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5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Typical Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 44.9 years old
(8.1% younger than average) and have a $137,248 (48.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older
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4.6% or 177,600 of MSP DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Typical Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 45.8 years old
(5.8% younger than average) and have a $146,340 (35.9% higher than average) annual household income.
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3.2% or 80,708 of STL DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Typical Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 47.9 years old
(3.1% younger than average) and have a $124,757 (32.1% higher than average) annual household income.
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2.3% or 43,502 of CIN DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Typical Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 47.8 years old
(1.9% younger than average) and have a $138,478 (45.2% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White o
83.6%

Black/African | 2.3%

= who work Full-Time in American  [B
Federal/State/Local 0.0%
GOVERNMENT Jobs Asian |
0,
= Remainder of CINDMA %M vs. %K a8 % 0.0%
Other I .

Average Age:  d - 49 . 1 48 .4

1.9%
Hispanic |

Total Persons: # Persons oy 928,068 985,288
4 1,869,854 Men Men Women Women = who work Full-Time in Federal/State /Local GOVERNMENT Jobs ® CIN
Average Age: o

Age Cell Demographics of Target vs. Market: -_= HHI of Target vs. Market:

TR
# who work Full-Time in Federal /State/Local GOVERNMENT Jobs M CIN <$35K HHI 0% T

$35K-$50K HHI k0%

$50K-$75K HHI -"‘%E
$75K-$100K HHI -IEH!
$100K-$150K HHI 25-1’5

9.4% | - 34.9%
7.8% .4% $150K-5250K HHI - gy 34.9%
0.0% [ %23 $2501¢+ HHI ﬁ?'%
18-20 21-24 25-29 30-34 35-39 45-49 50-54 55.59 60-64 65-69 70+ — :
# who work Full-Time in Federal/State/LocaI GOVERNMENT Jobs mCIN Avg HHI: $138,478 $95,401

DMA Scarborough R2 2024: Feb24-Aug24 Qual Intab 25
All Graphs and HBIAI Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



2.2% or 41,294 of WPB DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Typical Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 48.4 years old
(9.8% younger than average) and have a $145,079 (51.7% higher than average) annual household income.
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5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 73.9% more likely to
be a college graduate, 105.5% more likely to work full-time, 22.8% more likely to be married, 28.2% more

likely to be a parent of 1 or more children unde

iy .
{ ’f’ Education Levels: Adults 18 or older Employment: Adults 18 or older (DMarital Status: Adults 18 or older
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College Graduate (4 year college) 9'”6 Blue Collar ﬁ’ia% Widowed .U‘Z?é%
Postgraduate Degree o Work From Home (most of the time or always) 2?"‘% LGBTQ+ (net) = 6_,7;;
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4.6% or 177,600 of MSP DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 82.2% more likely to
be a college graduate, 93.6% more likely to work full-time, 28.1% more likely to be married, 17.9% more

likely to be a parent of 1 or more children under

. .
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Some College Credit (no degree) Employed Part-Time (less than 35 hours) 0% Legally Separated | gg;j‘
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EXALAC 3.2% or 80,708 of STL DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 130.5% more likely to
be a college graduate, 117.% more likely to work full-time, 19.4% more likely to be married, 51.5% more
likely to be a parent of 1 or more children unde

b A
* 2 Education Levels: Adults 18 or older Employment: Adults 18 or older ( \ Marital Status: Adults 18 or older
\
Some High School or Less (not graduate) -00';6 1% Employed Full-Time or Part-Time 61.1% 100.0% Single, Never Married
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P 2.3% or 43,502 of CIN DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
AN % Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 50.9% more likely to
' be a college graduate, 103.1% more likely to work full-time, 14.% more likely to be married, 20.1% more
likely to be a parent of 1 or more children under

P .
* 2 Education Levels: Adults 18 or older Employment: Adults 18 or older ( \\ ) Marital Status: Adults 18 or older
\
A 0.0% . 100.0% : ; 17.9%
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5 2.2% or 41,294 of WPB DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
% Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 108.8% more likely to
be a college graduate, 144.8% more likely to work full-time, 17.4% more likely to be married, 1.8% less

likely to be a parent of 1 or more children unde
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i f.f Education Levels: Adults 18 or older Employment: Adults 18 or older |( \\ ) Marital Status: Adults 18 or older
\
3 0.1% 3 100.0% . . 29.7%
Some High School or Less (not graduate) - 5.7% Employed Full-Time or Part-Time 54.7% Single, Never Married 27.5%
" 15.7% ; 100.0% . 58.6%
High School Graduate (12th grade or GED) 31.0% Employed Full-Time (35 hours or more) 40.8% Married 40.9%
i 0.9% 0.0% 0.0%
Some College Credit (no degree) 14.8% Employed Part-Time (less than 35 hours) Legally Separated I 1.6%
fakal 13.1% " 71.5% . 11.7%
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5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 12.2% more likely to
own their home, 42.8% more likely to own a higher valued home, 3.7% more likely to have a single-family

L home, 32.4% more likely to have a dog.
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4.6% or 177,600 of MSP DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 10.9% more likely to

own their home, 13.4% more likely to own a higher valued home, 4.3% more likely to have a single-family
home, .2% more likely to have a dog.
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3.2% or 80,708 of STL DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 12.2% more likely to

own their home, 8.5% more likely to own a higher valued home, 18.1% more likely to have a single-family
home, 12.9% more likely to have a dog.
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IR 2.3% or 43,502 of CIN DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.

