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19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.
Typical Adults 18 or older who used STARBUCKS in the past 30 days are 42.8 years old (12.3% younger than
average) and have a $109,353 (18.3% higher than average) annual household income.
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STARBUCKS 21.5% or 1,629,421 of CHICAGO DMA Adults 18 or older used STARBUCKS in the past 30 days.
Typical Adults 18 or older who used STARBUCKS in the past 30 days are 41.1 years old (15.1% younger than
average) and have a $126,973 (19.2% higher than average) annual household income.
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21.5% or 1,223,105 of WASHINGTON, DC DMA Adults 18 or older used STARBUCKS in the past 30 days.
Typical Adults 18 or older who used STARBUCKS in the past 30 days are 43. years old (9.7% younger than
average) and have a $151,026 (13.4% higher than average) annual household income.
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25.1% or 1,129,440 of SEATTLE-TACOMA DMA Adults 18 or older used STARBUCKS in the past 30 days.
Typical Adults 18 or older who used STARBUCKS in the past 30 days are 45.8 years old (5.1% younger than
average) and have a $136,960 (11.6% higher than average) annual household income.
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21.3% or 991,888 of PHOENIX DMA Adults 18 or older used STARBUCKS in the past 30 days.
Typical Adults 18 or older who used STARBUCKS in the past 30 days are 41.7 years old (15.6% younger than
average) and have a $117,211 (18.5% higher than average) annual household income.
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7 19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.

“sn Adults 18 or older who used STARBUCKS in the past 30 days are 27.9% more likely to be a college graduate,

more children under 18.

26.1% more likely to work full-time, 5.2% more likely to be married, 41.6% more likely to be a parent of 1 or
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21.5% or 1,629,421 of CHICAGO DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 34.7% more likely to be a college graduate,
40.% more likely to work full-time, 3.2% more likely to be married, 44.3% more likely to be a parent of 1 or

more children under 18.
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21.5% or 1,223,105 of WASHINGTON, DC DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 28.% more likely to be a college graduate,
15.8% more likely to work full-time, 12.1% more likely to be married, 36.8% more likely to be a parent of 1
or more children under 18.
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STARBUCKS 25.1% or 1,129,440 of SEATTLE-TACOMA DMA Adults 18 or older used STARBUCKS in the past 30 days.
" s En Adults 18 or older who used STARBUCKS in the past 30 days are 8.9% more likely to be a college graduate,

12.3% more likely to work full-time, 3.8% more likely to be married, 25.1% more likely to be a parent of 1 or
more children under 18.
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more children under 18.
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21.3% or 991,888 of PHOENIX DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 16.1% more likely to be a college graduate,
22.% more likely to work full-time, 5.8% more likely to be married, 61.9% more likely to be a parent of 1 or
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Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College

. 17.1%
I 26.9%

rrandparmt of 1 or more Children under 18
= PHOENIX

1 who used STARBUCKS in the past 30 days

Quick service restaurants used past 30 days: Starbucks



STARBUCKS 19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.
ViR Adults 18 or older who used STARBUCKS in the past 30 days are 2.3% less likely to own their home, 41.7%

more likely to own a higher valued home, 2.1% more likely to have a single-family home, 16.7% more likely to

have a dog.

h Own/Rent/Other: Adults 18 or older m%m Type of Home: Adults 18 or older 4 [™ Pets in Home: Adults 18 or older
Single Family House (unattached) ey I ).
i 34.
Townhouse or attached Home [ il ::::
Condominium i ::‘: Own a Cat
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4.4% &.8% Apartment
e ; 18.1%
Other OwnSecondHome | Mobile Home or Manufactured | 2.4% Own other type of Pet 1
or Real Estate Home 4.0%
Property
# who used STARBUCKS in the past 30 days HWUSA who used STARBUCKS in the past 30 days =USA # who used STARBUCKS in the past 30 days WUSA
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24l Value of Owned Home: Adults 18 or older @Hame Loans: Adults 18 or older
who used STARBUCKS in the past 30 days e e
usa
1A% 10.7%

<$150K $:ISOK—$200I( $200K—$250K $250K- 5300K $300K- 5350K $350K-$500K  $500K-$750K  $750K-$1M $1v+ Home Mortgage Refinanced Home Equity Own
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Improvement  Outright (No
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Quick service restaurants used past 30 days: Starbucks



