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24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Typical Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 51.6 years old (5.7%
older than average) and have a $107,439 (16.2% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service
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25.6% or 990,539 of MINNEAPOLIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Typical Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 53.6 years old (9.9%
older than average) and have a $126,201 (17.9% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\‘Gender of Target vs. Market: Adults 18 or older
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21.8% or 547,059 of ST. LOUIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Typical Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 56.4 years old
(13.9% older than average) and have a $120,681 (27.8% higher than average) annual household income.
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20.6% or 393,479 of CINCINNATI DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Typical Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 53.9 years old
(10.4% older than average) and have a $121,999 (27.6% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ\‘Gender of Target vs. Market: Adults 18 or older
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28.1% or 528,721 of WEST PALM DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Typical Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 54.4 years old (1.5%
older than average) and have a $108,428 (11.9% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service
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7 24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

L Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 17.% more likely to be a
! = -y college graduate, 6.3% more likely to work full-time, 15.6% more likely to be married, 2.3% more likely to
. Rl EBRES Ml be a parent of 1 or more children under 18.
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a parent of 1 or more children under 18.

25.6% or 990,539 of MINNEAPOLIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 7.9% more likely to be a
college graduate, 10.2% more likely to work full-time, 21.2% more likely to be married, 1.3% less likely to be

= o,
*\'.f' Education Levels: Adults 18 or older Employment: Adults 18 or older |( \\ ) Marital Status: Adults 18 or older
> 0.3% X g 67.4% . . 20.7%
Some High School or Less (not graduate) l 1.8% Employed Full-Time or Part-Time Single, Never Married 30.9%
" j 22.3% ; 56.0% ; 67.7%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 50.9% Married 55.9%
2 22.7% 11.3% 0.3%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) [ 13.99 Legally Separated | 0.7%
—_— 15.2% . I | 7:7%
Associate's Degree (AA, AS, etc.) ﬁ ‘White Collar Divorced m
—— ‘ . 3.5%
College Graduate (4 year college) 23_30/ % Blue Collar Widowed I 3%
Postgraduate Degree 13.1% Work From Home [most of the time or always) % LGBTQ+ (net) _7.0%
d B o.1%
= who used a TAX PREPARATION Service in the past 12 mos u MINNEAPOLIS who used a TAX PREPARATION Service in the past 12 mos W MINNEAPOLIS who used a TAX PREPARATION Service in the past 12 mos = MINNEAPOLIS
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience 214t b Stage in Life: Adults 18 or older
7.7% 9.3%
- 7.7% 7.0%
i i 4.5% 54% Parent of 1 Child der 18 26.3%
208% - - ] arentot 2ormore Fhicrenunder = N 26.6%
155% Working Mothers g 8.9%
SmallBusiness Self-Employed  Current or Former g I =.3%
11.6% Owner Military Service .
78% . i Parent of 1 or more Children Under Age 2 — 554"366%
I [ © 4698 8% assaen 45% 37584% | asw - 5. 6%
3 - i e =% AR5 2% 17923% 4 a50.9% 7% 25%1 7% 1.6%.3% 4 Parent of 1 or more Children Age 2-5 T
11% 14 0.5 3% 09%1.2% 1.1%1.2% 06%l.0% 14%1.0% Ag! ]
I I . . . . I N B e i am B e e o E— 7'2_%11 15
& & & & & A & > & & £ £ o & & & & & Parent of 1 or more Children Age 6- 11 [T R
@@ & & dﬁp Ve f&,a & & 5 én*"’ L fg P r &8 @,ﬁ . o 12.7%
4{5‘.*'0' &0’" 4‘@ S;é‘ & b 5,59 ‘p"" ep“bo ‘gf" (\,.& Q,g*‘ qf, '.(g,"sa’ u"? og'f g,d)' Parent of 1 or more Children Age 12 - 17 = :55 ‘;?:
& & o & & & & & & & & o & & > G s
& N '&ﬁ <& & o & kg & & & ‘{9“ ) i . .
S L . & S & O & & .§5" & & & Parent of 1 or more Children in College 11.1%
LA A AR A A & B .0
,g? « & & ,p“ Grandparent of 1 or more Children under 18 - 28.1%
o s* I 23.9%
& @ S
who used a TAX PREPARATION Service in the past 12 mos = MINNEAPOLIS ¢ who used a TAX PREPARATION Service in the past 12 mos m MINNEAPOLIS

MINNEAPOLIS DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 504
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Professional services used by HHLD past 12 months (HHLD): Tax preparation service



_ [
BLocK 4
[ 2524t s }’W’t
Deluxe + Stat l!‘"' !
LN | | |

i

i

a parent of 1 or more children under 18.
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21.8% or 547,059 of ST. LOUIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 34.3% more likely to be a
college graduate, 7.5% more likely to work full-time, 31.3% more likely to be married, 8.9% less likely to be
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14t b Stage in Life: Adults 18 or older
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20.6% or 393,479 of CINCINNATI DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

siock N ; Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 33.1% more likely to be a
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parent of 1 or more children under 18.