I/(

Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 45.5% more likely to
own their home, 14.8% more likely to own a higher valued home, 22.2% more likely to have a single-family
home, 74.3% more likely to have a dog.
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Rl 2 2.2% or 41,294 of WPB DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
L3 ' Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 11.8% less likely to own

their home, 6.3% more likely to own a higher valued home, 35.2% more likely to have a single-family home,
42.6% less likely to have a dog.
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5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 7.3% more likely to
look up D-I-Y advice online, 12.% more likely to always vote in local elections, 60.% more likely to belong to

a gym, 27.3% more likely to fly domestic pa
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4.6% or 177,600 of MSP DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 9.3% more likely to
look up D-I-Y advice online, 56.6% more likely to always vote in local elections, 87.1% more likely to belong

to a gym, 28.2% more likely to fly domestic
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3.2% or 80,708 of STL DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 8.9% more likely to
look up D-I-Y advice online, 36.8% more likely to always vote in local elections, 94.5% more likely to belong

to a gym, 3.4% less likely to fly domestic p
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a gym, 13.5% less likely to fly domestic

2.3% or 43,502 of CIN DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 11.8% more likely to
look up D-I-Y advice online, 17.% more likely to always vote in local elections, 62.4% less likely to belong to
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2.2% or 41,294 of WPB DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 6.5% more likely to
look up D-I-Y advice online, 79.7% more likely to always vote in local elections, 208.9% more likely to
belong to a gym, 20.9% more likely to fly domestic
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el et i it oiligenbioien i iy
i I
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1time

2times

3 times

4 times

5times

6 -9times

10times or more

= who work Full-Time in Federal/ State/Local GOVERNMENT Jobs.

Total Monthly QSR Users:
90.6%

mUsA

Avg. Monthly QSR Meals:
86.6%

past yr., 65.3% less likely to smoke cigarettes.

5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 4.6% more likely to
use QSRs past mo., 12.% more likely to use Sit-Down Restaurants past mo., 7.6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users
€

Adults 18 or older

w

1time

15.6%

2 times

15.5%
3 times -
4 times
5 times 6.5%

6-9times

10times or more

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

Total Monthly Sit-Down Restaurant Users:
73.8%
193,505,7

mUSA
Avg. Monthly Sit-Down Restaurant Meals:

82.6%

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer a5

Wine
66,571,157 25.4%

Domestic Light Beer

Imported Beer &

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexicn  pima

[ indian/ Wings/ Bagel/
™
# who work Full

Chinese Hakian Upsale Steakhouse
House / %/ Burgers/ Domut/
Coffen Bar Other  Spurts Bar  Bakery

asian

Jobs mysA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Time in L 22.4%

un [ 20.1%

£ Past 12 months Casino Activities: Adults 18 or older
Slot Machines 27.1%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Domestic Regular Beer L .59 D% v v Sports Betting
Microbrew / Craft Beer 11.5% 23.3% i Other Gambling
Spa Casinos visited past 12 months: Yes
® who work Full-Time in Federal/ State/Local GOVERNMENT Jobs USA u who work Full-Time in Federal /State/Local GOVERNMENT Jobs mUSA
USA USA Projection Scarborough R1 2024: Jan24-Sep24 Qual Intab 729
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

# who work Full-
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2 times

3 times

4 times

5times

6-9times

10times or more

= who work Full-Time in FEderaVStalejlucal GOVERNMENT Jobs

Total Ag?};gﬂy QSR Users: Avg. Monthly QSR Meals:

- MSP

= e e
3,234,748

‘ 4.6% or 177,600 of MSP DMA Adults 18 or older work Full-Time in F

ederal/State/Local GOVERNMENT Jobs.

Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 5.1% more likely to
use QSRs past mo., 24.6% more likely to use Sit-Down Restaurants past mo., 14.% more likely to use Casinos

past yr., 84.7% less likely to smoke cigarettes

L

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ »

1time 21.1%

2 times
3times 10.8%
4 times

5 times

6-9times

10times or more
# who work Full-Time in Federal/State/Local GOVERNMENT Jobs " MSP
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

e - - -

Drank Past 30-days. Adults 18 or older
Any Type of Beer

Liquor

Domestic Light Beer

Wine

23.8% |
13.1% v

Domestic Regular Beer
Imported Beer

v

w
Microbrew / Craft Beer

# who work Full-Time in Federal/ State/Local GOVERNMENT Jobs

MSP DMA Scarborough R2 2024: Feb24-Aug24

mMsP

Qual Intab

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)
h |

P chinese Mexican  wings/  Coffes i/ Upscale steaihouse
Burgers / Wouse |

Sparts Bar Coffee Bar il

asian

Bagel/  maian
oot /
Bakery

' who work Full- Jobs mMSP

Used Restnuranr Dn!tvery Service Pastao—dnys (Grubhub, Uber Eats, etc.)
ccol.. EEASTRNEE

17.7%
wse 11.9%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

5 9.0%
sﬂa.ﬂur 7.8%

Upscale Restaurant

Used Past 30-days: Adults 18 or older
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Sports Betting
Other Gambling
Spa z,sgﬁ Casinos visited past 12 Yes Marij / Cannabis Cigarettes Vape
= who work Full-Time in Federal /State/Local GOVERNMENT Jobs uMSsP wwho work Full i Mocal Jobs BMSP
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Past 30-days QSR Users: Adults 18 or older
SNGREN . o
wld
Himed

4 times

5 times

6 -9times

10times or more

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

Total Monthly QSR Users: Avg. Monthly QSR Meals:
79.5% 86.4%

mSTL

3.2% or 80,708 of STL DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 8.% less likely to use

QSRs past mo., .8% less likely to use Sit-Down Restaurants past mo.,

87.9% less likely to smoke cigarettes.