STARBUCI(S 21.5% or 1,629,421 of CHICAGO DMA Adults 18 or older used STARBUCKS in the past 30 days.
. Adults 18 or older who used STARBUCKS in the past 30 days are 4.9% more likely to own their home, 2.2%
i more likely to own a higher valued home, 7.1% more likely to have a single-family home, 25.5% more likely to

have a dog.
m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
ﬁ =
Single Family House (unattached) [ -‘ﬂﬁ‘g I i&-ﬂ%‘{
T 29.2%
Townhouse or attached Home L”I i
7.1% :
I 105%
Condominium I?.E% Own a Cat
10.5% oo =
3.0% 3.1% | ’ apartment [
amecmaen [ I
Other Own Second Home Mobile Home or Manufactured | 2.4% Own other type of Pet
or Real Estate Home I 1.8%
Property
= who used STARBUCKS in the past 30 days = CHICAGO wwho used STARBUCKS in the past 30 days W CHICAGO wwho used STARBUCKS in the past 30 days W CHICAGO
-~
24l Value of Owned Home: Adults 18 or older @Hame Loans: Adults 18 or older
who used STARBUCKS in the past 30 days e e

CHICAGO 392,142

211.4%
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21.5% or 1,223,105 of WASHINGTON, DC DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 5.4% less likely to own their home, 14.%

more likely to own a higher valued home, 5.2% less likely to have a single-family home, 15.3% more likely to

have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older ‘&'Pets in Home: Adults 18 or older

53.0% Cwria Doy ]— :
[ | 18.4% 30.3%
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8.3% g e
3.7% 43% 5-7% _224%
i) i = Ryt
719, PRI 235,067 YT 471511
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Property )
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- |
v 24l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
Average Value of Owned Home:

who used STARBUCKS in the past 30 days

WASHINGTON, DC 646,571

14.1%
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$750K-S1M Home Mortgage Refinanced  Home Equity own
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25.1% or 1,129,440 of SEATTLE-TACOMA DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 1.9% more likely to own their home, 10.4%

more likely to own a higher valued home, 4.2% more likely to have a single-family home, 26.5% more likely to
have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older ‘&'Pets in Home: Adults 18 or older

[ 55
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. . 4.0%
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EELRTP S 408,492 i
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Property )
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21.3% or 991,888 of PHOENIX DMA

STARBUCKS

-

&

have a dog.

Adults 18 or older used STARBUCKS in the past 30 days.

Adults 18 or older who used STARBUCKS in the past 30 days are 2.5% less likely to own their home, 14.3%
more likely to own a higher valued home, 13.7% more likely to have a single-family home, 6.6% more likely to

m Own/Rent/Other: Adults 18 or older
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RIS ﬂall g1 58 293 2 g7 coR

91 206

@Home Loans: Adults 18 or older

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-$500K  $500K-$750K  $750K-S1M Home Mortgage Refinanced Home Equity Oown
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19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.

STARBUCKS
o —— Adults 18 or older who used STARBUCKS in the past 30 days are 1.2% more likely to look up D-I-Y advice
; online, 3.5% less likely to always vote in local elections, 45.6% more likely to belong to a gym, 21.3% more

likely to fly domestic past yr.

'Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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7.3%
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STARBUC KS 21.5% or 1,629,421 of CHICAGO DMA Adults 18 or older used STARBUCKS in the past 30 days.

Adults 18 or older who used STARBUCKS in the past 30 days are 3.3% more likely to look up D-I-Y advice
online, .6% less likely to always vote in local elections, 41.4% more likely to belong to a gym, 27.% more
likely to fly domestic past yr.

_ﬁwfop-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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21.5% or 1,223,105 of WASHINGTON, DC DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 6.4% less likely to look up D-I-Y advice
online, 2.1% less likely to always vote in local elections, 37.1% more likely to belong to a gym, 20.2% more

likely to fly domestic past yr.

STARBUCKS
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STARBUCKS

likely to fly domestic past yr.