college graduate, 11.1% less likely to work full-time, 24.1% more likely to be married, 14.% less likely to be a
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Associate's Degree (AA, AS, etc.) White Collar Divorced
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28.1% or 528,721 of WEST PALM DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 4.4% more likely to be a
college graduate, 6.8% more likely to work full-time, 17.8% more likely to be married, 19.9% more likely to

be a parent of 1 or more children under 18.

e
i \'.f Education Levels: Employment: Adults 18 or older
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Associate's Degree (AA, AS, etc.) ‘White Collar

College Graduate (4 year college)

Blue Collar 1“/ >
.3%

Postgraduate Degree Work From Home [most of the time or always) &E%
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2114t 8 Stage in Life: Adults 18 or older

Parent of 1 or more Children under 18 _ 21 4%,?6%
Working Mothers _7839;%

Parent of 1 or more Children Under Age 2 . 2 gr'yg%
5%
Parent of 1 or more Children Age 2-5 i‘ 77.069;’5

Parent of 1 or more Children Age 6- 11 _ 1%36?6%

i ‘ 13.0%
Parent of 1 or more Children Age 12 - 17 _ 15.2%

Parent of 1 or more Childrenin College . 2 959.68%

B 31.6%

fresnspran e e mor Gl dnder . S 2.1%

who used a TAX PREPARATION Service in the past 12 mos u WEST PALM

Professional services used by HHLD past 12 months (HHLD): Tax preparation service



gGh 24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
|| Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 16.5% more likely to own
sn their home, 26.9% more likely to own a higher valued home, 10.9% more likely to have a single-family home,
5.% more likely to have a dog.
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Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4 {®™pPets in Home: Adults 18 or older
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or Real Estate Home 4.0%
Property .
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service



25.6% or 990,539 of MINNEAPOLIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
BLock Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 19.7% more likely to own

Deers £t 1 their home, 9.% more likely to own a higher valued home, 15.% more likely to have a single-family home,

1 il 6.1% more likely to have a dog.
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service



21.8% or 547,059 of ST. LOUIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
BLock Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 23.% more likely to own their

home, 11.2% more likely to own a higher valued home, 11.5% more likely to have a single-family home, 6.1%
more likely to have a dog.

Deluxe + Stat
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service



20.6% or 393,479 of CINCINNATI DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
|| Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 23.2% more likely to own

E‘F‘uzm'.—' their home, 9.7% more likely to own a higher valued home, 18.9% more likely to have a single-family home,
- 4| 9.% more likely to have a dog.
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28.1% or 528,721 of WEST PALM DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
|| Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 8.2% more likely to own their
Dooen + seae N home, 10.1% more likely to own a higher valued home, 6.4% more likely to have a single-family home, 8.9%

- il more likely to have a dog.
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service



(oK 24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

Bdex || Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are .8% more likely to look up
D-I-Y advice online, 12.5% more likely to always vote in local elections, 21.9% more likely to belong to a

gym, 9.2% more likely to fly domestic pasty

ﬂcluxn + State !'

Political Activity: Adults 18 or older
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D(-luln +State

gym, 4.8% more likely to fly domestic pasty

25.6% or 990,539 of MINNEAPOLIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12...
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 5.% more likely to look up
D-I-Y advice online, 14.5% more likely to always vote in local elections, 24.4% more likely to belong to a

,Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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21.8% or 547,059 of ST. LOUIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 5.4% more likely to look

up D-I-Y advice online, .6% less likely to always vote in local elections, 12.3% more likely to belong to a
gym, 11.5% more likely to fly domestic past y
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20.6% or 393,479 of CINCINNATI DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 6.5% more likely to look

up D-I-Y advice online, 17.% more likely to always vote in local elections, 30.3% more likely to belong to a
gym, 17.9% more likely to fly domestic past
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28.1% or 528,721 of WEST PALM DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 1.4% less likely to look up
D-1-Y advice online, 13.7% more likely to always vote in local elections, 24.9% more likely to belong to a

gym, 8.% more likely to fly domestic past y
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1time

Past 30-days QSR Users: Adults 18 or older

1
2times
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Stimes
6 -9times 19.7%
10times or more 16.7%
w who used a TAX PREPARATION Service in the past 12 mos mUsA
Total Monthly QSR Users: Avg. Monthly QSR Meals:
91.3% 87.7%

24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 4.1% more likely to use
QSRs past mo., 11.7% more likely to use Sit-Down Restaurants past mo., .7% more likely to use Casinos past
yr., 14.3% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

14 3 (Sit-Down Restaurants Used Past 30-days)
¢ b Hme 15.6%
2:tmes 15.8% LA
Y 0.
3 times 12.7%
3ues
8.6% Mexicn  pima Coffee  imalian  Indian/ Wings/ Bagel/ Upscale Steakhouse
House / Thsi/ Busgers/ Douut/
.17 Coften sar Other  Sports Bar  Bakery
m who used a TAX PREPARATION Service in the past 12 mos mUSA Wwho used a TAX PREPARATION Service in the past 12 mos musa

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
83.4% 74.7% &

who used a TAX PREPARATION Service in the past 12... 20.0%

Drank Past 30-ays: Adults 18 or older

Liquor

Any Type of Beer

Wine

Domestic Regular Beer

: Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Slot Machines

486,128 25.7%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

Domestic Light Beer Stage Show / Concert
Imported Beer Sports Betting
Microbrew / Craft Beer Other Gambling
Spa Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
# who used a TAX PREPARATION Service in the past 12 mos mUSA m who used a TAX PREPARATION Service in the past 12 mos m USA #who used a TAX PREPARATION Service in the past 12 mos mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 5,928
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Past 30-days QSR Users: Adults 18 or older
1time

12.5%
10times ormore |

= who used a TAX PREPARATION Service in the past 12 mos

Total Monthly QSR Users:
90.6%

2times

3 times

4 times

5 times

6 -9times

= MINNEAPOLIS

Avg. Monthly QSR Meals:
85.7%

C ew R
3,313 820

yr., 36.1% less likely to smoke cigarettes.