23.4% less likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
w

T ime T

2 times

3 times

4 times

5 times

6-9times

" 1.0%
10 times or more 3.6%
® who work Full-Time in Federal/State/Local GOVERNMENT Jobs mSTL
Total Monthly Sit-Down Restaurant Users: A lown Restaurant Meals:

68.7% 69.2%

Drank Past 30~days. Adults 18 or older
Ay Type of Seer

Liguor
Domestic Light Beer
Wine

Domestic Regular Beer

Imported Beer v
Microbrew / Craft Beer '
= who work Full-Time in Federal/State/Local GOVERNMENT Jobs mSTL
STL DMA Scarborough R2 2024: Feb24-Aug24 Qual Intab

Top-10 Cuisines: Adults 18 or older

{St!iﬂ'zsuumnu Used Past 30-days)
pirza

Chinese  Mexican 5an

wm:;f Stesknouse  Coffes
Mousa/ Dot/
Coffer tar

e

swu ur Bakery mw

Asian

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs mSTL

Used Restaurant Delivery Service Past ED-d'uys (Grubhub, Uber Eats, etc.)
Time in 10.8%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

672,156 26 8%

Table Games (Craps, Poker, etc.) 14.1%

Bar [ Nightclub g

Upscale Restaurant 57 100

00.0%
8.0%
00.0%
EEE I 6.2%
50.4%
2.6%

00,0%
M 2.6%
® who work Full-Time in Federal /State/Local GOVERNMENT Jobs

Sports Betting
Stage Show / Concert

Other Gambling

Spa

Casinos visited past 12 months: Yes
mSTL
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who work Full i i Jobs ST
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Past 30-days QSR Users: Adults 18 or older

J 1time
¥ \

2times

3 times

4 times

5 times

6 -9times

10times or more

# who work Full-Time in Federal/State/Local GOVERNMENT Jobs

Total Monthly QSR Users: Avg. Monthly QSR Meals:
97.3% 86.3%

[

mCIN

2.3% or 43,502 of CIN DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 12.7% more likely to
use QSRs past mo., 14.6% more likely to use Sit-Down Restaurants past mo., 30.2% more likely to use

Casinos past yr.,, 64.% less likely to smoke cigarette

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

g e

2 times

3 times

4 times

5 times

6-9times

10 times or more

!H!’

mCIN
Avg. Monthly Sit-Down Restaurant Meals:

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

Total Monthly Sit-Down Restaurant Users:
86.6% 75.6%

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liquor &= '3
ot el b
-
EEA o v

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

CiN DMA Scarborough R2 2024: Feb24-Aug24

Domestic Light Beer
Wine
Imported Beer v

Microbrew / Craft Beer

=mCIN

Qual Intab

Pza  Mexian  Chinese

# who work Full-Time in Federal/State/Local GOVERNMENT Jobs

Used Restaurant Delivery Service Past 30-days (Grubhub,
Nocol

nakan  Steakhouse Coftee

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

T

wings/ Bagel/ wndian/ Upscale
House/ Burgers/ Doaut/ Thai/
Coffes Bar Sports Bar  Bakery  Other

Asian

mCN

Uber Eats, etc.)

in

17.2%

an 372.094 19.4%

o Past 12 months Casino Activities:

Slot Machines

Adults 18 or older

29.3%

560,694
Bar/ Nightclub
Table Games (Craps, Poker, etc.) &5 8.9%

Sports Betting

Upscale Restaurant

Stage Show / Concert 50.8% 6.0%
00.0%
Spe 1.8%
i 3.3%
Other Gambling 1.5% Casinos visited past 12 months: Yes

# who work Full-Time in Federal /State/Local GOVERNMENT Jobs ECIN
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Used Past 30-days: Adults 18 or older

Cigarettes

Marijuana / Cannabis

= who work Full-

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]
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A 2.2% or 41,294 of WPB DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 18.% more likely to
use QSRs past mo., 10.% more likely to use Sit-Down Restaurants past mo., 3.% less likely to use Casinos
past yr., 61.9% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

\ J 1time e % [ ] ® 1time (Sit-Down Restaurants Used Past 30-days)

|} .
% 2times WA

2 times P
3 times % 3 times . g
4 times m 4 times
: 2.5% ’
5 times 11.0% 5 times X i
6-9times F 6-Otimes

chinese o wesce e wamg  cose wig/ s k!
Nouse! Bergrs/ oon
10 times or more % 10times or more % :”;’ CATin e PRI "“"’
= who work Full-Time in Federal/State/Local GOVERNMENT Jobs mwee ® who work Full-Time in Federal/State/Local GOVERNMENT Jobs HWPB = who work i Jobs WPB
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals: Used Restaurant Delivery Service FaniD—duys (Grubhub, Uber Eats, etc.)
99.9% 84.6% 86.5% 78.6% Timein 1. A 24.6%
e e _“ N . s B -
Drank Past 30~days: Adults 18 or older - Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Any Type of Beer Table Games (Craps, Poker, etc.)

Wine Upscale Restaurant

Imported Beer Bar / Nightclub

Stage Show / Concert

Domestic Light Beer

Domestic Regular Beer - v Sports Betting Lo%
Microbrew / Craft Beer m 17%7% | | Spa &1%1 %
Other Gambling lg 54 1.5% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes
= who work Full-Time in Federal/State/Local GOVERNMENT Jobs. =WPB # who work Full-Time in Federal/State/Local GOVERNMENT Jobs =WPB = who work Full i |
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T

COVERENEy
o e +
Y. =

£

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

AT 15.9%
34,555, 87 B kv 1
2 10.4%
L 10.9%
LOOLN 15.3%
iR iR 10.8%
15.4%
£.6%
$91,166.1%
20,51 3

m who work Full-Time in Federal /State/Local GOVERNMENT Jobs

mUSA

M l Financial Services Has and/or Uses: Adults 18 or older

Credit Card Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

Checking Debitor ATM  Savings Online Mobile Online Bill

m who work Full-Time in Federal/State/Local GOVERNMENT Jobs

5.6% or 14,644,290 of USA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.

Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 26.8% more likely to
have a 401K, 59.3% more likely to have an Auto Loan, 48.9% more likely to Invest/Trade Stocks Online, .7%
less likely to pay with their Debit Card.

11.4%

7.6% 8.0% 5.3% 7.2% 4.5%
h e e

mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

USA USA Projection

25,

B —"
23,406,933 8.9%
2.4%
e 4.8%

4.3%

=

'E'Past 3-Months Payment Methods Used: Adults 18 or older

Discover

Debit Card Google Pay  Store Credit

PayPal

visa

0d,1% (*Past 12 Months) Zelle Venmo  MasterCard  Apple Pay  Cash App
1% Card
m who work Full-Time in Federal /State/Local GOVERNMENT Jobs mUSA = who work Full-Time in Federal /State/Local GOVERNMENT Jobs HUSA
Scarborough R1 2024: Jan24-Sep24 Qual intab 729
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American
Express

Facebook Samsung Pay Square Cash
Messenger



4.6% or 177,600 of MSP DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.

Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are .5% more likely to have
a 401K, 25.9% more likely to have an Auto Loan, 12.2% more likely to Invest/Trade Stocks Online, 7.8% more
likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

27.1%
36.3%
855,580 22.1%

Mutual Funds

Money Market Funds

N M Financial Services Has and/or Uses: Adults 18 or older

Bonds |
255 a2 mo% =z 11.3%11.5% 11.7%
529 Plan / College Savings Plan T 20:2% 416.6% m 54% 4% 4.4%
.8%
Other (Crypto / NFTs / Metals, etc.) r) 4,1: Checking  Debitor ATM  Savings  Creditcard  Online Mobile  OrlineBil  Home  Autoloan Certificatesof Money  Studentloan Persond Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Second Home or Real Estate Property m ion Account Mortgage l‘f'l‘jg'i“:‘“@
q an
w who work Full-Time in Federal /State/Local GOVERNMENT Jobs u MSP m who work Full-Time in Federal/State/Local GOVERNMENT Jobs u MSP
H -
Professional Serwces Used* : Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) 9 !;?l‘l%
— m aox e o
Estate Planning o 2;;5%
4.4% 4.0% 3.3%
Real Estate Agent E;:BZ% ‘ “ 7% e
VisA

*Past 12 Month:
Divorce / Family Attorney (*Pas onths)

6.3%
1.6%

m who work Full-Time in Federal /State/Local GOVERNMENT Jobs mMsP

DMA Scarborough R2 2024: Feb24-Aug24 Qual Intab 47
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PayPal

Venmo

Debit Card  MasterCard

u who work Full-Time in Federal /State/Local GOVERNMENT Jobs

Zelle

Apple Pay

Google Pay Stnfe Credt Cash App American
Express

m MsP

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]

Discover

Facebook Samsung Pay Square Cash
Messenger



| 3.2%or 80,708 of STL DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.

Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 8.9% more likely to
have a 401K, 106.8% more likely to have an Auto Loan, 59.2% more likely to Invest/Trade Stocks Online,

| 46.4% more likely to pay with their Debit Card.

4oLk plen
IRA (Individual Retirement Account)
2 : 21.7%
437,808 19.5%

12,81 15.9%

Money Market Funds a%

g6l s.0%

Bonte oo

529 Plan / College Savings Plan 4% A%

Other (Crypto / NFTs [ Metals, etc.) TA%

1203.2%
5.7%

® who work Full-Time in Federal /State/Local GOVERNMENT Jobs mSTL

Stocks or Stock Options

Mutual Funds

Second Home or Real Estate Property

Alnvestments Owned: Adults 18 or older

.' Financial Services Has and/or Uses: Adults 18 or older

: 10.5% g gog
g 9%, 4.6% 8.9% 300 3.7%
2 . N . S ]

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home

Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

u who work Full-Time in Federal/State/Local GOVERNMENT Jobs mSTL

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax P tion Servi *
ax Preparation ice e 1%

Financial Planner
Insurance Agent at a Local Office (not online)
Online Investing / Stock Trading m 1z
— L — @

2683%
Real Estate Agent ﬁ 3.2%

Estate Planning t_?:o’;d%

" j =
4.8% 3.9%
0 12.9% FRIY
3. 0.0% 0.0%
R I - e o o

Cash App Discover  GooglePay Store Credit  American Facebook Samsung Pay Square Cash

A " *Past 12 Months, VISA Paypal Debit Card Venmo MasterCard Zelle Apple Pay
Divorce / Family Attorney m i r ) Ccard Express  Messenger
= who work Full-Time in Federal /State/Local GOVERNMENT Jobs mSTL m who work Full-Time in Federal /State/Local GOVERNMENT Jobs mSTL

DMA Scarborough R2 2024: Feb24-Aug24 Qual intab
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2.3% or 43,502 of CIN DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 26.7% more likely to

have a 401K, 110.3% more likely to have an Auto Loan, 49.6% less likely to Invest/Trade Stocks Online, 12.9%
more likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
Lol iz s | =

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

610,948 31.9% }
428,096 22.4%

15.4%

6.4%
10.2%

Financial Services Has and/or Uses: Adults 18 or older

26.4%

Other (Crypto / NFTs / Metals, etc.) 9.1% 22.5% 20.0%
529 Plan / College Savings Plan 00.0% X 7.4% 5.0% e 4.3%
- "B ek e
™ s oo [P
Bonds E 1,»4% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Studentloan Certificates of Personal Loan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Improvement  Home
Second Home or Real Estate Property m A3 Account l:a"_: :inme Mortgage
& quity Loon
u who work Full-Time in Federal /State/Local GOVERNMENT Jobs uCIN w who work Full-Time in Federal/State/Local GOVERNMENT Jobs mCIN
. . [ ——] .
Professional Services Used*: Adults 18 or older | gy Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service a.w' s >
Online Investing / Stock Trading
Insirante Agent ata Lacal Office (not onlli) W 2%@)
Real Estate Agent 7.4% 53 Eki 608

