USA+4 More DMAS - P18+ who Flew On SOUTHWEST Airlines in the past 12 mos!
Complete Demographic & Media llse Protlles

Complete Demographic,
Psychographic, and Total

Media Usage Profiles of USA,
MINNEAPOLIS-ST. PAUL, ST. LOUIS,
CINCINNATI and WEST PALM BEACH
DMA P18+ who Flew On
SOUTWEST AIRLINES in the past 12
months as of SEPTEMBER 2024!

f FRANKLIN Invest With Confidence
€2- TEMPLETON T.RowePrice

P18+ #cropr ELLIOTT

Capital Management

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Airlines used for domestic/foreign travel past 12 months: Southwest




22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Typical Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 48.4 years old (.9% younger
than average) and have a $111,950 (21.1% higher than average) annual household income.
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11.3% or 437,094 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Typical Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 47.5 years old (2.7% younger
than average) and have a $117,418 (9.7% higher than average) annual household income.
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35.2% or 882,644 of ST. LOUIS DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Typical Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 49.2 years old (.5% younger
than average) and have a $123,125 (30.4% higher than average) annual household income.
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7.3% or 139,822 of CINCINNATI DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Typical Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 45.9 years old (6.% younger
than average) and have a $136,631 (42.9% higher than average) annual household income.
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13.9% or 260,359 of WEST PALM BEACH DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Typical Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 55. years old (2.6% older than
average) and have a $118,187 (21.9% higher than average) annual household income.
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1 or more children under 18.

22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 34.9% more likely to be a college
graduate, 20.1% more likely to work full-time, 10.9% more likely to be married, .8% less likely to be a parent
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11.3% or 437,094 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 29.9% more likely to be a college
graduate, 20.8% more likely to work full-time, 1.3% less likely to be married, 4.8% more likely to be a parent
of 1 or more children under 18.
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35.2% or 882,644 of ST. LOUIS DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 56.5% more likely to be a college
graduate, 25.9% more likely to work full-time, 14.2% more likely to be married, 5.7% more likely to be a
parent of 1 or more children under 18.
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parent of 1 or more children under 18.

7.3% or 139,822 of CINCINNATI DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 102.9% more likely to be a college
graduate, 37.5% more likely to work full-time, 25.7% more likely to be married, .5% more likely to be a
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13.9% or 260,359 of WEST PALM BEACH DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 14.7% more likely to be a college
graduate, 6.6% more likely to work full-time, 17.7% more likely to be married, 27.9% less likely to be a

parent of 1 or more children under 18.
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2114t 8 Stage in Life: Adults 18 or older
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22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 11.1% more likely to own their home,
25.7% more likely to own a higher valued home, 6.6% more likely to have a single-family home, 3.8% more

likely to have a dog.
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have a dog.

11.3% or 437,094 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 1.7% less likely to own their home, 9.%

more likely to own a higher valued home, 2.4% more likely to have a single-family home, 2.2% less likely to
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35.2% or 882,644 of ST. LOUIS DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 10.1% more likely to own their home,

21.2% more likely to own a higher valued home, 4.7% more likely to have a single-family home, 2.4% less
likely to have a dog.
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7.3% or 139,822 of CINCINNATI DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 5.2% more likely to own their home,

19.7% more likely to own a higher valued home, 15.5% more likely to have a single-family home, 2.5% less
likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4 {®pPets in Home: Adults 18 or older
Single Family House (unattached) oo ¢
OwnaDog g -
I 43.9%
Townhouse or attached Home .
| 28%
Condominium g8 0% Own a Cat
wn a Ca
J 3a%
11.4% -
7% 71% " s 16.2%
Z Apartment
il o o g 8.0%
Own Other Own Second Home Mobile Home or Manufactured | 1.2% Own other type of Pet g "
or Real Estate Home . 4.7% m
Property
# who Flew on SOUTHWEST Airlines past 12mos = CINCINNATI who Hew on SOUTHWEST Airlines past 12mos W CINCINNATI % who Aew on SOUTHWEST Airlines past 12mos = CINCINNATI

ff.” Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

@Home Loans: Adults 18 or older

who Hew on SOUTHWEST Airines past 12mos
CINCINNATI $325,669

6.2%
1.7%
0.0%
29 2 11, g0 1,188 £ paa 25,311 BZTHD 3 40 o 29 219 0, coa
<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K S750K-$1M S1vi+ Home Mortgage Refinanced Home Equity Own

Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

m who Flew on SOUTHWEST Airlines past 12mos m CINCINNATI

CINCINNATI DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 161
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC, All rights reserved.

Airlines used for domestic/foreign travel past 12 months: Southwest



likely to have a dog.

13.9% or 260,359 of WEST PALM BEACH DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 16.6% more likely to own their home,

18.3% more likely to own a higher valued home, 24.% more likely to have a single-family home, 4.4% less
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22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 2.1% more likely to look up D-I-Y
advice online, 12.5% more likely to always vote in local elections, 44.1% more likely to belong to a gym,

77.2% more likely to fly domestic past yr.
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11.3% or 437,094 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 8.6% less likely to look up D-I-Y
advice online, 16.5% less likely to always vote in local elections, 30.2% more likely to belong to a gym,

67.6% more likely to fly domestic past yr.
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106.4% more likely to fly domestic past yr.