25.6% or 990,539 of MINNEAPOLIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 5.6% more likely to use
QSRs past mo., 12.% more likely to use Sit-Down Restaurants past mo.,

3.8% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

2 times

3 times

11.3%

® MINNEAPOLIS

ant Meals:

4 times
5 times
6-9times

10 times or more

™ who used a TAX PREPARATION Service in the past 12 mos

Total Monthly Sit-Down Restaurant Users:
81.9% 73.1%

ly Sit-Down

Avg.

Drank Past 30~days: Adults 18 or older
Any Type of Beer

Liquor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer -v ¥

Microbrew / Craft Beer

566,132 14.6%

= who used a TAX PREPARATION Service in the past 12 mos

MINNEAPOLIS DMA

uMINNEAPOLIS

Scarborough R2 2024: Jul23-Aug24

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Wolon, heem. Wrmxf ol miiont| med)
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sports 2ar Coffes Bar sakery

Nan  Upscle Steakhouse

wm
Asizn

= who used a TAX PREPARATION Servicein the past 12 mos.  MINNEAPOLIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoused a TAX PREPARATION Service i the past 12... [S1SAZ0N 13.3%

MINNEAPOLIS 461. 358 11.9%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,207,513 31.2%

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

Spa

Casinos visited past 12 months: Yes
® MINNEAPOLIS

= who used a TAX PREPARATION Service in the past 12 mos
504
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service

Used Past 30-days: Adults 18 or older
i |

Marijuana / Cannabis Cigarettes

Vape

= who used a TAX PREPARATION Service in the past 12 mos = MINNEAPOLIS
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Past 30-days QSR Users: Adults 18 or older
N
10.5%

= who used a TAX PREPARATION Service in the past 12 mos

2times

3 times

4 times

5 times

6 -9times

10 times or more

uST.LOUIS
Avg. Monthly QSR Meals:
88.3%

Total Jlggps[’gﬂv QSR Users:

21.8% or 547,059 of ST. LOUIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 3.7% more likely to use

QSRs past mo., 12.3% more likely to use Sit-Down Restaurants past mo., 2.8% less likely to use Casinos past
yr., 7.1% less likely to smoke cigarettes.

1time
2 times
3 times

4 times 9.5%

5 times 6.0%

6-9times 7.5%

10 times or more 52%

= who used a TAX PREPARATION Service in the past 12 mos

Total Monthly Sit-Down Restaurant Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

18.7% |

H ST. LOUIS

Avg.

ly Sit-Down ant Meals:

82.7% 73.6%

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liquor

Domestic Light Beer
Domestic Regular Beer
Wine

nprtad B -V
Microbrew / Craft Beer 61‘%.3% i
u who used a TAX PREPARATION Service in the past 12 mos mST. LOUIS
ST. LouIs DMA Scarborough R2 2024: Jul23-Aug24 Qual intab

486

Past 12 months

Table Games (Craps, Poker, etc.)

Casino

Slot Machines o iamn

5.8%
121,333 4.8%

Bar [ Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

Other Gambling pn 3_3.; lisr%
Spa - 126}]6%

® who used a TAX PREPARATION Service in the past 12 mos
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service

Activities: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-] n Restaurants Used Past 30-days)

Mexican b

chinese P an  Wings/ Steakhouse Coffes  Bagel/ Indian/  Upscale
Burgers / Mousa/ Donut/ Thail
Sports gar Coffes Sar  Bakery  Other
Asian
# who used a TAX PREPARATION Servicein the past 12 mos msT. LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used a TAX PREPARATION Service in the past 12... 10.0%

s7.10us 13.6%

24.8%

33.3%

Casinos visited past 12 months: Yes
|ST, LOUIS

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who used a TAX PREPARATION Service in the past 12 mos = ST, LOUIS
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87.9%

a0
1,682 547

QSRs past mo., 16.3% more likely to use Sit-Down Restaurants past
yr., 47.5% less likely to smoke cigarettes.