25.1% or 1,129,440 of SEATTLE-TACOMA DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 6.9% more likely to look up D-I-Y advice
online, 3.8% less likely to always vote in local elections, 45.3% more likely to belong to a gym, 11.6% more
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STARBUCKS 21.3% or 991,888 of PHOENIX DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 2.% less likely to look up D-I-Y advice
online, 8.6% less likely to always vote in local elections, 39.7% more likely to belong to a gym, 9.9% more

likely to fly domestic past yr.
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STARBUCKS

Past 30-days QSR Users. Adults 18 or older

Lime

2times

3times

4 times

Stimes

6 -9times

10 times or more

= who used STARBUCKS in the past 30 days

musa

Total Monthly QSR Users: Avg. Monthly QSR Meals:
a0 ]

19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 14.1% more likely to use QSRs past mo.,
18.6% more likely to use Sit-Down Restaurants past mo., 5.5% more likely to use Casinos past yr., 35.4% less

likely to smoke cigarettes.
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STARBUCKS

Past 30-days QSR Users: Adults 18 or older
goa A 1time 9
wd
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5
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21.5% or 1,629,421 of CHICAGO DMA Adults 18 or older used STARBUCKS in the past 30 days.

Adults 18 or older who used STARBUCKS in the past 30 days are 11.4% more likely to use QSRs past mo.,
18.2% more likely to use Sit-Down Restaurants past mo., 3.3% less likely to use Casinos past yr., 24.8% less
likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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less likely to smoke cigarettes.

21.5% or 1,223,105 of WASHINGTON, DC DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 13.% more likely to use QSRs past mo.,
20.9% more likely to use Sit-Down Restaurants past mo., 17.7% more likely to use Casinos past yr., 23.7%
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21.3% or 991,888 of PHOENIX DMA Adults 18 or older used STARBUCKS in the past 30 days.

Adults 18 or older who used STARBUCKS in the past 30 days are 11.3% more likely to use QSRs past mo.,
17.% more likely to use Sit-Down Restaurants past mo., 11.2% more likely to use Casinos past yr.,, 57.5% less
likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

q 1time g
Eiin

42

!
o] ?
®
b
W
£
-
g

3 times

4 times

5times

6-9times

10times or more

®

10times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
i .

1time

14.2%

2 times 8%

3times

4 times
5 times 7

6-9times

= who used STARBUCKS in the past 30 days = PHOENIX ® who used STARBUCKS in the past 30 days ® PHOENIX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri Meals:
100.0% £9.9% 90.4% 77.2%

[ ems | YT % G

Drank Past 30-days: Adults 18 or older
Ay Type o Beer

Liquor

Wi
inported Seer
866,973 18.6%

Domestic Light Beer

Domestic Regular Beer m - v
Microbrew / Craft Beer m 15.3% '
® who used STARBUCKS in the past 30 days B PHOENIX
PHOENIX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 400

All Graphs and HBIAI Data Madeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months

Upscale Restaurant

Table Games (Craps, Poker, etc.)

Stage Show / Concert

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

Mexican  Chinese wings/ indian/ Upscale Steakhouse seafood
Burgers/  Tha[
SportsBar  Other
Asian

pizza naan

= who used STARBUCKS in the past 30 days

= PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoused STARBUCKS in the past 30days | S02,302 Nl 30.5%

PHOENIX _ 70,388 16.5%

Casino Activities: Adults 18 or older

15 32.7%

Slot Machines

Bar/ Nightclub ==y

557,896

Sports Betting
Other Gambling

Spa

Casinos visited past 12

Used Past 30-days: Adults 18 or older

/[ Cannabis

B PHOENIX

= who used STARBUCKS in the past 30 days

Quick service restaurants used past 30 days: Starbucks

Cigarettes Vape

mwho used STARBUCKS in the past 30 days = PHOENIX



19.4% or 50,956,291 of USA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 25.6% more likely to have a 401K, 35.6%

more likely to have an Auto Loan, 29.9% more likely to Invest/Trade Stocks Online, 10.4% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
2
49,658,329 18.9%
16.4%

0 12.6%
poRIER: 11.4%

9 12.6%
e 11.1%
12.5%
(S0 5 6%

Second Home or Real Estate Property m‘a.",g'

= who used STARBUCKS in the past 30 days

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

EUSA

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 18 or older

Mobile

h e

Online Bill

Savings Credit Card Online

Money  Certificates of Studentlcan Personal Loan Refinanced

9% 1.2% 9% % 6% 54

Home Auto Loan Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
w who used STARBUCKS in the past 30 days m USA

Professional Services Used*: Adults 18 or older

Financial Planner
Online Investing / Stock Trading
.
Insurance Agent at a Local Office (not online) 99259; . .
Real Estate Agent 40n
Estate Planning m:}ﬁm

Divorce / Family Attorney !";1'1:26 fpartir Manths)
= who used STARBUCKS in the past 30 days mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 4,209

All Graphs and HBIA| Data Modeling Copyright © 2024 Hubbard Broadcasting, Ine. LLC. All rights reserved.