35.2% or 882,644 of ST. LOUIS DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 8.% more likely to look up D-I-Y
advice online, 16.8% more likely to always vote in local elections, 49.7% more likely to belong to a gym,
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7.3% or 139,822 of CINCINNATI DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 16.% more likely to look up D-I-Y
advice online, 37.4% more likely to always vote in local elections, 63.7% more likely to belong to a gym,
107.7% more likely to fly domestic past yr.
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13.9% or 260,359 of WEST PALM BEACH DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 18.8% more likely to look up D-I-Y
advice online, 8.6% more likely to always vote in local elections, 91.9% more likely to belong to a gym,
66.4% more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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= who Flew on SOUTHWEST Airlines past 12mos mUSA

Total Jlggri %lly QSR Users: Avg. Monthly QSR Meals:

87.7%

less likely to smoke cigarettes.

22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 5.% more likely to use QSRs past mo.,
13.3% more likely to use Sit-Down Restaurants past mo., 28.9% more likely to use Casinos past yr., 38.2%
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Slot Machines 25.7%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling
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Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older
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= who Flew on SOUTHWEST Airlines past 12mos mUSA

5,136

USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

Airlines used for domestic/foreign travel past 12 months: Southwest

# who Aew on SOUTHWEST Airlines past 12mos



1time

o

2times

3 times

4 times

5 times

6 -9times

10 times or more

® who Flew on SOUTHWEST Airlines past 12mos

Total Monthly QSR Users:
86.8%

® MINNEAPOLIS-ST. PAUL

Avg. Monthly QSR Meals:
85.7%

e R
3,313 820

more likely to smoke cigarettes.

11.3% or 437,094 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 1.2% more likely to use QSRs past mo.,
6.9% more likely to use Sit-Down Restaurants past mo., 24.5% more likely to use Casinos pastyr, 13.3%
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(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Airlines used for domestic/foreign travel past 12 months: Southwest

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis
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Past 30-days QSR Users: Adults 18 or older
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w who Flew on SOUTHWEST Airlines past 12mos m ST, LOUIS

Total ngg%[’gﬂv QSR Users: Avg. Monthly QSR Meals:

88.3%

less likely to smoke cigarettes.

35.2% or 882,644 of ST. LOUIS DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 3.7% more likely to use QSRs past mo.,
18.2% more likely to use Sit-Down Restaurants past mo., 32.1% more likely to use Casinos past yr., 46.7%
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Casino Activities:
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Slot Machines
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Airlines used for domestic/foreign travel past 12 months: Southwest

Adults 18 or older

Used Past 30-days: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older

tme

2 times

3 times

4 times

5times

6-9times

10times or more

= who Flew on SOUTHWEST Airlines past 12mos = CINCINNAT]

less likely to smoke cigarettes.

7.3% or 139,822 of CINCINNATI DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 8.6% more likely to use QSRs past mo.,
15.9% more likely to use Sit-Down Restaurants past mo., 19.5% more likely to use Casinos past yr., 38.2%
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Airlines used for domestic/foreign travel past 12 months: Southwest

Used Past 30-days: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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» who Flew on SOUTHWEST Airlines past 12mos = WEST PALM BEACH

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
90.4%

84.2%
I o1 |

13.9% or 260,359 of WEST PALM BEACH DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 7.4% more likely to use QSRs past mo.,
13.7% more likely to use Sit-Down Restaurants past mo., 42.1% more likely to use Casinos past yr., 39.% less
likely to smoke cigarettes.
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22.2% or 58,237,301 of USA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 24.7% more likely to have a 401K, 19.3%
more likely to have an Auto Loan, 33.2% more likely to Invest/Trade Stocks Online, 5.4% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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IRA (Individual Retirement Account)
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5,352,805 26.4%
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ﬁ B

; 13.2% s i by ! e _— e
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Second Home or Real Estate Property w,},‘:‘m Account Mortgage Loan o Home
i Equity Loan
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Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner
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Airlines used for domestic/foreign travel past 12 months: Southwest



11.3% or 437,094 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 14.2% more likely to have a 401K, .2%

less likely to have an Auto Loan, 7.2% more likely to Invest/Trade Stocks Online, 8.8% less likely to pay with
| their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
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Mutual Funds

Money Market Funds
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529 Plan / College Savings Plan
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Second Home or Real Estate Property

® who Flew on SOUTHWEST Airlines past 12mos
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Financial Services Has and/or Uses: Adults 18 or older
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® who Flew on SOUTHWEST Airlines past 12mos = MINNEAPOLIS-ST. PAUL

