [N 74 EBW 2+ BB 101 BEE vs B wo FXH 2: BEN »s BN = EEH 0 EEE
® who purchased Books at ANY BOOKSTORE in the past 3mos m USA
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Stores/services bought past 3 months: Any bookstore



Read B[][]KS 169,579,276 or 87.7% of Adults 18 or older who read Books ONLINE in the past 30 days spend an average of

- i50'8 minutes per day driving, seeing Billboards and Signs representing 34.% of all Time Spent with Ad-
Dnlme PaSt mo. Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Rouch 6 "Share of Ad-Supported OOH Media"

. 96.1% 95.9%
who read Books ONLINE in USA
75.6% 743% the past 30 days

70.2%
67.1%
% of Weekly
Time Spent
Ad-Suppol 57.1% 56.8%
OOH Media:[~ ke
37.2% 37.4%
28.4% 27.5%
14.7% 14.2%
10.7% 9.3%
Weekly 7.8% 4.9% 4.9%
Total 4.3% 4.6% '
Persons E— m I
579,276 230,679,826 3 175,952,171 162 132,756,1 ,208,133 251,522,272 72,214,110 i 98,023,437 K 37,310,126 2 OX 24,373,514 872, 12,726,551 45,341,928 148,872,137
Billboards & Signs AIVf/FM Radio Walklng in Towns, Grocery Stores Malls ants & Bars Movie Theaters Public Transit Stadiums & Arenas Gas
Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Areas Stires
with Ad-Supported
OOH Media:
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® who read Books ONLINE in the past 30 days m USA
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Ways used Internet/apps past 30 days on any device:Entertainment: Read books



Bgught BUUKS 45,266,410 or 90.7% of Adults 18 or older who purchased Books ONLINE in the past 6 months spend an
- average of 53.4 minutes per day driving, seeing Billboards and Signs representing 37.4% of all Time Spent
U nll ne Pa st 6m 0. with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

b “Share of Ad-Supported OOH Media"
90.7%  gq0m . s SeaR .

who purchased Books usa
76.6% 74.3% ONLINE in the past 6
70.0% months
° 67.1%
% of Weekly
Time Spent
Ad-Suppo 57.3% 56.8%
OO0H Media.
0y
35.8% 37-4%
29.1% 5759
14.1% 14.2%
10.7% 9.8%
_ 4.9% 4.9%
Total 4.6% 4.3% A f
Persons L — |
,266,410 230,673,826 3 175,952,171 5,784 134,756,115 47,980,439 251,522,272 880, 98,023,437 388 72,214,110 062,579 37,310,126 452, 12,726,551 ; 25,607,983 ,667 148,872,137
Billboards & Signs AM/FM Radio Walking in Towns, Grocery Stores Restalrants & Bars Shopping Malls Movie Theaters stadiims & Arenas  Health Clubs/Gyms Gas
Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Atcas P—
with Ad-Supported
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{tems bought on the internet past 6 months:Entertainment: Books



BOUght Audiobooks 20,900,084 or 91.5% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months spend

Onli té an average of 54.5 minutes per day driving, seeing Billboards and Signs representing 40.1% of all Time
NUNe past omo. Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % "Share of Ad-Supported OOH Media"

who purchased USA
Audiobooks ONLINE in the
past 6 months

91.5%
88.0%

76.5%

74.3%

67.1%

60.4%
56.8%

36.9% 37.4%
28.7% 275%

16.0% 1459

10.5% 9.8%

Weekly

Totai -
Perbon

6.1% 4.9%

I _______

L] L
175,952,171 ! B44 134,756,115 z o 12,726,551 37,310,126 25,607,983 812,467 148,872,137
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Daily Minutes Aress Stores
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ablitzess
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Items bought on the Internet past & manths:Entertainment: Audiobooks



BARNES ‘-NOBLE

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

Mew York Times (Sunday)

Magazines

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

‘ 8,338,254 or 41.4% of Adults 18 or older who purchased Books at BARNES & NOBLE in the past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 15.4 minutes every day representing
31.5% of all time spent daily with All forms of Print Media

C oy S

D "
e
N — T
S e
i

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

i

3 616.6 who purchased Books at BARNES usa
& NOBLE in the past 3mos
7.0%
8 697,75 mﬁ 2.0%
»who purchased Books at BARNES & NOBLE in the past 3mos mUSA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Wall Street Journal
(Daily)
20.2

{Sunday)
16.6

New York Times (Daily

USA Today (Daily)
19.2

New York Times
(Daih
159

Local Daily Newspaper(s)

Local Daily
| Newspaper(s
14.1

Daily

{ Advertising

Catalogs

Local Daily
Newspaper(s)
(Daily+Sunday)
154

{excluding
Catalogs)