20.6% or 393,479 of CINCINNATI DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 4.6% more likely to use

mo., 4.2% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ »

1time

. 7%

2 times

14. S%

3times
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5 times 8.3%
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10times or more

m ! | |
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45%

® who used a TAX PREPARATION Service in the past 12 mos B CINCINNATI

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
78.0%

90.7%

Drank Past 30-days: Adults 18 or older
Any Type o Beer

Liquor
Domestic Regular Beer

Domestic Light Beer

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used a TAX PREPARATION Service in the past 12... (58,600 15.2%

owwan 17.6%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

527,485

27.6%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Sports Betting

Wine Upscale Restaurant
Imported Beer 210526 21.5% - v Stage Show / Concert
Microbrew / Craft Beer %&';32 ' Other Gambling 2‘25'9%% "
Spa “’f_’g% Casinos visited past 12 months: Yes
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service

Used Past 30-days: Adults 18 or older

]
%k

Cigarettes Vape

Marijuana / Cannabis

= who useda TAX PREPARATION Service in the past 12 mos W CINCINNAT



28.1% or 528,721 of WEST PALM DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

: Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 4.5% more likely to use
ol N2/ 1y QSRs past mo., 9.4% more likely to use Sit-Down Restaurants past mo., 7.2% more likely to use Casinos past
yr., 13.2% less likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-da
S | [EETEE € 1time 10.8% "
[t .8% g
2times 2 times 15.4% 5.3
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Investments Owned: Adults 18 or older
o
49,658,329 18.9%

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

24.9% or 65,238,403 of USA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.

Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 26.7% more likely to have a
401K, 24.5% more likely to have an Auto Loan, 49.7% more likely to Invest/Trade Stocks Online, 4.2% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds . 13.8% .54
Bonds o 456’.7‘9% 38.1%)
0,803,289 i : 9.3%
Other (Crypto / NFTs / Metals, etc.) _ﬂt‘“ﬁ% h M 7% BA% gag 7% g0
529 Plan / College Savings Plan solit Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home  Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property m‘%uj* Account Mortgage  Loan or Home
i Equity Loan
® who used a TAX PREPARATION Service in the past 12 mos mUSA = who used a TAX PREPARATION Service in the past 12 mos mUSA
N . ] m—
Professional Services Used*: Adults 18 or older | geyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service e
Financial Planner m
Online Investing / Stock Trading E
9.1%
Accountant mx
Insurance Agent at a Local Office (not online) mi’:{"% . .
Real Estate Agent iy
50% " 8.0%
e 5% 3.9% 3.8%  3.5% 3.4%
Estate planning | B 7% e _— ; —— ey s
¥ P i P i i F. [ h
Divorce / Family Attorney (*Past 12 Months) VIsA ayPal Debit Card Venmo MasterCard  Apple Pay  CashApp  Google Pay Sturr:l’:;edi! Discover Ag;l:;n Mae:;::;r Samsung Pay Square Cas|
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Professional services used by HHLD past 12 months (HHLD): Tax preparation service



| 25.6%
Adults

or 990,539 of MINNEAPOLIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12...
18 or older who used a TAX PREPARATION Service in the past 12 mos are 22.7% more likely to have a

401K, 27.2% more likely to have an Auto Loan, 39.6% more likely to Invest/Trade Stocks Online, 15.8% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)

Stocks or Stock Options 1,038,369

Mutual Funds F
Money Market Funds m%ﬂ’%
15.8%
15.5%
9.6%

529 Plan / College Savings Plan

Adults 18 or older

Financial Services Has and/or Uses:

% 13.1%
164 - 15 h_“* " e O sex
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12.0% o 5 :
Other (Crypto / NFTs / Metals, etc.) E 8.7% Checking savings Debitor ATM CreditCard  Online Home studentloan Personal Loan Refinanced  Home
Account Account card Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property 1L7% Account Mortgage  Loan or Home
. 8.6% Equity Loan
® who used a TAX PREPARATION Service in the past 12 mos o MINNEAPOLIS w who used a TAX PREPARATION Service in the past 12 mos ® MINNEAPOLIS
[

Professional Services Used*: Adults 18 or older

Tax Preparation Service
Financial Planner =
952158

o
19.0%

B
17.2%
A tant

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

Past 3-Months Payment Methods Used: Adults 18 or older

Real Estate Agent ,mq% 11.1%
3% 3% P .1
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b o - 3 e = B = - = ==
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Al

' 21.8% or 547,059 of ST. LOUIS DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 23.2% more likely to have a

401K, 37.1% more likely to have an Auto Loan, 48.1% more likely to Invest/Trade Stocks Online, 3.4% more
| likely to pay with their Debit Card.

mﬁalnvestments Owned: Adults 18 or older

401K Plan

Stocks or Stock Options
19.

IRA (Individual Retirement Account)

2.
. 7%
34.6%
Mutual Funds
Money Market Funds m%mj%
15.7%

Other (Crypto / NFTs / Metals, etc.) m% BA%

13.4%
il 8.3%

10.4%
0%

® who used a TAX PREPARATION Service in the past 12 mos

529 Plan / College Savings Plan

Second Home or Real Estate Property

mST. LOUIS

ﬂ Financial Services Has and/or Uses:

Adults 18 or older

10.4%
BA% B.A% oow 6.6% 5%

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
u who used a TAX PREPARATION Service in the past 12 mos m ST. LOUIS

Professional Services Used*: Adults 18 or older

Tax Preparation Service <
22.6%
0.8%
20.8%
A tant

[

6.6%
2.6%

*2.4%
1.0%

m who used a TAX PREPARATION Service in the past 12 mos W ST. LOUIS

ST. Louis DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 486
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Financial Planner
OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