Professional Service

Tax Preparation Service

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

m who Flew on SOUTHWEST Airlines past 12mos
Scarborough R2 2024: Jul23-Aug24

MINNEAPOLIS-ST. PAUL DMA

s Used*: Adults 18 or older
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.95} 166 24.7%

m |

59 893 14.5%

E

11.1%
13.6%

a!I

9.5¢

372.9%
127, %4
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f'Past 3-Months Payment Methods Used: Adults 18 or older

11.1%
8.2%

N . R ]

Facebook Samsung Pay Square Cash
Messenger

i
Cash App American

Express.
= MINNEAPOLIS-ST. PAUL

Zelle

DebitCard MasterCard  Apple Pay

Venmo

Google Pay  Store Credit Discover
Card

m who Flew on SOUTHWEST Airlines past 12mos

Airlines used for domestic/foreign travel past 12 months: Southwest




' 35.2% or 882,644 of ST. LOUIS DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 33.4% more likely to have a 401K, 2.4%

more likely to have an Auto Loan, 45.1% more likely to Invest/Trade Stocks Online, 7.8% less likely to pay with
| their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

H% 059 35.7%

Stocks or Stock Options

607,467 24.2%
28.8%
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Mutual Funds

Financial Services Has and/or Uses: Adults 18 or older
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. ;95 % 10.4% g 400
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8.4%
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16 Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
- Account Mortgage Loan or Home
Second Home or Real Estate Property M 5.0% b
® who Flew on SOUTHWEST Airlines past 12mos u ST. LOUIS w who Flew on SOUTHWEST Airlines past 12mos m ST. LOUIS
Professional Serw'ces Used* : Adults 18 or older | 'py'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner
OnlineInvesting / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant
Real Estate Agent
7.7% 8.3%
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0
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mﬁalnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan
Bonds

Second Home or Real Estate Property

who Flew on SOUTHWEST Airlines past 12mos

' 7.3% or 139,822 of CINCINNATI DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 34.4% more likely to have a 401K, 7.%

more likely to have an Auto Loan, 44.% more likely to Invest/Trade Stocks Online, 18.9% less likely to pay with
| their Debit Card.

875,278 45.7%
614,065 32.1%
24.9%
289,276 15.1%
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10.8%

14.4%
! 9.8%
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Financial Services Has and/or Uses: Adults 18 or older
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Account Loanor Home Mortgage
Equity Loan
w who Flew on SOUTHWEST Airlines past 12mos m CINCINNATI

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

393, 479 20.6%

10.7%

P
12.0%
140,769 7.4%
3.5%

. g
! 2.3%

2.2%

51.1% (*Past 12 Months)
11%
m who Flew on SOUTHWEST Airlines past 12mos W CINCINNATI
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gy \Past 3-Months Payment Methods Used: Adults 18 or older

Debitcard MasterCard Google Pay

8.1% 9.6%

3.9% 3.3% 7%
0.4%
_o EE TR

Paypal venmo Cash App Apple Pay American  Store Credit  Discover Facebook Samsung Pay Square Cash
Express Card Messenger
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Airlines used for domestic/foreign travel past 12 months: Southwest




13.9% or 260,359 of WEST PALM BEACH DMA Adults 18 or older Flew on SOUTHWEST Airlines past 12mos.
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos are 38.2% more likely to have a 401K, 34.6%

more likely to have an Auto Loan, 67.2% more likely to Invest/Trade Stocks Online, 11.1% less likely to pay
with their Debit Card.

ﬁ Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan
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Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
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Professional Services Used*: Adults 18 or older

528,721

Tax Preparation Service

Accountant

Online Investing / Stock Trading

Financial Planner

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

B WEST PALM BEACH
Qual Intab
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8.8%
11825 BEES 5.5%  37% 5.0%
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Facebook  Square Cash Samsung Pay
Messenger

Google Pay

Discover

Apple Pay Cash App  Store Credit  American
Card Express
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Zelle MasterCard ~ Venmo

VisA Debit Card

PayPal
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Airlines used for domestic/foreign travel past 12 months: Southwest




Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 23 hours, 10 minutes and

59 seconds each week with All Forms of Media.

86.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 7 hours and 46 minutes each week listening
| to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.
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Avg. H:M:S/weekwith All Forms of

W Media: Adults 18 or older
82.5%

usage 54.0%
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 3 days, 2 hours, 32 minutes and
56 seconds each week with All Forms of Media.

88.4% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 7 hours and 54 minutes each week listening
to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 3 days, 7 hours, 33 minutes and
26 seconds each week with All Forms of Media.

88.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 7 hours and 56 minutes each week listening
to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 3 days, 6 hours, 38 minutes and

29 seconds each week with All Forms of Media.
87.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 7 hours and 45 minutes each week listening
to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 3 days, 12 hours, 44 minutes and
0 seconds each week with All Forms of Media.

88.5% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 8 hours and 28 minutes each week listening
to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 5 hours, 59 minutes and
44 seconds each week with All Forms of Ad-Supported Media.

81.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 6 hours and 59 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 7 hours, 20 minutes and
3 seconds each week with All Forms of Ad-Supported Media.