Wall Street Journal

(Y |Hln|l

Books
10.6

Local Daily
Newspaper(s) (Daily
+Sunday)

9.6

Local Daily Newspaper(s)
5 New York Times.
(s )
(Daily)

Catalogs

USA Today (Daily)
96 3.7

m who purchased Books at BARNES & NOBLE in the past 3mos

B USA

Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

wall Street Journal (Daily)

Catalogs
USA Today (Daily)
Books
UsA USA Prajection

Scarborough R1 2024: Feb23-Apr24
All Graphs and soefo.ai Data Modeling Copyright @ 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or oldzrm

PO TR wemctsoden s
0 ¥ BARNES & NOBLE in the past

884 s

= who purchased Books at BARNES & NOBLE in the past 3mos WUSA

Qual Intab 11,841

USA Jan23-Feb24

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
16.6

USA Today (Daily)
18.2

Local Daily
Newspaper(s)
(Daily |
sSunday)

Wall Street Journal (Daily)
9.7

Local Daily
Newspaper(s)
(Sunday)
10.6

Local Daily N
{Daily+
9.6

New York Times
(sunday)
10.5

USA Today (Daily)
9.6

= who purchased Books at BARNES & NOBLE in the past 3mos

USA Projection

Stores/services bought past 3 months: Barnes & Noble

Scarborough R1 2024: Feb23-Apr24

Qual Intab

HUSA
* Share of Everything

23,333



BOOKS A Million

Bought at ANY

BOOKSTORE

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)

16,311,419 or 41.2% of Adults 18 or older who purchased Books at ANY BOOKSTORE in the past
3mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.6 minutes every day
representing 31.% of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

33588

=

6%

Local Daily Newspaper(s)
(sunday)
148

New York Times (Daily)

Local Daily

Newspaper(s) (Daily | Wall Street Journal

+Sunday)
136

Local Daily
Newspaper(s) (Daily
12.3

(Daily)
132

wall Street Journal
(Daily)
9.7

Local Daily

Local Daily Newspaper(s)  Newspaper(s] (Daily
(sunday) +Sunday)
9.6

Local Daily
Newspaper(s)

8.7

Direct Mail
New York Times
(Daily)
8.6

Magazines Catalogs

Catalogs who purchased Books at ANY usa e it mAh:Iz(Mlvl et 2
. BOOKSTORE in the past 3mos A i 5 S g
usa Today (Daily)  PAEETE0 R T 54 1%
® who purchased Books at ANY BOOKSTORE in the past 3mos mUSA ® who purchased Books at ANY BOOKSTORE in the past 3mos W USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or olde{ Avg.

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

wiall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

PO -
e 88%

who purchased Books at ANY
BOOKSTORE in the past 3mos

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older m

Time 5

. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New York Times
(sunday)
163

USA Today (Daily)

Local Dailt
New tfs)
(Sunday)
14.8

(Daily)
13.2

+sunday)
136

Wall Street Journal (Daily)
a7

Local Daily
Newspaper(s)
(Sunday)
10.6

Local Daily Newspaper(s)
(Daily +Sunday)
96

New York Times
(sunday) USA Today (Daily)
105 2.6

al Daily

WUSA
® Share of Everything

soefa.ai " i

# who purchased Books at ANY BOOKSTORE in the past 3mos
USA USA Projection Secarborough R1 2024: Feb23-Apr24 Qual Intab 11,841
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Stores/services bought past 3 months: Any bookstore



Avg. Week All Print Dﬁgﬁg‘ia (Persons & % Reach): Adults 18 o
i Vo

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Read BOOKS

Online past mo.

23,261,936 or 29.3% of Adults 18 or older who read Books ONLINE in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 32.% of all
time spent daily with All forms of Print Media.

rolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

12

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

o o
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who read Books ONLINE in the

R i 354 g
e 3% s

(=3
R

Local Daily

Local Daily

Newspaper(s) (Daily

+Sunday]
83

Wall Street Journal
(Daily)
18

USA Today (Daily)
7.0

Local Daily

per(s)

(Daily
1.2

New York Times (Daily)

63

Catalogs
3.5

Local Daily Newspaper(s)
(sunday)

wall Street Journal
(Daily)
9.7

Local Daily
Newspaper(s) (Daily
+sunday)

9.6

USA Today (Daily)
2.6

Local Daily
spaper(s)
(Daily

8.7

Direct Mail
New York Times
(Daily)
8.6

Magazines Catalogs
7.9 3.7

= who read Books ONLINE in the past 30 days mUsA

# who read Books ONLINE in the pa

st 30 days

B USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

wiall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

UsA USA Projection

Scarborough R1 2024: Feb23-Apr24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or alderm

who read Books ONUINE in the UsA
past 30 days

. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
93

(sunday)
83

PO — 3.3 %]
—

= who read Books ONLINE in the past 30 days
Qual Intab

mUsA
11,841
USA Jan23-Feb24

New York Times

Local Daily

Newspaper(s)