Estate Planning

Divorce / Family Attorney

¥ who work Full-Time in Federal /State/Local GOVERNMENT Jobs

CIN Scarborough R2 2024: Feb24-Aug24
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DMA

20.0%
1.9%

= 0.0%
| 03%

(*Past 12 Months)

mCIN

Qual Intab 25

VisA

PayPal

Debit Card

Venmo

MasterCard

= who work Full-Time in Federal /State/Local GOVERNMENT Jobs

Cash App

Zelle

Apple Pay

Google Pay

Store Credit
Card

American
Express

Facebook Samsung Pay
Messenger

Discover

mCIN

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]

2.1% 2.3%
e e
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2.2% or 41,294 of WPB DMA Adults 18 or older work Full-Time in Federal/State/Local GOVERNMENT Jobs.
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs are 12.% more likely to

have a 401K, 16.7% less likely to have an Auto Loan, 90.7% more likely to Invest/Trade Stocks Online, 21.1%
| more likely to pay with their Debit Card.

ﬂ Investments Owned: Adults 18 or older
IRA (Indivi ua*eurement Account)

742,178 39.5%

!!! I !!- 18.3%
31.6%
15.2%
12.2%
14.6%

401K Plan

Stocks or Stock Options
Mutual Funds

Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

7.6% 7.7% 10-2%

S0%  33% 3.0%

9%
Second Home or Real Estate Property % 11.9% Checking  Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Money  Certificates of Personal Loan Studentloan  Home Refinanced
Account card Account Banking Banking Paying Market  Deposit(CDs) Improvement  Home
529 Plan / College Savings Plan . 39%12'5% Account I?E me Mortgage
EX q
# who work Full-Time in Federal /State/Local GOVERNMENT Jobs uWPB = who work Full-Time in Federal/State/Local GOVERNMENT Jobs u WPB
Professional Serwces Used* : Adults 18 or o!der T 'Past 3-Months Payment Methods Used: Adults 18 or older
Accountant -36-7 zzu 10.5%
OnlineInvesting / Stock Trading
Financial Planner 5 16.4%
Insurance Agent at a Local Office (not online) h . .

Real Estate Agent 574:6% 7.7%
9% 2.6%
Estate Planning m% S M o.:m == o. uo” —

320,1% (*Past 12 Months)

E 14%
m who work Full-Time in Federal /State/Local GOVERNMENT Jobs

DMA Scarborough R2 2024: Jan24-Aug24

Divorce / Family Attorney
mWPB
Qual Intab
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PayPal MasterCard Apple Pay Cash App  Store Credit Google Pay

Debit Card

Zelle venmo American Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
w who work Full-Time in Federal /State/Local GOVERNMENT Jobs uWPB
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| Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 22

hours, 30 minutes and 18 seconds each week with All Forms of Media.
86.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 7 hours and 43 minutes
| each week listening to All Local AM/FM Radlio, representing 9.5% of total time spent with all forms of Media.

B oo

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 55.2%
Usa

who work Full-Time in
Federal/State/Local

% of Total
GOVERNMENT Jobs

Weekly H:M:

BXsosx

Avg. Weekly
Hours:Minutes:
-
i
§v°"’
® who work Full-Time in Federal/State/Local GOVERNMENT Jobs H USA
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[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 3 days, 3 hours,
11 minutes and 33 seconds each week with All Forms of Media.

91.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 9 hours and 50 minutes
| each week listening to All Local AM/FM Radio, representing 12.% of totaltime spent with all forms of Media.
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 3 days, 5 hours,
13 minutes and 52 seconds each week with All Forms of Media.

94.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 8 hours and 28 minutes
each week listening to All Local AM/FM Radio, representing 10.4% of totaltime spent with all forms of Media.
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 3 days, 0 hours,
10 minutes and 2 seconds each week with All Forms of Media.
96.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 7 hours and 34 minutes

| each week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 3 days, 5 hours,
14 minutes and 3 seconds each week with All Forms of Media.

90.5% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 9 hours and 56 minutes
each week listening to All Local AM/FM Radio, representing 11.6% of total time spent with all forms of Media.
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 2 hours,

16 minutes and 50 seconds each week with All Forms of Ad-Supported Media.
82.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 7 hours and 3 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 4 hours,

52 minutes and 4 seconds each week with All Forms of Ad-Supported Media.
84.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 8 hours and 46 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 6 hours,

45 minutes and 38 seconds each week with All Forms of Ad-Supported Media.
92.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 8 hours and 8 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.8% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 3 hours,

0 minutes and 17 seconds each week with All Forms of Ad-Supported Media.
94.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 7 hours and 6 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of 2 days, 10

hours, 48 minutes and 24 seconds each week with All Forms of Ad-Supported Media.
87.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an avg. of 9 hours and 58 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.8% of total time spent with all forms of Ad-Supported Medi
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7 hours and 10 minutes each day with All Forms of Ad-Supported Media. 82.9% listen to Local

AM/FM Radio for an avg. of 60.4 minutes/day. (Local Radio delivers 11.6% of Time with Ad-Supported M

| Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of
7 hours and 33 minutes each day with All Forms of Ad-Supported Media. 84.3% listen to Local
AM/FM Radio for an avg. of 75.2 minutes/day. (Local Radio delivers 14.% of Time with Ad-Supported Media.)
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average of
7 hours and 49 minutes each day with All Forms of Ad-Supported Media. 92.9% listen to Local