82.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 7 hours and 2 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.

=

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Aduits 18 or older

— 57.2%

who Aew on SOUTHWEST MINNEAPOLIS-ST. PAUL
9.3% irlines past 12mos
% of Total i &3!‘5
Weekly H:M:

= who Flew on SOUTHWEST Airlines past 12mos = MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL  DMA  Scarborough R2 2024: Jul23-Aug24 ~ Qual Intab 233 MINNEAPOLIS-ST. PAUL DMA

Scarborough R2 2024: Jul23-Aug24  QualIntab 1,862 HUbe rd srere of Everyening
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadeasting, Inc. LLC. All rights reserved.

for Anything .
BROADCASTING

Airlines used for domestic/foreign travel past 12 months: Southwest



Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 12 hours, 40 minutes and
41 seconds each week with All Forms of Ad-Supported Media.

82.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 7 hours and 9 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 10 hours, 30 minutes and
49 seconds each week with All Forms of Ad-Supported Media.

82.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 7 hours and 10 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 2 days, 19 hours, 33 minutes and
54 seconds each week with All Forms of Ad-Supported Media.

84.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an avg. of 8 hours and 3 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 7 hours and 42
minutes each day with All Forms of Ad-Supported Media. 81.3% listen to Local AM/FM Radio for an
avg. of 60. minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 7 hours and 54
minutes each day with All Forms of Ad-Supported Media. 82.9% listen to Local AM/FM Radio for an
avg. of 60.3 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 61.4 minutes/day.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 8 hours and 40
minutes each day with All Forms of Ad-Supported Media. 82.8% listen to Local AM/FM Radio for an

(Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 61.5 minutes/day.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 8 hours and 21
minutes each day with All Forms of Ad-Supported Media. 82.8% listen to Local AM/FM Radio for an

(Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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avg.of 69.1m

inutes/day.

Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of 9 hours and 39
minutes each day with All Forms of Ad-Supported Media. 84.7% listen to Local AM/FM Radio for an
(Local Radio delivers 10.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Medla (Persons & % Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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47,366,251 or 81.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to
Ad-Supported Local AM/FM Radio for an average of 60. minutes every day representing 41.% of all
| time spent daily with Ad-Supported Audio.
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7 362,397 or 82.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 60.3 minutes every day representing 39.% of all
time spent daily with Ad-Supported Audio.
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731,125 or 82.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 61.4 minutes every day representing 41.6% of all
time spent daily with Ad-Supported Audio.
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7 115,760 or 82.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 61.5 minutes every day representing 42.3% of all
time spent daily with Ad-Supported Audio.
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7 220,556 or 84.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 69.1 minutes every day representing 43.5% of all
time spent daily with Ad-Supported Audio.
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. 47,366,251 or 81.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to
Ad-Supported Local AM/FM Radio for an average of 60. minutes every day representing 41.% of all
time spent daily with Ad-Supported Audio.
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362,397 or 82.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 60.3 minutes every day representing 39.% of all
time spent daily with Ad-Supported Audio.

Weekly 79.7% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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731,125 or 82.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 61.4 minutes every day representing 41.6% of all
time spent daily with Ad-Supported Audio.

82.8% 82.8%

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio” 221

who Flew on SOUTHWEST ST. LOUIS
Airlines past 12mos

29.3%

13.8% 12.2% 13.9%

100% 10.0% 101% 9.8% 939 8%

6.2% 6.7%
Weekl .19 o,
Total : 8.4% 4.1% 3.9%  3.3% 3
Persons 6.2% s I ]
Reached: 731,125 2,076,982 258,820 606,699 122,148 249,740 88,194 252,921 86,602 233,947 102,789 305,599 76,506 347,681 54,822 168,141 35950 97,427 29,250 57,881

Local AM/FM Podcasts Pandora Spotify All Others TV Music YouTube Music Amazon Music  iHeartRadio SiriusXM

Average 2
Daily Mi Radio Channels

® who Flew on SOUTHWEST Airlines past 12mos m ST. LOUIS

ST. LOoUIS DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 817 ST. LouIs DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 1,033

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Airlines used for domestic/foreign travel past 12 months: Southwest



115,760 or 82.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 61.5 minutes every day representing 42.3% of all
time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older
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220,556 or 84.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio for an average of 69.1 minutes every day representing 43.5% of all
time spent daily with Ad-Supported Audio.
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47,366,251 or 81.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Classic Rock, and Country.
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362,397 or 82.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Pop Contemporary Hit Radio,
Classic Hits, and Adult Contemporary.
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Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Supported Local AM/FM Radio. The Top-5 Formats are New Country, Adult Contemporary, Classic Hits,
Classic Rock, and Adult Hits.
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115,760 or 82.8% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits,
News/Talk/Information, and Classic Rock.
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220,556 or 84.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Rock, Classic
| Hits, and Pop Contemporary Hit Radio.
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38,862,995 or 66.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 91.8 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older _Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent

Sou .4\-“\‘_‘05‘-

e

Local TV Stations 64.0 m
Non-Premium Cable TV... g¥Rgrriiy m Amazon Amazon
voutube e, R —— ] R e/ oL/ R
_— ; o 27.3 FireTV FireTv
Netflix AR 45 55 :
Amazon Prime/IMDb/FireTV Ty X (oot
' : Premity Hulu/Hulu | Roku + Local TV Stations Hulu/ Roku +
Roku +The Roku Channel 2 } m Local TV Stations - Y £ =i x
QIC.635 & 97.¢ CaBle vl + Live TV | The Roku 100.7 YouTube Hulu + The Roku
TikTok M Avg. Hours+Minutes/day with m Shi Neto (any Hulu) | Channel Video ! Live TV Channel
Hulu/Hulu + Live TV (any Hulu) M Video: Adults 18 or older M 222 |
AppleTV+£fubo, Pluto, Tubi, etc. mm m AppleTV AppleTV  Disney+
Disney+ 7 9 9 .-‘ m *fubo,P... +,fubo,...
n-Premi ( > n-Pre 7 5
Peacock mm m Non-Premium Cable TV YOI..ITube ‘ Non-Premium Cable TV Cable TV ‘
5 5 = Networks Video TikTok Networks NBBWORN TikTok
Paramounts PRI S 1050 kot il (52 | 83.9 213 14.5 Paramo... 94.3 RIEE 13.2
Premium Cable TV Networks M,&'G% 5.5%

# who Flew on SOUTHWEST Airlines past 12mos W USA

= who Flew on SOUTHWEST Airlines past 12mos

HUSA

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or older Avg

rime Spent

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations o
Non-Premium Cable TV... c 60,5%
YouTube Video 02,071 .4 8 50
Amazon Prime/IMDb/FireTV
TikTok M Amazon Prime/ | YouTu... Amazon Prime/ YouTu...

Hulu/Hulu + Live TV {any Hulu)
AppleTV+,fube,Pluto, Tubi, etc.

IMDb/FireTV

Video

429 21:3;

IMDb/FireTV
42.8

Video
23.9

Peacock Avg. Hours+Minutes/day with Ad- Rulu/Huld Ap... Hulu/Hulu Ap...
ideo: Live TV e
Netflix m 3 5 m Supported Video: Adults 18 or older i i + Live TV o
EATAmONIY mﬁ Non-Premium (SRR Netfix | etc. Non-Premium {anYHUIUN Netf... | etc.
Sl 2.2 - CableTV 129 |10.2 Cable TV 13.0 | 11.6
Disne m . = y - ! . Qe 5
" it ‘ - - Local TV Stations Networks TikTok Local TV Stations Networks TikTok
Roku + The Roku Channe!  FYSFEVSRH i ©.3% 91.8 78.9 14.5 Pea... | Rok. 95.9 89.8 132 Rok...
Premium Cable TV Networks 83‘;65 M:j;:“:;“g::m . .
= who Flew on SOUTHWEST Airlines past 12mos BUSA M who Flew on SOUTHWEST Airlines past 12mos HUSA
UsA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 5136 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Scarborough R1 2024: Jan23-Aug24

Qual Intab

Airlines used for domestic/foreign travel past 12 months: Southwest

23,243

soefa.ai

for Anything _




286,624 or 65.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 91.7 minutes every day representing 27.6% of all time
spent daily with Ad-Supported Video.
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641,194 or 72.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 101. minutes every day representing 27.4% of all time
spent daily with Ad-Supported Video.
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110,493 or 79.% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 70.5 minutes every day representing 24.1% of all time
spent daily with Ad-Supported Video.
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192,553 or 74.% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 120.8 minutes every day representing 29.3% of all
time spent daily with Ad-Supported Video.
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38,862,995 or 66.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 91.8 minutes every day representing 30.% of all time
spent daily with Ad-Supported Video.
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63.1%

-
who Flew on SOUTHWEST USA
Airlines past 12mos

0,
39.1% 37.1% 38.9%

29.7%

28.2%

20.9% 19.3%

15.0% 14.8%
13.4% 12.0%

- so% 6%
o JEES o

8,756,50138,689,357 7,807,66431,529,171 3,508,95316,426,641

10.9% 10.1%

4.8%

29.4%
27.6%

Reached3g 862,99565,512,106 38,282,28058,562,647 22,750,8064,194,011 21,584,79802,071,451 12,155,82F0,470,697 16,402,0787,741,351 6,338,19526,455,744

Local TV Cable TV Amazon YouTube Hulu TikTok Netflix AppleTV+ Peacock Roku
Average
Daily Mi
® who Flew on SOUTHWEST Airlines past 12mos B USA
UsA USA Projection Scarborough R1 2024: Jan23-Aug24 Qudl Intab 5136 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24  Qual Intab 23,243 soeﬁ. for Anything _

Airlines used for domestic/foreign travel past 12 months: Southwest



286,624 or 65.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 91.7 minutes every day representing 27.6% of all time

spent daily with Ad-Supported Video.
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641,194 or 72.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
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110,493 or 79.% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations for an average of 70.5 minutes every day representing 24.1% of all time

spent daily with Ad-Supported Video.
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192,553 or 74.% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-

Supported Local TV Stations for an average of 120.8 minutes every day representing 29.3% of all
time spent daily with Ad-Supported Video.
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Comedies,

38,862,995 or 66.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,

Local News - Morning, and Dramas.
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286,624 or 65.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and Movies.