[—

[-a)

Past 3-Months Payment Methods Used: Adults 18 or older

dos seazs

MasterCard ~ Apple Pay

PayPal Debit Card Venmo CashApp  Google Pay Store Credit  Discover

American
Card Express
® who used STARBUCKS in the past 30 days HUSA
USA Projection Scarborough R1 2024: Jan23-Aug24 Qual intab 23,243

Quick service restaurants used past 30 days: Starbucks

8.9% g,
4.3% 3.8% 4.6% 3.4%
[ o |

Facebook Samsung Pay Square Cash
Messenger



21.5% or 1,629,421 of CHICAGO DMA Adults 18 or older used STARBUCKS in the past 30 days.

Adults 18 or older who used STARBUCKS in the past 30 days are 35.1% more likely to have a 401K, 56.5%
more likely to have an Auto Loan, 43.3% more likely to Invest/Trade Stocks Online, 10.3% more likely to pay
with their Debit Card.
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STARBUCKS

21.5% or 1,223,105 of WASHINGTON, DC DMA Adults 18 or older used STARBUCKS in the past 30 days.

EETETS wn c Adults 18 or older who used STARBUCKS in the past 30 days are 22.2% more likely to have a 401K, 32.9%

more likely to have an Auto Loan, 20.8% more likely to Invest/Trade Stocks Online, 10.9% more likely to pay
with their Debit Card.
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' 25.1% or 1,129,440 of SEATTLE-TACOMA DMA Adults 18 or older used STARBUCKS in the past 30 days.

s En Adults 18 or older who used STARBUCKS in the past 30 days are 18.9% more likely to have a 401K, 45.7%

more likely to have an Auto Loan, 14.2% more likely to Invest/Trade Stocks Online, 6.8% more likely to pay
| with their Debit Card.
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21.3% or 991,888 of PHOENIX DMA Adults 18 or older used STARBUCKS in the past 30 days.
Adults 18 or older who used STARBUCKS in the past 30 days are 12.3% more likely to have a 401K, 32.% more
likely to have an Auto Loan, 11.8% more likely to Invest/Trade Stocks Online, 4.3% more likely to pay with

| their Debit Card.
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 3 days, 0 hours, 15 minutes and 17
seconds each week with All Forms of Media.

83.3% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 7 hours and 16 minutes each week listening to All
Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 3 days, 1 hours, 1 minutes and 29
seconds each week with All Forms of Media.

85.6% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 7 hours and 51 minutes each week listening to All|
Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media. |
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 2 days, 19 hours, 38 minutes and 26
seconds each week with All Forms of Media.

83.% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 7 hours and 16 minutes each week listening to All
Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 3 days, 1 hours, 20 minutes and 46
seconds each week with All Forms of Media.

74.9% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 6 hours and 47 minutes each week listening to All
Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Starbucks




Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 2 days, 22 hours, 20 minutes and 9

seconds each week with All Forms of Media.
84.3% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 6 hours and 36 minutes each week listening to All
Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Starbucks



Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 2 days, 5 hours, 26 minutes and 41

seconds each week with All Forms of Ad-Supported Media.
79.5% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 6 hours and 34 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Starbucks



seconds each week with All Forms of Ad-Supported Media.
82.% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 7 hours and 8 minutes each week listening to Loca
Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 2 days, 0 hours, 55 minutes and 29
seconds each week with All Forms of Ad-Supported Media.

77.5% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 6 hours and 21 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.1% of totaltime spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Starbucks




Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 2 days, 6 hours, 23 minutes and 29

seconds each week with All Forms of Ad-Supported Media.
72.2% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 6 hours and 6 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 8.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 2 days, 5 hours, 36 minutes and 32

seconds each week with All Forms of Ad-Supported Media.