AM/FM Radio for an avg. of 69.7 minutes/day. (Local Radio delivers 13.8% of Time with Ad-Supported M
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average
of 7 hours and 17 minutes each day with All Forms of Ad-Supported Media. 94.6% listen to Local
AM/FM Radio for an avg. of 60.9 minutes/day. (Local Radio delivers 13.2% of Time with Ad-Supported M
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Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs spend an average
of 8 hours and 24 minutes each day with All Forms of Ad-Supported Media. 87.1% listen to Local
AM/FM Radio for an avg. of 85.5 minutes/day. (Local Radio delivers 14.8% of Time with Ad-Supported M
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12,141,535 or 82.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day
representing 36.7% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Pk [ 149,714 or 84.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT

'ﬂ > Jobs listen to Ad-Supported Local AM/FM Radio for an average of 75.2 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older LA

Local AM/EM Radio

7 74,974 or 92.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio for an average of 69.7 minutes every day representing
45.2% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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41,136 or 94.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio for an average of 60.9 minutes every day representing
47.8% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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35,978 or 87.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio for an average of 85.5 minutes every day representing
45.8% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 12,141,535 or 82.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day
representing 36.7% of all time spent daily with Ad-Supported Audio.
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149,714 or 84.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs listen to Ad-Supported Local AM/FM Radio for an average of 75.2 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older
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74,974 or 92.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
lobs listen to Ad-Supported Local AM/FM Radio for an average of 69.7 minutes every day
representing 45.2% of all time spent daily with Ad-Supported Audio.
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41,136 or 94.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
lobs listen to Ad-Supported Local AM/FM Radio for an average of 60.9 minutes every day
representing 47.8% of all time spent daily with Ad-Supported Audio.
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35,978 or 87.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
lobs listen to Ad-Supported Local AM/FM Radio for an average of 85.5 minutes every day
representing 45.8% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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12,141,535 or 82.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.
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149,714 or 84.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Rock, Adult
Contemporary, Country, and Classic Hits.
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74,974 or 92.9% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits,
News/Talk/Information, New Country, and Pop Contemporary Hit Radio.
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41,136 or 94.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Album Oriented Rock,
News/TaIk/Information, Adult Contemporary, Country, and Active Rock.
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Lacal AM/FM Radlo Formats {Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 35,978 or 87.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Hits,
Pop Contemporary Hit Radio, Spanish Contemporary, and Adul
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8,405,702 or 57.4% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 73.3 minutes every day representing
28.3% of all time spent daily with Ad-Supported Video.
Avg. Week All Video (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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120,474 or 67.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 92.8 minutes every day representing
35.9% of all time spent daily with Ad-Supported Video.
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52,470 or 65.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
watch Ad-Supported Local TV Stations for an average of 147.8 minutes every day representing 49.3%
of all time spent daily with Ad-Supported Video.
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26,295 or 60.4% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 147.1 minutes every day representing
43.8% of all time spent daily with Ad-Supported Video.
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34,586 or 83.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 50.6 minutes every day representing
20.9% of all time spent daily with Ad-Supported Video.
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8,405,702 or 57.4% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 73.3 minutes every day representing
28.3% of all time spent daily with Ad-Supported Video.
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120,474 or 67.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 92.8 minutes every day representing
35.9% of all time spent daily with Ad-Supported Video.

Weekly
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52,470 or 65.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
watch Ad-Supported Local TV Stations for an average of 147.8 minutes every day representing 49.3%
of all time spent daily with Ad-Supported Video.
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26,295 or 60.4% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT

Jobs watch Ad-Supported Local TV Stations for an average of 147.1 minutes every day representing
43.8% of all time spent daily with Ad-Supported Video.
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| 34,586 or 83.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations for an average of 50.6 minutes every day representing
20.9% of all time spent daily with Ad-Supported Video.

83.8% Avg. Hours+Minutes/day with Ad-Supported
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Local TVStatlon Programs (Persons & % Reach): Adults 18 or older
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8,405,702 or 57.4% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning,
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older

(average weel
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120,474 or 67.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Comedies, Sports, Dramas, and National/Network News.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older

(average weel
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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26,295 or 60.4% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local

News - Evening, Comedies, Movies, and Mystery/Suspense/Crime.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older

(average weel
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34,586 or 83.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Comedies,
Food/Cooking Shows, Mystery/Suspense/Crime, Sports, and Local News

who work Full-Timein
Federal/State/Local
GOVERNMENT Jobs

-W"

® who work Full-Time in Federal /State/Local GOVERNMENT Jobs

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

HWPB

Local TVStat:on Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time siu:

Morning
324

Local News -

Local News -
Movies Late
149

Court
Shows
Local News Game
Evening Shov Docu... ational/

175 10.5 8.7 k..

Morning
33.5

Local News -
Comedies

Local News
Evening Movies
26.1 24.2

My

Local News 3
- Late “rime
17.3 17.0

Court Shows
27.6 17.7

= who work Full-Time in Federal/State/Local GOVERNMENT Jobs

= WPB

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
Local News - Evening

Movies

Sports

Local News - Morning
Comedies

Game Shows

Dramas
Mystery/Suspense/Crime
National/Network News
Court Shows

Local News - Late
Food/Cooking Shows
Late Night Talk

wes

Total Persons:

Faiies | ——cm
(atiay | ———_G
[ipraa ] ———
Mm
D e T
[iaaeya | ——
dsdip | —
-_M-

[
B e v xm _
H!!HI-HH" hererrrr
mm Federal/State/Local

GOVERNMENT Jobs
w who work Full-Time in Federal/State/Local GOVERNMENT Jobs
DMA Scarborough R2 2024: Jan24-Aug24 Qual Intab 33