Local TVStat:on Programs (Persons & % Reach): Adults 18 or older

(average weel
Local News - E\lemrg

Sports

Comedies

Local News - Morning
Movies

Dramas
National/Network News.
Game Shows
Mystery/Suspense/Crime
Food/Cooking Shows
Documentaries

Local News - Late

Late Night Talk

® who Flew on SOUTHWEST Airlines past 12mos

Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older

1:49

who Hew on SOUTHWEST MINNEAPOLIS-ST. PAUL
Airdines past 12mos

B MINNEAPOLIS-ST. PAUL

Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

FEEEE
=L B

Comedies

Game Shov
16.0

Local News
Morning

24 Sports

20.1

Movies

Dramas
24.0

Local News
Morning
33.7

Crime
16.5

Late
Nig,..
Talk

® who Flew on SOUTHWEST Airlines past 12mos

B MINNEAPOLIS-ST. PAUL

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
Local News - Evening

Sports

Local News - Morning
Comedies

Movies

Dramas

Game Shows
National/Network News
Mystery/Suspense/Crime
Local News - Late
Food/Cooking Shows
Late Night Talk

Court Shows

MINNEAPOLIS-ST. PAUL

Total Persons:

D — T
e VR

e R
m Avg. Hours+Minutes/day with Ad-
!‘!!‘I

_l!ﬂ"

i

= who Flew on SOUTHWEST Airlines past 12mos
Scarborough R2 2024: Jul23-Aug24

DMA

Supported Local TV Stations: Aduh‘s
18 orolder

-

who Aew on SOUTHWEST MINNEAPOLIS-ST. PAUL
Airlines past 12mos

® MINNEAPOLIS-ST, PAUL
Qual intab 233

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local TV Station Programs (% Time Spent &
{AuzeE. Rl

A

vg. Minutes/day Spent): Adults 18 or older

Movies

Local News -
Morning
24.7

Sports
20.1

Local News
Court Shows
13.5

Dramas
234

Evening

16.7

Game Sho
21.6

Court Shows
21.6

Local News -
Morning

33.7 Sports

33.1

ocal Mystery/

Movies Suspe!

20.6

Crime
16.9

Late
18.4
Natio Fo
Ne

Late
Night  (
Talk Sh
8.6 6.3

Local S
Evening
249

Comedies
19.4

u who Flew on SOUTHWEST Airlines past 12mos

Airlines used for domestic/foreign travel past 12 months: Southwest

® MINNEAPOLIS-ST. PAUL
* Share of Everything

iy for Anything _



641,194 or 72.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
Evening, Comedies, Movies, and Dramas.
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110,493 or 79.% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
Evening, Comedies, Movies, and Dramas.
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Local TVStat:on Programs (Persons & % Reach): Adults 18 or older

(averoge week)

192,553 or 74.% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening,
Comedies, Game Shows, and Local News - Morning.
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‘ 44,778,190 or 76.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Social Media for an average of 136.7 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Digital Media.
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334,389 or 76.5% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Social Media for an average of 141.3 minutes every day representing 24.3% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All D:gftal (Persons & % Reach): Adults 18 or older
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699,037 or 79.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Social Media for an average of 119.3 minutes every day representing 21.7% of all time
spent daily with Ad-Supported Digital Media.
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spent daily with

Ad-Supported Digital Media.

106,653 or 76.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Social Media for an average of 148.2 minutes every day representing 28.2% of all time
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190,199 or 73.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Social Media for an average of 131.6 minutes every day representing 21.5% of all time
spent daily with Ad-Supported Digital Media.
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43,678,984 or 75.% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 48.3 minutes every day representing 35.3% of all time spent
daily with Ad-Supported Saocial Media.
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325,679 or 74.5% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 58.7 minutes every day representing 41.6% of all time spent
daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