80.9% of Adults 18 or older who used STARBUCKS in the past 30 days spend an avg. of 6 hours and 4 minutes each week listening to
| Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 7 hours and 38
minutes each day with All Forms of Ad-Supported Media. 79.5% listen to Local AM/FM Radio for an
avg. of 56.4 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach} Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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STARBUCKS

avg. of 61.2 minutes/day.

| Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 7 hours and 37
minutes each day with All Forms of Ad-Supported Media. 82.% listen to Local AM/FM Radio for an
(Local Radio delivers 11.% of Time with Ad-Supported Media.)
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Top-13 AII Forms of Medm (Persons & % Reach): Adults 18 or older
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avg. of 54.5 minutes/day.

| Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 6 hours and 59
minutes each day with All Forms of Ad-Supported Media. 77.5% listen to Local AM/FM Radio for an
(Local Radio delivers 10.1% of Time with Ad-Supported Media.)
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STARBUCKS Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 7 hours and 46
minutes each day with All Forms of Ad-Supported Media. 72.2% listen to Local AM/FM Radio for an

avg. of 52.3 minutes/day. (Local Radio delivers 8.1% of Time with Ad-Supported Media.)
Tap-l.la All F‘orms of Med’m (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg.of 52.m

inutes/day.

Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 7 hours and 39
minutes each day with All Forms of Ad-Supported Media. 80.9% listen to Local AM/FM Radio for an
(Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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40,514,028 or 79.5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.4 minutes every day representing 37.% of all
time spent daily with Ad-Supported Audio.
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1,336,181 or 82.% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 61.2 minutes every day representing 36.4% of all
time spent daily with Ad-Supported Audio.
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STARBUCKS [ 948,142 or 77.5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 54.5 minutes every day representing 35.5% of all
time spent daily with Ad-Supported Audio.
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7 815,811 or 72.2% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 52.3 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Audio.
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[ 802,494 or 80.9% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 52. minutes every day representing 36.8% of all
time spent daily with Ad-Supported Audio.
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. 40,514,028 or 79.5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.4 minutes every day representing 37.% of all
time spent daily with Ad-Supported Audio.
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Reach % Audio: Adults 18 or older
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»X¢ . STARBUCKS 1,336,181 or 82.% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
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;Kg STARBUCKS 948,142 or 77.5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
;%;ég%“f wnc Supported Local AM/FM Radio for an average of 54.5 minutes every day representing 35.5% of all

time spent daily with Ad-Supported Audio.
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| 815,811 or 72.2% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 52.3 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Audio.
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802,494 or 80.9% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
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40,514,028 or 79.5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Classic Hits, and Classic Rock.
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1,336,181 or 82.% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Album
Adult Alternative, Hot AC, and Alternative.
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STARBUCKS
KN

948,142 or 77.5% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, All News, Alternative, and
Classic Rock.
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815,811 or 72.2% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Country,
| Classic Rock, and All Sports.
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STARBUCKS

PHX
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802,494 or 80.9% of Adults 18 or older who used STARBUCKS in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Country,
Hot AC, and Classic Hits.
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31,058,504 or 61.% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 76. minutes every day representing 29.% of all time
spent daily with Ad-Supported Video.
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1,107,830 or 68.% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 77.3 minutes every day representing 32.9% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

yid g.2%

(=)

:
o Bo g oy, Iro F
% N i i

S8 TR SR S8 O R SR

S H

vg. Hours+Minutes/day with
—!m—‘mm adits 8orolder [P

CHICAGO

28.830 used STARBUCKS in
the past 30 days

!"
o,
R

YouTube
Video
18.8

TikTok

Non-Premium
Cable TV
Networks

18.0

Local TV Stations
81.0

Hulu/Hulu +
51.9 Live TV (any
Hulu)

AppleTV
+,fubo,Plu... 82

Premium
Cable TV
Networks

Amazon
Prime/IMDb/
FireTV

Roku +
The Pea...
Roku 9.1

Disney+

Local TV Stations
109.8

YouTube
Video
23.0

Amazon
Prime/
IMDb/FireTV

Hulu/Hulu +
Live TV (any
Hulu)

Premium
Cable TV
Non-Premium Networks
Cable TV RO T

oku e
Networks ? : Di..