18orolder

1:43

Ad-Supported Local TV Station Programs (% Time Spent &
TAERaE 2

Avg. Minutes/day Spent): Adults 18 or older

Local News
Morning

Avg. Hours+Minutes/day with Ad- gy 3% 32.4

WPB : Comedies
8 25.0

Late Night Talk ETHED

Food/ | Na...
Cooki..
Shows

Local News
Morning
33.5

Dramas

Evening
24.0 13.9 7.8

Comedies Movies
26.0 25.2

Susf
Crime

Game Shows
19.7

Local News
Evening
27.2 17.7

Court Shows

=WPB

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who work Full-Time in Federal/State/Local GOVERNMENT Jobs

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]

uWPB

* Share of Everything
for Anything _




10,442,639 or 71.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Social Media for an average of 120.9 minutes every day representing 23.4%
of all time spent daily with Ad-Supported Digital Media.
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Search (Google, Bing, etc.) a4 - a d
14 584 g %

NewsWesthr/sports (Wetsites/Aoms) - TCTEF R

Online
oty Online

Classes,
Social Media 4 240 704 81 8% Sarvl Streaming Audio (Local Radio/
ming Services
i ot st ) ——T YT ™ : 1128 Podcasts/Sreamin Services)
Streaming Audio (Local Radio/ - . .
Podcasts/Streaming Services) e ; Social M_L‘dld
1684 y 155.6 Non:

1314
OTT TV Streaming Services

VA
Comes sy etin s T

m . Hours+Minutes/day with Premium

Streaming Audio (Local Radio/... i3 igital: Adults 18 or older ; 5 ; +Premium

—— 1 Cable..

oo . oo st ) VIR P A ™" I i
R LR | m Premium Emalexy
e mm Social Media +Premium etc. Games OTT TV Streaming Services Inm/
oo T¥: Streomoe ";'::,",‘;‘,L}Iz;“ 142.1 Cable... 31.0 | rantas 138.1 Zoom,etc....
wieswcamive  ERTTRE] MR GOVERRMENT 165 ' '
= who work Full-Time in Federal /State/Local GOVERNMENT Jobs mUSA = who work Full-Time in Federal/State/Local GOVERNMENT Jobs mUSA
Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Totol Persons:  Time Spent

Search (Google, Bing, etc.) 0

04 o34 8 i

o/ if pps) Non Non
Premium Streaming Audio (Local Premium
+Premium Radio/ Podcasts/ +Premium

OTT TV Streaming Services i Streaming Services) :

> 7.7

Social Media

BT TSN ' g —

(2 |
OTT TV Streaming Services m
et s ) PSR T o150 Bl sociol viecia , Social Medla
e hace Do B M-M' Avg. Hours+Minutes/day with Ad-  BPRG ‘ e B oo

Streamin, Person:
Local TV Streaming P Supported Digital: Adults 18 or older B 35.2 (Personal

30.3 = % Work)
amesfanasyneing s P T

cable m S;;edaminﬁ Audio (Locsal Rleo{ Y:LJT;Jbe/ Sh«rmmwg Ll S].ucal 'Ii'V Sh()ppllm;
Soocramt casts/Streaming Services)  TikTok, etc. incl. Fooc i OTT TV Streaming tream inc
Ing/Fionrciolpios fap) M_- S % v - 98.0 . 35.3 (/\u(tmnm.‘/ Banking.. 1008 35.ons I‘ond.”

Online Classes, Schools, Colleges, Universities _ 3.332 w::z::;‘t:?;:r

GOVERNMENT Jobs

# who work Full-Time in Federal /State/Local GOVERNMENT Jobs HUSA m who work Full-Time in Federal/State/Local GOVERNMENT Jobs m USA
USA USA Projection Scarborough R1 2024: Jan24-Sep24 Qual Intab 729 & Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 11,648 .a_l for Anything _

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



103,194 or 58.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Social Media for an average of 106.4 minutes every day representing 19.8%
of all time spent daily with Ad-Supported Digital Media.
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67,106 or 83.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Social Media for an average of 103. minutes every day representing 21.7% of
all time spent daily with Ad-Supported Digital Media.
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[ 30,316 or 69.7% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Social Media for an average of 84.2 minutes every day representing 18.7% of
all time spent daily with Ad-Supported Digital Media.
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36,874 or 89.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Social Media for an average of 203.1 minutes every day representing 33.9%
of all time spent daily with Ad-Supported Digital Media.
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10,442,639 or 71.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 38.3 minutes every day representing 31.7% of all
time spent daily with Ad-Supported Social Media.
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103,194 or 58.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 32. minutes every day representing 30.% of all
time spent daily with Ad-Supported Social Media.
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12,534 or 28.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
use Ad-Supported YouTube Video for an average of 33.3 minutes every day representing 39.6% of all
time spent daily with Ad- Supported Social Media.
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20,231 or 49.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 67.7 minutes every
day representing 33.3% of all time spent daily with Ad-Supported S
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10,442,639 or 71.3% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 38.3 minutes every day representing 31.7% of all
| time spent daily with Ad-Supported Social Media.
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103,194 or 58.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 32. minutes every day representing 30.% of all
time spent daily with Ad-Supported Social Media.
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67,106 or 83.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported Facebook for an average of 30. minutes every day representing 29.1% of all
time spent daily with Ad-Supported Social Media.
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12,534 or 28.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs use Ad-Supported YouTube Video for an average of 33.3 minutes every day representing 39.6%
of all time spent daily with Ad-Supported Social Media.
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20,231 or 49.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 67.7 minutes every
day representing 33.3% of all time spent daily with Ad-Supported S
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,141;
Local Radio: 9,340; Social Media: 7,613; Local TV: 4,576; Non-Prem. Cable: 3,868 reaching
Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
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m who work Full-Time in Federal /State/Local GOVERNMENT Jobs