(*Past 12 Menths)

Divorce / Family Attorney

Past 3-Months Payment Methods Used: Adults 18 or older

3.5% 3.7% 259 2.7%
Rl = B = ]

Facebook Samsung Pay Square Cash
Messenger

I 5.9% 8.3%

CashApp  Store Credit  American
Card Express

m ST. LOUIS

Apple Pay Discover Google Pay

Zelle

MasterCard

m who used a TAX PREPARATION Service in the past 12 mos

Professional services used by HHLD past 12 months (HHLD): Tax preparation service




o0k 20.6% or 393,479 of CINCINNATI DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
srock DR | | Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 39.9% more likely to have a
I N 401K, 39.7% more likely to have an Auto Loan, 53.4% more likely to Invest/Trade Stocks Online, 9.9% more
l 4 | likely to pay with their Debit Card.

Deluxe + Statc

3 | i

')

Investments Owned: Adults 18 or older ﬂ Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options
265%
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17.9%
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—_— N 7530 Lirern
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Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Improvement  Home
Second Home or Real Estate Property E 10.4% Account Loanor Home ~ Mortgage
54% Equity Loan
® who used a TAX PREPARATION Service in the past 12 mos M CINCINNATI » who used a TAX PREPARATION Service in the past 12 mos m CINCINNATI

f'Past 3-Months Payment Methods Used: Adults 18 or older

Professional Services Used*: Adults 18 or older

Tax Preparation Service
L 399,6%

Financial Planner M
OnlineInvesting / Stock Trading E’

Insurance Agent at a Local Office (not online) r 17.5%

14.5%
A tant

$92% 9.6%
Real Estate Agent G T i
 Eseo% Loy 3% 35% 21%
Estate Planning 1™, o s o o -
& X *Past 12 Months, Paypal Zelle CashApp  ApplePay GooglePay American Store Credit  Discover Facebook Samsung Pay Square Cash
Divorce / Family Attorney “:g: ( ) Express Card Messenger
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28.1% or 528,721 of WEST PALM DMA Adults 18 or older used a TAX PREPARATION Service in the past 12 mos.
Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos are 20.4% more likely to have a

401K, 47.7% more likely to have an Auto Loan, 37.9% more likely to Invest/Trade Stocks Online, 4.5% more
likely to pay with their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

35.4%
25.2%

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan m%&m

m who used a TAX PREPARATION Service in the past 12 mos m WEST PALM

Financial Services Has and/or Uses: Adults 18 or older

% 72% B0% g o

Checking Debitor ATM  Savings Credit Card Online Mohile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
= who used a TAX PREPARATION Service in the past 12 mos u WEST PALM

Professional Services Used*: Adults 18 or older

Tax Preparation Service
Accountant
Online Investing / Stock Trading

Financial Planner

B30 26.4%
B EAT 17.0%

Insurance Agent at a Local Office (not online) mm’u" . ‘
Real Estate Agent 5 ;’5%
Estate Planning r’ 47;';%
Divorce / Family Attorney f% EPetizMonts)
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

4.6% 55% 4.8% 5.0%

h h - =

MasterCard Venmo Apple Pay CashApp  Store Credit  American Discover Google Pay  Facebook  Square Cash Samsung Pay
Card Express Messenger
m who used a TAX PREPARATION Service in the past 12 mos mWEST PALM

Professional services used by HHLD past 12 months (HHLD): Tax preparation service




Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 3 days, 1 hours, 14
Biocx ‘ | | minutes and 40 seconds each week with All Forms of Media.
ey s 85.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 8 hours and 9 minutes each week
- ; listening to All Local AM/FM Radio, representing 9.6% of totaltime spent with all forms of Media.

BZ oo

Avg. H:M:S/week with All Forms of
m W Media: Adults 18 or older
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usage 54.0%
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. Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 3 days, 3 hours, 26
BO0K ' minutes and 40 seconds each week with All Forms of Media.

Doluxe + State ) 90.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 8 hours and 23 minutes each
b week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

o= 08
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Adults 18 or older
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Concurrent
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 3 days, 15 hours, 54

BLock i minutes and 52 seconds each week with All Forms of Media.
‘ oo i 89.% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 8 hours and 39 minutes each week
. b listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 3 days, 10 hours, 25
minutes and 8 seconds each week with All Forms of Media.

88.7% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 7 hours and 39 minutes each
week listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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HaR Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 3 days, 7 hours, 25
ook / ‘ : minutes and 44 seconds each week with All Forms of Media.

90.3% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 8 hours and 49 minutes each
week listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 7 hours, 48

ioex s ] minutes and 13 seconds each week with All Forms of Ad-Supported Media.
e = 80.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 7 hours and 20 minutes each
| ; week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 8 hours, 40
BLocx I minutes and 32 seconds each week with All Forms of Ad-Supported Media.

81.5% of Aduits 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 7 hours and 15 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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o0k Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 18 hours, 48

BLocK w_’ | | minutes and 3 seconds each week with All Forms of Ad-Supported Media.

ol go f 83.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 8 hours and 3 minutes each week
3 | listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 16 hours, 9

minutes and 48 seconds each week with All Forms of Ad-Supported Media.
84.7% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 7 hours and 24 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 2 days, 11 hours, 48

minutes and 0 seconds each week with All Forms of Ad-Supported Media.