76.0 f“"‘“ || Tikiok 4
Channe 10.0

Netflix
258

AppleTV  Peac.. Par.
+fuboPlu.. 9.6 +

wwho used STARBUCKS in the past 30 days m CHICAGO

» who used STARBUCKS in the past 30 days

u CHICAGO

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations

Non-Premium Cable TV...

YouTube Video

TikTok

Amazon Prime/IMDb/FireTV
Hulu/Hulu + Live TV {(any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Peacock

Netflix

Paramount+

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

CHICAGO

0.8% |

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

CHICAGO

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

who used STARBUCKS in
the past 30days

P 881

m who used STARBUCKS in the past 30 days

m CHICAGO

DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 635

All Graphs and soefa.ai Data Modeling Copyright © 2024 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Non-Premium Cable TV

Networks
49.5

YouTube
Video
18.8

TikTok
18.0

Local TV Stations
17.3

Amazon
Prime/IMDb/
FireTV
25.9

Hulu/Hulu
+ Live TV
(any Hulu)

Netflix

95

AppleTV Peacock
+fubo,Pl... 6.7

etc. Roku +...

Local TV Stations
104.2

Amazon
Prime/IMDb/
FireTV
371

Non-Premium Cable TV
Networks

/2.2

Hulu/Hulu +
Live TV (any
Hulu)
YouTube 14
AppleTV
+,fubo,Plut...

likTok  Netflix

12.0
Video
23.1

Peac... Roku..

® who used STARBUCKS in the past 30 days

Quick service restaurants used past 30 days: Starbucks

H CHICAGO
*® Share of Everything



iy

Ji%t =WDG

Avg. Week All Video (Persons & % Reach): Adults 18 or older .

707,184 or 57.8% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 46. minutes every day representing 23.2% of all time
spent daily with Ad-Supported Video.
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STARBUCKS 561,369 or 49.7% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 93.3 minutes every day representing 26.% of all time
spent daily with Ad-Supported Video.
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695,536 or 70.1% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 65.7 minutes every day representing 28.4% of all time
spent daily with Ad-Supported Video.
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31,058,504 or 61.% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 76. minutes every day representing 29.% of all time
spent daily with Ad-Supported Video.
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| 1,107,830 or 68.% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
c“I Supported Local TV Stations for an average of 77.3 minutes every day representing 32.9% of all time
spent daily with Ad-Supported Video.
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707,184 or 57.8% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
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561,369 or 49.7% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations for an average of 93.3 minutes every day representing 26.% of all time
spent daily with Ad-Supported Video.
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695,536 or 70.1% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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31,058,504 or 61.% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Movies, Comedies, and Game Shows.
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1,107,830 or 68.% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local
News - Morning, Local News - Late, and Comedies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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695,536 or 70.1% of Adults 18 or older who used STARBUCKS in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Game Shows, Science Fiction, and Movies.
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STARBUCKS

‘ 40,571,380 or 79.6% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-
Supported Social Media for an average of 157.1 minutes every day representing 28.4% of all time
spent daily with Ad-Supported Digital Media.
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STARBUCKS 1,267,940 or 77.8% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-
Supported Social Media for an average of 157.8 minutes every day representing 28.5% of all time
spent daily with Ad-Supported Digital Media.
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STARBUCKS

955,163 or 78.1% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Social Media for an average of 153.8 minutes every day representing 28.8% of all time spent daily
with Ad-Supported Digital Media.
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[ 881,910 or 78.1% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
s EA Social Media for an average of 134.9 minutes every day representing 21.2% of all time spent daily
with Ad-Supported Digital Media.
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STARBUCKS

[ 842,091 or 84.9% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Social Media for an average of 182.4 minutes every day representing 32.6% of all time spent daily
with Ad-Supported Digital Media.
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39,680,348 or 77.9% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-
Supported Facebook for an average of 55.1 minutes every day representing 35.1% of all time spent
daily with Ad-Supported Saocial Media.
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1,267,940 or 77.8% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-
Supported Facebook for an average of 52.2 minutes every day representing 33.1% of all time spent
daily with Ad-Supported Social Media.
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Ad-Supported Social Media.