13,472,292 or 92.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 70.4 minutes per day driving, seeing Billboards and Signs. 69.3% Listen to
Local Radio Stations Out-of-Home for an average of 36.6 minut
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
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175,492 or 98.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 77.3 minutes per day driving, seeing Billboards and Signs. 70.5% Listen to
Local Radio Stations Out-of-Home for an average of 45.6 minutes
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79,506 or 98.5% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 68.9 minutes per day driving, seeing Billboards and Signs. 77.7% Listen to Local
Radio Stations Out-of-Home for an average of 42.2 minutes/
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43,502 or 100.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 96.6 minutes per day driving, seeing Billboards and Signs. 79.% Listen to Local
Radio Stations Out-of-Home for an average of 36.9 minutes/d
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40,928 or 99.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 69.4 minutes per day driving, seeing Billboards and Signs. 72.8% Listen to Local
Radio Stations Out-of-Home for an average of 51.8 minutes/
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13,472,292 or 92.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 70.4 minutes per day driving, seeing Billboards and Signs representing 41.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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175,492 or 98.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs

spend an average of 77.3 minutes per day driving, seeing Billboards and Signs representing 44.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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79,506 or 98.5% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 68.9 minutes per day driving, seeing Billboards and Signs representing 42.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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43,502 or 100.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 96.6 minutes per day driving, seeing Billboards and Signs representing 52.3% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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40,928 or 99.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 69.4 minutes per day driving, seeing Billboards and Signs representing 44.9% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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175,492 or 98.8% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT
Jobs spend an average of 77.3 minutes per day driving an average of 45. miles each day and are
110.6% more likely to use Lake Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1-35W south of 1-04 JERSSS m— 1% 54021 [ — AT 54021 [ —. 1%

1-64 west of I-35W o av.a% 55378 (SIS 6.25% 55378 [C— 6 29%
1-404 west of I-35W  J1an == 03% 55106 QI 5 25% 55337 [ — 6.10%

5 4.75% 5.55%
1-94 east of I-35W  FFEPS T 2.7% 55420 L 55044 B
29.0% 55374 J— 4.13% 55126 s 5.18%

|
|

1-494 east of 1-35W

|

|

§

135 north of 198 e 22 55044 N 55155 [om . Ao
I-35E south of 1-04 /%8N T— 23.0% 56446 [PUESNE— 3.66% 55436 [RUE— 475%
County Road 42 N9 — 2.2% 55002 [T 3.cs% 55106 ISR — a5k
1-35W north of 1-94 B 10,225 55424 pPRIETORI——— 3.01% 56347 AR 3.66%
1694 east of 1-35W 7% 55406 | 3.04% 55092 EATSICNIIIININNNN 8%
1-694 west of I-35W  Eiiicon; 13.0% AL 55435 m 0% — 55101 W Sz
Lake Street Dol 10.8% 55126 BT ain . 2.96% ® o ﬁ 55108 PRI — 3.0m%
us 10 F) 55431 [T 20m% | A 55406 o — 0%
MN 100 m 17.2% 54853 — 2.73% 55420 w 2.99%
Hennepin Avenue 17.1% 55016 0.54% 2.12% 55303 W 299%
17.0%

.52% P 2.73%
459,404 K 3 0.56% 54024 L13%
US 169 south of 1-394 o 55417 PG ssato fa
O 12 e —

Snelling Avenue

i

MN 77 (Cedar Avenue) T 128 56308 [UaTENS 2.46% 56308 [T 2.06%
MN 47 (University Avenue) EREER i 12.4% 55434 [E——— 2.05% 55109 1.99%
s ssaer Jo— o csize [ 1
-394 ety 8% Avg. Hours+Minutes/day Driving: | 55068 P#yye™( 77% LI 55016 T 171%
US 169 north of -394  [BE00% 8.8% _— Adults 18 or older 55125 Az 1.94% s5060 eI 164%

]

MN 65 (Central Avenue) 5353 i 0% 55429 PR 1 55102 o %
3.4% ] J 2 1.80% 1.60%
MN 55 10.4%  Avg. Miles/Day 03.1513 55024 FINTTEE 1.21% 55328
y L » 31,

lac 010 el T
8% Driving: 1.64% 1.59%
MN7  pefwns 11.0% i . 55008 AT 55125 BERPOoen
o work Full-Time in MSP 161% LE7%
us 52 (i i/t ssiz seags [
m who work Full-Time in Federal/State/Local GOVERNMENT Jobs u MSP = Share of Everything
= for Anything _

MSP DMA Scarborough R2 2024: Feb24-Aug24 Qudl intab 47
All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Employment status: Employed full-time (35 hours or more) AND Lifestyle characteristics: Work for the government)]



Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
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79,506 or 98.5% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 68.9 minutes per day driving an average of 40.1 miles each day and are 188.6%
more likely to use Route 15 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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43,502 or 100.% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 96.6 minutes per day driving an average of 56.2 miles each day and are 411.%
more likely to use State Road 50 (Clermont County) than the Me

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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40,928 or 99.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
spend an average of 69.4 minutes per day driving an average of 40.4 miles each day and are 177.1%
more likely to use Glades Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codees: (Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs)
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Top Residential Zip Codes: (Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs)
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New York Times (Daily+Sunday)

New York Times (Sunday)
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Catalogs

All Local Weekly Newspapers

Magazines

78,272 or 44.1% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing
39.3% of all time spent daily with All forms of Print Media
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Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
USA Today (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

New York Times (Daily)

Books

All Local Weekly Newspapers

Magazines

Catalogs

16,737 or 20.7% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing
| 37.1% of all time spent daiiy with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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3,314 or 7.6% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing
16.6% of all time spent daily with All forms of Print Media.

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspa per(s) (Daily+Sunday)
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32.6% of all time spent daily with All forms of Print Media

10,613 or 25.7% of Adults 18 or older who work Full-Time in Federal/State/Local GOVERNMENT Jobs
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.8 minutes every day representing

Avg. Week All Print Dﬁgﬁg‘ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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