Do + seaed 84.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an avg. of 8 hours and 4 minutes each week
: ' F listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.
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Radio for an avg. of 63. minutes/day.

Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 7
hours and 58 minutes each day with All Forms of Ad-Supported Media. 80.1% listen to Local AM/FM
(Local Radio delivers 10.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media {Persons & / Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 8
hours and 5 minutes each day with All Forms of Ad-Supported Media. 81.5% listen to Local AM/FM
Radio for an avg. of 62.2 mlnutes/day (Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 9
hours and 32 minutes each day with All Forms of Ad-Supported Media. 83.5% listen to Local AM/FM
Radio for an avg. of 69.1 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 / AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 9
hours and 9 minutes each day with All Forms of Ad-Supported Media. 84.7% listen to Local AM/FM
Radio for an avg. of 63.5 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an average of 8
hours and 32 minutes each day with All Forms of Ad-Supported Media. 84.9% listen to Local AM/FM
Radio for an avg. of 69.2 minutes/day. (Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Medla {Persons & 9’ Reach): Adults 18 or older Top-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day representing
41.% of all time spent daily with Ad-Supported Audio.
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‘ 807,597 or 81.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 62.2 minutes every day representing
44.% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio {Persns & % Reach): Adults 18 or older

Local AM/FM Radio m 8445,

podcass - P i T
spoty PR
SiriusXm
YouTube Music
Owned Music
All Others Avg. Hours+Minutes/day with
TV Music Channels Audio: Adults 18 or older
Pandora
Amazon Music a _
Apple Music mm
iHeartRadio  PTFPVIN M 7.1 = MinNERFOLS
Audiobooks . 2% the past 12 mos
m who used a TAX PREPARATION Service in the past 12 mos m MINNEAPOLIS

Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent):

8 Time spent:

Adults 18 or older

Ig‘
)

o re
R PR

N Mo M M e % 3

N,
(=
ES

Podcasts
25.8

SiriusXm
18.3

Local AM/FM Radio
72.0

Music

All Others

YouTube
Music

v
Music
Chan...

9.6

Pandora
7.0

iHea...

A 1 | Apple

Music

Local AM/FM Radio
67.5

Podcasts
24.2

Owned
Music
113

SiriusXM
151

YouTube
Music
031

All
Others
CH

Spotify
20.5

v
Music Pando...
Chann.. 9.0
Amazon

Music

iHea...

Apple...

m who used a TAX PREPARATION Service in the past 1.

2 mos

u MINNEAPOLIS

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg

Tot! Persons:

Local AM/FM Radio
Podcasts

YouTube Music

TV Music Channels
Pandora
Spotify
All Others Avg. Hours+Minutes/day with Ad-
iHeartRadio Supported Audio: Adults 18 or older
Amazon Music 98 IEE
siiusxM  JRARERIS J2.7%
Audiobooks g 8:% _ m
Owned Music . 8.9 esAATON Seviein
Apple Music _ 8 3& {hepast 12mos
= who used a TAX PREPARATION Service in the past 12 mos = MINNEAPOLIS
MINNEAPOLIS DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 504

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC, All rights reserved.

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

0.0%

Podcasts
22.8

Spotify
9.2

Local AM/FM Radio
62.2

All Other

YouTube
Music
9.4

1A%
Music
Chann...

Pandora
7.7

iHeartRadio
6.2

Amazon
s Music

SiriusXm

Local AM/FM Radio
61.1

Podcasts
22.4

Spotify
10.7

Pandora
9.5

YouTube
Music
12.3

TV Music
Channels
9.4

All
Others
t’.z)

Amaz...
Music  S...
5.3 1

IHeart
59

® who used a TAX PREPARATION Service in the past 12 mos

Professional services used by HHLD past 12 months (HHLD): Tax preparation service

= MINNEAPOLIS

soefa.ai

* Share of Everything

for Anything _




H&R
BLOCK

T
Doluxe « State .
! L -
||

Avg. Week All Audio (Persons & % Reach): Adults 18 or older _

Local AM/FM Radio
Podcasts

SiriusXM

Spotify

YouTube Music
Owned Music

TV Music Channels
All Others

Pandora

Amazon Music

Apple Music
iHeartRadio
Audiobooks . g.'g‘;&

L

who useda TAX
PREPARATION Service in
the past 12 mos

® who used a TAX PREPARATION Service in the past 12 mos

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

7 456,915 or 83.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day representing
43.1% of all time spent daily with Ad-Supported Audio.
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333,153 or 84.7% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every day representing
44.4% of all time spent daily with Ad-Supported Audio.
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[ 448,697 or 84.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 69.2 minutes every day representing
43.% of all time spent daily with Ad-Supported Audio.
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. 52,281,187 or 80.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day representing
41.% of all time spent daily with Ad-Supported Audio.
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807,597 or 81.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
el : listen to Ad-Supported Local AM/FM Radio for an average of 62.2 minutes every day representing
R 44.% of all time spent daily with Ad-Supported Audio.
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456,915 or 83.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day representing
43.1% of all time spent daily with Ad-Supported Audio.
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333,153 or 84.7% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
listen to Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every day representing
44 4% of all time spent daily with Ad-Supported Audio.
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' 52,281,187 or 80.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits,
Classic Rock, and Pop Contemporary Hit Radio.