932,225 or 76.2% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Facebook for an average of 56.8 minutes every day representing 36.9% of all time spent daily with
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STARBUCKS

838,066 or 74.2% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Facebook for an average of 47.3 minutes every day representing 35.1% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Socmf Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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e STARBUCKS 686,124 or 69.2% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Facebook for an average of 61.5 minutes every day representing 33.7% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Socmf Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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39,680,348 or 77.9% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-
Supported Facebook for an average of 55.1 minutes every day representing 35.1% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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1,267,940 or 77.8% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-
Supported Facebook for an average of 52.2 minutes every day representing 33.1% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 77.8% Social Media: Adults 18 or older

“"Share of Ad-Supported Social Media"
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932,225 or 76.2% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Facebook for an average of 56.8 minutes every day representing 36.9% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 76.2% Social Media: Adults 18 or older
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Facebook for an average of 47.3 minutes every day representing 35.1% of all time spent daily with

STA BUCKS SEA 838,066 or 74.2% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Ad-Supported Social Media.

Weekly 74.2% Avg. Hours+Minutes/day with Ad-Supported
Reach% 71.6% Social Media: Adults 18 or older
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686,124 or 69.2% of Adults 18 or older who used STARBUCKS in the past 30 days use Ad-Supported
Facebook for an average of 61.5 minutes every day representing 33.7% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 72.9% Social Media: Adults 18 or older
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STARBUCKS M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,812,939;
%g %{%T “sn Social Media: 2,685,579; Local Radio: 2,562,674; Non-Prem. Cable: 1,315,582; Local TV:
1,176,494 reaching Adults 18 or older who used STARBUCKS in the past 30
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STARBUCKS

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 132,071;
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" reaching Adults 18 or older who used STARBUCKS in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 76,382;

STARBUCKS
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reaching Adults 18 or older who used STARBUCKS in the past 30 days.
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STARBUCKS

et

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 52,010; Local Radio: 50,860; Non-Prem. Cable: 23,412; Local TV: 21,476
reaching Adults 18 or older who used STARBUCKS in the past 30 days.
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oXe STARBUCKS

2

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 80,230;
Social Media: 56,805; Local Radio: 52,112; Non-Prem. Cable: 31,026; Local TV: 28,767
reaching Adults 18 or older who used STARBUCKS in the past 30 days.
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STARBUCKS

' 46,091,327 or 90.5% of Adults 18 or older who used STARBUCKS in the past 30 days spend an
average of 62. minutes per day driving, seeing Billboards and Signs. 66.5% Listen to Local Radio
Stations Out-of-Home for an average of 34.2 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
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STARBUCKS

1,407,370 or 86.4% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 60.9 minutes per day driving, seeing Billboards and Signs. 68.6% Listen to Local Radio Stations
Out-of-Home for an average of 37.1 minutes/day.
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1,086,891 or 88.9% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 50.8 minutes per day driving, seeing Billboards and Signs. 64.8% Listen to Local Radio Stations
Out-of-Home for an average of 33. minutes/day.
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STARBUCKS

1,038,750 or 92.% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 55.9 minutes per day driving, seeing Billboards and Signs. 60.4% Listen to Local Radio Stations
Qut-of-Home for an average of 31.7 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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STARBUCKS

908,576 or 91.6% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 75.7 minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local Radio Stations
QOut-of-Home for an average of 31.5 minutes/day.
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k¢  STARBUCKS 46,091,327 or 90.5% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average of
é; ééf& : “sn 62. minutes per day driving, seeing Billboards and Signs representing 38.2% of all Time Spent with Ad-
! Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Dt "Share of Ad-Supported OOH Media"
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1,407,370 or 86.4% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average of
60.9 minutes per day driving, seeing Billboards and Signs representing 34.5% of all Time Spent with Ad-

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,086,891 or 88.9% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average of
50.8 minutes per day driving, seeing Billboards and Signs representing 32.2% of all Time Spent with Ad-

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,038,750 or 92.% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 55.9

minutes per day driving, seeing Billboards and Signs representing 37.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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TARBUCKS 908,576 or 91.6% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average of 75.7
9 P““ minutes per day driving, seeing Billboards and Signs representing 45.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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STARBUCKS

1,407,370 or 86.4% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 60.9 minutes per day driving an average of 35.4 miles each day and are 65.9% more likely to use
Ronald Reagan Memorial Tollway (I-88) than the Metro averag