692,905 or 78.5% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 43.7 minutes every day representing 36.7% of all time spent
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106,653 or 76.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 54.1 minutes every day representing 36.5% of all time spent
daily with Ad-Supported Social Media.
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190,199 or 73.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 39.2 minutes every day representing 29.8% of all time spent
daily with Ad-Supported Social Media.
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‘ 43,678,984 or 75.% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 48.3 minutes every day representing 35.3% of all time spent
| daily with Ad-Supported Social Media.
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325,679 or 74.5% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 58.7 minutes every day representing 41.6% of all time spent
daily with Ad-Supported Social Media.
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| 692,905 or 78.5% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 43.7 minutes every day representing 36.7% of all time spent
daily with Ad-Supported Social Media.
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106,653 or 76.3% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 54.1 minutes every day representing 36.5% of all time spent
daily with Ad-Supported Social Media.
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190,199 or 73.1% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos use Ad-
Supported Facebook for an average of 39.2 minutes every day representing 29.8% of all time spent
daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 4,530,709;
Social Media: 3,085,835; Local Radio: 3,015,999; Non-Prem. Cable: 1,648,824; Local TV:
1,524,474 reaching Adults 18 or older who Flew on SOUTHWEST Airlines pas
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 31,390;
Local Radio: 23,017; Social Media: 22,911; Non-Prem. Cable: 10,289; Local TV: 9,514
reaching Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 77,063;
Social Media: 52,039; Local Radio: 45,735; Non-Prem. Cable: 29,811; Local TV: 27,867
reaching Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos.
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| southwest

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,057;
Local Radio: 7,277; Social Media: 7,258; Non-Prem. Cable: 4,479; Local TV: 4,194 reaching
Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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12mos

G S L O I L,

o s O R R R R R R R R R R R 6
S FE P E S « >

,p_&m'&'a.g,'»Q"ﬂfb?h‘?%q@"\q‘b‘?@}gq&

s Mon-Fri Local AM/FM Radio AQH
e Von-Fri Non-Premium Cable TV AQH
e V|on-Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

600,000

500,000

400,000

300,000

200,000

100,000

w2
06‘

e Mon-Fri Local AM/FM Radio AQH
e Vlon-Fri Non-Premium Cable TV AQH

W @

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
CINCINNATI Metro Area Adults 18 or older

W R R PP AT P P Q”.\"\?’w“ AR AR

R R R R AR PO
s A " A O
FF AT of @e oF o5 >

'ﬁ"ﬁﬁ‘fvﬂtﬁ'@'\?@gqeq'

e Von-Fri Local TV Station AQH
e M on-Fri Social Media AQH

s [Vl on-Fri Digital Media (Less Social) AQH

CINCINNATI DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 161
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Airlines used for domestic/foreign travel past 12 months: Southwest




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,785;
Local Radio: 14,311; Social Media: 10,612; Non-Prem. Cable: 7,800; Local TV: 7,167
reaching Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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51,172,980 or 87.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 53.8 minutes per day driving, seeing Billboards and Signs. 68.% Listen to Local Radio
Stations Out-of-Home for an average of 36.4 minutes/day.
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352,765 or 80.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 60.3 minutes per day driving, seeing Billboards and Signs. 69.3% Listen to Local Radio
Stations Out-of-Home for an average of 36.5 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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824,224 or 93.4% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 59.4 minutes per day driving, seeing Billboards and Signs. 69.2% Listen to Local Radio
Stations Out-of-Home for an average of 37.2 minutes/day.
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127,533 or 91.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 49.9 minutes per day driving, seeing Billboards and Signs. 69.2% Listen to Local Radio
Stations Out-of-Home for an average of 37.3 minutes/day.
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249,618 or 95.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 62. minutes per day driving, seeing Billboards and Signs. 70.8% Listen to Local Radio
Stations Out-of-Home for an average of 41.9 minutes/day.
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51,172,980 or 87.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average
of 53.8 minutes per day driving, seeing Billboards and Signs representing 35.6% of all Time Spent with Ad-
Supported Out-of-Home Media.
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352,765 or 80.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of
60.3 minutes per day driving, seeing Billboards and Signs representing 36.5% of all Time Spent with Ad-
Supported Out-of-Home Media.
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824,224 or 93.4% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of
59.4 minutes per day driving, seeing Billboards and Signs representing 40.6% of all Time Spent with Ad-
‘Supported Out-of-Home Media.
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127,533 or 91.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of
49.9 minutes per day driving, seeing Billboards and Signs representing 32.7% of all Time Spent with Ad-
Supported Out-of-Home Media.
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249,618 or 95.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an average of
62. minutes per day driving, seeing Billboards and Signs representing 41.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Dt "Share of Ad-Supported OOH Media"
9% o7 8% 95.3% - m

0,
82.6% who Flew on SOUTHWEST WEST PALM BEACH
Airlines past 12mos

70.8% 70.8%

65.3% 06.6%

39.8%

21.6% 23.0%

16.1%
11.8%

Weekly 5.1% 2.7%
Total
Rersons 704,726 1,330,034 1,378,509 1,790,381 643,597 82,879 432,966 207,207 51,397
Billboards él' Signs AM/FM Radio Walking in Towns, Grocery Stores Restaurants & Bars "“Airports Shopping Malfsﬁ Movie Theaters stadiums & Arenas
Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Aoks P
with Ad-Supported
OOH Media:
TS 510 BEER 5o JEIEE cos ERULE so WEERE 101 EETEN ocs EETEE oo EEVEN 103 BTN 300 EEERN 25 |
® who Flew on SOUTHWEST Airlines past 12mos m WEST PALM BEACH
WESTPALM BEACH ~ DMA  Scarborough R2 2024: Aug23-Aug24  QualIntab 348 WEST PALM BEACH-BOCA RATON ~ DMA  Scarborough R2 2024: Jan24-Aug2d  Qual Intab 2,464 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. S(Eﬁ_al for Anything _ =