Local AM/FM Rad:o Formats (Persons &% Reach} Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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807,597 or 81.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits, Adult
| Contemporary, and Classic Rock.
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Local AM/FM Radlo Formats {Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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456,915 or 83.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, New
Country, Classic Hits, and Adult Hits.
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333,153 or 84.7% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary,
News/Talk/Information, and Adult Hits.
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448,697 or 84.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Pop
| Contemporary Hit Radio, and Classic Rock.

WEST PALM

m WEST PALM

Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Classic Hits
219

Spanish
Contemporary
211

Urban AC
211

Classic Rock

Pop
Contemporary
Hit Radio
19.9

Adult Standards
18.9

Information
20.6

Rhythmic
Contemporary Urban

Hit Rac

Spanish
Contemporary
Adult Mexican 22.6
| Conte... | Rey

17.2
L Rhythmic
Contempora... Contemporary Hit
Christian

18.2

Country

20.3 15.2

Ne
nf

ws/Talk/

Pop

Urban Contemporary
my v Hit Radio

mation 20.4 20.3

9

Country
19.9 Adult
Conte...

193

Mexican
Region...
17.8

Contemporary

Adult Standards
17.4

Classic Rock
19.6

= who used a TAX PREPARATION Service in the past 12 mos

= WEST PALM

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(averoge week)
Adult Contemporary

Classic Hits

Country

Pop Contemporary Hit Radio
Classic Rock

Urban AC

Urban Contemporary
Rhythmic Contemporary Hit Radio
News/Talk/Information
Spanish Contemporary
Mexican Regional

Adult Standards

Alternative

WEST PALM

% Time Spent’

Avg. Hours+Minutes/day with Ad-

® who used a TAX PREPARATION Service in the past 12 mos

DMA Scarborough R2 2024: Aug23-Aug24

Supported Local AM/FM Radio:
Adults 18 or older
-
who used a TAX WEST PALM
PREPARATION Service in
the past 12 mos
W WEST PALM
Qual Intab 715

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Suggorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Classic Hits

Urban AC
21.1

Pop
Contemporary
Hit Radio

[Talk/
Information Adult Standards

18.9

an Regional
16.9

Adult
Contemporary | Country
17.2 152

Classic Rock
203

Alte...
10.6

Conter

22.6

Rhythmic

Contemporary Hit

Radio

Classic Hits

Pop
Contemporary
Hit Radio Country

19.9

Classic Rock

®m who used a TAX PREPARATION Service in the past 12 mos

Professional services used by HHLD past 12 months (HHLD): Tax preparation service

208 19.6 Mexican  Adult
Regional Stand...
17.8 17.4
Urban Adult
temporary  Contempora... | Alternative
20.4 19.3 15.8
= WEST PALM

soefa.ai

*® Share of Everything
for Anything _




BI.DC X

watch Ad-Supported Local TV Stations for an average of 100.4 minutes every day representing
28.9% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

674,808 or 68.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 111.3 minutes every day representing 30.1%
of all time spent daily with Ad-Supported Video.
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ST. LOUIS

417,021 or 76.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 122.1 minutes every day representing
27.5% of all time spent daily with Ad-Supported Video.
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273,396 or 69.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 144. minutes every day representing 32.3%
of all time spent daily with Ad-Supported Video.
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343,013 or 64.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 117.5 minutes every day representing
28.1% of all time spent daily with Ad-Supported Video.
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L ' 674,808 or 68.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
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watch Ad-Supported Local TV Stations for an average of 122.1 minutes every day representing 27.5%
of all time spent daily with Ad-Supported Video.
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273,396 or 69.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 144. minutes every day representing 32.3%

of all time spent daily with Ad-Supported Video.
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343,013 or 64.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations for an average of 117.5 minutes every day representing 28.1%
of all time spent daily with Ad-Supported Video.
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43,684,855 or 67.% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Dramas.
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674,808 or 68.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Morning, Movies, and Game Shows.
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b ‘ 417,021 or 76.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
o = ‘ watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
: Movies, Local News - Morning, Comedies, and Game Shows.
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Documentaries