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,086,891 or 88.9% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 50.8 minutes per day driving an average of 29.6 miles each day and are 86.5% more likely to use
Kenilworth Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older

Quick service restaurants used past 30 days: Starbucks
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STARBUCKS

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Quick service restaurants used past 30 days: Starbucks

1,038,750 or 92.% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 55.9 minutes per day driving an average of 32.6 miles each day and are 57.2% more likely to use
1st Avenue (Seattle) than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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STARBUCKS

908,576 or 91.6% of Adults 18 or older who used STARBUCKS in the past 30 days spend an average
of 75.7 minutes per day driving an average of 44.1 miles each day and are 74.9% more likely to use
Scottsdale Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older

85205 [ — 6.65%
85037 2.03%
85029
85032
85301
85013
85041
85015 :
85018
85226 :
85040

85008
85297

=B
B> &

ED B

85353
85254
86001
85024
85249
86315
85209
85006
86314
86005
85212
85210
85033

Quick service restaurants used past 30 days: Starbucks

Top-26 Employment Zip Codes: Adults 18 or older

85015  [EpS — 5.27%
85040 A 3.24%
85205 2.01%
85006 53 2.09%

sson2 P o

85034 i oo

85004 P Goon o

86315 [EUITm 1.42%

85215 pEfiGTE 1.36%

sszs2 [T

85206 pREEw— 127%

85031 m 1.26%

85041 m 1.25%

85258 PRPE oons %

85254 QUESSEIRL 117%

85054 01 o-m%l.m%
85142

r 0.93%
. 0.39%
.90%
86005 JETS O
i7as [Roome. ueo%
85281 P —
r 0.82%
85007 : 0.39%
0.81%
ss0a4 st
0.76%
85009 Mﬁ.sm
85260 g
85353

0.78%

r 0.69%
0.32%
* Share of Everything




Top Residential Zip Codes: (Adults 18 or older who used
‘Harvard ] iy

Capron.
Poplar Grove:
~ Timberlana

STARBUCKS in the past 30 days)

b

SUM(Adults 18 or older ..

|61 438,901
i = i
. Bélvidere .

292_4_?:1.pb0x © OpenStreetiap



SUM(Aduits 18 or older ...

Top Residential Zip Codes: (Adults 18 or older who used STARBUC](S inthe past 30 days)

57 77T {/t oS
L N I
AR

Woodsboro

23 33,378

.

B Elsarsbu_

Mount Airy 4ol
Lisbon

Centrewll

oXe smnaucxswn
= \ * ok ok

|© 2024 Mapbox © OpenStreeiMap

Quick service restaurants used past 30 days: Starbucks



Top Residential Zip Codes: (Adults 18 or older who used STARBUCKS in the past 30 days) AT LR o s

L ——
1190 28,393

TARBUCKS SEA

| A
© 2024 Mapbox © OpenStreetMap -

Quick service restaurants used past 30 days: Starbucks



Top Residential Zip Codes: (Adults 18 or older who used STARBUCKS in the past 30 days) » || SUM(Adults 18 or older ...
o —J \ o LR x ¥ (135 65,955

+X¢  STARBUCKS
§E7 " PHX

@ 2024 Mapbox © OpenSireetMap =l (I — - . & > _. 1 unknown

Quick service restaurants used past 30 days: Starbucks



Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

STARBUCKS

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

I!ﬂ"

PR S 1%
6 028 750 X

® who used STARBUCKS in the past 30 days

who used STARBUCKS in the past
30 days

musa

15,877,490 or 31.2% of Adults 18 or older who used STARBUCKS in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 29.6% of all time
| spent daily with All forms of Print Media.
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530,975 or 32.6% of Adults 18 or older who used STARBUCKS in the past 30 days read Local Daily
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432,182 or 35.3% of Adults 18 or older who used STARBUCKS in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 31.6% of all time
spent daily with All forms of Print Media.
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455,887 or 40.4% of Adults 18 or older who used STARBUCKS in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 30.6% of all time
spent daily with All forms of Print Media.
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STARBUCKS

[ 334,743 or 33.7% of Adults 18 or older who used STARBUCKS in the past 30 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7.7 minutes every day representing 25.8% of all
time spent daily with All forms of Print Media.
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