(Daily+Sunday)
83

Wall Street
Jaumal (Daily)
78

USA Today (Daily)
70

New York Times [Daily
+sunday)

7.3

Direct Mail Adv
(excluding Catalc
1.0

Times (Daily)
3

Local Daily
Newspaper(s)
(Sunday)
10.6

New York Times
(Sunday)
105

Wall Street Journal (Daily)
a7

Local Daily Newspaper(s)
(Daily +Sunday)
96

USA Today (Daily)
2.6

al Daily

USA Projection

 who read Books ONLINE in the past 30 days

Scarborough R1 2024: Feb23-Apr24

Qual Intab

Ways used Internet/apps past 30 days on any device:Entertainment: Read books
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2= Online past 6mo.
Avg. Week All Print Dﬁgﬂg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Bought BOOKS

16,732,076 or 33.5% of Adults 18 or older who purchased Books ONLINE in the past 6 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 32.4%
of all time spent daily with All forms of Print Media.

=

i
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e
FRes
5%
5%

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

0:16

who purchased Books ONLINE in
the past 6 months

s co7 51— gy 5.

[
R

Local Daily

Local Daily
Newspaper(s) (Daily
+Sunday)

88

Magazines
8.3

Wall Street Journal
Daily)
14

New York Times (Dally)
7.0

Local Daily

Newspaper(s) (Daily

Local Daily
New York Times
+Sunday) (Daily)

9%

® who purchased Books ONLINE in the past 6 months muUsA

® who purchased Books ONLINE in the past 6 months

B USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

wiall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

UsA USA Projection

Scarborough R1 2024: Feb23-Apr24
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or alderm

: (0]
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. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
9.7

New York Times
(sunday)
89

PO S eoweeseowe o B
in the past 6 months ke
3
® who purchased Books ONLINE in the past 6 months mUsA

Qual Intab 11,841

USA Jan23-Feb24

Local Daily

Newspaper(s)

(Daily+Sunday)
88

USA Today (Oaily)
1.6

New York Times (Daily)
7.0

Local Daily
Newspaper(s)
(Sunday)
10.6

New York Times
(Sunday)
105

Wall Street Journal (Daily) al Daily
a7

Local Daily Newspaper(s)
(Daily +Sunday)
96

USA Today (Daily)
2.6

USA Projection

m who purchased Books ONLINE in the past 6 months

Scarborough R1 2024: Feb23-Apr24

Items bought on the Internet past 6 months:Entertainment: Books
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Bought Audiobooks

Online past 6mo.

5,770,277 or 25.3% of Adults 18 or older who purchased Audiobooks ONLINE in the past 6 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.1 minutes every day representing
28.% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time s
m:gr

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

Mew York Times (Sunday)

Magazines

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

P 13

wwho purchased Audiobooks ONLINE in the past 6 months

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who purchased Audiobooks
ONUNE in the past 6 months

mUSA

New York
(Daily.
7

Local Daily

Newspaper(s) (Daily
451

71
Wall Street Journal
(Daily)
7.8
New York Times

(Daily)
5.9

Local Daily

{sunday)
7.7

Local Daily
Local Daily Newspaper(s] (Daily
Newspaper(s) +Sunday)
(Sunday) 9.6
10.6

USA Today (Daily)
9.6

New York
Times
(Daily)
86

ork Times

Catalogs
7

m who purchased Audiobooks ONLINE in t!

he past 6 months W USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

UsA USA Prajection

Total persons.

_u o

oo 135
P 53

= who purchased Audiobooks ONLINE in the past 6 months
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ONUNE in the past 6 months.

mUSA
11,841
USA Jan23-Feb24

vg. Minutes/day Spent): Adults 18 or older
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Local Daily 4

) Newspaper(s}
New York Times (Sunday)
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Local Daily
Newspaper(s) (Daily
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USA Today (Daily)
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9.7 Newspape |[ )

Local Daily Iy

Newspaper(s)
(Sunday)
10.6

Local Daily Newspaper(s)
{Daily+Sunday)

2.6 Magazines

New York Times
(sunday)
10.5

USA Today (Daily}
9.6

= who purchased Audiobooks ONLINE in the past 6 months

USA Projection Scarborough R1 2024: Feb23-Apr24 Qual Intab

Items bought on the Internet past 6 months:Entertainment: Audiobooks
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