273,396 or 69.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Dramas, Movies, and Comedies.
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343,013 or 64.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Movies, Local News - Morning, Dramas, and Game Shows.
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‘ 47,761,386 or 73.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
use Ad-Supported Social Media for an average of 118.7 minutes every day representing 21.2% of all
time spent daily with Ad-Supported Digital Media.
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691,274 or 69.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Social Media for an average of 107.4 minutes every day representing 19.9% of all time
spent daily with Ad-Supported Digital Media.
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398,969 or 72.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Social Media for an average of 111.3 minutes every day representing 18.3% of all time
spent daily with Ad-Supported Digital Media.
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[ 301,311 or 76.6% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Social Media for an average of 103. minutes every day representing 17.9% of all time
spent daily with Ad-Supported Digital Media.
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354,566 or 67.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Social Media for an average of 100.9 minutes every day representing 16.4% of all time
spent daily with Ad-Supported Digital Media.
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47,761,386 or 73.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
use Ad-Supported Facebook for an average of 39.5 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Social Media.
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691,274 or 69.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Facebook for an average of 37.2 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Social Media.
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398,969 or 72.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Facebook for an average of 37.5 minutes every day representing 33.7% of all time
spent daily with Ad-Supported Social Media.
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127,808 or 32.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported YouTube Video for an average of 34.7 minutes every day representing 33.7% of all
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230,252 or 43.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported YouTube Video for an average of 40.2 minutes every day representing 39.9% of all
time spent daily with Ad-Supported Social Media.
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— — use Ad-Supported Facebook for an average of 39.5 minutes every day representing 33.3% of all time
| spent daily with Ad-Supported Social Media.
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691,274 or 69.8% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
Ad-Supported Facebook for an average of 37.2 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Social Media.
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Ad-Supported Facebook for an average of 37.5 minutes every day representing 33.7% of all time
spent daily with Ad-Supported Social Media.
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127,808 or 32.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use

oGk
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- ‘ 230,252 or 43.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos use
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' 60,873,627 or 93.3% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos

spend an average of 54.4 minutes per day driving, seeing Billboards and Signs. 67.% Listen to Local

Radio Stations Out-of-Home for an average of 38.2 minutes/d
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Top-13 Out-of- Home Media {Persons &% Reach) Adults 18 or older
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943,342 or 95.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 60.1 minutes per day driving, seeing Billboards and Signs. 68.2% Listen to Local
Radio Stations Out-of-Home for an average of 37.7 minutes/day
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527,321 or 96.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 65.3 minutes per day driving, seeing Billboards and Signs. 69.8% Listen to Local
Radio Stations Out-of-Home for an average of 41.9 minutes/day
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377,536 or 95.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 51.6 minutes per day driving, seeing Billboards and Signs. 70.8% Listen to Local
Radio Stations Out-of-Home for an average of 38.5 minutes/day
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507,850 or 96.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 59.8 minutes per day driving, seeing Billboards and Signs. 70.9% Listen to Local
Radio Stations Out-of-Home for an average of 42. minutes/day.
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60,873,627 or 93.3% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend

" GR
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e | an average of 54.4 minutes per day driving, seeing Billboards and Signs representing 39.1% of all Time
[ l Spent with Ad-Supported Out-of-Home Media.
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943,342 or 95.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an
average of 60.1 minutes per day driving, seeing Billboards and Signs representing 43.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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527,321 or 96.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an

average of 65.3 minutes per day driving, seeing Billboards and Signs representing 45.8% of all Time Spent
with Ad-Supported Out-of-Home Media.
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377,536 or 95.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an

average of 51.6 minutes per day driving, seeing Billboards and Signs representing 39.4% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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98.0% 97.8%

Out-of-Home Media: Adults 18 or older

who used a TAX CINCINNATI
PREPARATION Service in
the past 12 mos

67.4% 64.7%

61.7%

40.1%

0,
31.8% 34.7%

23.2% 22.0%

10.2% g gy

[}
7.8% 5.3% 6.2%

1,238,741 1,871,550

G r‘ocerv Stores

1,083,187

420,702

" Gas "Podcasts

Stations/Convenience

761 688,182 3 663,943
Shopping Malls Restaurants & Bars

=
63,402
Health Clubs/Gyms

119,423
Stadiums & Arenas

Stores

XN o |
® who used a TAX PREPARATION Service in the past 12 mos B CINCINNATI
Qual Intab 415 CINCINNAT! DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 1,879

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Professional services used by HHLD past 12 manths (HHLD): Tax preparation service




507,850 or 96.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos spend an
average of 59.8 minutes per day driving, seeing Billboards and Signs representing 43.3% of all Time Spent
with Ad-Supported Out-of-Home Media.
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943,342 or 95.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 60.1 minutes per day driving an average of 35. miles each day and are 38.7%
more likely to use US 169 north of 1-394 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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527,321 or 96.4% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 65.3 minutes per day driving an average of 38. miles each day and are 86.7%
more likely to use Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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377,536 or 95.9% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 51.6 minutes per day driving an average of 30. miles each day and are 49.1%
more likely to use Route 48 than the Metro average.
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|} more likely to use Port St Lucie Blvd than the Metro average.

507,850 or 96.1% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
spend an average of 59.8 minutes per day driving an average of 34.8 miles each day and are 54.2%

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top Resndentlal Zip Codes: (Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos)
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20,322,248 or 31.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing
33.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons &% Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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383,486 or 38.7% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day representing
39.1% of all time spent daily with All forms of Print Media.

Avg. Week All Print ngewg‘ia {Peons& % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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177,726 or 32.5% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing
34.% of all time spent daily with All forms of Print Media.
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114,877 or 29.2% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.7 minutes every day representing
34.3% of all time spent daily with All forms of Print Media.
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146,476 or 27.7% of Adults 18 or older who used a TAX PREPARATION Service in the past 12 mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.3 minutes every day representing
32.1% of all time spent daily with All forms of Print Media.
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