Airlines used for domestic/foreign travel past 12 months: Southwest



352,765 or 80.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 60.3 minutes per day driving an average of 35.1 miles each day and are 57.5% more likely
to use Hennepin Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-270

1-64/Highway 40

1-70

|1-44/Highway 44

I-55

Lindbergh Bivd

1-170/Highway 170
Manchester Road/Highway 100
1-255

Page Avenue

Highway 94

Highway K

Highway 370

Highway 67/Highway 111
Poplar Street Bridge

Green Mount Road

Stan Musial Veterans Memorial Bridge

#VALUE!
#VALUE!
#VALUE!
#VALUE!
#VALUE!
#VALUE!

® who Flew on SOUTHWEST Airlines past 12mos

ST. LouIis DMA

Scarborough R2 2024: Jul23-Aug24

1,036,888 41.3%

1,039,444 41.4%

&
#

;'
2

943,416 37.6%

37.2%

2
&
B
M
&

£
#

u
e
=
<
8
#

31.6%

*

ii
?‘,E

20.6%

2
g

17.4%

418,954

§8
%

-
o
a
ES

16.6%

b
&
=
=

-

]

2
tn
B
®

280,349 11.2%
6 13.2%
228,049 9.1%

e (g
B ) b
AN FAR b
A (S S
- oid
0
~
Ry
2N
BB

7.5%
LEM 7.0%

%
g

P!

Avg. Hours+Minutes/day Driving:
Adults 18 or older

555 55 B3 R
®

00.0%
0.0%
v 8& Avg. Miles/Day
00.0% Driving:
0.0% who Hew on SOUTHWEST ST. LOUIS
0 g% Airines past 12mos
M ST. LOUIS
Qual Intab 817

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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824,224 or 93.4% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 59.4 minutes per day driving an average of 34.6 miles each day and are 72.7% more likely
to use Stan Musial Veterans Memorial Bridge than the Metro averag
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127,533 or 91.2% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 49.9 minutes per day driving an average of 29.1 miles each day and are 53.6% more likely
to use |-74 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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249,618 or 95.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos spend an
average of 62. minutes per day driving an average of 36.1 miles each day and are 62.5% more likely
to use Indiantown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos)
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Top Residential Zip Codes: (Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos)
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Top Residential le Codes: (Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos)
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18,578,688 or 31.9% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 31.4% of all
tlme spent daily with All forms of Print Media.
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195,525 or 44.7% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 32.7% of all
time spent daily with All forms of Print Media.
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349,736 or 39.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 30.2% of all
time spent daily with All forms of Print Media.
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Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

New York Times (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Books

ST. Louis DMA

Total persons

# who Flew on SOUTHWEST Airlines past 12mos
Scarborough R2 2024: Jul23-Aug24

Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older .

who Few on SOUTHWEST
Airlines past 12mos
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

L2

R

Local Daily
Newspaper(s)
(Sunday)
1259

0.0%

ST. LOUIS (Sunday)

New York Times

USA Today (Daily)
9.8

Local Daily
Newspaper(s)
(sunday)
12.0

New York Times (Daily
+Sunday)
9.7

New York Times
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11.0

Wall Street Journal (Daily)
9.4
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USA Today (Daily)
9.2 logs)

New York Times (Daily)

Wall Street Journal (Daily)
9.1 74
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

Catalogs

All Local Weekly Newspapers

m who Flew on SOUTHWEST Airlines past 12mos

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Few on SOUTHWEST
Ailines past 12mos.

70,762 or 50.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day representing 29.% of all time
spent daily with All forms of Print Media.
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Local Daily Newspaper(s) (Daily+Sunday)
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Local Daily Newspaper(s) (Daily

UsA Today (Daily)

New York Times (Daily)

New York Times [Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

Catalogs

All Local Weekly Newspapers

Books
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New York Times
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Local Daily
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Wall street Journal
(Daily)
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Local Daily Newspaper(s) (Daily+Sunday)

69,157 or 26.6% of Adults 18 or older who Flew on SOUTHWEST Airlines past 12mos read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 13.1 minutes every day representing 36.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Print ngeia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Persons: !‘ﬁm’

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)
Local Daily Newspaper(s) (Daily
Books

New York Times (Daily+Sunday)
New York Times (Sunday)

All Local Weekly Newspapers
Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)
Catalogs

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Few on SOUTHWEST
Ailines past 12mos.
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New York Times
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Wall Street Journal
(Daily)
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15.0

New York Times (Daily) | Catalogs
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New York Times
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1.8

Wall Street Journal
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Al Local Weckly..
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)
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New York Times (Daily)
Wall Street Journal (Daily)
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USA Today (Daily)

Books

WEST PALM BEACH DMA
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0.8

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older
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